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Steady  Upward  Growth 


The  Chicago  Daily  News  ends  its  fortieth 
year  with  a  daily  average  circulation  of  408,- 
808  for  the  entire  year — a  gain  of  22,951  over 
1914.  This  is  about  fifty-five  times  the  daily 
average  circulation  of  the  first  year. 

The  daily  average  circulation  of  The 
Daily  News  for  a  whole  year  first  passed 
100,000  In  1886,  passed  200,000  in  1894, 
passed  300,000  In  1902,  and  now  has  passed 
400,000.  Roughly,  each  ten  years  of  the 
forty  has  seen  a  gain  of  100,000. 

Between  1876  and  1915  the  population 
of  Chicago  also  increased  regularly — about 
500,000  each  decade  or  about  100,000  families 
each  decade — corresponding  to  the  100,000 
circulation  growth  every  ten  years  of  The 
Daily  News. 

The  Daily  News,  reaching  very  nearly 
every  worth-while  family  in  Chicago,  measures 
its  growth  by  the  growth  of  the  city. 
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A  Very  Good  Reason  Why  All  Alert  Business 
Men  Should  Advertise  in  the  NEW  YORK 
AMERICAN  (Daily  and  Sunday)  is:  Because  it 
Will  Pay  Them  To  Do  So. 


Does  any  business  man  want  a  better 
reason  ? 

Advertising  space  in  the  NEW  YORK 
AMERICAN,  daily  and  Sunday,  is  sold 
on  its  ability  to  yield  advertisers  a  profit¬ 
able  return  on  their  investment. 

The  NEW  YORK  AMERICAN,  daily 
and  Sunday,  has  always  paid  advertisers 
who  employ  its  columns  regularly  and  in¬ 
telligently. 

Those  who  do  advertise  in  its  columns 
— and  they  represent  the  big  majority  of 
advertisers,  national  and  local — will  attest 
to  its  value  as  an  advertising  medium,  for 
they  recognize  what  a  great  asset  to  their 
business  is  the  good  will  and  trade  of  over 
a  million  people  who  read  the  Daily  Amer¬ 
ican,  and  over  two  and  a  quarter  million 
who  read  the  Sunday  American. 

What  business  man  of  good  judgment 
will  qverlook  the  opportunity  to  get  his 
share  of  the  trade  of  this  great  number  of 
people  who,  as  a  body,  spend  as  much 
money  annually  as  any  other  group  of 
people  ? 


The  Millions  of  followers  of  the  NEW 
YORK  AMERICAN  constitute  a  won¬ 
derful  market  for  the  business  men  of 
America.  It  is  a  ready-made,  profitable 
market  because  readers  have  learned  that 
they  get  the  best  service  and  the  best  mer¬ 
chandise,  at  more  economical  prices,  from 
advertisers. 

They  have  been  and  are  being  constant¬ 
ly  advised  by  the  NEW  YORK  AMER¬ 
ICAN  to  read  advertisements  and  to  do 
their  buying  from  advertisers.  They  are 
so  loyal  that  they  do  everything  within  rea¬ 
son  that  the  paper  asks  them  to  do. 

The  result  is  that  they  give  their  trade  to 
advertisers.  It  is  an  enormous  volume  be¬ 
cause  they  spend  a  quarter  of  all  the  money 
that  is  spent^annually  in  New  York. 

Twenty-five  per  cent,  of  every  man’s  bus¬ 
iness  in  the  New  York  territory  must  come 
from  the  readers  of  the  NEW  YORK 
AMERICAN,  daily  and  Sunday.  Every 
business  man  should  remember  that.  And 
if  he  remembers  it,  he  will  advertise  to  get 
it  and  hold  it. 
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EXECUTIVE  COMMITTEE  OF  A.  A.  C.  W. 

AND  NATIONAL  COMMISSION  IN  SESSION 

Hold  Winter  Meeting  in  Philadelphia— Reports  of  Convention  Com¬ 
mittee  Indicate  the  June  Convention  ^  ill  Eclipse  All  Others 
Advertising  Advertising  Campaign  to  Start  at  Once 
''Associated  Advertising”  to  Enter  General  Field. 

When  the  members  of  the  Executive  , 

Committee  and  of  the  National  Commis¬ 
sion  of  the  Associated  Advertising 
Clubs  of  the  World  climbed  aboard  the 
several  trains  at  Philadelphia  Tues<lay 
afternoon  that  were  to  take  them  back 
to  their  homes  after  a  two-day  session 
in  that  city,  they  were  unanimously  of 
the  opinion  that  they  had  participated 
in  the  most  successful  meetings  ever 
held  by  those  bodies.  In  attendance,  in 
the  importance  of  the  subjects  dis¬ 
cussed,  and  in  the  action  taken  the  ses¬ 
sions  had  outranked  all  others.  The 
members  were  convinced  that  not  only 
will  the  convention  to  be  held  next  June 
be  the  largest,  but  also  the  best  in  the 
history  of  the  organization.  The  re¬ 
ports  of  the  convention  committees  of 
the  Poor  Richard  Club  were  of  a  most 
enthusiastic  character  and  indicated 
that  the  work  was  already  so  far  ad¬ 
vanced  that  little  remains  to  be  done  ex¬ 
cept  to  perfect  the  details. 

Both  the  executive  committee  and  the 
National  Commission  held  their  confer¬ 
ences  at  the  Bellevue-Stratford  -hotel, 
beginning  early  Sunday  forenoon.  The 
former  had  as  its  chairman  Herbert  S. 

Houston,  president  of  the  A.  A.  C.  W. 

The  morning  session  was  devoted  to  the 
reports  of  special  committees  and  to 
routine  business.  Those  in  attendance 
were  vice-president  Lafayette  Young, 

Jr.,  of  Des  Moines,  la.,  secretary-treas¬ 
urer,  P.  s.  Florea,  of  Indianapolis; 

William  Woodhead,  of  San  Francisco; 

W.  .  W.  Cloud,  of  BalUmore;  Will¬ 
iam  H.  Ingersoll  and  J.  Clyde  Oswald, 
of  New  York;  A.  M.  Briggs  and  A.  E. 

Chamberlain,  of  Chicago;  W.  C.  D’Arcy, 
of  St.  Louis;  E.  T.  Meredith,  of  Des 
Moines;  Wilson  H.  Lee,  of  New  Haven 
and  Frank  A.  Black,  of  Boston. 

The  National  Commission  held  its 
Monday  morning  session  in  the  red 
room  on  the  second  floor  of  the  hotel, 

William  H.  Ingersoll,  chairman  of  the 
commission,  presiding.  The  members 
present  included  Lewellyn  E.  Pratt, 

Don.  M.  Parker,  Charles  D.  Spalding, 

O.  C.  Harn,  Louis  Wiley,  S.  Pratt,  Wal¬ 
ter  J.  Mclndoe,  Edgar  G.  Criswell,  C. 

H.  Hathaway,  Frank  H.  Morrison,  H. 

H.  Cooke,  and  W  H.  Ukers,  of  New 


York ;  Henry 

B. 

Hardenburgh, 

of 

Brooklyn ; 

A. 

A. 

Gray,  Reuben 

H. 

Donnelly 

and 

E. 

Allen  Frost, 

of 

Chicago;  J.  F.  Jacobs,  of  Clinton,  S. 
C. :  John  E.  Shoemaker,  of  Washing¬ 
ton,  D.  C. ;  G.  D,  W.  Marcy,  of  Boston ; 
Carl  Hunt,  of  Indianapolis;  G.  B. 
Sharpe,  Kerwln  H.  Fulton,  New  York; 
J.  Clark-  Sims,  and  H.  A.  Gatchell,  Phila¬ 
delphia;  I.  J.  Schulte,  the  secretary  of 
the  commission.  W.  D.  D'Arcy,  St. 
Louis;  E.  T  .Meredith,  Des  Moines,  la. 

The  morning  session  was  largely  de¬ 
voted  to  the  reception  of  reports  of  com¬ 
mittees.  Mr.  Pratt,  of  the  committee 
on  credentials,  said  that  an  application 
had  been  received  from  the  National 
Association  of  Employing  Lithogra¬ 
phers,  which  embraces  all  the  large 
houses  In  the  lithographic  fleld,  and  the 
committee  recommended  that  the  appli¬ 
cation  be  accepted.  The  recommenda- 
(Contnucd  on  page  946) 


WILLIAM  WALLACE  CHAPIN, 

New  Owner  of  The  Newark  Star  and  Eagle. 
HE  general  Impression  is  that  a  running  well  above  $4 


The  general  Impression  is  that  a 
price  fair  to  both  sides  was  real¬ 
ized,  on  Monday,  when  William  W. 
Chapin’s  bid  of  $235,000  was  accepted 
by  Auctioneer  Hood  for  the  Newark 
(N.  J.)  Morning  Eagle  and  Evening  Star 
— formerly  controlled  by  ex-United 
States  Senator  James  Smith,  Jr. 

The  sale  was  made  at  public  auction 
In  the  directors’  room  of  the  Fidelity 
Trust  Co.,  in  Newark,  pursuant  to  an 
order  of  the  Court  of  Chancery  of  New 
Jersey — all  the  newspapers’  a.sset.s,  in¬ 
cluding  accounts  receivable,  press  fran¬ 
chises,  etc.,  being  embraced  in  the 
transaction. 

Prior  to  the  sale  the  properties  had 
been  privately  and  officially  appraised 
in  varying  amounts,  one  l>eing  stated  as 


AD  CLUB  AFFILIATION  IN  BUFFALO 

LISTENS  TO  "PREPAREDNESS”  SPEECHES 

Henry  A.  Wise  Wood  of  New  York  Espouses  the  View  of  Those  Who 
Insist  Upon  a  Great  Increase  in  Military-  and  Naval  Forces,  W  hile 
Congressman  Dies  of  Texas  is  Equally  Positive  in  Opposition 
to  that  Idea  and  Declares  That  We  Are  All  Right  Now. 

I  The  13th  annual  convention  of  the  Ad 
Club  Affiliation — Cleveland,  Detroit,  Ro¬ 
chester  and  Buffalo — is  "on”  to-day 
(Saturday)  in  the  latter  city. 

The  programme  as  printed  in  last 
week’s  Editor  and  Pubusher  is  being 
substantially  carried  out.  There  are  a 
few  gaps,  however.  Merle  Sidener  is 
kept  away  by  illness  and  H.  J.  Kenner 
is  representing  the  National  Vigilance 
Committee.  John  H.  Fahey,  president 
of  the  U.  S.  Chamber  of  Commerce, 
found  himself  unable  to  attend. 

Two  of  the  most  important  addresses 
will  be  those  on  "Peace”  by  Congress¬ 
man  Martin  Dies  of  Texas  and  on  “Pre¬ 
paredness”  by  Henry  A.  Wise  Wood  of 
New  York. 

Mr.  Wood  will  say  in  part:  “Mr. 
Toastmaster  and  Gentlemen:  An  ex¬ 
amination  of  history,  from  the  middle 
of  the  fifteenth  century  until  the  pres¬ 
ent  time,  discloses  the  fact  that,  if  the 
principal  European  nations  be  lumped, 
52  per  cent,  of  their  time  has  been  spent 
at  peace,  and  48  per  cent,  in  warfare. 
England,  in  800  years,  has  spent  419 
years  at  war,  or  over  52  per  cent,  of  her 
time,  while  France,  in  the  same  period, 
has  spent  373  years  at  war.  In  the 
twelfth  century  England  fought  over  54 
per  cent,  of  her  time;  while  in  the  nine¬ 
teenth  century  she  fought  53  per 
cent.  Not  much  of  a  reduction. 
France,  in  the  twelfth  century,  fought 
36%  per  cent  of  her  time,  and  in  the 
nineteenth  century  35  per  cent.  These 
figures  disprove  the  erroneous  conten¬ 
tion  that  -warfare  is  decreasing. 

“If  w-e  turn  to  Prussia,  the  most  effi¬ 
ciently  warlike  of  all  nations,  we  dis¬ 
cover  a  very  significant  fact.  Where,  in 
the  seventeenth  century,  Prussia 
fought  58%  per  cent,  of  her  time,  by 
the  nineteenth  century — during  the  lat¬ 
ter  half  of  which  she  may  be  said  to 
have  made  and  absorbed  the  German 
Empire — she  reduced  her  years  at  war 
to  13  per  cent.  By  Jhe  development  of 
military  prowess  and  her  thorough 
preparation  she  had  learned  to  strike  so 
swiftly  and  well  that  her  wars  were 
over  almost  before  they  were  begun. 

“If  the  war  chart  of  Prussia  be  com¬ 
pared  with  those  of  other  nations,  all  of 
whom  were  less  well  trained  and  pre- 
ACE  CHAPIN,  pared,  it  will  be  found  that  where  Prus¬ 

sia  quickly  finished  her  fights  and  got 
ARK  Star  and  Eagle.  back  to  work,  the  wars  of  the  other  na- 

.  I,  1  .inAArtA  'TV, A  tions  were  long  drawn  out,  due  as  we 

running  well  above  $400,000.  The  of-  necessity  of  their  learning 

tical  apprai.^1  at  $3o5.000  as  stated  in  preparing  to  fight  after  their  wars 

the  notice  of  sale  was  made  by  Lewis 

Hannock,  business  manager  of  the  New-  i 

ark  Sunday  Call,  and  Henry  Friend.  ,  ^he  foregoing  it  Is  clear  that 

Ora  nee  N  T  ^^e  world  at  large  is  now,  as  formerly. 

^  ■  *  ■  ■  ^  fighting  about  one-half  of  Its  time,  but 

Messrs.  Hannock  and  R  riend  ap-  nation  which  has  made  a  scien- 

prai.sed  the  circulation  of  63.000  paid—  y,  warfare,  training  and 

about  40,000  evening  and  25.000  morn-  equipping  its  citizens  thoroughly  there- 
ing  at  $63,000,  or  at  a  dollar  per  paid  succeeded  during  the  last  cen- 

subscription  tury  in  reducing  its  periods  of  warfare 

The  property  was  .sold  in  one  parcel,  to  little  more  than  one-eighth  of  its 
free  and  clear  of  all  incumbrances,  but  time. 

the  receiver  reserved  the  right  to  sub-  “That  military  efficiency  and  readi- 
ject  the  property  to  the  liens  claimed  j,ave  ^  humanitarian  as  well  as  an 

by  the  Mergenthaler  I.inotype  Company,  industrial  value  none  can  longer  doubt, 
making  a  suitable  deduction  for  the  xhat  to  be  prepared  to  defend  ourselves 

{Coiitiinicd  on  page  942)  (Coafiiucd  on  page  944) 
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OaCARETTfc 


POOR  RICHARDS  CELEBRATE  FRANKLIN’S 

BIRTHDAY  WITH  A  NOTABLE  BANQUET 


Five  Hundred  Members  and  Guests  Listen  to  Eloquent  Addresses  and 
See  a  Unique  Entertainment — George  Vi',  Perkin^.  Herbert  S.  Hous¬ 
ton  and  Lafayette  \oung.  Jr.,  Among  the  Speakers — The 
National  Commission  and  the  Executive  Committee 
of  the  A.  A.  C.  .  Guest^  of  Honor. 

The  banquet  of  the  Poor  Richard 
Club,  of  Philadelphia,  held  at  the  Belle-  j 

vue-Stratford  Monday 

celebration  aniiiversary  of  \ 

birth  of  Benjamin  Franklin,  \ 

patron  saint  \ 

was  attended  by  advertising-  \  a^H 

and  business  men  the  Quaker  \ 

guests  from  other  .  \ 

and  who  sat  in  the 

galleries  and  gave  the  charm  of  beauty 

the  occasion.  The  members  of  both  , 

the  Executive  Committee  the  Na- 
tional  Commission  the  iAssociated 

Advertising  Clubs  the 
had  been  holding  in  the  city 

during  the  the  guests 

honor  and  occupied  seats  at  the  guests' 
tables  on  a  raised  dais  stretching  the 
entire  length  the  great  ball  room 

the  banquet  took 
The  decorations  elaborate 

artistic.  The  the  galleries 

covered  green  foliage 

gleamed  hundreds  red 

electric  lights.  Beautiful  shields  and 
other  designs  outlined  in  red,  white  and 
blue  electric  lamps  were  also  placed  at 
intervals  in  the  same  Held. 


banners  the  capitals  the 

lars  supporting  the  gave 
patriotic  touch  to  the  whole  ensemble. 

At  one  end  of  the  room  was  a  stage  - 

upon  a  hich  was  presented  an  admirable  - - — . -  .  . . .  ~-  - 

entertainment  furnished  by  members  of 

the  club  of  a  similar  character  to  the  Scenk  from  a  Clevicr  Skit,  Burlbsoltno  the  Ford  Peace  Ship  Expedition,  Presented  at  the  Poor  Richard  Club 
entertainments  given  by  the  Gridiron  RiMoi-BT 

Club,  of  Washington.  asanolet 

The  dinner  started  late,  but  the  guest.s  what  they  see.  And,  believe  me,  they’ll 
didn't  seem  to  mind  the  delay  for  it  see  a-plenty. 

sharpened  their  appetites  and  made  ''They’ll  see  the  great  University  of 
them  even  more  eager  for  the  various  Pennsylvania,  founded  by  Benjamin 
acts  presented  upon  the  stage.  The  en-  Franklin,  where  the  convention  will  be 
tertainment  began  immediately  sifter  E.  held.  They’ll  see  Independence  Hsdl,  and 
J.  Cottell  had  delivered  an  eloquent  and  be  photographed  in  a  body,  with  its  his- 
patriotic  toast  to  Benjsunin  Franklin  at  toric  walls  as  a  liackground.  There  will 
the  beginning  of  the  fesist.  After  a  be  pilgrimages  to  all  the  historic  siiots 
fanfare  of  trumpets  the  curtsdns  were  in  and  nesu-  the  city.  They’ll  see  the 
drawn  suside  and  a  picture  of  the  great  great  industrial  plants;  the  msuiy  lines 
philosopher  was  displayed  upon  the  of  manufacturing  in  which  Philadelphia 
screen.  Between  each  course  the  vari-  leads  the  world  will  be  impressed  upon 
ous  numbers  of  the  program  were  pre-  them.  They’ll  see  a  great  pageant  in 
sented.  The  first  of  the  more  preten-  which  Philadelphia 
tious  acts  wsw  a  sketch  entitled  “Ar-  represented  as  nevi 
rival  of  the  Advance  Guard  A.  A.  C.  W.  outdoor  spectacles, 

Philadelphia."  in  which  appeared  the  be  seen  by  half  a 
delegations  from  the  several  cities,  per-  people — we’ll  show 
sonified  by  members  of  the  Poor  Rich-  delphians  as  -well  a 

ard  Club,  and  Ben  Franklin  himself  in  “Philadelphia  has  not  yet  seen  Phila- 
the  form  of  Charles  C.  Green.  The  Poor  delphia  By  organized  effort,  we’ll  -vis- 
Richard  Quartette  and  chorus  sang  a  ualize  the  city’s  thousand  and  one  ad- 
number  of  original  songs  in  an  effective  vantages  and  create  a  new  stimulus  to 
manner.  civic  pride. 

One  of  the  hits  of  the  evening  was  “Every  ci'y,  large  and  small,  will  send 
presented  by  “The  Strolling  Musicians”  delegates,  and  these  delegates  will  go 
who  included  Thomas  A.  Daly  “The  home,  loaded  with  facts  and  impres- 
Dago  Poet,”  Herman  J.  Bub,  Franklin  sions.  Hundreds  of  women  will  come — 

L.  Wood  and  E.  B.  Hoffman.  more  to  this  than  to  any  previous  con- 

The  last  offering  -was  a  sketch  en-  vention.  The  possibilities  for  immedi- 
tltled:  “A  Fllver  in  One  Act.”  or  “How  ate  business  will  be  considerable,  and 
the  Trouble  Started.”  in  which  Henry  for  future  business  incalculably  greater. 

Ford  (Rowe  Stewart),  William  J.  Bryan  New  advertising  will  be  developed. 

(W.  F.  Herkildson),  Dr.  Moses  Stern  convention  will  influence  Philadelphia 
(Herman  J.  Bub)  and  other  characters  manufacturers  to  reach  out  into  broader 
appeared  on  the  S.  S.  Oscarett.  preiious  fields,  and  stimulate  the  desire  of  out- 
to  its  departure  as  a  peace  ship  for  Eu-  side  manufacturers  to  advertise  in  this 
rope.  The  dialogue  was  witty  and  full  territory.” 

of  good  natured  hit.s.  Then  came  a  surprise  when  William 

Richard  H.  Durbin,  president  of  the  Woodhead,  former  president  of  the  A. 

Poor  Richard  CHub.  who  acted  as  toast-  a.  C.  W.,  on  behalf  of  the  Advertising 
master,  make  a  graceful  and  patriotic  Club  of  Ix)s  Angeles,  presented  to  the 
speech  of  a  constructive  character.  He  Poor  Richard  Club,  a  beautiful  gold 
told  of  the  preparations  for  the  coming  loving  cup,  mounted  on  a  green  marble 
convention.  Among  other  things  he  base,  as  a  convention  trophy.  The  cup 
said:  is  to  be  held  each  year  hereafter  by  the 

"There’s  no  doubt  whatever  that  this  clubs  which  successively  act  as  hosts  at 
great  business  convention  will  be  worth  the  annual  convention.  ^ 

a  hundred  times  as  much  to  Philadel-  Hn,  as  the  representative  of 
phia  as  a  political  convention  could  be.  Angeles  CHub,  also  made  brief  remarks. 

It  is  expected  to  attract  10,000  men 
-a-hose  bu.siness  is  creating  business, 

ahose  habit  it  is  to  observe  and  to  tell  members  cheered  heartily. 


Young,  Jr.,  of  the  Des  Moines  Capital,  publisher’s  responsibility  be?  As  for 
who  spoke  on  “The  Responsibility  of  the  myself,  I  believe  that  every  newspaper 
Newspaper  Publisher.”  He  said:  should  be  conducted  as  a  big,  manly 

"If  ’a  member  of  this  audience  were  man  would  conduct  his  life — clean, 
notified  to-morrow  to  take  charge  of  honorable,  just,  sympathetic;  consider- 
one  of  our  great  metropolitan  dailies  ate,  thoughtful,  patient,  generous;  char- 
he  would  find  no  textbook  to  define  his  itable  and  helpful  to  every  good  cause; 
responsibility  as  publisher.  There  is  no  willing  to  assume  more  than  his  share 
recognized  code  of  procedure;  no  estab-  of  burdens  and  responsibilities;  watch- 
lished  rule  of  ethics.  'Newspaper  poll-  ful  for  the  instruction  and  education  of 
cies  and  practices  differ  almost  as  wide-  his  family;  anxious  to  labor  always  for 
ly  as  the  men  who  own  and  control  the  the  public  good;  a  supporter  of  the 
newspapers.  church;  a  patriot  to  his  state  and  coun- 

“Thoroughly  able  and  honest  pub-  try;  enthusiastic  about  life  and  its 
lishers  disagree  as  to  the  protection  healthy,  worth-while  pleasures;  buoy- 
they  should  extend  to  their  sub-  ant,  good-natured  and  cheerful;  a  friend 
scribers  both  in  news  and  advertising,  of  the  oppressed;  a  champion  of  human 
Some  say,  'We  print  whatever  God  per-  betterment;  a  lover  of  the  beautiful; 
mlts  to  happen.’  Some  say,  'We  print  a  patron  of  music,  art,  the  drama  and 
only  that  which  is  fit  to  print.’  Some  literature;  always  anxious  to  Improve; 
say,  ‘V\'e  make  a  clean  newspaper  for  and  over  and  above  all,  believing  in 
the  home.’  Some  say,  ‘The  truth  in  the  philosophy  of  the  author  of  the 
news,  editorials  and  advertising.’  Some  Sermon  on  the  Mount,  that,  ‘He  who 
say,  'We  hate  to  do  it,  but  we  must  would  be  first  among  you  must  be  the 
have  the  subscribers.’  Some  say,  ‘If  servant  of  all.’ 

my  subscribers  want  beer,  whiskey,  “It  takes  years  to  prove  the  character 
Duffy’s  Malt,  and  Peruna,  stock  in  of  any  man  or  any  institution,  and  so 
lianana  plantations  in  Central  America,  it  requires  years  for  a  newspaper  to 
let  them  have  them.’  Others  say,  'I  secure  Its  proper  place  in  the  heart."!  of 
am  my  brother’s  keeper.  No  unworthy,  its  community.  Newspapers  were  never 
unclean  or  fraudulent  advertising  shall  so  important  to  their  cities  and  to  their 
appear  in  my  columns.’  Fortunately  country  as  at  the  present  time.  A  clean, 
ppjjg  for  the  prestige  of  the  newspaper  busi-  respected,  courageous,  unselfish  pres.s  is 
ness  the  trend  of  the  times  is  with  necessary  for  the  growth  and  presorva- 
those  who  believe  a  publisher’s  respon-  tlon  of  the  republic,  and  the  great  world 
sibility  makes  him  the  guardian  of  the  war  has  emphasized  with  tremendous 
truthful  and  decent  character  of  every-  force  the  heavy  duty  that  rests  upon 
thing  that  appears  in  his  newspaper,  newspapers,  to  preach  patriotism  and 
and  that  tainted  advertising  columns  Americanism,  and  to  help  create  a  real, 
warrant  distrust  of  the  news  and  edi-  national  spirit,  and  to  make  every  ef- 
torial  pages.  fort  in  the  solution  of  the  nation’s  prob- 

“The  purpose  of  the  great  organlza-  lems  by  widening  the  mental  horizon  of 

tlon,  which  so  many  of  us  here  repre-  the  people  so  that  they  can  vote  with 

sent.  Is  to  proclaim  and  insist  upon  the  Intelligence  to  preserve  and  Improve  the 

ethical  and  financial  value  of  truth  and  Institutions  of  this  great,  glorious,  but 

courage.  happy-go-lucky,  unsuspicious,  some- 

“The  Associated  Ad  CTubs  of  the  what  aimless,  Heaven-born,  Heaven- 
G.  Herbert  Pa-  World,  beginning  at  the  Toronto  con-  blessed  country  of  ours.” 

the  Lios  vention,  laid  down  some  rules  for  the  E.  T.  Meredith,  chairman  of  the  pro- 

_ _  _  'vj.  guidance  of  publishers.  Strangely  gramme  committee  of  the  June  conven- 

Pr^dent  Durbin,  on  behalf  of  the  Poor  enough,  publishers  have  stepped  up  to  tlon,  then  told  of  the  plans  for  the  great 

Richard  (Hub  accepted  the  gift  while  the  the  desk  to  sign  ”A  Standard  of  Prac-  event,  discrlbing  the  salient  features  in 

tice,”  agreeing  to  make  nothing  but  glowing  terms. 
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•MAN  CANNOT  LIVK 

WITHOUT  COOKS” 

Thf  Philadelphia  North  Aiiieriean'a  Pure 
FimmI  Expert  Is  a  Woman  Who  Pleases 
a  (iountrj'  U  ide  ('<M>king  Club  of 
Vi  omen  and  Has  Brought  a  Lot  of 
Advertising  to  Her  Pajwr. 


I’nii.Ai>KU’HiA,  January  18. — For  some 
years  i>ast  a  remarkable  woman  has 
been  doing  a  wonderful  work  In  a  truly 
wonderful  way  on  the  Philadelphia 
North  American.  She  is  Mrs.  Anna  B. 
Scott,  cooking  expert  and  food  econo¬ 
mist,  and  because  her  service  to  her  paper 
has  been  eaualled  only  by  her  service 


.Mrs.  Anna  B.  Scott. 
to  the  public — because  her  activities  and 
their  result  arc  quite  unique  In  the  his¬ 
tory  of  journalism  in  the  i;nited  States, 
and  because  she  is  personally  (take  my 
word  for  it)  so  sincere  and  capable,  so 
wholly  admirable  and  so  splendidly*  use¬ 
ful  a  newspaper  woman — this  story  of 
her  achievements  and  success  is  writ¬ 
ten. 

SKVENTY-F.KJin  CE.NTS  A  WEEK. 

Philadelphia  has  had  other  cooking 
experts  (so  proclaimed  and  would-be). 
One  there  was,  for  instance,  widely  ad- 
verti.sed  and  far  from  shy  of  the  lime¬ 
light,  who  made  such  trouble  for  hum¬ 
ble  housewives  with  her  a))surd  direc¬ 
tions  on  how  to  feed  an  adult  family  of 
live  on — was  it  78  cents  a  week? — that 
more  than  one  of  her  victims  would 
gladly  have  escorted  her  to  the  ducking- 
stool.  Mrs.  Scott  belongs  in  a  different 
class.  Did  1  not  wish  to  preserve  my 
customary  r61e  of  severely  impartial 
chronicler,  1  should  certainly  .say,  after 
a  three-hour  talk  and  close  study  of  the 
lady,  that  the  group  in  which  she  be¬ 
longs  is  Numljcr  One  and  there  are  no 
other  members. 

To  be  quite  frank,  I  do  not  remember 
when  1  have  had  so  pleasjmt  or  .so  t-om- 
plctc  a  disappointment.  Too  many  cook¬ 
ing  experts  write  tra.sh  and  twaddle,  or 
arc  hopelessly  inei»t  advisers  for  the 
hou.se-wife  of  small  means.  Dike  most 
of  the  newspaper  fashion  exjs'rts  their 
elimination  would  not  cause  the  intelli¬ 
gent  woman  reader — and  there  are  now 
more  of  these  than  many  managing 
editors  realize — one  pang  of  regret.  Mrs. 
Scott  is  different.  I  had  heard  a  lot 
about  her  for  some  time.  Vaguely  I 
fancied  she  might  be  like  many  another 
—capable  enough,  perhaps,  given  ample 
means  to  carry  out  her  ideas;  perhaps 
infected  in  some  way  with  the  poison  of 
plea.sing  the  advertiser.  Intent  on  her 
.salary  and  the  eye  of  the  camera;  in 
other  words  (shall  I  say?)  more  or  less 
of  a  bluffer.  It  is  always  a  huge  delight 
to  distribute  laurel  wreaths  where  they 
rightly  belong,  and  I  hereby  admit  my 
folly,  and  to.ss  garlands  galore  to  the 
motherly,  Idg-hearted  and  high-minded 
Woman,  to  whom  her  work  Is  a  religion, 
and  who  l)as  done  so  much  for  the  bet¬ 
terment  of  the  living  conditions  of  her 
struggling  sisters. 


Compared  with  the  smaller  fry,  her 
mo.st  shining  quality  is  practical  com¬ 
mon  sense.  Further,  she  practices  what 
she  preaches — literally  lives  the  menus 
which  she  supplies  to  the  public.  Every 
recipe  she  gives  has  been  tried  out  in 
her  own  kitchen.  Also  she  is  whole¬ 
somely  and  unquestionably  honest.  No 
graft  from  manufacturers  or  playing  up 
to  the  business  office  for  her.  Beyond 
all  else,  she  is  genuinely  sympathetic 
with  the  problems  which  confront  the 
little  woman  in  the  modest  home,  and 
is  never  so  happy  as  when  she  realizes 
that  her  discoveries  and  advice  have 
helped  her  sex  toward  more  hygienic 
and  economical  methods  of  manage¬ 
ment. 

These  are  the  cardinal  reasons,  sure¬ 
ly,  why  her  five  years  of  service  on  the 
paper  have  resulted  in  the  North  Ameri¬ 
can  Cooking  Club  of  12,000  w'omen  (and 
not  a  few  men),  located  all  over  the 
Cnited  States,  who  read  her  tri-weekly 
cohimns  with  devoted  attention  and  re¬ 
spect.  and  have  incidentally  brought 
the  paper  more  pure  food  advertising 
than  can  Ije  claimed  by  any  other  jour¬ 
nal  in  Pennsylvania.  Because  of  this 
important  commercial  result,  and  to 
round  out  the  tale  in  a  telling  sentence, 
let  me  at  once  add  that  in  no  public 
demonstration  or  printed  line  does  she 
mention  or  specially  recommend  any 
particular  food  product.  No  food  fakir 
or  .seeker  after  free  publicity  gets  by 
her  eagle  eye  or  into  the  columns  of  the 
paper  she  represents.  When  manu¬ 
facturers  s«'nd  her  their  products,  as 
they  freouently  do.  they  are  forwarded 
at  once  to  the  North  American  labora¬ 
tory  and  analysed,  passing  which  she 
tries  them  out  herself,  and  uses  or  dis¬ 
cards  them  as  her  experence  d'etates. 
Is  not  this  fact  “grateful  and  com¬ 
forting?”  The  North  American  rejects 
many  a  fat  adverti.sing  contract  that 
gets  by  elsewhere — but  that  is  another 
story. 

IIEU  PAREEn. 

Her  career  has  been  a  logical  deve’- 
opment ;  and  though  she  is  now  past 
fifty — she  does  not  look  it — there  is  no 
telling  how  much  more  she  will  accom- 
pli.sh  before  she  lays  down  her  work 
with  her  life  (for  she  will  never  stop 
sooner).  Born  in  New  York  <^ty,  of 
German  and  French  parentage,  she  was 
the  oldest  of  10  children.  When  ayoting 
wom.on,  back  in  ’72,  the  mother’s  fail¬ 
ing  hea'th  ordained 

T,ater.  to  add  to  the  family  exchequer, 
she  opened  a  boarding-house.  This  ven- 
iure  amplified  until,  at  the  time  of  her 
ioining  the  North  American  staff,  she 
was  conducting  two  houses  in  this  city, 
where  the  cooking  was  so  noted  that 
it  was  a  matter  of  comment  at  that 
centre  of  gastronomic  authority,  the 
I’nion  Tieague.  She  has  catered,  in  the 
wide  range  of  her  practical  experience, 
to  from  2  persons,  with  the  help  of 
one  servant,  to  n.r>n,  with  3.?  assistants. 
She  ran  the  restatirant  at  the  Pennsyl¬ 
vania  Ghautauqua  at  Mount  Gretna  for 
1.7  years.  She  once  spent  two  weeks  in 
the  West  Virginia  coal  di.strict,  study¬ 
ing  the  special  ctilinary  perplexities 
which  beset  miners’  wlve.s,  living  and 
eating  with  the  people  she  served. 

She  opened  her  first  cooking  class  in 
Kensington  over  twenty  years  ago.  She 
has  lectured  before  women’s  clubs,  so¬ 
cial  centres,  church  organiratlons  and 
home  and  school  aa.sociatlona  without 
end.  being  Identified  with  some  27  of 
♦  he  latter.  She  can  hold  an  audience 
for  three  hour.s.  and  has  often  cooked 
and  explained  all  the  di.shes  in  a  three- 
meal  menu  in  an  hmir  and  a  half.  .\ 
vear  ago  she  gave  four  talks  in  New 
York  Pity,  two  at  Polumhia  TTnlversity 
and  two  in  Madison  Square  Garden; 
end  the  vear  before  she  had  13.3  ad- 
firesses  to  her  credit.  She  has  demon¬ 
strated  as  far  west  as  Missouri  and 
Kansa.s  Pity.  In  the  latter  place  she 
spnVe  to  an  audience  of  l  .ino  under  the 
auspices  of  the  Kansas  Pity  Star  and 
'Times,  in  the  days  of  the  lamented 
(’ol  Nelson. 

.SiK'h  questions  as-  “1  have  an  aged 
mother  ‘aiid  five  ebi'd'-en,'  with  another 
coming,  and  ten  dollars  a  month: 
please  jjive  us  menus  that  we  can  exist 


on?”  and  “How  can  I  best  spend  $4.50 
a  week  and  feed  5  adults?”  she  has 
tackled  valiantly  and  with  success.  .\nd 
this  list  does  not  half  exhaust  her  rec¬ 
ord  of  accompli.shment. 

One  of  the  most  interesting  points  of 
her  work  is  the  management  of  her 
own  household.  She  has  a  family  of 
two,  with  two  to  seven  guests  a  week, 
and  her  invariable  allowance  is  $5.  Her 
copy  is  used  on  Sunday,  Tuesday,  and 
Friday.  On  Thursday  she  does  her 
marketing,  and  the  next  day  runs  three 
columns,  giving  menus  for  the  next  11 
meals,  which  are  served  in  her  own 
house  without  additions,  precisely  as 
they  are  served  in  hundreds  of  other 
homes  in  the  city.  On  Sunday  two  col¬ 
umns  are  carried,  in  which  menus  for 
the  succeeding  days  are  given.  Tues¬ 
day  is  reserved  for  special  subjects,  not 
always  “eat.s.”  and  nearly  every  day 
she  has  a  bunch  of  “Pommonsense 
Hints.” 

SHE  IS  A  Pt:KE  FOOD  OHAMPION 

Mrs.  Scott  is  a  pure  food  champion 
and  looks  it.  She  is  a  walking  adver- 
ti.sement  of  her  menus,  of  plump,  com¬ 
fortable  figure,  with  eyes  which  twin¬ 
kle  or  are  .steady  with  sincerity,  slightly 
graying  hair,  and  a  plea.sant  mouth. 
Her  admirers  (and  they  are  legion — she 
cannot  go  downtown  without  being  ac¬ 
costed  by  strangers  who  have  attended 
her  lectures),  call  her  “Auntie”  or 
“Mother.”  and.  believe  me,  you  could  not 
find  a  finer  per.son  to  adopt  into  your 
family  circle.  Her  energy  and  interest 
in  her  work  never  ceases.  She  is  con¬ 
stantly  making  experiments  and  study¬ 
ing  out  new  problems,  among  which 
are  .so  many  special  diets  that  she  de¬ 
serves  the  title  of  D.D. — (Doctor  of 
Dietetics).  On  the  day  l>efore  my  visit 
to  her  at  her  lovely  home  in  Merion,  a 
choice  suburl)  of  the  city,  when  the 
thermometer  was  rambling  around  the 
hundred  mark,  she  had  spent  two  hours 
and  a  half  in  her  kitchen,  evolving, 
among  other  things,  a  marvelous  golden 
con.serve  of  delicious  flavor,  which  I 
had  to  be  told  was  made  from  carrots. 
Many  there  are  who  seek  to  tempt  her 
away  from  newspaper  work,  one  to  the 
tune  of  $1,000  a  month:  but  no  one  has 
yet  succeeded  in  winning  her  from  her 
loyalty  to  the  North  American.  “The 
generosity  of  my  paper  to  the  public  is 
beyond  words.”  she  says.  “It  la  work¬ 
ing  for  the  benefit  of  mankind,  and 
were  it  not  for  that  I  could  not  do  what 
I  am  doing  for  humanity.” 

CuR-ns  Wager-Smith. 


Bismarck  Paper  on  Feet  Again. 

Bismarck,  N.  D.,  .January  17. — 'The 
Bismarck  Tribune  may  not  be  sold  but 
may  revert  to  its  original  stockholders 
on  a  showing  by  the  receiver  that  all 
claims  have  been  adjusted.  When  the 
publication  found  it.self  in  financial 
straits  last  year,  Pol.  P.  B.  IJttle  was 
named  receiver.  It  was  popularly  sup¬ 
posed  that  the  paper  would  eventually 
be  put  for  the  highe.st  bidder  and  sold 
for  what  it  could  bring,  but  It  is  now 
announced  that  the  receiver  has  been 
able  to  adjust  all  claims  in  .such  a 
manner  that  the  original  stockholders 
can  retain  the  publication  and  no 
will  be  nece.ssary.  Col.  I.ittle  and  Mrs. 
H.  Jewell,  widow  of  the  former  cnlitor. 
are  the  chief  stockholders  and  regard 
the  possibilities  of  the  paper  as  too 
promising  to  let  go  the  ownership.  The 
Tribune  is  the  oldest  daily  in  the  state 
and  was  e.stabli.shed  by  Pol.  P.  A. 
Ijounsberry,  well  known  in  Duluth. 


Boston  Has  Helped  Needy  Jews. 

Boston,  January  19. — A  pre.ss  com¬ 
mittee  composed  of  newspaper  men  em¬ 
ployed  on  Boston  dallies  has  done  more, 
it  is  .said,  to  bring  the  terrible  suffer¬ 
ings  of  the  Jews  in  the  belligerent  lands 
to  the  notice  of  the  public  than  any 
other  source  of  information.  The  men 
are  Benjamin  Freedman,  of  the  Post ; 
Ia'O  J.  I.yon.s.  Globe;  Alexander  Brin, 
Tr.avoler;  and  Sidney  Ponrad,  of  Pon- 
rad's.  This  committee  has  gain<-d  more 
publicity  for  the  puriM>.s<>  of  raising 
funds  for  Jewi.sh  relief  than  has  any 
other  such  committee  in  the  United 


State.s.  In  proportion  to  population 
Boston  leads  the  other  cities  of  the 
country  in  the  amount  of  money  sent 
alu'oad  to  relieve  the  sufferings  of  more 
than  9,000,000  Jews. 


MB.  PRESBREY  HONORED 


Presented  U  ith  Massive  Silver  Vase  on 
Twentieth  .Anniversarj-  of  His  Agency. 

Frank  Presbrey,  one  of  New  York’s 
be.st  known  and  most  respected  adver¬ 
tising  agents,  was  treated  to  a  sur¬ 
prise  on  Thursday,  the  twentieth  anni¬ 
versary  of  the  founding  of  his  present 
business.  He  had  been  invited  to  dine 
with  a  friend  at  the  India  House,  in  Han¬ 
over  Square.  On  his  arrival  at  the  club 
he  found  a  party  of  twenty-one  of  his 
oldest  customers  and  friends  assembled 
in  a  private  dining  room  to  extend  to 
him  their  felicitations  upon  his  business 
anniversary. 

Darwin  P.  Kingsley,  president  of  the 
New  York  Life  Insurance  Company,  pre- 


Frank  Presbrey 

•sented  Mr.  Presbrey,  on  behalf  of  his 
hosts,  with  a  massive  silver  Gorham 
va.se  three  feet  high,  mounted  on  a  base. 
Congratulatory  addresses  were  made  by 
a  number  .seated  at  the  table.  Mr. 
Presbrey  was  visibly  affected  by  the 
remarks  of  the  speakers  and  the  gener¬ 
ous  gift  of  his  friends.  His  apprecia¬ 
tive  response  was  warmly  applauded. 

Those  present  at  the  dinner  were  Al- 
liert  B.  Ashforth,  E.  W.  Ba.ssick,  Delos 
W.  Cooke,  A.  L.  Cronerneyer,  Truman  A. 
De  Wee.se,  James  A.  Farrell,  B.  B. 
Hampton,  Jesse  D.  Hampton,  Joshua 
A.  Hattield,  John  Hawley,  George 
J.  Jackson.  (leorgc  H.  John.son. 
Will.  B.  Joyce,  Floyd  Y.  Keel¬ 
er,  D.  P.  Kingsley,  Wm.  Allen  Marble, 
George  McNeir,  J.  P.  .Meyer,  E.  D.  Mills, 
P.  D.  Spalding,  Harvey  Thomas,  Wm. 
H.  Wilder  and  George  T.  Wil.son. 

The  members  of  his  own  agency  staff 
gave  Mr.  Presbrey  a  further  .surprise 
at  the  Biltmore  in  the  evening  of  the 
same  day.  More  than  one  hundred  men 
a.s.sociated  with  Mr.  Presbrey  attended 
the  dinner,  presenting  their  chief  with 
a  hand.some  Swiss  watch  and  a  bronze 

figure. - 

VISITORS  TO  NEW  YORK 

E.  W.  Barret,  Birmingham.  (Ala.) 
Age-Herald. 

James  H.  Higgins,  Boston  Herald- 
Traveler. 

James  M.  Thomson,  New  Orleans 
Item. 

Geo.  B.  Burliach,  St.  Louis  Post-Dis¬ 
patch. 

E.  W.  Carroll,  business  manager 
Athens  (Ga.)  Dally  Herald. 

Hurry  Pocock,  manager  foreign  ad¬ 
vertising  Buffalo  Times. 

Wychc  Greer,  general  manager  Fort 
Worth  (Tex.)  Itecord. 

l-ifayette  Young,  Jr.,  busiue.ss  man¬ 
ager  Ik'S  Moines  Capital. 

David  B.  I’ium,  pulilisher,  ’Troy  (N. 
Y.)  Uecord. 
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N.  Y.  ASSO.  DAILIES 

MEET  IN  ALBANY 

Frank  E.  Gannett,  of  the  Elmira  Star- 
Garette,  Elected  President — Twenty- 
three  Up-State  Daily  Newspapers  Rep¬ 
resented— Breezy  Speeches  at  the  Din¬ 
ner — List  of  Those  Present. 


(Spcc!}il  to  The  K<11tor  nivl  Pnhl1«hor.> 

AI.BANT,  X.  Y.,  January  19. — Frank 
E.  Oannett  of  the  Elmira  Star-Oazette 
wa.s  elected  pre.sident  of  the  New  York 
As.sooiation  Dailies,  at  the  sixteenth 
annual  meeting  of  the  association  here 
today,  succeeding  A.  C.  Duel  of  the 
Niagara  Falls  Gazette.  The  other  of- 
fu-ers  elected  are:  Vice-pre.sident,  TT. 
If.  Kni<‘kerlHM-ker,  Middletown  Times- 
I’ress;  sjccretary-trcasurer,  Gardiner 
Kline,  Amsterdam  Recorder. 

Ithaca  will  be  the  next  meeting  place 
of  the  a.ssociation,  during  the  coming 
summer. 

The  session  endedi  in  a  dinner  in  the 
evening,  declared  to  be  one  of  the 
best  ever  conducted  by  the  organiza¬ 
tion.  There  were  present  representa¬ 
tives  of  twenty-three  up-Statc  daily 
newspaiK-rs,  from  twenty-two  different 
communities,  and  the  speakers  included 
State  officers,  members  of  the  As¬ 
sembly,  clergymen  and  newspaper 
men. 

Bert  M.  Moses  of  the  Omega  Chem¬ 
ical  Company  gave  the  main  address 
of  the  afternoon  meeting  with  a 
straight-from-the-shoulder  talk  on 
“The  Truth,  the  Liar  and  the  I.iaw,’' 
arguing  for  freedom  of  adverti.sing  and 
what  he  called  “the  foolishness”  of 
barring  all  patent  medicine  advertising 
from  the  columns  of  newspapers — “the 
good  as  well  as  the  bad.”  Advertising 
clubs,  he  said,  have  taken  “Truth”  for 
their  motto — “have  taken  the  word  by 
the  tail  and  swung  it  around  their 
heads,  fetching  it  up  with  a  resound¬ 
ing  crack." 

In  their  zeal  to  set  things  right,  he 
claimed  that  they  have  emphasized  the 
bad  in  advertising,  almost  forgetting 
the  good,  “and  the  result  has  been  that 
never  in  hi.story  has  it  been  so  hard 
to  get  results  as  today.” 

Dr.  Robert  P.  Bush,  member  of  the 
A.ssembly — introduced  by  Mr.  Gannett 
as  the  “Old  Man  from  Chemung,  the 
dean  of  the  Assembly” — declared  that 
the  successful  editor  is  “he  who  anti¬ 
cipates  the  trend  of  public  sentiment 
and  thought  and  assumes  to  lead  the 
new  idea.” 

Rev.  William  Holmes  took  issue  with 
this  and  said  the  bigger  newspaper 
man  and  more  successful  editor  is  “one 
who  leads  instead  of  follows — who 
moulds  pul)lic  opinion  instead  of  being 
moulded  by  it.” 

These  members  present  at  the  con¬ 
vention;  A.  C.  Duel,  Niagara  Falls 
Gazette;  Frank  E.  Gannett,  Elmira 
Star-Gazette;  Gardiner  Kline,  William 
.T.  Kline,  Amsterdam  Recorder;  R.  E. 
Ixse  Reynolds,  Amsterdam  Sentinel;  G. 
S.  Griswold,  Batavia  News;  John  F. 
Rolfe,  Corning  Leader;  William  H. 
Oark,  Cortland  Standard;  William  A. 
Gracey,  Geneva  Times;  Charles  V.  Tur- 
ness,  Glens  Falls  Times;  William  B. 
Collin.s,  Frank  L.  Rogers,  Gloversville 
liCader-Rcpublican;  William  H.  Gree- 
how,  Homell  Tribune-Times;  E.  C.  Van 
lx)sen,  Hudson  Republican;  Fred.  P. 
Hall,  Henry  M.  Hall,  Jamestown  Jour¬ 
nal;  Jay  E.  Klock,  Kingston  Freeman; 
John  Crowley.  Little  Falls  Times;  H. 
H.  Knickerbocker,  Middletown  Times- 
Press;  F.  P.  Palmer,  Ogdensburg  Jour¬ 
nal;  Harry  W.  Lee.  F.  M.  H.  Jackson, 
Oneonta  Star;  H.  H.  Alexander,  Os¬ 
wego  Times;  Fred  R.  Salmon.  Port 
Jervis  Union;  A.  C.  Kessinger.  Rome 
S«-ntinel;  John  E.  Walbridge.  Saratoga 
Springs  Saratogian;  James  H.  Callanan 
and  Evan  B.  Cullings,  Schenectady 
Tlmes-Star, 


ASSOCIATED  OHIO  DAILIES 


Thirty-first  Annual  Meeting  to  Come 
Next  Week  in  Columbus. 

G.  W.  C.  Perry,  of  the  Chillicothe 
Gazette,  and  Louis  H.  Brush  of  the 
Salem  News — respectively  president 
and  secretary  of  the  Associated  Ohio 
Dailie.s — are  very  active  ju.st  now  In 
preparing  for  the  31st  annual  meeting 
of  the  organization,  in  Columbus,  on 
Tuesday  and  Wednesday  of  next  week. 
The  principal  portions  of  the  official 
programme  follow: 

TTF.Sn.AY  .tFTFTtXOON. 
of  'tanilloe  TA>irI«liitlve  ronim'ttoe — 
tho  VnllooT'-oidor  T/*w  ond  other  Inwe  enooted 
hr  tho  I’to  Tetdel’tnro  tt-o  nown- 

onnere — Pr  Or-tnoro  TTon.  P  .T  MrKiotier. 
of  M-r'-tfn.  TV-onorloTi  hv  T  P  Alexrmlor,  of 
JonosTlllo;  r.  n.  Snoncor.  Newiirk. 

.Address — Reeent  lA^rlslation  Affeeting  begat 
Advertising — Flon.  Joseph  T.  Traey.  of  the 
TV-i.irtment  of  .Andltor  of  State  and  Bureau  of 
I'ltiforiu  Aeeonnting. 

.A-ldress  Samuel  O  AfeCPiire.  Ohio  State 
Modleal  Board.  In  Belallon  to  Professional 
\*p«-«nan''r  .Advertising. 

Diseussion  hy  Ateuiiiers-  TasI  1>j  Hon.  J.  E. 
ITurst.  of  Xew  Phlladelnhia. 

.Address — The  Pity  Editor  and  His  Bpi»tlon 
to  The  Paner — II.  T.  Sullivan,  eltv  e<11tor 
Plehmond  (Ind  1  P-lIsdlnm  and  President  of 
llie  Tndlani  Cltv  Editors’  A”«oe|sflon. 

Memorials — Report  of  John  E.  Hopley,  Chalr- 
man. 

Sng''ostpd  Tuples  for  Pi«euaslon — 

1.  note  Ear  Shenid  Pnhlishers  Oo  in  Pen- 
soring  Exaggerated  Bargain  Advertising  Of¬ 
fered  for  PuVieation? 

2.  Should  Pnhlishers  Not  Refuse  to  .AeeePt 
All  Pronositions  for  Advertising  Wideh  Parry 
With  Them  a  Provision  f'T  the  Pnrehase  of  a 
Servlee  of  Some  Sort.  Either  Moving  Picture 
or  Otherwise.  Which  the  Xewspaoer  Does  Not 
VopA  -nd  Dees  Not  Want,  end  Which  .Amounts 
Practlcallv  to  a  blberaal  PKsconnt  From  the 
.Advertising  Rate? 

2.  Is  the  Pnhlleotien  of  Afotion  Picture  Aip. 
rial  stories  Beneftelal  to  Pirenlatlon?  What 
tins  Been  the  Exnerienoe  of  Members? 

4  Is  the  Practice  of  an  Exchange  of  Phecks 
In  Parmon*  of  Subscription  to  Other  Newspapers 
Increasing? 

S.  IVi  the  Members  of  A  O  O.  Oive  Free 
P"h'|a|tv  to  .Automobiles  and  With  IVhat  Re¬ 
sults? 

(1  What  Putv  P"0“  a  Newsnaner  Owe  to  Its 
Peaders  as  Pee-rds  Plean  .Advertising  as  Well 
as  Plo-n  New  ’ 

7  IVhaot  Pourt  Peclsions  Ouring  the  Year 
•  "cctlng  Newsnapers?  I.Itiel  Pases  During  the 

x-rt-r 

e  Ww.nain*  Si«.,-f|on  Tt»„.  M-nv  Pnh. 
■  >  d-oa.-  TT--n  Pal.»  Xt—e  than  VOtO  Par  TIuO- 

,1-e.t  TX.,-Ine  th"  Ycaa  for  Roll,’  XVh-t  's  the 

fast  xteth  d'  of  Pheeking  no  Overwelglit  't.f 
News-pri  lit  ? 

TlESntX"  PVFNIVO 

deciai  cieeaien  and  B"no,iet  ot  Neil  House — 
Xf^in  tXin*n"  Boon-  TJan  poscoe  Perie  of 
r-„.t  ala.  will  naeslle. 

.Address — Don.  P.  fteitr  business  manager 
New  York  World,  and  a  Id>ader  of  the  Craft — 
S-hiect  “The  Newsnaner  Trade.” 

The  following  sneakers  will  respond  to  call 
of  Toastmaster  Parle: 

lion.  J.  W  Faulkner — Dean  of  Ohio  news- 
pannr  men.  of  Poinmhns.  Ohio. 

lion.  n.  M.  Dangherfy — Prominent  attorney, 
of  Poinmhns.  Ohio. 

lion.  Frank  R.  Willis — Ohio’s  Oovernnr. 

Hon.  il.  E.  Williamson — Collector  of  Inter¬ 
nal  Revenue,  and  former  newspaper  man.  of 
Polumbna.  Ohio. 

WEDN'ESD.AY  MORNINP,. 

Address — W  F  Phambers.  attorney  and  ehalr- 
man  Vlipllance  Committee  of  the  Adyertl»ers’ 
Pinb  of  Pinelnnatl— Subject.  “Drngless  Doc¬ 
tors’  .Advertising.” 

Address — Prof.  .Tosenh  S.  M.vers.  Depatl- 
mont  of  Jonrnallsm.  Ohio  State  Pnlverslty. — 
Siilffeet.  “The  Coming  Oeneratlon  in  .lonrnal- 
Ism.”  The  student  boiiy  of  Department  of 
Journalism  are  to  he  guests 

Address — lion.  Waltor  Williams.  Dean  of 
School  of  Janmaiism.  Fniversitv  of  Miasoiirl, 
Polnmhla.  Mo. —  Suhjeet.  “The  World’a  Journ¬ 
alism.” 


APPOINTED  SUNDAY  EDITOR 


L.  Loren  Palmer  Gets  Merited  Promotion 
on  New  York  Sun. 

L.  IdOren  Palmer  ha.s  been  appointed 
Sunday  editor  of  the  New  York  Sun. 

He  began  his  newspaper  career  with 
the  Morning  Sun  in  the  fall  of  1903  as 
a  reporter.  In  this  capacity  he  cox’ered 
every  department  of  news  including  the 
police  stations  and  courts.  He  al.so  as¬ 
sisted  in  reporting  the  national  Con¬ 
ventions  of  the  Republican  and  Pro¬ 
gressive  parties  in  1912,  and  covered 
several  Democratic  State  Conventions. 
In  1906,  '07  and  ’08  he  was  assigned  to 
the  Siimmer  Capital  at  Oyster  Ray 
when  Theodore  Rooscx’clt  was  president. 

Mr.  Palmer  was  appointed  A.ssistant 
city  editor  of  the  Sun  in  May,  1915, 
and  on  .Tamiary  10.  he  was  made  Sun¬ 
day  Editor.  He  is  the  .son  of  the  late 
Rev.  I,.  I.,.  Palmer,  a  Methodist  clergy¬ 
man.  and  xA-as  Imrn  In  Chatcauftay,  N.  Y. 
He  xA’as  graduated  from  Wesleyan  Uni¬ 
versity  In  June,  1903,  with  B.  S.  degraa. 


HIT  “TRIAL  BY  NEWSPAPERS.” 

President  of  State  Bar  Assoriation  De¬ 
plores  Some  Premature  Publirations. 

Addressing  the  opening  session  of  the 
thirty-ninth  annual  meeting  of  the  New 
York  State  Bar  Association  in  New  York 
a  few  days  ago,  President  Alphonso  T. 
Clearwater  named  preliminary  trial  by 
newspapers  as  one  of  the  “menaces  to 
the  administration  of  justice.” 

In  his  talk  about  the  newspapers  he 
made  these  remarks: 

"It  is  but  fair  to  a.ssume  that  the 
editors  .  and  publishers  of  reputable 
newspapers — and  doubtless  all  news¬ 
papers  regard  themselves  as  reputable 
— wish  to  obtain  the  precise  facts  and 
to  publish  the  exact  truth.  There  is, 
however,  a  large  clement  in  the  world 
to  xA'hich  accurate  statement  and  nn- 
adorned  truth  do  not  appeal,  xx’hose  per¬ 
verted  taste  demands  that  events  be 
described  with  that  dash  of  suggestive 
distortion  which  will  gratify  their  crav¬ 
ing  for  the  sensational,  and  the  inhe¬ 
rent  disposition  in  men  to  disregard  the 
Divine  injunction  of  ‘judge  not.’ 

“It  is  to  these  readers  that  some 
newspapers  appeal,  and  it  is  by  pander¬ 
ing  to  their  ever-increasing  numbers  in 
an  attempt  to  satisfy  this  greedy  long¬ 
ing  to  learn  of  the  sordid  details  of  the 
sombre  failures  of  humanity  which  con¬ 
stitutes  a  growing  menace  not  only  to 
the  administration  of  justice,  but  to  the 
well-being  of  society. 

“To  satiate  this  degenerate  liking,  the 
members  of  our  profession  charged  with 
the  duties  of  devolving  upon  prosecu¬ 
tors,  are  not  free  from  fault.  It  has 
come  to  pass  that  Federal,  State  and 
county  prosecuting  officers  regard  a 
press  agent  as  quite  as  indispen.sable  an 
adjunct  to  their  respectiv’e  offices  as  a 
draftsman  of  indictments. 

“The  press  of  necessity  receives  lt!s 
information  as  to  the  intentions  of  the 
prosecution  and  the  governmental  con¬ 
ception  of  the  extent  and  effect  of  the 
evidence  at  Its  dispo.sal  through  these 
carefully  selected,  highly  paid  and  emi¬ 
nently  efficient  procurators.  It  is  need- 
le.ss  to  say  such  tales  lose  little  in  the 
telling  by  those  whose  po.sition  not  in¬ 
frequently  depends  upon  the  effect  pro¬ 
duced  by  an  artful  presentation  of 
meagre  Incidents  and  puerile  conclu¬ 
sions.”  I 


A  NIGHT  IN  BOHEMIA 


Pen  and  Pencil  Club  of  Pbiladclpbia  Gives 
a  Benefit  for  a  Ixical  Charity. 

The  Pen  and  Pencil  Club  held  an¬ 
other  of  its  famou.s  Nights  in  Pohe'ni.T 
at  the  Bellevue-Stratford.  Philadelphia. 
Wedresdav.  when  all  former  high  rec¬ 
ords  for  e-aiety  and  varied  entertainment 
were  broken.  Stars  from  the  leading 
♦heatre.s  and  two-.score  of  plavers  from 
the  x-audeville  hon.ses  eontribnted  their 
talents  to  the  general  merriment.  Henrv 
Starr  ^  f^^^xer  president  of 

the  cliih  was,  as  iistiai.  the  offlclal  an¬ 
nouncer  and  at  intervals  sone-s  broke 
out  from  the  boxes  and  galleries  in  the 
c-ood  old  wav  to  remind  the  perform¬ 
ers  that  the  newsnaner  men  were  all 
W.'xrm  friends  of  theirs 

WaU  DoVian.  th"  cartoonist  of  New 
York  anneared  on  the  nrogram.  and  the 
Stage  Society,  which  has  many  news- 
naper  men  among  its  members,  repeated 
its  successful  Bernard  Shaw  play, 
"Overruled”  Dancing  and  sone-s,  hnr- 
lesoiie  aets  and  acrobatic  stunts,  story 
tellers  and  real  actors  made  the  even¬ 
ing  one  giddy  whirl  and  between  times 
the  .audience  refreshed  itself  at  the 
T.ittle  Gafe  which  was  ae-ntn  a  nonular 
f-'afre.  The  functlcn.  which  xvns  fo- 
fhe  benefit  of  a  local  charitv.  marked 
tXic  climax  of  a  brilliant  season  under 
tv>o  ioadershln  of  Fred  Whitney  eitv 
cdUor  of  tho  Ex’eninc  Teleirraph  Xvho  is 
said  to  he  ope  of  the  heat  nresldetlt!* 
that  th«  old  club  hat  aver  had. 


Reporters  Not  Excluded 

Police  Commissioner  McLain,  of  Mem- 
phis,  Tenn.,  has  issued  specific  Instnic- 
tions  that  his  recent  order  that  "out¬ 
siders”  shall  not  be  permitted  behind 
the  railings  at  police  headquarters  does 
not  apply  to  newspaper  men.  Tlie 
commissioner  said  that  it  was  his  de¬ 
sire  that  reporters  be  extended  tlie 
same  full  privileges  and  courtesies  of 
examining  all  public^  records.  “My 
order  was  Intended  to  prevent  loafers 
from  interfering  with  the  work  of  the 
officers,”  said  Mr.  McLain.  "If  the  po¬ 
lice  officers  thought  that  by  ‘out.siders’ 
I  Intended  to  restrict  the  freedom  of 
the  new.spaper  men  they  misinter¬ 
preted  the  order.  We  certainly  have 
nothing  to  conceal  from  the  newspapers, 
and  I  have  given  instructions  which 
will  clear  away  any  pos.sible  misunder¬ 
standing  of  my  order.” 


W.  W.  CHAPIN  BUYS  EACLK 
AND  STAR  OF  NEWARK 

(Continued  from  page  939) 
amount  thereof  from  the  purchase  price. 
This  lien  wa.s  about  $16,000. 

At  the  opening  of  the  sale  there  was 
active  competition  in  the  bidding  be¬ 
tween  Andrew  M.  I^awrence  (formerly 
Mr.  Hearst’s  puhli.sher  of  the  Chicago 
Examiner)  and  Charles  J.  Boyle,  of  New 
York,  representing  special  agent  Paul 
Block. 

The  first  bid  xvas  $155,000.  from  Mr. 
lAwrence.  who  xx’as  promptly  “raised”  I»y 
Mr.  Boyle  to  *160.000.  Alternate  in¬ 
creases  of  $5,000  followed  between  the 
men  named.  Mr.  Chapin  who  had  a1- 
readv  hid  *165.000,  subsequently  bid 
*220.000.  Mr.  Boyle  *230,000  and  Mr. 
T.,aw’rence  $235,000;  and  the  property 
was  duly  “knocked  down”  to  the  latter. 

A  condition  of  the  sale,  however,  xa'.s.s 
that  the  successful  bidder  should  im¬ 
mediately  make  a  deposit  in  ca.sh.  or  a 
certified  check,  of  10  per  cent,  of  his  hid. 

Mr.  T.,awrence  conld  not  meet  this  re- 
onirement.  He  tendered  his  personal 
check  which  xx’as  refused  and  after 
.some  delay  the  auction  was  reopened — 
the  sale  being  resumed  on  the  nex-t 
highest  bid,  that  of  Mr.  Boyle,  $230,000. 
Mr.  Chapin  then  hid  *235.000  and  th" 
property  was  "knocked  down”  to  him 
at  that  flenire. 

Under  the  “conditions  of  sale”  the 
purcha.se  must  be  confirmed  hv  the 
Court  of  Chaneerv  on  Tuesday.  .Tnnu- 
arv  25.  It  is  believed  that  the  reeeix’e’- 
will  recommend  that  the  Chanin  bid 
be  accepted  and  that  a  true  bill  of  .sale 
will  issue  to  him  as  of  that  date. 

It  is  reported  that  Mr.  I.Awrenec  has 
made  to  Mr.  Chapin  a  cost  offer  for  his 
rights — in  fact,  suitable  compensation 
for  his  enterpri.se  and  initiative — hut 
that  Mr.  Chapin  declines  to  negotiate. 

The  purchaser  is  a  Philadelphian  i"’ 
birth.  He  was  publisher  of  the  Seattle 
(Wash.)  Post-Tntelllgeneer  for  about 
six  years,  leaving'in  1913  for  San  Frnn- 
eiseo,  where  he  became  one  of  the  pro¬ 
prietors  of  the  Morning  Call.  One  year 
later  he  went  to  (Tiicago.  and  in  con¬ 
nection  xx’ith  .Tames  Keeley  effected  .s 
consolidation  of  the  old  Tnter-Ooean  and 
Becord-Heraid  xA’ith  the  present  Chfea'’'o 
Herald,  of  xA’hich  Mr.  Chanin  xvns  pob- 
lisher  and  Mr.  Keeley  editor.  He  dis¬ 
posed  of  his  interest  In  that  paper  in 
October.  1914.  and  since  then  has  n«i 
been  engaged  in  active  business,  lie 
has  hut  reeentlv  returned  from  Europe, 
with  Mrs  Chapin. 

To  a  representative  of  Tun  Eori'on  x''o 
PiTBi.isHKB.  Mr.  Chapin  said:  “There  is 
no  truth  in  the  report  that  T  had  an  as¬ 
sociate  in  the  purchase.  T  was  the  .sole 
buyer.  I  have  no  plans  of  any  definite 
sort  re.specting  the  newspapers,  nor 
have  I  any  changes  in  mind  in  respect 
to  the  filling  of  the  ejceeutive  positions 
upon  them.  I  shall  look  over  the 
ground  carefully  and  deride  upon  my 
policx’  and  my  as.soeintes;  hnt  at  the 
moment  1  am  praetic.ally  as  much  in 
the  dark  alioiit  these  tilings  as  yoil 
are.” 

Mr.  Chapin  at  present  is  living  at  the 
VandejJ^^ Hotel  In  New  York  City- 
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ANALYZING 

BOSTON 


You  cannot  cover  New  England  without  the  Boston  American 


When  you  want  to  know  anything  about  the  dealers 
of  Metropolitan  Boston  write  the  Boston  American. 


Information  covering  the  dealer  attitude  toward  cer¬ 
tain  phases  of  advertising  amd  merchandising  campaigns 
is  yours  for  the  asking. 


If  you  wauit  to  know  what  Boston  dealers  think'  about 
window  displays,  hangers,  counter  cards  and  other  forms 
of  indoor  display  we  will  be  glad  to  supply  such  informa¬ 
tion. 


When  you  want  to  know  anything  about  the  39  cities 
and  toMms  of  Metropolitan  Boston,  the  number  of  dealers 
in  each  line,  the  number  of  wage  earners,  the  amount  of 
wsiges  received,  the  amount  of  bank  deposits,  the  num¬ 
ber  of  dwel.ings,  the  total  valuatipn  assessed  estate  or 
any  other  information  which  will  help  you  with  your 
plans — write  the  Boston  American. 


Remember  that  Metropolitan  Boston  is  worth  analyzing 
— it  is  a  remarkable  market. 


According  to  the  State  census  of  1915,  there  are 
1,587,093  people  living  in  the  39  cities  and  towns  within 
13  miles  of  Boston’s  City  Hall.  These  people  have  on 
deposit  in  Savings  Banks,  Co-operative  Banks  and  Credit 
Unions  over  one-ninth  of  the  savings  of  the  people  of  the 
United  States.  They  hold  property  with  an  assessed  valu¬ 
ation  of  over  $2,600,000,000. 


Dealers  ‘claim  that  the  majority  of  their  customers  ask 
for  advertised  goods  by  name  and  that  the  number  is 
increasing. 


These  people  are  easily  reached — and  so  are  the 
dealers.  Salesmen  csui  cover  the  Metropolitan  territory 
quickly — the  avenues  of  distribution  are  close  at  hand. 


Write  for  details  concerning  our  plan  of  co-operat¬ 
ing  with  advertisers  and  for  information  regarding  the 
Boston  American — Evening  and  Sunday — New  England’s 
Greatest  Home  Newspaper. 


New  York  Office 
1789  Broadway 


80-82  Summer  Street,  Boston,  Mass. 

Member  Audit  Bureau  Circulations 


Chicago  Office 
504  Hearst  Building 
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LISTENS  TO  -PKEPAREDNESS’’  SPEECHES 


(Continued  from  page  939) 
will  be  as  necessary  in  the  future  as 
in  the  past,  the  scarcely  diminished  pro¬ 
portion  of  its  time  which  the  world  uses 
in  warfare  indicates.  But  let  us  be  able 
to  defend  ourselves  so  well  that  our  re¬ 
ply  to  ag-giession  shall  be  instant  suc¬ 
cess  in  terminating  hostilities. 

“The  general  staff  of  our  army  has 
just  shown  us  that  the  most  warlike  na¬ 
tion  of  Europe,  in  times  of  peace,  can 
deliver  upon  our  shares  a  trained  force 
of  827,000  men  in  forty-six  days,  and 
that  the  mo.st  warlike  nation  of  Asia 
can  deliver  238,000  men  in  sixty-three 
days.  The  general  staff  thereupon  ad¬ 
vises  that  in  order  to  make  us  secure 
the  regular  army  be  increased  at  once 
roughly  to  280,000  men,  and  thereafter 
l>e  gradually  added  to  until  it  has 
reached  500,000.  And  this,  which  the 
general  staff  considers  a  minimum,  it 
says  must  largely  be  supplemented  by 
the  militia  as  well  as  other  civilian 
troops. 

“During  Koosevelt's  administration  we 
were  the  world's  second  naval  power 
now  we  are  substantially  its.  fourth, 
while  Germany,  in  sea  strength,  is  vast¬ 
ly  our  superior. 

“If  the  recommendations  of  the  civil¬ 
ian  Secretary  of  War  be  compared  with 
those  of  the  general  staff  of  the  army 
it  will  be  seen  how  miserably  insuflicient 
is  the  plan  of  the  secretary  to  afford 
us  security  in  the  event  of  attempted 
invasion.  And  if  the  naval  increa.se  pro¬ 
posed  by  the  civilian  Secretary  of  the 
Navy  be  compared  with  the  naval  list 
of  Germany,  it  will  instantly  appear  that 
when  the  small  and  slow  plan  which  has 
been  prepared  by  Mr.  Daniels  is  carrieil 
into  effect  we  shall  sti'l  be  vastly  in¬ 
ferior  to  Germany. 

“Where  the  fundamental  policies  of 
two  nations  conflict,  there  is  l)ound  to 
Ite  friction,  and  where  there  is  friction 
eventually  there  may  be  war.  It  is  a 
fact  that  our  Monroe  Doctrine,  whicli 
has  forbidden  European  nations  to  colo¬ 
nize  in  this  hemisphere,  is  in  conflict 
with  the  colonial  policy  of  the  German 
Empire,  as  may  easily  bo  verified  by  a 
perusal  of  the  words  of  German  econo¬ 
mists.  As  neither  nation  probably  will 
surrender  its  policy,  we  find  here  a  point 
of  contact  at  which  danger  may  arise. 
Wisdom  therefore  dictates  that  if  we  in¬ 
tend  to  enforce  the  Monroe  Doctrine  we 
provide  ourselves  with  a  navy  sufficient 
for  quick  and  effective  use  if  the  doc¬ 
trine  be  attacked. 

"Not  long  ago  an  Irishman  got  into 
Abyssinia,  where  he  was  thrown  into 
prison.  The  British  made  a  demand  for 
his  release,  which  was  refused.  They 
then  sent  out  an  expedition  to  release 
him,  an  expedition  which  cost  111,000,- 
000.  When,  healing  of  this,  the  Abys- 
sinians  promptly  released  the  Irishman. 
Since  then  no  subject  of  the  British 
Empire  has  been  maltreated  in  Abys¬ 
sinia. 

“Not  long  ago  the  Mexicans  began 
shooting  .some  Americans,  throwing 
others  into  prison,  maltreating  their 
women,  and  confiscating  the  property  of 
all.  Had  our  Government  at  that  time 
followed  the  practice  of  Great  Britain, 
and  of  ancient  Borne,  its  subjects  would 
have  been  safe  ever  since  in  life  and 
property  wherever  they  might  have 
been,  but  our  Government  did  not. 

“Instead,  it  warned  Americans  in 
Mexico  that  they  were  there  at  their 
own  peril,  and  that  the  protection  of 
the  Stars  and  Stripes  no  longer  extended 
to  them.  That  in  very  fact  they  were 
expatriates  who  had  no  rights  in  the 
world  beyond  their  own  borders,  and 
that  when  abroad  an  American  must 
consider  himself  a  man  without  a  flag, 
and  carry  his  life  in  .his  own  hand.  What 
an  execralile  state  of  facts! 

“Let  us  remember  that  once  upon  a 
time,  during  the  presidency  of  a  man 
whose  name  I  need  not  mention,  the  flag 
followed  the  American  citizen  wherever 
he  went  throughout  the  world.  And  let 
us  not  forget  that  sine®  our  country 


came  under  the  present  blight  of  pacif¬ 
icism,  not  only  does  the  flag  not  follow 
the  citizen,  but  the*  citizen  is  being 
taught  that  he  need  no  longer  follow 
the  flag!  Into  what  a  cringing  and  piti¬ 
able  condition  have  we  fallen !  ’’ 

Congressman  Dies,  taking  the  oppo- 
.site  view,  will  say  in  part: 

“It  it  is  the  will  of  the  people  that 
this  government  should  be  transformed 
into  a  great  military  power,  nothing 
can  stay  their  hand,  because  in  free 
America  the  people  rule.  And  that  is  a 
distinctive  difference  tetween  a  mili¬ 
tary  and  a  non-military  government. 
In  a  military  government  it  is  not  in 


Hon.  Martin  Dibs 

the  power  of  the  people  to  change  to  a 
non-military  government  becau.se  in 
such  a  government  the  people  do  not 
rule. 

“Therefore  the  people  of  this  free 
government  should  not  ha.stily  or  light¬ 
ly  cast  afdde  our  non-military  tradi¬ 
tions  and  enter  upon  an  era  of  militar¬ 
ism,  because  once  the  nation  sets  its 
face  in  that  direction  there  is  no  turn¬ 
ing  back. 

“I  am  here  today  to  talk  to  you  about 
preparedness.  F'ellow  citizens.  I  be¬ 
lieve  in  it  as  strongly  as  any  man  in 
this  country.  It  is  a  part  of  the  philo¬ 
sophy  of  my  daily  life.  But  I  also  be¬ 
lieve  that  preparedness,  like  many 
other  wi.se  things  can  be  carried  to 
wicked  and  ridiculous  extremes.  I  try' 
to  be  prepared  for  rain,  but  I  do  not 
burden  myself  with  forty  umbrella.s. 
At  our  home  we  endeavor  to  be  pre¬ 
pared  for  sickne.ss,  but  we  do  not  con¬ 
vert  the  dining  room  into  an  apothe¬ 
cary  shop.  We  know  that  there  are 
burglars  abroad  in  the  land,  but  we  do 
not  on  that  account  transform  our  bed¬ 
room  into  a  private  ar.senal. 

"And  I  believe  this  nation  should  lie 
prepared,  and  whatever  it  lacks  in  that 
direction  now  T  am  willing  as  a  mem¬ 
ber  of  Congre.ss  to  speedily  provide.  T 
take  It  for  granted  that  we  are  all 
patrlot.s.  that  we  all  love  our  countrv, 
and  that  we  are  equally  ready  and  will¬ 
ing  to  make  any  necessary  sacrifice  to 
safeguard  the  intere.st  of  the  nation 
and  the  welfare  of  the  people.  That  be¬ 
ing  true  it  only  remains  for  us  to  ascer¬ 
tain  for  what  we  should  lie  prepared, 
and  to  what  extent  should  we  go  in  the 
matter  of  preparedness. 

“We  are  told  by  a  certain  group  of 
excited  persons  that  we  should  lie  pre¬ 
pared  to  enforce  the  Monroe  Doctrine. 
My  friend.s.  no  nation  questions  that 
doctrine.  It  has  Iieen  the  fixed  policy 
of  our  country  for  a  hundred  vears. 
and  no  nation  has  ever  as.sailed  that 
doctrine  by  force  of  arms  or  threat¬ 
ened  to  do  So.  If  we  could  maintain 
that  doctnne  all  through  the  years  of 


weakness  and  growth,  without  a  large 
army  or  a  powerful  navy,  I  think  we 
may  safely  assume  that  there  is  no 
danger  of  a  scriohs  challenge  of  the 
policy  in  this  our  day.  Moreover,  when 
the  nations  of  Europ®  get  through  with 
this  dreadful  war  they  will  be  less 
able  than  ever  to  spare  the  men  and 
the  money  to  engage  in  colonization 
schemes  in  this  hemisphere.  But  there 
are  the  Philippine  Islands,  we  must  be 
prepared  to  hold  them,  says  another  of 
those  who  ‘.see  thing.s’  to  prepare  for. 
Well,  my  answer  is  that  no  nation  on 
earth  can  possibly  have  any  use  for 
those  islands.  We  paid  Spain  twenty 
million  dollars  for  them.  We  have  di¬ 
rectly  and  Indirectly  spent  a  billion  on 
them,  and  I  have  yet  to  find  a  man 
who  can  demonstrate  where  they  ever 
were  or  ever  will  be  of  value  to  us. 

“A  great  war  was  fought  to  set  free 
the  colored  people  of  the  South,  and  I 
believe  the  best  thing  to  do  with  the 
colored  people  in  the  Philippines  is  to 
set  them  free.  These  islands  are 
thou.sands  of  miles  away  from  our 
shores,  densely  populated,  of  no  com¬ 
mercial  importance,  and  I  .see  no  rea¬ 
son  why  these  one  hundred  millions 
lof  peaceful  and  prosperous  people 
should  endure  enormous  taxes,  build 
up  a  large  navy  and  large  army,  and 
endanger  the  peace  and  safety  of  this 
reinililic  by  holding  those  people 
against  their  will. 

“Mow  large  an  army  do  our  generals 
think  we  ought  to  have?  General 
Wotherspoon.  former  Chief  of  Staff,  re¬ 
commended  800,000  for  continental  Uni¬ 
ted  States,  and  large  increases  for  our 
outlying  pos.sessions.  General  Woth¬ 
erspoon  in  his  report  to  the  Secretary 
of  War  says  that  ‘this  is  a  conclusion 
that  seems  to  have  been  reached  by  all 
those  who  have  given  careful  conside¬ 
ration  to  this  o.uestion.’  So  to  sum  up 
the  ma.tter  we  mav  sav  that  our  ad¬ 
mirals  are  dreaming  of  the  greate.st 
navy  in  the  world,  and  our  generals 
want  an  army  a  million  strong.  Fel¬ 
low  citizens,  let  us  take  stock  of  what 
we  have  and  then  we  can  more  clearly 
see  what  we  need. 

•Hlur  country  has  been  held  up  as  a 
helpless  and  unprepared  nation.  1 
deny  it.  I  challenge  the  proof.  I  be¬ 
lieve  today  what  President  Wil.son  .said 
in  a  mes.sage  to  Congress  a  year  ago, 
‘The  country  has  lieeti  misinformed.  We 
have  not'  been  negligent  of  national  de¬ 
fence.’  You  have  been  paying  for  pre- 
Iiarednes.s.  and  as  a.  member  of  Con¬ 
gre.ss  I  have  been  voting  that  money 
away  for  preparednes.s.  just  as  I  was 
advised  to  do  by  our'  generals  and  ad¬ 
mirals.  although  not  in  as  great  quan-- 
titles  as  they  demanded.  In  the  ten 
years  preceding  this  European  war 
we  .spent  nearly  a  billion  and  a  quarter 
on  our  navy,  and  in  the  same  ten 
years  Germany  and  .Tapan  put  together 
spent  on  their  navies  just  a  little  more 
than  that  sum.  We  spent  practically 
as  much  as  the  combined  expediture 
of  tho.se  two  nations.  T  hasten  to  ad¬ 
mit  that  they  can  huild  and  operate 
their  navies  more  cheaply  than  we  can 
on  account  of  compulsory  military  ser¬ 
vice,  cheap  labor,  etc.,  but  T  want  to 
impress  upon  your  mind  that  your  na¬ 
tion  is  already  spending  a  fabulous 
sum  on  preparedness. 

“On  wars  that  are  past  and  in  pre¬ 
paration  for  future  wars  this  nation  is 
spending  every  year  the  great  sum  of 
five  hundred  millions  of  dollars.  A.side 
from  the  Po.st  Office  Department,  which 
is  practically  .self-supporting,  this 
sum  is  approximately  two-thirds  of 
the  entire  revenues  of  the  government. 
No  other  nation  in  the  world  spends 
so  large  a  sum  in  times  of  peace  on 
account  of  wars  pa.st  and  present.  I 
go  further  and  .sav  that  no  other  nation 
in  the  w’orld  spends  as  large  a  per  cent, 
of  its  revenues  on  wars  past  and  pres¬ 
ent  as  we  do.  W<'  are  set  away  from 
Europe  and  the  Orient  thousands  of 
miles  and  separ.ited  by  the  b.arriers  of 
the  deep,  blue  ocean:  we  are  less  liable 
to  war  than  any  nation  in  the  world, 
and  yet  -we  sin-nd  a  greater  part  of  our 
national  revenues  on  account  of  wars 
than  any  of  them. 


“History  will  repeat  itself.  Jlloody 
and  wasteful  wars  have  always  been 
followed  by  many  years  of  peace  and 
repose.  When  peace  again  comes  to 
afflicted  Europe  it  will  require  fifty  years 
of  peaceful  forgetfulness  before  the  peo¬ 
ple  will  again  listen  to  their  admiralt! 
and  generals.  Every  home  will  have 
crape  on  the  door.  There  will  be  emp¬ 
ty  chairs  at  every  hearthstone.  Every 
burying  place  will  be  a  new-made  city 
of  the  dead.  Every  I  heart  will  ache, 
and  from  every  eye  the  teardrops  of 
anguish  fall.  Every  hospital  will  be 
crowded  with  the  wounded.  Every  park 
will  be  thronged  with  the  crippled. 
Maimed  beggars  will  stand  at  every  cor¬ 
ner  and  fatherless  children  beg  for 
bread.  There  will  be  no  more  war  talk 
in  Europe  until  time  heals  the  ravages 
of  this  one,  and  men  forget  its  horrors. 

“Those  who  appeal  to  public  fear  as 
a  means  of  arousing  public  sentiment 
in  favor  of  a  ponderous  navy  and  pow¬ 
erful  army  have  deceived  the  public  as 
to  the  strength  of  our  defences.  You 
can  scarcely  pick  up  a  newspaper  or 
magazine  that  doesn‘t  contain  the  state¬ 
ment  that  our  coast  defences  are  worth¬ 
less.  our  war  ships  obsolete  or  unpre¬ 
pared.  and  that  we  are  at  the  mercy  of 
the  fir.st  warlike  people  that  cares  to 
Invade  our  shore.s.  In  all  these  scare 
•stories  there  is  not  a  word  of  truth. 
Our  navy,  ship  for  ship,  is  the  best  in 
the  world,  and  in  potential  defensive 
.strength  is  second  only  to  that  of  Eng¬ 
land.  Our  coast  defences  are  .sufficient, 
and  are  as  good,  if  not  the  best,  in  the 
world. 

“Liberty  does  not  thrive  in  a  military 
atmosphere.  Great  armies  are  a  stand¬ 
ing  menace  to  liberty  and  equality.  The 
military  man  is  not  a  good  Democrat, 
not  a  good  Republican.  He  takes  no 
.stock  in  our  doctrine  of  equality,  the 
essential  cornerstone  of  free  govern¬ 
ment.  His  whole  training  inclines  him 
to  the  love  of  power,  subordination,  au¬ 
tocracy.  He  is  a  source  of  safety  in 
times  of  war,  but  of  danger  in  times  of 
peace.” 

CITIZEN  STOCKHOLDER  SUES. 

Allegation  That  Brooklyn  Paper  Is  in  a 
Bad  Way  Financially. 

Charging  that  the  Brooklyn  Citizen 
is  in  a  bad  way  financially,  'Thomas  F. 
Nevlns  has  brought  suit  to  force  the 
appointment  of  a  receiver.  The  matter 
came  before  Supreme  Court  .Tustice 
Manning  in  Brooklyn  on  a  motion  to 
strike  out  certain  parts  of  the  com¬ 
plaint.  The.se  charge  wastefulness  by 
the  management  and  insolvency. 

Mr.  Nevins,  once  Fire  Chief  of 
Brooklyn,  and  a  close  friend  of  Boss 
Mcl.aughlin,  sues  as  the  holder  of  250 
sharers  of  stock,  par  value  *25.000.  It 
is  alleged  on  behalf  of  the  Citizen  lliat 
Nevins  no  longer  owns  this  .stock,  hav¬ 
ing  lost  it  through  bankruptcy  in  1903. 
.•\ccording  to  .Tohn  F.  Clarke,  a  former 
District  Attorney,  who  is  representing 
the  Citizen,  the  suit  had  its  inception 
in  the  bankruptcy  proceedings  and  is 
brought  to  embarrass  James  Shevlin. 

Nevins  charges  that  the  Citizen  since 
it  was  e.stablished  in  1886  has  Iieen 
run  at  an  actual  loss  of  $500,000,  al¬ 
though  the  report  for  1914  shows  a 
deficit  of  only  $198,000,  with  profits  of 
$8,500  for  the  la.st  three  years.  The 
daily  paid  up  circulation  is  given  as 
3,267  for  1914,  as  against  3,890  for  1910. 


Columbus  Paper  Bankrupt 

CoLU.MBUS,  Ohio,  January  17. — Bank¬ 
ruptcy  proceedings  against  the  Tribune- 
Press  Company,  of  Steubenville,  have 
betm  filed  in  Federal  Court  here.  For¬ 
mer  Judge  F.  H.  Kerr,  is  president  of 
the  company.  The  suit  was  filed  by  .1. 
W.  Biirchinal.  editor;  .1.  C.  Fitzsimmon.s. 
and  W.  L.  Uus.sell.  The  company  filed 
an  answer  in  which  it  admits  if  i-'* 
bankrupt.  It  places  its  liabilities  at 
$10,698,  and  its  assets  at  atiout  the  same 
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The  Machine  That  LASTS 

The  Linotype,  even  after  long  and  steady  ser¬ 
vice,  still  remains  a  valuable  asset.  When  you 
install  a  composing  machine  buy  one  that  is 
equipped  with  devices  to  preserve  it  —  one  that 
LASTS— 

THE  LINOTYPE 

u  £  £  .L  The  price  of  such  a  machine  is  a  secondary 

Here  are  a  tew  ot  the  .  ,  . 

many  users  who  have  consideration. 

had  their  Linotypes  for  c  •  n  -i  *i-  r  i  -i-  j 

TWENTY  YEARS  or’  service,  range,  flexibility,  reliability  and 

more:  durability  are  the  things  that  count. 

Chicago  Trjbune  cven  in  the  matter  of  price  we  can  take 

iaprtngneld  Umon  .  .  .  i  •  r 

Rochester  Unjon  &  you;  lor  we  have  a  machine  tor  every 

Advertiser  office,  at  a  price  and  upon  terms  within  the 

Buffalo  News  reach  of  every  printer. 

Newark  Advertiser 

Birmingham  News  Our  nearest  Agency  will  gladly  furnish 

Nashville  Banner  fuU  information,  ,  or  will  send  a  qualified 

Minneapolis  Journal  representative  to  consult  with  you. 


Buy  the  LINOTYPE — 

the  Machine  That  LASTS. 


MERGENTHALER  LINOTYPE 
COMPANY 

TRIBUNE  BUILDING,  NEW  YORK 

CHICAGO:  SAN  FRANCISCO:  NEW  ORLEANS: 

1100  South  Wabash  Ave.  646  Sacramento  St.  549  Baronne  St. 

TORONTO:  CANADIAN  LINOTYPE,  LIMITED 


Here  are  a  few  of  the 
many  users  who  have 
had  their  Linotypes  for 
TWENTY  YEARS  or’ 
more  : 

Chicago  Tribune 
Springfield  Union 
Rochester  Union  & 
Advertiser 
Buffalo  News 
Newark  Advertiser 
Birmingham  News 
Nashville  Banner 
Minneapolis  Journal 
Grand  Rapids  Herald 
Portland  Oregonian 
Indianapolis  News 
Milwaukee  Sentinel 
Oakland  Tribune 
Reading  Ragle 
Brooklyn  Times 


!»4G  the  editor  &  PUBLISHER  AND  THE  JOURNALIST. 


EXECUTIVE  COMMITTEE  OF  A.  A.  C.^W. 

AND  NATIONAL  COMMISSION  IN  SESSION 

{Continued  from  page  939) 


tion  was  accepted  and  the  organization 
was  admitted  to  membership. 

The  application  of  the  Associated  Col¬ 
lege  Xewsjtapers  for  membership  as  a 
separate  departmental  was  rejected  on 
the  ground  that  the  organization  was 
eligible  to  membership  in  the  newspa¬ 
per  departmental  already  established. 

('hairman  Ingersoll  mentioned  two  or 
three  lines  of  work  that  the  Commis¬ 
sion  had  undertaken  since  the  last 
meeting.  He  said  that  the  main  diffi¬ 
culty  was  that  the  rank  and  file  of  the 
departmentals  did  not  yet  understand 
the  scheme  of  the  organization,  that 
they  were  not  alive  to  what  the  Com¬ 
mission  can  do  or  what  it  is  created  for. 
Some  tangible  evidence  should  be  of¬ 
fered  to  the  individual  members  of  the 
various  departments  as  to  how  the 
t.'ommission  can  serve  them;  what  ad¬ 
vantage  it  is  to  them  to  belong  to  the 
departmental  organization. 

The  Commission  has  prepared  a 
numljer  of  letters,  some  of  which  have 
been  submitted  to  members  to  get  their 
idea  as  to  whether  the  Commission  was 
working  along  the  right  tines.  Thes*- 
letters  were  to  be  sent  to  the  members 
of  the  Association  of  National  Adver¬ 
tisers  and  the  Affiliated  Association  of 
Advertising  Agents,  and  perhaps  to 
-o*her  departments  that  were  interested, 
with  lists  of  the  membership  of  other 
departments,  together  with  their  stand¬ 
ards  of  practice,  the  idea  lieing  that  the 
national  advertisers  and  advertising 
agents  would  Ije  p«*rfectly  safe  in  deal¬ 
ing  with  those  media  because  they  had 
subscribed  to  the  standards  of  prac¬ 
tice  and  thereby  agreed  to  give  adver¬ 
tisers  a  square  deal.  At  the  same  time 
a  letter  was  to  be  sent  to  the  publisher, 
with  a  copy  of  the  standards  he  had 
agreed  to  uphold,  stating  that  his  name 
had  been  sent  to  every  member  of  the 
A.  N.  A.  and  the  adverti.sing  agents  de¬ 
partmental.  By  this  means  it  wa-s 
thought  that  a  closer  relationship  would 
be  brought  about  between  the  depart¬ 
ments,  and  that  memljership  would 
mean  something. 

Mr.  Harn  stated  that  the  A.  N.  A. 
was  having  a  good  deal  to  do  to  edu¬ 
cate  its  memljers  to  look  out  for  circu¬ 
lation  audits;  that  it  is  a  work  of  time 
and  requires  constant  pounding  away. 
He  thought  such  a  list  would  be  of 
service  to  the  members  of  the  A.  N.  A., 
but  that  f>erhaps  it  would  Ice  as  difficult 
to  get  their  co-operation  as  it  has  been 
to  get  them  to  co-operate  with  the 
A.  B.  C. 

Mr.  Sharpe  thought  that  Mr.  Ham's 
idea  was  alt  right,  but  that  it  would 
not  be  feasible  in  dealing  with  daily 
publishers  because  of  the  large  number 
of  them. 

Mr.  Wiley  said  that  the  cause  the  As¬ 
sociation  is  striving  to  uphold  would  t>e 
injured  if  it  was  intended  to  proscribe 
newspapers  that  did  not  belong  to  the 
departmental;  that  it  would  organize 
the  resistance  to  the  work  the  Com¬ 
mission  is  doing  and  would  greatly  in¬ 
jure  and  impair  its  strength  and  check 
its  growth.  It  was  un-American  to  ask 
advertisers  or  agencies  to  withhold 
business  from  publications  that  did  not 
join.  A  list  of  newspapers  or  magazines 
would  be  all  right,  but  if  it  were  coupled 
with  any  suggestion  that  the  association 
advocated  the  withholding  of  patron¬ 
age  from  newspapers  and  magazines 
that  did  not  subscribe  or  join  it  would 
stir  up  a  good  deal  of  antagonism. 

Mrs.  Bims  remarked  that  most  of  the 
financial  advertising  was  handled  by 
men  unfamiliar  with  advertising,  and 
that  such  a  directory  is  a  very  neces¬ 
sary  thing. 

Mr.  Gray  said  that  there  were  thou¬ 
sands  who  were  aspiring  to  educate 
their  publications  along  common  sen.se 
lines,  but  who  were  disappointed  be- 
cau.se  of  the  lack  of  appreciation  of  the 
fa»  t  that  they  had  adopted  the  stand¬ 
ards  of  practice.  There  is  no  way  to 


coerce  anybody  to  recognize  those  pub¬ 
lications,  but  they  are  entitled  to  con¬ 
sideration  from  every  other  element  in 
the  association. 

Mr.  Ingersoll  stated  thaut  when  some 
publications  do  the  things  that  are  in 
harmony  with  the  spirit  of  the  associa¬ 
tion  and  then  see  advertisers  and 
agents  go  right  on  making  no  recogni¬ 
tion  or.  distinction,  it  looks  to  them  like 
mockery  to  ask  them  to  do  things  for 
which  no  results  can  come.  Kach  de- 
partmental  does  guarantee  to  the  other 
departmentals  on  the  Commission  that 
its  membership  is  all  nght;  and  if  any 
member  has  a  complaint  to  make  about 
any  member  or  another  departmental, 
we  have  a  right  to  expect  that  depart¬ 
ment  to  find  out  whether  the  complaint 
is  justified  or  not. 

Such  a  directory  ought  to  enable  some 
departments  to  get  in  more  members. 
The  membership  of  some  of  the  depart¬ 
ments  is  quite  comprehensive,  but  oth¬ 
ers,  like  the  newspapers,  are  quite  in¬ 
significant. 

Another  matter  brought  up  for  dis¬ 
cussion  was  the  desirability  of  making 
a  list  of  the  advertising  practices  of 
the  newspapers  and  tabulating  the  re¬ 
plies  so  that  any  advertiser  could  know 
just  what  the  rules  and  policies  of 
each  newspaper  were.  Mr.  Harn  said 
that  the  As.sociation  of  National  Ad¬ 
vertisers  have  already  undertaken  such 
a  canvas  and  that  this  information 
could  be  placed  at  the  disposal  of  the 
A.  A.  C.  W.  and  thus  save  a  lot  of 
work.  From  the  discussion  that  fol¬ 
lowed  it  appeariKl  that  over  a  thou¬ 
sand  replies  fi-om  newspapers  had 
been  received  by  the  A.  N.  A. 

It  was  finally  decided  that  a  com¬ 
mittee  be  appointed  to  co-operate  with 
the  A.  N.  A.  in  preparing  a  list  of 
questions  to  tje  sent  to  all  classes  of 
mediums  so  that  the  information  thus 
secured  might  be  made  available  for 
use  by  all  advertisers.  Such  informa¬ 
tion,  it  was  asserted,  would  be  invalu¬ 
able. 

Another  important  phase  of  the 
work  of  the  Commi.ssion,  Mr.  Ingersoll 
stated,  was  the  carrying  on  of  some¬ 
thing  c’onstructive  in  the  promotion  of 
advertising  and  the  solution  of  -the 
problems  of  the  national  and  retail  ad¬ 
vertiser,  which  includes  the  interest  of 
all  the  departments. 

Advertising  was  not  paying  as  it 
.should  because  the  retailer  was  not 
working  co-oi>eratively.  There  was  a 
good  deal  of  opposition  and  substitu¬ 
tion  and  indifference,  and  the  feeling 
on  the  part  of  the  retailer  that  the 
advertising  of  the  national  advertiser 
was  an  attempt  to  go  over  the  head 
of  the  retailer  and  influence  him  to 
buy  .something  that  he  does  not  favor 
or  that  does  not  give  him  a  profit  that 
is  satisfactory  to  him,  and  that  the 
cost  of  advertising  comes  out  of  his 
profit.  If  there  were  a  proper  under¬ 
standing  all  the  way  around  there 
would  be  cooperation. 

The  Commission  ought  to  do  every¬ 
thing  |K)s.sihle  to  get  the  retailer  into 
the  department  and  then  discu.ss  wth 
him  the  mutual  business  problems. 

Mr.  Ingersoll  told  of  a  recent  inter¬ 
view  he  had  had  with  Prof.  Cherington, 
of  Harvard  in  which  the  latter  told 
him  he  intended  to  spend  a  year  in 
preparing  a  thesis  on  advertising  to 
offs«-t,  as  far  as  possible,  the  conten¬ 
tion  of  those  who  claim  that  advertis¬ 
ing  is  an  economic  waste. 

Mr.  Pratt,  chairman  of  the  PMuca- 
tional  Committee,  declared  that  his 
Committee  discovered  some  time  ago 
that  the  Association  must  center  a 
good  deal  of  its  efforts  upon  the  re¬ 
tailers  l>ecause  some  five  thousand  of 
the  eleven  thousand  members  are  retail 
merchants.  Over  a  year  ago  a  course 
of  five  lectures  was  put  out.  which  arc 
being  delivered  by  Mr.  Stockdale  in 
alKiut  thirty-five  citiea  These  lectures 
cover  the  very  points  emphasized  by 


Mr.  Ingersoll,  namely,  the  problem  of 
keeping  up  with  li.sing  costs  and  the 
fact  that  it  is  the  rapidity  of  turn-over 
that  makes  advertising  not  an  expense 
but  a  great  instrument  for  economy  in 
distribution. 

The  Kdiicational  Committee  plans 
during  the  coming  year  to  organize 
business  conventions  in  towns  through¬ 
out  the  country  under  Stockdale's  di¬ 
rection.  This  work  has  been  done 
quietly  liecause  it  was  regarded  as  ex¬ 
perimental.  and  the  committee  was  not 
certain  whether  the  clubs  would  re¬ 
spond.  In  all  of  the  towns  in  which 
he  goes  Stockdale  makes  a  study  of 
the  conditions;  he  is  convincing  the 
consumer  and  the  retailer  that  Profes¬ 
sor  Tau.ssig  is  wrong. 

Mr.  Ingersoll  said  that  the  Commis¬ 
sion  ought  to  undertake  some  sort  of 
a  big  urganizt‘d  plan  to  get  in  retailers 
by  the  thousand,  and  that  first  the 
trade  press  ought  to  co-operate  by  run¬ 
ning  advertisements  to  induce  retailers 
to  join.  Mr.  Ingersoll  read  rough 
drafts  of  some  advertisements  he  had 
drawn  up.  He  said  that  a  proper  set 
of  a<lvei'ti.s<‘ments  could  be  gotten  up 
which  would  stimulate  the  formula¬ 
tion  of  clubs  wheie  there  were  none 
now.  Back  of  this  the  national  ad¬ 
vertisers  could  get  their  salesmen  to 
urge  the  retailers  to  join  the  clubs  and 
the  departmental  of  their  subscriliers. 
The  matter,  however,  is  intimately 
copnected  with  the  policies  of  the  in¬ 
dividual  paiiers,  and  he  could  not  con¬ 
jecture  what  theii-  attitude  would  lie. 

Mr.  L'kers's  opinion  was  that  many 
thousands  of  dollars’  worth  of  advertis¬ 
ing  space  would  be  gladly  contributed 
to  just  such  an  enterprise  by  the  trade 
papers,  but  that  there  'were  some 
which  perhaps  would  not  be  altogether 
in  symjiathy  with  it.  The  general 
sentiment  of  the  trade  press  is  that 
nationally  advertised  goods  are  good 
goods  for  dealers  to  handle. 

Mr.  Ingersoll  stated  that  if  the  Quoin 
Club  would  take  up  and  treat  of  the 
.services  of  the  middleman — going  di¬ 
rect  to  the  public  by  the  million  as 
the  general  magazines  do — if  it  could 
take  up  the  question  of  service  of  the 
retailer  and  stand  by  him,  with  certain 
limitations,  they  would  warm  the 
hearts  of  the  retailec. 

.Mr.  i^iialding  thought  that  the  maga¬ 
zines  would  lie  very  glad  to  do  any¬ 
thing  that  is  along  the  lines  of  pro¬ 
moting  their  general  interest;  that 
they  are  always  willing  to  throw  open 
their  pages  to  aiiythiijg  along  the  line 
of  helping  the  general  advertising  situ¬ 
ation. 

Mr.  Frost,  of  Chicago,  speaking  for 
the  poster  organization  said:  “I  think 
we  can  safely  say  that  we  are  in  a 
position  to  offer  the  Association  and 
the  retail  department  this  service  if 
they  choose  to  avail  themselves  of  it. 
We  will  display  copy  and  display  it 
locally.  We  lan  localize  the  advertis¬ 
ing  if  the  copy  is  furnished  us.  Fifty 
per  cent  of  our  memliers  are  qualified 
and  willing  to  go  to  the  retailer  and 
talk  to  him.  If  the  retail  department 
will  furnish  us  the  matter  and  give  us 
little  talking  points  our  mcmliers  will 
use  them  and  call  on  the  retailers  in 
their  own  town.s.  The  enterprising 
bill  poster  is  in  close  touch  with  the 
retailer.  We  will  lie  willing  to  give  the 
space,  and  the  space  will  lie  such  that 
the  retailer  must  use  it  in  the  small 
town  and  must  turn  it  over  in  his 
mind.  We  will  display  the  copy  and 
it  won't  cost  anything.  That  will  give 
us  two  thousand  men  who  are  calling 
upon  retailers  to  tell  them  why  they 
should  join  the  Associated  Advertising 
(.Tubs.  He  does  it  for  two  reasons: 

1.  It  enables  him  to  increase  his 
own  business. 

2.  It  enables  him  to  bring  home  to 
the  people  that  general  advertising  is 
really  a  fixed  commodity — an  honest 
legitimate  busine.ss  for  which  there  is 
an  absolute  demand.” 

Mr.  Pratt  made  a  motion  which  was 
carried  that  a  committee  of  three  be 
appointed  by  the  chairman,  to  prepare 
the  desired  materials. 


JOINT  AFTERNOON  SESSION 


Executive  Committee  and  National  Com. 
misiiion  Get  Valuable  Information. 

.\fter  partaking  of  the  hospitality  of 
the  Poor  Richard  Club  at  a  luncheon 
s<-rve<l  at  the  club  house,  the  memlxM-.s 
of  the  Executive  Committee  and  the 
National  Commission  ^et  in  joint  .ses- 
.sion  at  the  Belleviie-Stratford  Hotel, 
Herbert  S.  Houston,  president  of  the  .t 
.\.  C.  W.,  occupying  the  chair. 

.\t  the  request  of  the  chairman,  .Mr. 
Ingersoll  explained  the  cost  system  of 
accounting  which  his  company  has  pre¬ 
pared  for  use  of  retail  jewelers  at  an 
expense  of  $S,000. 

"There  are  two  dimensions  to  profit,” 
said  .Mr,  Ingersoll.  "Many  retailers  see 
but  one.  When  a  retailer  is  asked  to 
handle  an  article  on  30  per  cent,  profit 
and  another  at  50  per  cent,  he  thinks 
the  latter  will  be  the  most  profitable  for 
him  to  put  into  .stock.  He  forgets  that 
the  final  test  of  its  value  to  him  is  the 
number  of  times  his  stock  is  turned 
over.  For  instance  it  is  lietter  to  have 
a  four-time  turn-over  on  a  30  per  cent, 
article,  than  a  one-time  turn-over  on  a 
50  |«'r  cent.  article.  Complaint 

is  .sometimes  made  that  advertised 
goods  do  not  pay  the  retailers  as  large 
a  margin  of  profit  as  the  unadvertised, 
b'ro  ma  superficial  standpoint  this  may 
lie  true,  but  when  both  volume  of  bus¬ 
iness  and  frequency  of  turn-over  are 
considered  it  is  not  true." 

With  a  view  of  assisting  the  retail 
jewelers  his  company  had  worked  out  a 
coat  system  that  would  enable  them  to 
know  just  where  they  are  at  in  han¬ 
dling  the  various  lines  of  goods.  .Mr. 
Ingersoll  said  that  this  cost  system 
would  be  placed  at  the  disposal  of  the 
\.  .\.  C.  W.  to  be  used  in  its  service 
department.  Harvord  University  had 
offered  to  work  out  cost  systems  for  re¬ 
tail  grocers  and  shoe  dealers,  at  an  ex- 
IM,*nse  that  probably  would  not  exceed 
$1,000.  These,  with  perhaps  slight 
modifications,  might  be  adapted  for  use 
by  dealers  in  other  linea 

.Mr.  Ingersoll  said  that  when  the.sc 
cost  systems  have  lieen  perfected  and 
approved  they  could  be  offered  to  deal¬ 
ers  throughout  the  country  at  an  agreed 
price  and  thus  bring  revenue  to  the  as¬ 
sociation. 

Mr.  W.  L.  Lee  told  of  the  cost  sys¬ 
tem  prepared  by  the  Typothetae  and 
now  in  force  in  hundreds  of  printing 
establi.shments.  One  result  of  its  use 
had  Ixien  to  convert  many  printers  who 
were  poor  business  men,  into  good  bus¬ 
iness  men  and  thus  enable  them  to 
make  more  money. 

.-Vfter  the  matter  had  been  duly  dis- 
ciKs.sed  the  executive  was  requested  to 
make  an  apfiropriation  of  $3,UU0  to  de¬ 
fray  the  expense  of  preparing  and  in¬ 
augurating  the  three  cost  systems  for 
retailers. 

W.  IX  D’Arcy,  as  chairman  of  the 
publicity  committee,  was  then  called 
upon  to  tell  what  had  been  done  in  pre¬ 
paring  for  the  campaign  to  advert i.se 
advertising  which  had  been  authorized. 
.Mr.  IVArcy  displayed  fifteen  advertise¬ 
ments  which  have  been  written  and  put 
into  type.  These  ranged  from  four  col¬ 
umns  to  full  new'siiaper  pages,  and  al.so 
magazine  full-pages.  These  were  hung 
upon  the  wall  so  that  all  those  pre.sent 
could  see  them  to  advantage.  They 
were  strikingly  attractive  pieces  of  coiiy 
and  when  published  will  doubtless  com¬ 
mand  wide  interest.  Qne  of  them  con¬ 
sists  of  a  message  from  President 
Woodrow  Wilson ;  another  is  an  edito¬ 
rial  on  advertising  by  Arthur  Brisbane, 
of  the  New  York  Evening  Journal;  a 
third  is  by  Bishop  Candler  of  Atlanta. 
Hugh  Chalmers  wrote  three  of  them, 
the  Curtis  Publishing  Company  fur¬ 
nished  three  others.  Frank  Black,  of 
Boston,  Ned  Rogers,  of  Chicago,  Harold 
Hirsh,  of  Atlanta;  and  W.  R.  Hotch- 
kin,  of  New  York,  also  wrote  some  of 
the  ads. 

Mr.  D’Arcy  said  that  everything  was 
ready  to  start  the  campaign  at  once. 

(Continued  on  page  950) 
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HAND  AT  THE  HEAD 


N.  V.  World  Correspondent  Made  Presi¬ 
dent  of  the  Albany  “Specials.” 

(S|>eclal  to  the  Editor  and  Pubilsber.) 

Albany,  N.  Y.,  January  19. — Charles 
S.  J'land,  correspondent  for  the  New 
York  World,  was  elected  president  of 
the  .Ylbany  Legislative  Correspondents’ 
As.siKiation.  The  organization  of  news¬ 
paper  men  who  cover  the  legislature  for 
pai>ers  all  over  New  York  State,  at  a 
meeting  to-day  in  the  State  Capitol. 
The  other  officers  chosen  are;  First 
vice-president,  Frederick  T.  Car- 
doze.  International  News  Service; 
second  vice-president,  Don  Martin,  New 
York  Herald;  secretary,  Albert  E.  Dale, 
Albany  Knickerbocker  Press;  treasurer, 
George  K.  Cozzens,  Associated  Press; 
Board  of  Directors,  Charles  H.  Harmit- 
age  of  the  Buffalo  News,  Franz  Richter 
of  the  New  York  Staats-Zeitung,  Harold 
Phelps  Stokes  of  the  New  York  Even¬ 
ing  I’ost,  W.  Alex  VV’arn  of  the  New 
York  Times,  Frank  A.  Tierney  of  the 
Altjany  Times-Union,  Charles  A.  Smith 
of  the  Syracuse  Post-Standard,  Harold 
j.  Blackford  of  the  Brooklyn  Daily 
Eagle,  Milford  H.  Fancher  of  the  Troy 
Times. 

The  following  new  members  were 
elected:  Russell  Hathaway,  Jr.,  Asso¬ 
ciated  Press;  Edward  Clark,  Jr.,  Asso¬ 
ciated  Press;  James  Mansell,  Albany 
.\rgus;  William  F.  Keohan,  New  York 
'I'ribune,  C.  F.  Betts,  Syracuse  Herald; 
Francis  M.  Clancy,  Buffalo  Express; 
Warwick  L.  Thompson,  Brooklyn 
Times;  Jerome  L.  Smith,  Albany  Knick¬ 
erbocker  Press. 

A  committee  was  appointed  to  revise 
the  constitution  of  the  association  and 
preparations  are  now  under  way  for  the 
annual  dinner,  one  of  the  big  affairs  of 
the  year  in  Albany. 


“MADE  OVER  NEWSPAPER  MAP.” 


Baltimore  News  Takes  Back  Some  Hard 
Things  It  Said  About  Mr.  Grasty. 

B.cLTiMORE,  January  17. — Newspaper 
men  of  Baltimore  were  much  inter¬ 
ested  in  the  announcement  that  Charles 
H.  Grasty,  of  Baltimore,  would  assume 
the  duties  of  treasurer  of  the  New  York 
Times  Company,  the  position  made  va¬ 
cant  by  the  death  of  Charles  W.  Knapp. 

Commenting  editorially  on  Mr.  Gras- 
ty's  announced  connection  with  the 
Times,  the  Baltimore  News  made  the 
amende  honorable  for  the  strictures 
published  in  that  paper  over  the  signa¬ 
ture  of  Stuart  Olivier,  owner  of  the 
News,  upon  Mr.  Grasty,  at  the  time  Mr. 
Olivier  purchased  the  paper  from  Mr. 
Munsey.  By  a  coincidence,  Mr.  Grasty 
arrived  in  Baltimore  on  the  day  the 
announcement  was  made  that  Mr.  Oli¬ 
vier  had  consummated  the  deal  for  the 
purchase  of  the  News.  It  was  rumored 
about  town  that  Mr.  Grasty  was  behind 
the  deal,  and  Mr.  Olivier  thought  Mr. 
Grasty  ought  to  have  published  a  dis¬ 
claimer.  On  January  12  the  News  said, 
editorially : 

Id  ftpcuring  the  eervlces  of  Charles  11.  Grasty, 
Mr.  Oclis  of  the  New  York  Times  atlils  to  his 
urgunisation  a  stroug.  earm-st,  forceful  personali¬ 
ty.  At  the  tinne  st  the  purchase  of  the  News  by 
tilt-  present  management  the  publisher  of  the 
News  saitl  some  harti  things  al^nt  Mr.  Grasty, 
iloiilitlesa  iinealletl  for,  an. I  certainly  much  re- 
gretteil  afterward.  Now  that  he  la  leaving  llal- 
tlinorc  to  devote  bis  activities  to  the  Times,  the 
News  would  like  to  say  that  Mr.  Grasty  has  been 
one  of  the  really  dominant  figures  In  Journalism 
In  Baltimore  for  the  greater  part  of  the  last  2o 
years.  New  Y'ork  naturally  olTera  him  a  wider 
Held,  but  Baltimore  will  not  a»>n  forget  the  man 
who.  In  a  aense,  made  over  the  uewspaiier  map 
In  this  city. 


South  Dakota  Press  Officers 

'rhe  South  Dakota  Press  Association 
ha-s  elected  officers  as  follows:  Presi¬ 
dent,  H.  A.  Sturges,  Beresford;  first 
vice-president,  Robert  Schaber,  Hud¬ 
son;  second  vice-president,  Dean  C. 
Trippler,  Canova;  secretary  and  treas¬ 
urer,  J.  F,  Halllday,  Iroquois;  executive 
committee,  M.  M.  Bennett,  Yankton;  E. 
B.  Y'ule,  Alexandria;  lA'n  V.  I'kity,  Do- 
land. 


PRESS  GALLERY  CONTROL 


House  Adopts  Resolution  Giving  Corres¬ 
pondents  General  Supervision. 

(Special  tu  the  Edltur  and  I’uhllaher.) 

Washington,  D.  C.,  January  19. — The 
House  has  just  adupteu  a  rule  proviu- 
ing  mat  supervision  ol  the  Press  Gal¬ 
lery  includiug  the  designation  ot  its  em¬ 
ployees,  snail  be  vested  in  the  standing 
euiiiiniitee  ot  correspondents,  subject  to 
the  direetiou  and  control  of  tne  Mpeaker. 
ihis  rule  governing  the  gallery  means 
tne  retention  ot  employees  wno  have 
been  reeoininended  oy  the  btauding 
Committee  ot  Correspouuents.  The 
committee  on  Patronage  ot  me  House 
nas  aeieu  withm  me  spirit  oi  me  rule 
even  belore  it  was  adopted,  consequent¬ 
ly  me  press  gallery  as  now  organized  in 
ieguiu  lu  employees  i'epi'eseiii.s  no  pu- 
iiUeai  appuiutineuts.  inereiore,  tne 
House  having  no  axes  tu  grind  in  tne 
direction  ot  me  press  giuiery,  it  was  loi 
that  reason  tree  to  aaupt  a  rule  mat 
would  maintain  the  status  quo. 

Heretotore  the  appuintinents  have 
been  made,  incideut  tu  the  disposition  ot 
party  patronage.  Boinetimes  the  press 
gallery  fared  well,  but  only  by  accident. 
Other  times  men  have  been  assigned 
without  the  experience  lilting  them  tor 
the  work  they  were  called  upon  to  do, 
and  apparently  without  any  interest  in 
the  work.  It  is  only  lair  to  say,  in  jus¬ 
tice  to  the  authorities  ot  the  House,  that 
every  effort  in  their  power  has  been 
made  to  give  the  gallery  satisfactory 
service,  'the  comnuttee  on  patronage 
and  other  committees  having  tu  do  with 
tne  press  gallery  have  been  the  victims 
of  the  spoil  system  wnich  tliey  aie 
powerless  tu  abolish  as  tar  as  most  ap¬ 
pointments  ai'e  concerned.  I'driunately 
it  has  been  pussiole  to  remove  the  press 
gallery  from  the  operation  ot  the  spud 
system,  and  this  and  all  future  standing 
eoinmittees  can  be  trusted  to  see  that 
the  proper  appointments  ai'e  made. 

The  same  rule  as  adopted  by  the 
House  has  been  in  force  regarding  the 
Senate  Gallery  tor  about  twenty  years. 

E.  A.  H. 


N.  Y.  REPUBLICAN  EDITORS 


Full  of  Enthusiasm  For  the  Presidential 
Campaign  This  Year. 

(Special  to  the  Editor  and  I’ubliaher.) 

Albany,  N.  Y.,  January  20. — The  New 
Y'ork  State  Republican  Editorial  Asso¬ 
ciation  met  in  annual  convention  in 
Albany,  to-day,  with  a  representation  ot 
Republican  editors  from  all  over  the 
state  who  sounded  a  slogan  of  enthusi¬ 
asm  and  hard  work  for  the  coming  year. 
The  officers  were  re-elected,  William  A. 
Smythe  of  Owego  remaining  as  presi¬ 
dent  and  Gardiner  Klein  of  the  Amster¬ 
dam  Record  as  secretary-treasurer. 

The  chief  address  of  the  convention 
was  made  by  John  A.  Sleicher,  editor 
of  Leslie’s  Weekly,  who  gave  a  talk 
glowing  with  optimism.  He  emphasizca 
the  prosperity  of  the  country  and  spoke 
of  it  as  reflected  in  the  newspaper  and 
magazine  world. 

Other  speakers  included  Charles  H. 
Betts  of  the  Lyons  Itepublican,  James 
H.  Callanan  of  the  Schenectady  Union- 
Star,  ex-Senator  Garry  Willard  of  the 
Boonville  Herald,  P.  Palmer  of  the  St. 
Lawrence  Republican,  Luther  Little  of 
New  York  and  Rev.  Mr.  Hones  of  Ros- 
coe. 

The  members  declared  the  meeting 
one  of  the  most  interesting  and  en¬ 
thusiastic  in  recent  years. 


N.  Y'.  Health  Dept.  Thanks  Mr.  Hearst 

The  official  Weekly  Bulletin  of  the  De¬ 
partment  of  Health  of  the  City  of  New 
York  t'arried  the  following  in  its  Jan. 
15  issue: 

In  a  atatemcDt  prominentlj  dlxplayol  In  the 
New  York  .Aiwrlcan,  ot  Siiniliy,  January  ». 
Mr.  Heamt  direct*  that  hereafter  bis  news¬ 
paper*  *ball  taka  their  stand  definitely  against 
the  drink  evil.  The  Bulletin  appreciates  the 
tretiieuluu*  Infliiene*'  for  good  which  this  new 
policy  represents  and  commeixls  the  Jew  at- 
tiide  of  the  Hearst  newspaiiera  to  the  ullentlon 
of  those  newspsiier  proprietors  who  still  handle 
this  pernlclons  class  of  advertising. 


AGATE  RATE  MEANS  AG.ATE  T\PE 


Supreme  Court  of  Georgia  Clears  Up  an 
Important  Advertising  I'oint 

Atlanta,  Ga.,  January  Iti. — When  a 
newspaper  or  other  publication  quotes 
a  rate  tor  advertising  at  so  much  per 
’■agate  line”  it  means  that  an  advertise¬ 
ment  offered  lor  publication  will  be 
printed  in  agate  type  unless  the  pub¬ 
lisher  is  otherwise  specifically  instructed 
by  the  advertiser,  ’ihis  is  substantially 
the  ruling  handed  down  yesterday  by 
the  Supreme  Court  of  Georgia  iu  a  case 
brought  by  the  Crowell  I’uoiishing  Com¬ 
pany,  of  Springfield,  Ohio,  against  the 
Jefferson  Publishing  Company,  of 
Thomson,  Ga.,  charging  the  non-pay¬ 
ment  of  a  bill  of  11140  for  advertising 
Watson's  Magazine  and  one  of  the 
books  of  Thomas  E.  \\  atson,  owner  of 
the  Jefferson  Publishing  Company. 

'Ihe  case  is  important  to  newspapers 
and  publications  generally  iu  that  the 
accepted  standaru  of  measurement  of 
advertising  space  is  the  "agate  line.  ” 
The  advertisement  was  inserted  in  barm 
and  Fireside,  published  by  the  Crowell 
company.  The  company  showed  that 
its  advertising  rate  is  "JJ.Go  per  agate 
line”  and  that  the  advertisement  in 
question  consumed  space  equivalent  tu 
utJ  agate  lines,  which,  at  the  rate  speci¬ 
fied,  amounted  to  $140. 

In  the  answer  filed  by  Watson’s  at¬ 
torneys,  Watson  claimed  that  the  Cro¬ 
well  company  had  never  inserted  any 
advertising  ‘  in  accora  with  this  defend¬ 
ant's  instructions,  which  would  author¬ 
ize  any  such  charge  for  the  advertising 
as  is  claimed  by  the  plaintiff  in  this 
case,  and  whatever  advertising  plain¬ 
tiff,  or  Farm  and  Fireside  inserted  in 
said  publication  was  not  done  in  con¬ 
formity  with  instructions  from  this  de¬ 
fendant.” 

in  his  testimony  Watson  stated  that 
he  is  an  expert  newspaper  man;  agate 
type  is  the  smallest  that  can  be  set  up; 
that  any  smaller  type  will  not  print; 
that  eight  agate  words  make  a  line  and 
fourteen  lines  make  an  inch.  He  then 
argued  that  despite  the  quotation  of  so 
much  ’’per  agate  line”  the  jiublication 
did  not  u.se  one  single  line  of  agate  type 
in  his  advertisement,  but  used  type 
"four  or  five  times  larger  than  agate,” 
and,  "therefore,  consumed  four  or  five 
times  as  much  space,”  and  even  then 
“spaced  it  out.”  Watson  testified  that  if 
his  copy  had  been  set  in  agate  tyiie  the 
space  consuinc-d  by  it  would  have 
.amounted  to  d  cost  of  only  $17.50. 

Upon  the  hearing  of  the  case  in  the 
lower  court  the  judge  directed  a  ver¬ 
dict  for  the  Crowell  Fulilishing  Com¬ 
pany  in  the  sum  of  $20. 

The  Supreme  Court  holtjs; 

’’Under  the  evidence  in  this  case,  and 
all  reasonable  deductions  therefrom,  the 
court  did  not  err  in  directing  a  verdict 
for  $20,  and  in  refusing  a  new  trial.” 


•  Libel  Suit  Withdrawn 

Ci.evkla.nd,  January  19. — Libel  suit 
agaiiLst  the  Scripps  Publishing  Com¬ 
pany  (Tile  Press),  filed  Novembt-r  1  by 
Charles  P.  Salcn,  candidate  for  mayor 
in  the  la.st  election,  is  likely  to  tic  dis- 
mi.ssed.  .Yttorneys  for  Salem  filed  a 
dismi.s.sal  slip  on  Tuesday.  In  his  ac¬ 
tion  Salen  ha.s  intended  to  ask  $25,000 
damages.  The  suit  alleged  that  Salen 
had  been  disgraced  when  the  I’ro.ss 
quoted  him  as  saying  in  a  speech:  ‘  I 
am  a  sport,”  and  later  printed  a  car¬ 
toon  as  a  comment  upon  this  state¬ 
ment. 


Press  Club  Progress  Day 

It  will  be  progre.ss  day  at  the  Janu¬ 
ary  meeting  of  the  Women’s  Press  Club 
at  the  Astor  Gallery,  Waldorf-.Vstoria, 
Mrs.  Haryot  Holt  Dey,  president,  on 
Saturday,  the  29th,  at  two  o’clock.  Mrs. 
-M.  Claire  Finney,  chairman  of  progress 
and  current  events,  has  planned  an  in¬ 
teresting  and  attractive  programme,  and 
she  will  preside.  The  guest  of  honor 
will  be  Mrs.  Eugene  J.  Grant,  president 
of  the  City  Federation  of  Women's 
Clubs. 


NEWS  CENSORSHIP  COSTLY 


Enlistiiients  ere  Retarded  by  England's 
Course,  Says  Dr.  Williams. 

WATKitTOWN.  N.  Y.,  January  14. — In 
an  address  before  the  Newspaper  Pub- 
lisiiers  of  Northern  New  York  here  Dr. 
Talcott  Williams,  director  of  the  Colum¬ 
bia  School  of  Journalism,  said  that  news 
censorship  in  England  retarded  enlist¬ 
ment  early  in  the  war,  and  showed  how 
free  publicity  later  “proved  again  the 
defense  and  safeguard  of  a  free  people.” 

"Lord  Kitchener,”  continued  Dr.  Wil¬ 
liams,  ’’when  the  war  began,  stopped 
all  news.  Recruiting  paused!  England 
was  fighting  for  its  life  and  in  twenty 
three  days  only  100,000  men  volunteered 
when  3,000,000  soldiers  were  ileeded. 
A  confei  ence  was  called  of  the  leaders 
of  the  nation  and  the  leaders  of  the 
pi  ess.  Reluctantly,  Lord  Kitchener  and 
the  Cabinet  granted  the  demand  of  the 
newspapermen  that  news  should  be 
printed,  not  of  military  movements,  but 
of  the  soldier  at  his  work,  in  battle, 
in  retreat  or  advance,  in  trench  and  in 
camp.  It  had  taken  twenty-three  days 
to  get  100,000  men  without  news.  With 
nei^  s  the  next  100,000  stepjied  forward 
in  nine  days,  the  next  100,000 ’in  seven 
days.  Free  institutions  were  justified 
by  the  elder  son  of  self  government,  a 
free  press.” 

Dr.  Williams  said  further  that  the 
American  press  had  fultilled  its  respon¬ 
sibilities  in  these  war  times  wisely  and 
justly.  With  our  government  neutral, 
he  added,  the  American  newspaper  has 
expressed  the  judgment  of  the  people 
on  the  great  moral  issues  in  Europe. 
Not  qnly  did  the  press  speak  for  the 
nation,  it  also  anticipated  the  “verdict 
of  history  and  slow  time.” 

With  a  tribute  to  the  genius  of  Jo¬ 
seph  Pulitzer,  Dr.  Williams  said  that 
he  had  foreseen  the  growing  complexi¬ 
ties  of  the  newspaper  profession,  and 
had  endowed  a  Bchool  of  Journalism  to 
train  men  in  the  craft.  ”He  knew,”  the 
speaker  continued,  “as  every  one  of  us 
here  knows,  that  the  school  can  no  more 
make  journalists  than  the  law  school 
or  the  medical  school  can  make  the 
lawyer  or  the  doctor,  but  it  can  lay 
the  foundation  on  which  the  newspaper 
can  securely  build,  and  save  months  of 
future  work  to  the  newspaper  and  se¬ 
cure  the  steady  development  through 
practical  conduct  with  the  affairs  of 
the  young  journalist  prepared  for  his 
work.” 

Dr.  Williams  said  that  half  of  the 
graduates  of  the  school  were  working 
outside  of  New  York  City,  and  that 
more  than  thirty  of  them  were  on  the 
New  York  dailies. 


Blakeslee  Goes  to  Chicago 

DALL.IS,  Texas,  January  17. — H.  W. 
Blukeslee,  who  has  been  for  the  last  five 
years  corre.spondent  for  the  Associated 
Press  at  Dallas,  and  who  has  had  charge 
of  the  Southwestern  District,  has  been 
transferreii  to  Chicago,  where  he  will 
become  news  editor  for  the  Central  Di¬ 
vision.  .Mr.  I’lukeslee  has  been  suc¬ 
ceeded  at  Dalla.s  by  Joel  P.  Glass,  for¬ 
merly  of  the  Chicago  office  of  the  Asso¬ 
ciated  I’res.s.  Mr.  ISlakeslee  is  a  native 
of  -Michigan,  but  has  been  with  the  A.  P. 
for  a  number  of  years,  having  worked 
in  New  York  and  Atlanta  be-fore  com¬ 
ing  to  Dallas.  During  his  residence  in 
Dallas  he  has  been  prominent  in  press 
clul)  work  and  otherwise. 


Chinese  Editor  a  Martyr 

Letters  of  administration  have  been 
granted,  in  San  F>ancisco,  to  the  Public 
-Vdminislrator  by  Judge  Graham,  on  the 
estate  of  Wong  Yuen  Y'ung,  the  young 
Chinese  editor  and  revolutionist,  who 
was  shot  and  killed  on  Christmas  Eve 
in  a  Chinatown  restaurant,  presumably 
by  emissaries  from  Emperor  Yuan  Shai 
Kai.  This  assassination  of  a  newspaper 
man  by  the  hired  gunmen  has  only 
added  fuel  to  the  revolutionary  flame 
which  is  growing  here.  More  money 
will  be  sent  to  China  from  this  country 
to  bring  about  the  downfall  of  the 
usurping  emperor. 
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11,327,946  Lines 


of  Paid  Advertising  Appeared  During  1915  in 


THE  DETROIT  NEWS 

(week  days  only) 

1.  This  means  over  1,400,000  lines  above  1914. 

2.  Over  45%  more  than  the  News’  nearest  week  day  competitor. 

3.  Over  15%  more  than  its  only  7  day  competitor. 

4.  11%  greater  increase  than  all  other  Detroit  week  day  papers  com¬ 
bined. 

5.  That  of  all  expenditures  for  week  day  advertising  in  Detroit  the  News 
carried  over  54%,  the  balance  being  divided  amongst  three  other 
newspaper. 

6.  Not  more  than  two  or  possibly  three  newspapers  in  the  United 
States  carry  as  much  advertising  as  the  Detroit  News. 

THE  ABOVE  ARE  HARD  INCONTROVERTIBLE  FACIS. 

Now  for  the  reasons — 

I 

The  Detroit  News  thoroughly  covers  the  Detroit  and  Michigan  field. 

The  Detroit  News  has  more  paid  circulation  in  the  city  of  Detroit  than  all 
week  day  competitors  combined  (proven  by  examination  by  Audit  Bureau 
of  Circulations). 

The  Detroit  News  has  a  cash  paid  circulation  in  the  city  of  Detroit  daily 
which  more  than  equals  the  number  of  English  speaking  homes. 

The  total  city  and  suburban  circulation  of  the  Detroit  News  exceeds  that  of 
all  competitors  combined. 

The  Detroit  News  thoroughly  duplicates  the  circulations  of  all  competitors 
and  also  carries  the  advertiser’s  message  into  thousands  of  homes  where  no 
other  paper  is  read. 


The  Detroit  News  circulation  for  the  last  fourmonths  of  1915  was  174, ~ 
627— an  increase  of  23,277  or  over  15%  above  the  same  period  of  1914. 
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Detroit  Sunday  News  T ribune’s 
Wonderful  Circulation  Growth 

I  1915a  Tremendous  year  for  Michigan’s  leading  Sunday  Paper 


1915 

Net  Cash  Paid 

Circulation 

Increase  over  Same 

Month  in  1914 

January 

116,952 

7,349-16% 

February 

121,811 

7,704-  6% 

March 

123,067 

4,055-  3% 

April 

123,332 

6,074-  5% 

May 

129,068 

12,581-10% 

June 

131,056 

17,125-15% 

July 

130,806 

19,174-17% 

August 

137,989 

22,278-19% 

September 

144,543 

29,661-23% 

October 

148,090 

32,635-28% 

November 

150,271 

33,604-28% 

December 

151,268 

35,489-31% 

Members  of  the  Audit  Bureau  of  Circulations  can  consult  their  copies  of  the  latest  semi-annual 
statements  of  Detroit  newspapers  and  note  that  the  Sunday  News  Tribune  led  its  only  competitor, 
the  Detroit  Sunday  Free  Press,  by  over  10,000  paid  circulation.  The  Simday  News  Iribune  has 
since  increased  over  19,000. 

The  Sunday  News  Tribune  increase  during  1915  (the  last  month  over  the  first  month)  was 
34,316  or  more  than  29%. 

The  Detroit  Sunday  News  Tribune  has  the  largest  Sunday  circulation  in  Michigan  by  over  20% 
and  the  largest  in  Detroit  by  over  40%. 

The  Sunday  News  Tribune’s  growth  is  due  entirely  to  continued  improvement  in  service  to  the 
reader. 


The  Sunday  News  Tribune  now  publishes  a  main  news  section,  a  sport  section  and  a  society 
section  unequalled  between  New  York  and  Chicago. 


During  1915  the  News  Tribune  added  a  woman’s  section,  embodying  valuable  household  hints 
and  needle  work  departments,  a  complete  novel  every  Sunday,  double  photo  play  pages  excelled 
nowhere,  the  only  localized  Boys  and  Girls’  section  in  Michigan  and  the  only  Rotogravure  section 
published  in  Michigan. 


The  Detroit  Sunday  News  Tribune  carried  4,289,656  lines  of  paid  advertising  during  1915,  an 
increase  of  282,604  lines  over  1914.  The  News  Tribune’s  increase  exceeded  that  of  its  only  com¬ 
petitor  by  over  45%. 
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ASSOCIATED  PRESS  IN  WAR  TIME 

Melville  E.  Stone  tells  Philadelphians  of 
the  Cost  of  Getting  the  News. 

Philadelphia,  January  20. — An  ar¬ 
raignment  of  the  “crass  stupidity”  of 
foreign  censors  of  the  war  and  a  quiet¬ 
ly  impressive  defence  of  the  integrity 
of  the  Associated  Press  were  the  high 
lights  in  the  address  delivered  by  Mel¬ 
ville  E.  Stone,  tl.e  general  manager,  at 
the  annual  meeting  of  the  Franklin  In¬ 
stitute  of  Philadelphia  on  Wednesday 
night.  Members  of  the  old  scientific 
society  which  was  founded  by  Poor 
Richard  himself,  the  “master-printer 
of  America,”  turned  out  in  large  num¬ 
bers  to  hear  Mr.  Stone  relate  in  in¬ 
timate  friendly  fashion  the  history, 
mechanics,  difficulties  and  triumphs  of 
the  greatest  news  service  in  the  world 
and  to  be  told  the  reasons  why  and 
how  its  reputation  for  truth  and  re- 
lialiility  was  its  best  asset. 

”In  the  23  years  of  my  connection 
with  the  A.  P.”  said  Mr.  Stone,  “there 
has  never  been  a  single  action  for  libel, 
nor  has  one  cent  been  paid  for  dam¬ 
ages.” 

The  morning  papers  mostly  featured 
his  remarks  on  the  annoyances  devel¬ 
oping  from  the  war  censorship,  which 
he  said  was  only  too  often  in  the  hands 
of  people  of  censurable  habits  or  who 
lacked  even  ordinary  elementary  edu¬ 
cation.  While  fully  recognizing  the 
propriety  and  need  of  a  military  censor¬ 
ship,  he  deprecated  the  doltish  manage¬ 
ment  which  has  made  the  path  of  the 
A.  P.  during  the  past  year  no  bed  of 
roses,  and  which  has  never  been 
equalled  save  by  the  imbecile  autoc¬ 
racy  at  Washington  during  the  Civil 
War. 

Before  the  outbreak  of  the  present 
ho.stilities,  the  A.  P.  had  a  harmonious 
working  agreement  with  the  three 
great  European  news  agencies,  the 
Reuter,  of  London,  the  Wolf,  of  Berlin, 
and  the  Agence  Havas  of  Paris.  At 
once,  however,  the  German  company 
company  was  prohibited  from  holding 
any  Intercourse  with  the  English, 
French  or  Russian  organizations,  and 
the  other  countries  followed  suit  in 
kind.  Everywhere  “he  that  is  not  with 
me.  is  against  me”  became  the  rule. 

“N'evertheless.”  Mr.  Stone  continued, 
“we  have  made  di.stinct  progress  in 
teaching  the  belligerents  that  we  hold 
no  brief  for  any  one  of  them,  and  while 
each  would  much  rather  have  us  plead 
his  cause  they  are  coming  to  see  why 
we  cannot  and  ought  not  to  do  so.  We 
have  been  able  to  impress  the  govern¬ 
ments  abroad  with  the  value  of  an  im¬ 
partial  and  unpurchasable  news  ser¬ 
vice  as  opposed  to  the  venal  type  of 
journalism  all  too  common  on  the  con¬ 
tinent.  and  in  our  behalf  they  have 
abolished  their  censorship  and  have 
accorded  us  rules  which  assure  the 
rapid  passage  of  our  me.s.sages  over 
government  telegraph  lines.” 

The  chief  interest  of  the  talk,  to  the 
craft,  was  the  earnest  exposition  of  the 
ideals  and  system  of  management  of 
the  A.  P.  which  has  created  a  .service 
as  free  from  selfish  and  material  mo¬ 
tive.  from  inaccuracy  and  “colored”  re¬ 
ports  as  is  humanly  possible. 

Mr.  Stone  detailed  the  history  of  the 
organization  from  the  days  of  Samuel 
Topliff,  of  Boston,  who  had  charge  of 
the  news  books  of  the  Exchange  Cof¬ 
fee  House,  and  on  the  arrival  of  a  ship 
from  abroad  would  rush  out  in  a  small 
boat  to  Interview  the  captain,  and  hur¬ 
ry  back  to  meet  the  merchants  and 
news-men  at  the  exchange.  To  dis- 
rlbute  this  news,  through  the  country, 
pony  express  riders,  carrier  pigeons, 
and  even  semaphones  were  used,  until 
the  telegraph,  the  railroads  and  finally 
the  cable  replaced  these  primitive 
means.  He  told  many  Interesting 
Stories  of  the  rapid  news  dissemination 
of  the  present  day,  one  of  the  most 
striking  being  at  the  time  of  the  death 
of  Pope  Leo  XIII.  when  the  announce¬ 
ment  was  printed  in  a  San  Francisco 
paper  Just  nine  minutes  after  he  bad 


breathed  his  last.  This  message  was 
cabled  back  to  Rome,  Paris  and  Lon¬ 
don,  giving  those  cities  their  first  in¬ 
formation  of  the  event. 

When  Port  Arthur  was  taken  by  the 
Japanese,  the  news  reached  New  York 
in  50  minutes  though  It  had  to  pass 
through  27  relay  offices  and  was  han¬ 
dled  by  many  operators  who  had  no 
knowledge  of  the  language  but  merely 
transmitted  the  letters  before  them. 
The  huge  cost  of  the  service  was  men¬ 
tioned,  the  annual  budget  being  a  mat¬ 
ter  of  over  $3,000,000,  the  Russo-  Japan¬ 
ese  War  costing  $300,000,  and  the  Mar¬ 
tinique  disaster  $28,000,  while  the  tolls 
on  the  von  Bethmann-Hollwcg  speech 
in  the  Reichstag  last  week,  came  to  $1 
a  word.  This  cost  is  met  by  the  pro 
rata  subscription  of  the  900  members, 
who  are  both  sources  of  news  supply 
and  invaluable  critics,  tending  auto¬ 
matically  to  keep  the  service  truthful 
and  fair. 

CrRTis  Wager-Smith. 

WISCONSIN  CITY  EDITORS 

In  Session  in  Milwaukee  Today  and 
Tomorrow. 

The  annual  meeting  of  the  Wi.sconsin 
City  Editors’  Association  will  be  held 
in  Milwaukee  today  and  tomorrow. 
Officers  of  the  association,  w'hich  is 
open  to  city  editors  and  copy  readers 
of  all  Wisconsin  daily  newspapers,  are; 
President,  Paul  F.  Hunter,  Sheboygan 
Press;  vice-president,  Walter  T.  Mar- 
latt,  Kenosha  News;  secretary,  Louis 
H.  Torreyson,  Oshkosh  Northwestern; 
treasurer,  John  R.  Wolf,  Milwaukee 
Evening  Wisconsin. 

There  is  no  set  programme  for  the 
gathering.  President  Paul  F.  Hunter, 
who  was  elected  vice-president  at  the 
recent  national  convention,  will  tell  the 
members  of  incidents  at  the  Indiana¬ 
polis  gathering.  There  will  be  several 
additions  to  the  membership. 

One  of  the  greatest  benefits  of  the 
organization  is  the  Interchange  of  ideas 
and  experiences.  This  was  demon¬ 
strated  at  the  time  the  Wisconsin  asso¬ 
ciation  was  organized  in  Sheboygan, 
last  September. 

The  executive  committee  is  made  up 
as  follows:  President  Paul  F.  Hunter, 
chairman;  E.  W.  Mackey,  Manitowoc 
News;  Lyle  G.  Phillips,  Fond  du  Lac 
Reporter;  David  Atwood,  Janesville 
Gazette;  George  F.  Kull,  Appleton 
Post. 

NO  MORE  BOILER  PLATE. 

Illinois  Demorralic  Editorial  Association 
Votes  to  Control  Columns. 

CHiCAr,o,  January  19. — No  more  Poli¬ 
tical  boiler  plate  matter  in  the  Demo¬ 
cratic  papers  of  Illinois.  The  Demo¬ 
cratic  editors  downstate  prefer  to  say 
what  they  have  to  say  about  the  can¬ 
didates  in  their  own  words,  even  at 
the  cost  of  setting  the  type  in  their 
offices. 

The  Illinois  Democratic  Editorial  As- 
.sociation  at  its  annual  meeting  in 
Chicago  on  Saturday  voted  not  to  ac¬ 
cept  from  candidates  for  office  or  from 
political  headquarters  plate  matter  for 
publication.  The  “boiler  plate  nuis¬ 
ance”  was  castigated  as  a  means  by 
which  some  not  alt  too  scrupulous 
candidates  may  foist  into  print  things 
about  themselves  and  their  political  ad¬ 
versaries  which  hardly  coincide  with 
fact.  Readers,  not  knowing  this  matter 
is  furnished  in  bulk  to  editors,  blame 
the  local  newspaper. 

The  editors  endorsed  the  Wilson  ad¬ 
ministration  and  its  record  from  top  to 
bottom  and  approved  of  the  Democratic 
State  central  committee’s  action  in  en¬ 
dorsing  Mr.  Wilson  as  the  party  candi¬ 
date  for  1916. 

Among  the  editors  at  the  session  were 
E.  E.  Campbell,  Alton  Times;  George 
Clendenln,  Illinois  State  Register. 
Springfield;  W.  J.  Sell,  Grayvllle  Mer¬ 
cury;  Arthur  Charles,  Carml  Democrat; 
James  McNabb,  Carrollton  Gazette;  S. 
P.  Preston,  Gillespie  News;  C.  J.  Lump¬ 
kin,  Carlinvllle  Enquirer;  C.  F.  Coto¬ 


man,  Vandalia  Leader;  C.  C.  Tilton, 
Danville  Press;  Wood  Lewis,  Robinson 
Constitution  and  Ernst  Da^s,  Mount 
Sterling  News. 

Pirates  Who  Use  Shears 

Indianapolis,  January  19. — In  a 
speech  at  the  City  Editors’  Association 
here,  Paul  F.  Hunter  of  the  Sheboygan 
(Wls.)  Press,  denounced  editors  who 
clip  from  exchanges  and  print  such 
items  as  dispatches  to  their  papers.  He 
designated  the  man  who  did  it  as  a 
newspaper  pirate.  The  newspaper  thief, 
he  said,  was  the  man  who  printed  some¬ 
thing  from  an  exchange  without  date 
line  or  credit  He  urged  that  the  or¬ 
ganization  start  agitation  of  this  sub¬ 
ject  as  a  form  of  plagiarism  that  ought 
to  be  stopped.  The  Association  took 
no  action,  though  several  expressed 
themselves  as  believing  abuse  along 
this  line  should  be  corrected. 

EXECUTIVE  COMMITTEE 
OF  A.  A.  C.  W.  AT  PHILA. 

(Continued  from  page  946) 

Several  of  the  members  of  the  confer¬ 
ence  complimented  Mr.  D’Arcy  on  the 
advertisements  and  expressed  the  opin¬ 
ion  that  they  were  undoubtedly  the 
most  notable  of  the  kind  ever  written. 
A  design  for  a  poster  and  an  illumi¬ 
nated  sign  both  striking  in  design  were 
also  submitted. 

E.  J.  Meredith,  of  Des  Moines,  chair¬ 
man  of  the  Convention  Programme 
Committee  gave  an  outline  of  the  plan 
adopted  for  the  June  meeting.  He  said 
that  the  committee  had  decided  to  cut 
out  the  usual  inspirational  addresses 
that  have  been  a  feature  in  former 
years  and  substitute  therefore  addresses 
l)y  men  who  have  achieved  unusual 
success.  There  are  to  be  practical, 
brass-tack  talks  that  will  be  helpful  to 
every  one  who  hears  them. 

A  feature  which  will  commend  itself 
to  the  public  is  a  great  advertising 
parade  on  Monday  night  of  convention 
week  which  it  is  believed  will  be  worth 
going  hundreds  of  miles  to  see. 

Each  day’s  session  will  open  with  a 
general  meeting,  with  good  music  last¬ 
ing  from  9  to  10  o’clock  following  which 
the  departmentals  will  be  held.  The  lat¬ 
ter  will  be  so  arranged  that  several  joint 
meetings  will  be  held  by  departmentals 
whose  interests  are  closely  allied,  as  for 
instance,  the  newspapers  and  the  ad¬ 
vertising  agents  at  which  troublesome 
problems  may  be  threshed  out. 

Tuesday's  SiISsion. 

The  Executive  Committee  held  its 
final  session  on  Tuesday  morning. 
Rowe  Stewart,  chairman  of  the  Con¬ 
vention  Committee  of  the  Poor  Richard 
Club  outlined  briefly  the  general  ar¬ 
rangements  for  the  convention. 

“Do  you  want  to  go  through  college 
in  four  days”  asked  Mr.  Stewart,  “if 
you  do,  attend  the  convention  next 
June  at  the  University  of  Pennsylvania, 
and  we  will  give  you  a  diploma,  red  seal 
and  all,  to  show  you  have  taken  the 
course.” 

From  what  Mr.  Stewart  said  it  was 
quite  apparent  that  the  delegates  will 
be  kept  busy  with  meetings  and  en¬ 
tertainments  every  minute  during  their 
stay  in  Philadelphia,  or  as  Mr.  Stewart 
expressed  it  “from  dawn  until  day¬ 
light.”  “Leave  your  pajamas  at  home. 
You  will  have  no  use  for  them”  is  the 
injunction  of  the  Poor  Richard  Club. 

Irvin  F.  Paschall,  of  the  exhibits  com¬ 
mittee,  told  of  the  arrangements  for  the 
display  of  advertising  matter  to  be 
made  at  the  exposition.  He  also  gave  a 
description  of  the  traveling  exhibit 
which  has  been  prepared  and  is  now 
on  its  way  across  the  continent.  This 
exhibit  is  fifty-one  feet  long  and  is  so 
mounted  that  it  can  be  shipped  in  com¬ 
pact  form,  from  club  to  club,  at  an  aver¬ 
age  expense  of  $2.50  plus  local  charges 
amounting  probably  to  as  much  more, 
or  a  total  of  $5  and  can  be  erected  by 
any  one  who  knows  how  to  use  a  screw 
driver.  The  exhibit  is  scheduled  for 
every  day  up  to  the  June  Convention. 

L.  E.  Pratt,  chairman  of  the  educa¬ 
tional  committee,  submitted  a  report 


showing  what  is  being  done  to  spread  a 
knowledge  of  advertising.  He  showed 
the  books  that  have  already  been  is¬ 
sued  by  the  association  and  said  that 
they  have  been  a  source  of  revenue. 
He  outlined  the  various  activities  now 
in  operation  and  showed  that  the  work 
has  never  before  been  so  extensive  in 
scope  or  carried  on  with  such  enthusi¬ 
asm  by  the  members  of  the  several  sub¬ 
committees  as  at  present. 

L.  D.  Gardner  and'  P.  J.  Roosevelt, 
representing  the  American  Defense  So¬ 
ciety,  appeared  before  the  committee 
to  ask  its  co-operation  in  an  im¬ 
portant  matter.  Mr.  Gardner  said 
that  in  November  his  society  had  sent 
a  letter  to  advertising  agents  through¬ 
out  the  country  asking  their  opinion  as 
to  the  desirability  of  an  organization 
that  would  be  in  a  position  to  render 
assistance  to  the  government  along  ad¬ 
vertising  lines  in  case  the  country 
should  become  Involved  in  war.  The  re¬ 
plies  to  the  letter  had  been  almo.st 
unanimously  in  favor  of  the  plan. 

Mr.  Gardner  explained  that  the  pur¬ 
poses  to  be  attained  by  such  a  move¬ 
ment  were  these: 

Purposes:  1.  To  establish  a  National 
Publicity  Bureau,  to  be  placed  at  the 
disposal  of  the  War  and  Navy  Depart¬ 
ments. 

2.  To  develop  plans  for  publicity  work 
in  connection  with  recruiting  for  (a) 
Army,  (b)  Navy,  (c)  National  Guard, 
(d)  National  Militia,  (e)  Federal  Re¬ 
serve,  (f)  Military  Training  Camps. 

3.  To  prepare  a  comprehensive  plan 
of  advertising  for  the  use  of  the  Army 
and  Navy  in  the  case  of  sudden  need. 

4.  To  ascertain  the  names  of  all  ad¬ 
vertising  men  who  have  had  military 
or  naval  service. 

Mr.  Gardner’s  remarks  were  received 
with  approbation  by  all  the  members  of 
the  committee  present;  and  a  commit¬ 
tee  consisting  of  Messrs.  Young,  Cloud, 
Oswald  and  Woodhead,  was  appointed 
to  confer  with  the  American  Defense 
Society  and  report  later  to  the  Execu¬ 
tive  Committee. 

H.  J.  Kenner,  secretary  of  the  Na¬ 
tional  Vigilance  Committee,  on  behalf 
of  Merle  Sidener,  the  chairman,  made 
a  brief  report  as  to  the  work  of  the 
committee.  He  said  that  32  States  had 
passed  laws  against  fraudulent  and 
misrepresentative  advertising.  The 
committee  had  investigated  100  cases  of 
alleged  fraudulent  advertising  since  last 
August.  It  had  secured  the  co-opera¬ 
tion  of  the  chairman  of  the  State  Board 
of  Health  of  Minnesota,  and  several  in¬ 
dependent  medical  experts  to  pass  upon 
medical  preparations,  advertisem<?nts  of 
which  were  offered  to  publishers,  to  re¬ 
port  as  to  their  merit. 

The  publication  committee,  of  which 
Mr.  Young  is  a  member,  having  in 
charge  the  publication  of  the  associa¬ 
tion’s  magazine  Associated  Advertis¬ 
ing,  reported  through  him  that  the  com¬ 
mittee  have  decided  to  change  the  char¬ 
acter  of  that  publication  .somewhat  by 
making  it  a  more  general  advertising 
magazine.  Heretofore  it  has  been  prac- 
tlcally  a  house  organ.  As  such,  difficulty 
had  been  experienced  in  securing  the 
volume  of  advertising  it  should.  By 
making  it  a  general  publication  it  would 
become  a  more  attractive  medium  to 
general  advertisers.  Hereafter  two- 
thirds  of  the  contents  will  be  devoted  to 
constructive  articles  on  advertising 
topics  and  one-third  to  the  Interests  of 
the  association. 

P.  S.  Florea  .said  that  each  year  Aaso- 
ciated  Advertising  had  been  published 
at  a  los.s.  The  amount  had  been  grad¬ 
ually  reduced  until  at  present  the  maga¬ 
zine  was  paying  its  way.  On  the  recom¬ 
mendation  of  the  publication  committee 
the  salary  of  Carl  Hunt  was  increased 
from  $3,600  to  $4,000  a  year. 

Frank  Stockdale,  the  educational 
committee’s  lecturer,  told  of  his  experi¬ 
ences  in  visiting  the  advertising  clubs 
and  made  several  suggestions  for 
arousing  a  greater  interest  in  the  local 
organizations. 

On  the  recommendation  of  the  educa¬ 
tional  committee  it  was  decided  to  en¬ 
gage  Mr.  Stockdale,  beginning  July  1  as 
a  secretary  to  the  committee  at  a  salary 
of  $4,000  a  year. 
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The  “HALL  MARK” 

(Newspapers,  like  Goldsmiths,  have  a  Standard) 


For  more  than  One  Hundred  and  Fourteen  years 

®Ije  Nctar 

has  maintained  its  high  Ideals,  and  today  among 
newspapers  it  is  generally  reco;»nized  as  a  model  for 
other  papers ;  standing,  as  it  does,  for 

ACCURACY, 

RELIABILITY, 

RESPONSIBILITY. 

The  Net  Paid  Circulation  (scsat'Lay)  of  The  Evening  Post 
is  now  at  the  Highest  Point  in  its  history. 

What  is  true  of  its  NEWS  columns  is  equally  true 
of  its  ADVERTISING  columns.  All  questionable 
advertisements  are  scrupulously  rejected.  It  is  a 
STANDARD  newspaper; 

'■'‘More  than  a  Newspaper— 
a  National  Institution  ” 

The  Evening  Post  is  one  of  the  comparatively 
few  newspapers  in  New  York  that  show  an  advertis¬ 
ing  gain  in  1915  over  1914. 

Member  A.  B.  C. 


/  -'1 


LOUIS  GILMAN 

World  Building,  NEW  YORK 


RYAN  &  INMAN 
McCormick  Building,  CHICAGO 
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THIS  YEAR  TO  BE 

MOST  PROSPEROUS 


Chicago  and  New  York  Advertising 
Agents  See  Excellent  Business — Pub¬ 
licity  Appropriations  Increased  All 
Along  Line — Occasional  Advertisers 
Becoming  Steady  Space  Users. 


Based  on  the  outlook  in  the  advertis¬ 
ing  field,  1916  will  be  one  of  the  most 
prosperous  years  in  the  publishing 
trade.  The  most  optimistic  view  is  held 
out  by  all  the  leading  advertising  agen¬ 
cies  which  are  looking  forward  to  a 
very  material  increase  of  business  for 
this  year  over  1916. 

This  feeling  is  founded  on  the  fact  that 
advertisers  generally  are  increasing 
their  publicity  approprialions,  while  sev¬ 
eral  others,  who  heretofore  have  adver¬ 
tised  only  spasmodically,  have  placed 
contracts  for,  or  are  contemplating,  ex¬ 
tensive  advertising  campaigns  for  1916. 

Below  are  given  in  substance,  some 
views  on  the  general  situation  in  the  ad¬ 
vertising  field  given  thk  editor  and  pub¬ 
lishes!.  this  week: 

\Vm.  H.  Rankin,  Vice-president 
Mahin  Advertising  Company,  Chicago. 
— "1915  has  passed  into  history  as  an 
unusual  year — as  a  year  of  big  business. 
During  the  early  months  of  the  year 
business  was  not  good.  Nearly  every¬ 
body  was  pessimistic.  War  orders 
helped  a  little,  but,  taking  it  all  to¬ 
gether,  business  for  the  first  six  months 
of  1916  was  far  behind  the  correspond¬ 
ing  period  of  1914. 

"Early  in  the  summer  favorable  crop 
reports  were  received  from  the  North¬ 
west,  the  Central  West  and  the  South. 
The  harvest  was  much  later  than  usual, 
but  the  general  result  was  splendid. 

“Nevertheless,  general  gloominess 
continued.  The  weather  was  bad,  dip¬ 
lomatic  complications  were  threatened, 
and  capital  was  disposed  to  be  timid. 

“After  a  depressing  August  there  was 
a  sudden  chsmge  for  the  better.  In 
September  the  wheels  of  commerce  be¬ 
gan  to  revolve  once  more,  the  pessi¬ 
mists  ran  for  cover,  and  the  optimists, 
after  having  had  an  enforced  vacation 
extending  over  two  or  three  years,  were 
back  on  the  job.  Business  became  good, 
healthy  conditions  were  restored,  the 
fog  of  doubt  lifted. 

“One  of  the  big  reasons  for  the  en¬ 
couraging  change  was  the  improvement 
of  conditions  in  the  South. 

“The  Simmons  Hardware  Company  of 
St.  Louis  reported  that  after  having  had 
practically  no  Southern  business  in  Au¬ 
gust.  trade  in  the  South  was  nearly  nor¬ 
mal  in  September,  while  in  October,  busi¬ 
ness  everywhere.  North,  South,  Ea.st, 
and  West,  exceeded  not  only  that  of 
1914  but  went  ahead  of  the  banner  year, 
1913,  ‘before  the  war.’ 

“Representatives  of  such  houses  as 
Marsall  Field  &  Company,  wholesale, 
the  Royal  Typewriter  Co.,  the  B.  P. 
Goodrich  Company,  Haynes  Automobile 
Company  and  Hart  Schaftner  &  Marx 
say  that  business  has  been  so  good  dur¬ 
ing  the  past  six  months  that  they  will 
not  only  show  a  large  Increase  over  the 
corresponding  six  months  of  1914,  but 
that  they  will  be  able  to  report  a  total 
increase  for  the  year  1915  as  compared 
with  1914. 

“Out  on  the  Pacific  Coast  prosperity 
has  not  as  yet  become  as  firmly  estab¬ 
lished  as  it  is  in  the  East  and  Central 
West.  Prosperity  there  depends  largely 
on  lumber,  but  in  the  Northwest  the 
price  of  lumber  is  from  |2  to  $8.50  per 
thousand  feet  higher  than  it  was  a  year 
ago. 

“Mills  that  could  not  be  operated  at 
a  profit  last  year,  because  of  the  law 
prices  of  lumber,  were  closed  and  have 
remained  closed.  With  the  increase  in 
price  and  the  demand  for  lumber  in¬ 
creased  naturally  because  of  the  re¬ 
sumption  of  building  in  the  Eaxt,  hun¬ 
dreds  of  mills  will  resume  operations 
very  soon,  and  the  result  will  be  bene¬ 


ficial  to  workmen  and  businesmnen 
throughout  the  Northwest. 

“With  Improved  financial  conditions 
in  the  East,  the  market  for  California 
oranges,  canned  fruits,  olives,  walnuts, 
raisins,  Oregon  apples,  grapes  and  other 
products  will  give  the  growers  better 
prices  for  these  commodities,  and  busi¬ 
nessmen  along  the  Coast  will  get  their 
share  of  the  general  prosperity. 

“It  is  safe  to  predict  that  in  1916  the 
automobile  and  accessory  manufactur¬ 
ers  will  have  the  best  year  in  the  his¬ 
tory  of  their  business.  Nearly  every 
manufacturer  was  oversold  in  1916. 
Take  the  Haynes  Automobile  Company 
of  Kokomo,  Ind.,  for  instance.  Mr.  A. 
G.  Seiberling,  of  the  Haynes  Company, 
has  assured  me  that  be  could  have 
sold  10,000  Haynes  cars  in  1916  if  the 
factory  facilities  had  not  been  limited. 
As  it  was,  the  Haynes  Automobile  Com¬ 
pany  made  and  sold  more  cars  in  1915 
than  were  produced  and  marketed  by 
all  other  Indiana  manufacturers  com¬ 
bined.  This  coming  year  the  Haynes 
company  will  double  its  output  smd  is 
sure  to  sell  all  the  cars  it  can  make. 

“Nearly  every  automobile  manufac¬ 
turer  underestimated  the  number  of 
cars  that  would  be  bought  in  1915,  hence 
the  entire  industry  benefited.  The 
cars  that  were  best  advertised  were  the 
first  to  be  sold  out;  but  the  unadver¬ 
tised  cars — the  cars  that  were  little 
known — got  the  benefit  of  the  excess 
demand.  If  a  prospective  purchaser 
could  not  get  a  Haynes,  a  Pathfinder,  a 
Cadillac,  a  Cole,  a  Hudson,  a  Chalmers 
or  a  Chandler,  he  bought  the  next  best 
car  on  the  list.  The  manufacturers  of 
the  Overland,  Studebaker,  Dodge  and 
Hupmoboile  were  at  no  time  during 
1915  able  to  supply  the  demands  of  their 
agents. 

“Never  before  was  the  tire  business 
so  good  as  in  1915.  A  protracted  fall 
made  it  possible  for  people  to  drive 
their  cars  later  than  usual.  According 
to  the  Wall  Street  Journal,  the  B.  P. 
Goodrich  Company,  the  leader  in  the 
production  of  automobile  tires,  in  1916 
increased  it  stotal  sales  35  per  cent, 
over  those  of  1914.  This  company  has 
brought  about  a  reduction  of  45  per 
cent  in  the  prices  of  tires  to  users  dur¬ 
ing  the  past  two  years.  Yet,  with  this 
lowering  of  prices,  the  Goodrich  Com¬ 
pany  is  able  to  show  a  big  Increase  in 
its  total  business.  Its  output  as  re¬ 
ported  recently  by  the  Wall  Street 
Journal  reached  the  highwater  mark 
in  automobile  tire  making  by  a  single 
day’s  production  of  over  14,000  tirea 

“Silent  salesmanship  —  advertising  — 
will  play  a  more  prominent  part  in  the 
big  successes  of  1916  than  ever  before. 

“Forcible  silent  salesmanship,  which 
is  advertising  in  newspapers,  backed  up 
by  equally  forcible  personal  salesman¬ 
ship,  will  determine  the  varying  degrees 
of  success  aspired  to  by  manufacturers 
in  the  coming  year. 

.  “Concerns  that  have  products  which 
the  people  want  at  a  fair  price  will  have 
a  banner  year  between  now  and  the 
beginning  of  1917,  if  the  quality  of  their 
advertising  is  such  as  to  compare  with 
that  of  Goodrich  and  Diamond  Tires, 
Hart  Schaffner  &  Marx  clothes,  Athena 
underwear.  Royal  Typewriters,  Welch’s 
(‘The  National  Drink'),  Snider’s  Cat¬ 
sup,  Keen  Kutter  tools  and  hardware, 
and  Haynes,  Hudson.  Chalmers,  (Cadil¬ 
lac,  Studebaker,  Overland,  Dodge  and 
Hupmobile  cars. 

“The  heads  of  big  business  organiza¬ 
tions  are  taking  advertising  more  seri¬ 
ously  than  they  have  in  the  past.  They 
are  using  it  in  a  bigger,  better  and 
broader  way  than  formerly  to  dovetail 
with  and  support  the  work  of  their 
salc.smen. 

“Silent  salesmanship  is  no  longer  a 
gamble.  It  is  a  part  of  organized  sales 
effort.  It  stabilizes  and  standardizes 
business,  and  you  will  find  that  ad¬ 
vertised  products  will  reach  the  pinna¬ 
cle  in  sales  during  1916. 

“The  newspapers  will  be  the  largest 
gainers  in  volume  of  advertising  during 
the  coming  year.  They  are  raising 
their  standards,  and  giving  better  serv¬ 
ice  and  co-operation  to  the  advertiser 
and  the  consumer.  Hence  they  are  be¬ 


ing  rewarded  by  the  receipt  of  higgler 
and  better  patronage  from  the  adver¬ 
tiser. 

“Newspaper  advertising  is  by  far  the 
most  effective,  as  well  as  the  most  in¬ 
expensive,  form  of  silent  salesmanship. 

“So,  with  people  throughout  the  coun¬ 
try  having  plenty  to  do,  and  with  the 
practical  elimination  of  cheap  foreign 
labor  and  foreign  competition  in  manu¬ 
facturing,  the  year  1916  blossoms  forth 
with  a  fairer  promise  of  good  times 
than  any  year  since  1901. 

“As  regards  the  business  of  the  Mahin 
Company,  the  facts  are  that  our  1915 
newspaper  billing  exceeded  the  1914 
billing  by  88  per  cent;  exceeded  1913  by 
65  per  cent.,  and  exceeded  oiir  1912  bill¬ 
ing  by  221  per  cent  This  shows  what 
we  think  about  the  newspapers,  in  a 
most  conclusive  manner,  because  all 
during  this  time  we  have  been  handling 
the  advertising  for  great  big  advertis¬ 
ers." 

David  Leslie  Brown,  Oeneral  Mana¬ 
ger,  Hugh  McAtamney  Company — “The 
last  quarter  of  1915  showed  a  very  de¬ 
cided  increase  in  our  business  over  the 
previous  three-quarters.  It  was  so  large 
that  we  were  compelled  to  triple  our 
office  space.  Our  business  began  to  in¬ 
crease  in  July,  and  we  removed  to  our 
larger  office  quarters  on  September  15. 

“The  prospects  for  1916  are  very 
bright.  According  to  figures  compiled 
on  the  basis  of  new  contracts,  contracts 
in  prospect,  and  two  or  three  large  con¬ 
tracts,  we  expect  to  double  our  busi¬ 
ness  in  1916  over  1915. 

“With  this  end  in  view  we  recently 
equipped  ourselves  to  handle  printing, 
lithographing  and  allied  work  direct 
from  this  office. 

“Many  of  our  old  advertisers  have  in¬ 
creased  their  advertising  appropriations. 
The  Pathe-Freres  Phonograph  Company 
will  run  heavy  during  this  year,  their 
business  having  shown  a  remarkable 
growth.  The  Haidee  cigarette  also  has 
shown  a  very  remarkable  increase. 
These  advertisements  began  in  one  pub¬ 
lication  in  June;  now  they  are  displayed 
in  ten  publications,  and  will  soon  be 
placed  in  a  few  newspapers  throughout 
the  country. 

“Schinasl  Brothers  have  notified  us 
that  they  will  conduct  an  extensive  ad¬ 
vertising  campaign  in  the  newspapers 
in  1916  for  their  cigarette  products. 

“We  have  secured  all  the  advertising, 
printing  and  lithographing  for  the  All- 
Package  Grocery  Stores  Company, 
which  now  owns  48  stores  and  has  sev¬ 
eral  others  under  construction.  Ulti¬ 
mately  this  business  probably  will  be 
as  big  as  the  United  Cigar  Stores." 

C.  A.  Hope,  Secretary,  J.  Walter 
Thompson  Company. — “In  every  part  of 
the  country  it  now  looks  m  if  1916  will 
be  the  banner  year  in  the  advertising 
field,  and  this,  of  course,  means  in  other 
lines  of  business  as  well. 

“Advertisers  are  making  very  much 
larger  appropriations  than  last  year  and 
also  contracting  for  larger  space.  Some 
are  planning  to  spend  20  per  cent,  more, 
while  others  are  increasing  their  ap¬ 
propriations  from  10  per  cent,  to  60  per 
cent.” 

Ralph  Morgan,  Treasurer,  John  O. 
Powers  Company. — “We  had  a  very 
good  year  in  1916,  but  the  prospects  for 
1916  are  very  much  better. 

“All  our  clients  are  renewing  their 
advertisements  on  the  same  basis  as 
last  year  or  for  increased  space.  Where 
increased  appropriations  have  been 
made  they  range  from  10  per  cent  to 
100  per  cent" 

George  B.  Van  Clbve,  Van  Cleve  Com¬ 
pany. — “I  expect  this  year  to  be  de¬ 
cidedly  better  than  last  year — in  fact 
one  of  the  most  prosperous  years  this 
country  has  had  in  many  years.  The 
outlook  in  the  advertising  field  is  ex¬ 
ceptionally  bright  and  the  indications 
now  are  that  publishers  may  expect 
largely  increased  bu.siness  from  the  ad¬ 
vertisers. 

“In  many  instances  our  clients  are 
adding  to  their  lists  of  newspapers  and 
magazines,  and  also  increasing  their 
space.  This,  of  course,  means  largely 
increased  advertising  appropriations. 


The  principal  cause  for  the  Increase  of 
the  business  in  the  advertising  field  is 
the  increased  buying  capacity  of  the 
public,  which,  of  necessity,  means  that 
the  advertiser  who  wishes  to  keep  pace 
with  this  increase  must  spread  his  ad¬ 
vertising  over  a  much  wider  field. 

“To  my  mind,  the  most  Important 
change  in  the  advertising  world  is  the 
transposition  of  the  center  of  adver¬ 
tising  activity  frona  Chicago  to  New 
York.  It  is  my  opinion  that  the  New 
York  advertising  agencies  are  more  than 
ever  setting  the  pace  for  the  country, 
and  are  by  far  the  dominating  power 
in  the  advertising  field.  They  arc  now 
handling  more  large  national  contracts 
than  ever  before.  I  believe  that  the 
higher  class  of  New  York  agencies  are 
doing  the  best  and  most  consistent  work 
in  the  field.” 


WOULD  TAX  NEWSPAPERS  MORE 


Publishers  Ready  to  Oppose  Increase  of 
Second  Oass  Mail  Rate. 

(Special  to  tbe  Editor  and  Publiaber. ) 

Washington,  D.  C.,  January  19. — In¬ 
creasing  the  rate  on  second  class  mail 
matter  under  which  newspapers  and 
magazines  are  mailed  is  one  of  the 
propositions  suggested  for  increasing 
revenue.  While  it  is  not  publicly  an¬ 
nounced,  it  is  learned  from  good  au¬ 
thority  that  the  Post  Office  Department 
has  been  requested  tq_  state  what 
amount  of  revenue  could  be  raised  by 
increasing  the  rate  on  second  class  mail 
matter  by  various  small  increases  per 
pound.  These  estimates  when  com¬ 
pleted  will  be  forwarded  to  the  Ways 
and  Means  Committee  of  the  House  and 
in  all  probability  will  not  be  made  pub¬ 
lic. 

Should  it  become  officially  known  that 
the  rate  on  second-class  matter  is  to 
be  increased  there  is  no  doubt  that 
strenuous  effort  will  be  made  by  news¬ 
paper  publishers  to  prevent  such  in¬ 
crease.  A  well-informed  man  on  post- 
office  matters,  in  speaking  of  this  in¬ 
crease  the  other  day,  said  that  these 
great  newspapers  which  had  been  so 
strenuously  advocating  “preparedness" 
would  now  be  taxed,  or  at  least  an  at¬ 
tempt  would  be  made  to  tax  them  to 
help  pay  for  the  “preparedness”  which 
they  advocated.  No  one  doubts  that 
should  it  seem  proper  that  great  ex¬ 
penditures  should  be  made  for  placing 
this  country  in  a  position  to  defend  it¬ 
self  against  invasion,  that  the  news¬ 
papers  of  the  country  would  fight 
against  paying  their  proportionate 
share  of  the  extra  revenue  required  for 
such  expenditure.  But  as  an  indica¬ 
tion  that  the  revenue  is  to  be  raised 
from  other  sources  is  evidenced  by  the 
fact  that  upwards  of  fifty  bills  have 
been  introduced  at  this  session  of  Con¬ 
gress  decreasing  letter  mail  from  two 
cents  to  one  cent,  so  it  can  be  seen 
that  the  tendency  is  to  decrease  postal 
rates,  in  which  the  public  shares,  rather 
than  to  increase  it. 

Should  there  be  an  effort  made  to 
increase  the  rate  on  second-class  mail 
matter,  it  would  have  to  be  done 
through  the  Post-Office  Appropriation 
bill,  which  has  yet  to  be  introduced. 
This  bill  is  prepared  by  the  House  Com¬ 
mittee  on  Post  Offices,  of  which  John 
A.  Moon  of  Tennessee  is  chairman. 
Such  an  Important  matter  as  increas¬ 
ing  the  rate  on  second  class  mail  mat¬ 
ter  would  not  be  put  through  the  House 
in  a  hurry.  Newspaper  owners  are  too 
well  represented  in  the  House  to  let 
any  such  important  legislation  be 
rushed.  The  subject  would  have  care¬ 
ful  consideration  and  hearings  would  be 
had  in  both  the  House  and  Senate  com¬ 
mittees.  All  efforts  in  the  past  to  either 
change  the  present  rate  or  the  method 
of  mailing  second-class  mail  matter 
without  due  consideration  have  always 
failed,  and  it  is  not  believed  that  at  this 
time  this  matter  will  be  unduly  pii.shed 
or  any  hasty  action  taken  in  an  at¬ 
tempt  to  increase  the  second  class  jmjs- 
tal  rates. 

E.  A.  H. 
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THE  IRON  IS  HOT  IN  THE  NEW  ENGLAND  FORGE 

Hammer  it  into  the  thing  you  most  desire  with  these  hard-hitting 

New  England  Newspapers 


By  L.  H.  TOWNSEND 

Hicks  Advertising  Agen^ 


With  the  increasing  business 
and  prosperity  in  New  England, 
there  is  a  constant  increase  in 
population.  And  this  increase  in 
both  business  and  prosperity, 
since  the  last  Federal  Census, 
has  been  as  steady  as  the  progress 
of  time. 

The  advancement  has  been 
general  in  all  lines  of  business,  and 
in  every  state. 

The  New  England  Newspapers 
have  kept  pace  with  it,  by  broad¬ 
ening  their  scope  of  usefulness, 
improving  their  quality  and  add¬ 
ing  to  their  hitherto  splendid 
value  a  still  better  value  as 
mediums  for  the  promotion  of  the 
sales  of  manufacturers,  jobbers 
and  retailers. 

The  experience  of  the  many  ad¬ 
vertisers  who  have  tested  the  New 
England  Newspapers  is  that  they 
produce  the  results  anticipated. 

This  fact  is  written  in  bold  let¬ 
ters  in  the  order-books  of  mer¬ 
chants  who  have  at  various  times 
put  the  adjoining  list  of  New  Eng¬ 
land  Newspapers  to  the  hardest 
test,  not  only  in  exploiting  stand¬ 
ardized  merchandise,  but  mer¬ 
chandise  never  before  offered, 
seeking  recognition  in  a  new  field. 

On  about  everything  that  ap¬ 
peals  to  the  provident — to  those 
who  are  able  to  buy  what  pro¬ 
gressive  manufacturers  sell — the 
New  England  Newspapers  lead,  in 
an  exceptional  field  of  exceptional 
activity,  where  there  is  to-day  a 
population  approximating  SEVEN 
MILLIONS. 

These  people  are  above  the 
average  in  education  and  enter¬ 
prise. 

They  will  buy  that  which 
promises  to  meet  their  require¬ 
ments  or  that  which  creates  a  de¬ 
sire  by  advertising. 

They  are  open  to  argument, 
especially  when  the  argument  is 
made  in  their  home  newspapers, 
which  they  read  as  religiously  as 
they  read  their  Browning. 


Net  Paid 
Circulation 
389,944 
227,523 
170,093 
59,451 
463,578 
29,052 
*7,153 
4,879 
**15,000 
8,780 


Boston  American  (E)  . 

Boston  Globe  (ME)  . 

Boston  Herald-Traveler  (ME) 
Boston  Journal  (M) 

Boston  Post  (M)  . 

Boston  Transcript  (E)  . 

Fall  River  News  (E)  . 

Fitchburg  Sentinel  (E)  . 

Haverhill  Record  (S)  . 

Lawrence  Telegram  (E)  . 

Lawrence  Tribune-Eagle 

(M  &  E  comb) . 

Lowell  Courier-Citizen . 

L)mn  Item  (E)  . 

Lynn  News  (E)  . 

New  Bedford  Standard  and 

Mercury  (ME)  . 

Sp’gf’d  Republican  (M)  14,831 
Springfield  News  (E)..  15,295 
Springfield  Republican  (S)  ... 
Springfield  Union  (MES)  . . . 

Taunton  Gazette  (E)  . 

Worcester  Gazette  (E)  . 

Worcester  Telegram  (MS)  .. 


Massachusetts  totals  .  1,580,159 

Population,  3,605,522 

RHODE  ISLAND. 

Providence  Bulletin  (E)  .  49,388 

Porvdience  Journal  (MS*)  . .  24,495 

Providence  Tribune  (E)  .  18,396 


Rhode  Island  totals  . 
Population,  591,215. 


Portland  Argus  (M)  . . . 
Portland  Express  (E)  . , 
Waterville  Sentinel  (M) 


MAINE. 

6.790 

20,163 

5,183 


Maine  totals  .  32,136 

Population,  762,787. 

NEW  HAMPSHIRE. 
Manchester  Union  &  Leader 

(M  &  E) .  24,811 

Population,  438,662. 

VERMONT. 

Burlington  Free  Press  (M)  . .  9,317 

Population,  361,205. 

CONNECTICUT. 
Bridgeport  Post  &  Telegram 

(E  &  M)  .  25,375 

Bridgeport  Standard  (E)  ....  5,343 

Danbury  News  (E)  .  5,969 

Hartford  Courant  (MS)  .  17,624 

Hartford  Post  (E)  .  10.597 

Hartford  Times  (E)  .  23,899 

Meriden  Journal  (E)  .  4,910 

Meriden  Record  (M) .  5,768 

New  Haven  Journal-Courier 

(M)  .  11,752 

New  Haven  Union  (E) .  15,719 

New  London  Day  (E) .  8,254 

New  London  Telegraph  (M).  3,780 

Norwich  Bulletin  (M)  .  9,250 


Connecticut  totals  . . . . . 

Population,  1,114,756, 
New  England  totals  . . . 


1,886,942  3.13 


*Government  statements,  April,  1915. 

**Publishers’  statement. 

Other  ratings  Government  statements,  October,  1915. 
Population  for  New  England,  6,874,147. 


There  is  no  section  in  the  United 
States  in  which  newspapers  are 
read  more  closely  or  with  greater 
confidence. 

There  is  no  section  in  the  United 
States  in  which  a  greater  propor¬ 
tion  of  all  the  people  read  the 
newspapers. 

There  is  no  section  in  which 
more  time  is  devoted  to  reading, 
which  invariably  includes  the  pe¬ 
rusal  of  advertisements. 

Newspapers  merely  skimmed 
over,  though  their  circulations 
may  be  large,  are  of  but  little  use 
to  the  advertisers. 

Most  advertisers  are  awaking  to 
this  fact. 

Some  of  the  shrewder  ones 
recognized  it  long  ago,  and  these 
are  among  the  advertisers  who  use 
the  New  England  Newspapers. 

Again,  newspapers  read  by  un¬ 
intelligent  people,  and  especially 
by  people  who  have  little  avail¬ 
able  money,  must  of  necessity  fall 
below  par  value  in  the  estimation 
of  advertisers  who  use  them. 

In  New  England,  the  news¬ 
papers,  all  of  which  are  of  strong 
character  and  influence,  return 
full  par  value  with  a  generous 
dividend  included. 

This  is  made  possible  by  the 
wealth  of  the  people  who  read 
them. 

And  here  let  the  point  be  em¬ 
phasized  that  in  New  England 
the  approximate  SEVEN  MIL¬ 
LION  INHABITANTS  have  avail¬ 
able  money  to  the  amount  of  al¬ 
most  TWO  BILLION  DOLLARS! 

Advertisers,  advertising  agents 
and  advertising  space-buyers  who 
know  and  appreciate  these  facts 
admit  that  the  New  England  Field 
is  one  of  the  richest  and  most 
productive  fields  in  this  country. 

This  field  awaits  your  invasion 
to-day. 

STRIKE  THE  IRON  WHILE 
IT  IS  HOT! 


Assuming  that  it  would  be  possible  to  buy  exclusive  New  England  circulation  in  twenty-one  leading  magazines  on  a  pro  rata 
basis,  it  would  cost  $6.29  per  line  for  a  gross  circulation  of  1,339,006. 

The  43  leading  New  England  dsdUes  listed  on  this  page  offer  1,886,942  circulation  at  $2.6775  a  line,  or  over  400,000  more 
circulation  at  about  one*third  the  cost  per  line. 

General  advertisers  seeking  further  light  in  respect  to  marketing  conditions  and  distributi<Mi  facilities  in  the  New  England  terri¬ 
tory  are  requested  to  communicate  with  THE  EDITOR  AND  PUBLISHER  AND  JOURNALIST,  The  Newspaper  Advocate, 
Suite  1117  World  Building,  New  Yoik.  Phones,  Beeknum  4330,  4331. 
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BRANDEIS  ON  COUPON  EVIL  BROOKLYN  DAILIES  SUBSIDIZED  “THE  DREAM  GARDEN” 


Famous  Lawyer  Considers  It  One  of  the 

Greatest  Dangers  to  Small  Retailer 
(Special  to  Tb«  Editor  and  Pabllaber.) 

Boston,  January  lb. — Louis  C.  Bran* 
deis,  one  of  the  best  known  lawyers  and 
publicists  of  New  England  and  bead  of 
the  law  Arm  of  Brandeis,  Dunbar  & 
Nutter,  of  161  Devonshire  street,  Bos¬ 
ton,  gave  a  representative  of  The  Edi¬ 
tor  AND  PuBLisuEX.  today,  his  opinion 
of  the  coupon  evil. 

if  Mr.  Brandeis  had  not  felt  that  the 
coupon  evil  is  an  outrage  he  would  not 
have  granted  the  interview.  However, 
he  said: 

"1  have  felt  that  two  great  dangers 
to  which  the  small  retailer  is  exposed 
as  against  the  chain  stores  is  the  price 
cutting  and  the  coupon  system.  1  feel 
that  both  of  these  evils,  price  cutting 
and  coupons,  give  an  undue  advantage 
to  large  organizations.  Price  cutting 
does  it  in  enabling  them  to  employ  a 
misleading  heading;  the  coupon  does  It 
by  means  which  are  different,  through 
giving  the  advantage  in  the  purchase 
of  goods  to  those  who  have  the  large 
combinations. 

■‘Ckiupons  are  certainly  an  expense. 
It  seems  to  be  that  they  are  an  ele¬ 
ment  of  waste.  To  me  there  is  no 
reasonable  justilication  for  the  expense 
it  involves.  If  the  goods  can  be  sold 
cheaper  than  the  regular  price,  then  the 
regular  price  should  be  reduced.  The 
great  problem  in  the  distribution  of 
goods  is  to  reduce  the  cost  of  distri¬ 
bution.  The  coupon  tends  to  increase 
the  cost  of  distribution. 

"While  the  coupon  is  a  source  of  large 
profit  to  the  coupon  companies,  the 
burden  is  obviously  quite  a  heavy  one 
on  the  consumer  in  Increasing  the  cost 
of  distribution. 

“There,"  remarked  Mr.  Brandeis,  as 
he  rose  to  usher  his  caller  to  the  door, 
“I  think  that  covers  the  coupon  evil 
situation  in  a  few  words.” 


WAS  A  KNIGHT  FOR  A  DAY 

^'ell-known  (^naiiian  Newspaper  Man 
Enjoys  This  Uni(|ue  Distinction. 

Toronto,  January  17. — On  Thursday 
last  Canadian  newspapers  announced 
that  several  officers  in  command  of 
the  oversells  forces  had  been  accorded 
certain  honors  in  recognition  of  their 
di.stinguishcd  services.  Among  them 
was  Brigadier-General  “Davy”  Wat¬ 
son,  editor  of  the  Quebec  Daily  Chron¬ 
icle,  who  was  reported  to  have  been 
made  a  K.  C.  M.  G. 

Brother  newspapermen  in  the  Domin¬ 
ion,  while  not  grudging  Sir  David  the 
honor,  were  hard  put  to  it  to  under¬ 
stand  why  he  had  been  knighted.  True, 
he  was  always  known  as  a  doughty 
militiaman  and  in  the  fighting  in 
Prance  he  had  done  well,  but  so  had 
many  others  and  it  seemed  strange  that 
he  should  have  been  picked  out  for  this 
very  unusual  honor.  The  mystery  was 
Solved  within  twenty-four  hours  when 
it  was  discovered  that  an  error  had 
been  made  in  the  transmission  of  the 
cable  announcing  the  honors  and  in¬ 
stead  of  being  a  K.  C.  M.  G.,  the  sol¬ 
dier-editor  from  Quebec  is  only  a  C.  M. 
G.  But,  after  all,  that  is  a  distinction, 
not  to  be  despised 


Dillon's  Meteoric  Rise 

From  reporter  on  The  Denver  Times 
to  press  censor  for  the  Carranza  Gov¬ 
ernment  in  Mexico  is  the  meteoric  rise 
of  Dan  Dillon,  former  well-known  news¬ 
paper  man  of  Denver,  Colo.  Five  years 
ago  Daniel  Dillon,  jr.,  was  a  reporter 
on  the  Times,  and.  Incidentally,  a  good 
one.  A  member  of  a  prominent  St. 
Louis  family,  graduate  of  the  Univer¬ 
sity  of  St.  Louis  and  a  member  of  the 
bar,  he  displayed  in  Denver  the  suc¬ 
cessful  qualities  which  have  recently 
brought  him  to  the  attention  of  Presi¬ 
dent  Carranza,  who  has  made  him  a 
member  of  the  American  Advisory 
Board  now  in  control  of  Mexican  pub- 
licationa 


No  Other  Papers  in  City  or  State  Enjoy 
Such  Guaranteed  Advertising. 

The  Albany  correspondent  of  the 
New  York  Ledger  was  represented  in 
last  week’s  issue  of  that  paper  by  a 
long  article  showing  that  every  daily 
newspaper  in  Brooklyn  is  subsidized  by 
the  city.  Inasmuch  as  the  forehanded 
borough  got  into  the  Greater  New  York 
charter  before  consolidation  was  effected 
provision  for  annual  payments  of  about 
$100,000  for  its  five  daily  newspapers, 
running  a  daily  in  Brooklyn  is  some¬ 
what  easier  than  in  any  other  borough 
or  county  in  the  State. 

At  a  recent  meeting  of  the  Thomp¬ 
son  Committee,  while  (Jomptroller 
Prendergast  of  New  York  city  was  be¬ 
ing  examined,  a  question  was  asked  as 
to  why  Brooklyn  newspapers  received 
from  the  New  York  city  treasury  $100,- 
000  a  year  for  certain  guaranteed  ad¬ 
vertising,  while  no  newspaper  in  any 
other  county  of  the  Greater  City  of 
New  York  received  a  single  penny  for 
such  advertising. 

Comptroller  Prendi'rgast’s  reply  was 
characteristically  politic,  and  therein  is 
found  an  incentive  for  discussion.  Mr. 
Prendergast’s  reply  was: 

"Well,  that  is  the  law.  It  is  a  part 
of  the  city  charter,  and  if  your  com¬ 
mittee  can  get  an  Assemblyman  or 
Senator  from  Brooklyn  to  introduce  a 
bill  in  the  Legislature  repealing  that 
section  of  the  charter,  I  certainly  will 
obtrude  no  objection.” 


FIGHT  OVER  MONTREAL  PAPERS 

Berthiaume  Heirs  in  Legal  Battle  for 
Control  of  Valuable  La  Presse. 

Toronto,  January  18 — An  attempt 
will  be  made  at  the  next  .se.ssion  of  the 
Quebec  Legislature  to  modify  the  will 
of  the  late  Hon.  T.  Berthiaume,  pro¬ 
prietor  of  La  Presse,  the  foremost 
French-Canadian  daily  of  Montreal.  A 
private  bill  will  be  presented  asking 
that  two  of  the  fiduciaries  named  In 
the  will  lie  removed  and  their  places 
taken  by  two  members  of  the  Berthi¬ 
aume  family.  The  facts,  so  far  as 
known,  are  these: 

On  December  24,  1914,  the  late  pro¬ 
prietor  of  La  Presse,  named  as  mem¬ 
bers  of  the  administrative  council  of 
that  paper,  two  of  his  legal  counsel,  J. 
R.  Malnville,  his  notary  for  many  years, 
and  Zenon  Fontaine,  his  attorney. 
They  entered  upon  their  functions  im¬ 
mediately.  Two  days  later,  by  a  judi¬ 
ciary  act  of  donation,  he  named  Messrs. 
Mainville  and  Fontaine,  together  with 
his  eldest  son,  Arthur  Berthiaume,  as 
his  fiduciaries,  giving  them  full  power 
to  act  as  such  in  the  direction  of  La 
Presse  and  at  the  same  time  transfer¬ 
ring  to  them  7,400  shares  of  the  capital 
stock  of  the  paper.  On  January  2, 
1915,  Mr.  Berthiaume  died  suddenly. 
The  distribution  of  his  effects  had  been 
accepted  by  his  family  since  December 
26,  preceding,  and  from  that  date 
Messrs.  Mainville,  Fontaine  and  Ar¬ 
thur  Berthiaume  have  administered 
the  affairs  of  La  Presse. 

Now,  more  than  a  year  since  these 
events  took  place,  a  notification  has  ap¬ 
peared  to  the  effect  that  a  private  bill 
will  be  presented  to  the  legislature  ask¬ 
ing,  on  behalf  of  Arthur  Berthiaume 
and  his  three  sisters,  that  two  other 
children  of  the  late  Mr.  Berthiaume  be 
substituted  for  Mr.  Mainville  and  Mr. 
Fontaine.  It  is  said  that  the  latter  are 
determined  to  fight  the  case  to  the 
bitter  end. 


Wreaths  for  Franklin’s  Grave 

Wreaths  from  the  Poor  Itichard  Club 
and  the  New  Haven  Advertising  Club 
were  laid  upon  the  grave  of  Ben  Frank¬ 
lin  in  Christ  Church  burying  ground, 
Philadelphia,  on  Monday.  E.  J.  Catteil, 
city  statistician,  delivered  a  brief  eulogy 
of  the  philosopher.  Members  of  the  club 
went  to  the  grave  in  automobiles  after 
luncheon  at  the  clubrooms  on  Camac 
street. 


Beautiful  Favrile  Glass  Design  Installed 
in  Curtis  Building,  Philadelphia. 

Philadelphia,  January  20. — A  marvel¬ 
ous  mosaic  in  glass,  of  beauty  and  pro¬ 
portions  never  before  equalled  any¬ 
where,  has  been  unveiled  this  week  in 
the  entrance  hall  of  the  building  of 
the  Curtis  Publishing  Company  on  In¬ 
dependence  Square.  It  is  the  work  of 
Louis  C.  Tiffany,  of  New  York,  exe¬ 
cuted  by  him  personally,  with  the  as¬ 
sistance  of  Joseph  Briggs,  in  favrile 
glass,  set  in  cement,  from  a  design  by 
Maxfield  Parrish,  "The  Dream  Garden.” 
Large  panel  decorations  by  Mr.  Parrish 
were  placed  in  the  restaurant  of  the 
building  shortly  after  its  completion. 

The  decoration  extends  across  the 
back  of  the  spacious  room,  facing  the 
big  doors;  for  setting,  the  white  mar¬ 
ble  pilasters  of  the  apartment,  and  at 
its  base  a  marble  pool,  with  a  bottom 
of  sea-green  tiles.  It  is  21  feet  in 
height  and  49  feet  in  length,  is  com- 
]>osed  of  over  a  million  pieces,  took  a 
year  to  render  in  the  Tiffany  studios 
and  four  months  to  set  up  in  its  final 
location.  It  is  the  chef  d’oeuvre  of  its 
maker,  who  is  considered  by  critics  to 
have  developed  what  is  practically  a 
new  art,  the  present  example  being  far 
more  important  than  a  previous  work, 
a  curtain  for  the  Government  Theatre 
in  the  City  of  Mexico;  both  being  in  a 
method  employed  only  by  Mr.  Tiffany. 

The  space  was  originally  planned  to 
hold  a  painted  mural  by  the  late  Ed¬ 
win  A.  Abbey,  who  had  made  prelimi¬ 
nary  sketches  when  his  death  inter¬ 
vened.  Since  then  the  size  and  techni¬ 
cal  difficulties  of  the  undertaking  were 
considered  so  great  that  the  first  idea 
was  abandoned  and  the  splendid  scheme 
of  the  mosaic  substituted.  Lustrous  and 
opaque,  transparent,  rellecting  and  ab¬ 
sorbing  glasses  have  been  used  to  give 
atmosphere  and  distance,  to  render  tree 
trunks,  glowing  sky  and  sunny  moun¬ 
tain  slopes,  delicate  flowers  and  tum¬ 
bling  streams  with  an  astounding  ef¬ 
fect  of  reality  while  at  the  same  time 
the  material  employed  "ties”  to  the 
marble  walls  in  a  manner  which  satis¬ 
fies  the  strictest  requirements  of  the 
true  mural.  There  have  been  thou¬ 
sands  of  visitors  duHng  the  week  and 
the  work  gives  a  final  touch  of  extreme 
beauty  to  a  building  which  architects 
class  as  one  of  the  most  distinguished 
of  its  kind  in  the  country. 

CuRra  Wager-Smith. 


Asbury  Park  Press  Burned  Out 

Fire  on  Monday  destroyed  the  build¬ 
ings  of  the  Asbury  Park  (N.  J.) 
ITess  and  the  Asbury  Park  Trust 
Company,  entailing  a  loss  of 
from  $110,000  to  $125,000.  Next 
door  to  the  Press  plant  on  the 
west  is  the  new  Salvation  Army  build¬ 
ing,  erected  on  the  site  of  a  building 
that  was  destroyed  by  fire  in  March, 
1914.  At  that  time  the  Press  suffered 
a  loss  of  $25,000.  The  loss  on  the  Press 
establishment  in  Monday’s  fire  is  es¬ 
timated  at  $90,000.  The  Press  com¬ 
pany  saved  only  one  automobile  and  the 
big  duplex  printing  press  in  the  base¬ 
ment,  which  was  covered  with  tar¬ 
paulins  and  kept  constantly  under  a 
stream  of  water. 


Go  to  Hell,”  Says  Mayor 
The  Mayor  of  Omaha  told  the  State 
press  of  Nebraska  to  “go  to  hell,” 
when  called  upon  to  speak  at  the 
State  Democratic  Press  Association 
dinner  in  Lincoln.  "I  have  been  wait¬ 
ing  five  years  for  this  opportunity,” 
cried  the  Mayor  as  he  arose,  "to  say 
this  to  the  press  of  the  State,  Republi¬ 
can,  Democratic,  and  Populist  Ytou 
can  all  go  to  hell,  so  far  as  I  am  in¬ 
dividually  concernel.”  At  least  75  per 
cent,  of  the  Democratic  papers  of  the 
State  and  practically  all  Republican 
newspapers  opposed  the  Mayor’s  can¬ 
didacy  for  Governor  In  1910. 


NEW  CINCINNATI  DAILY  DELAYED 


Postponement  of  its  Issue  has  been  ,\n- 
nounced  by  the  Commercial  Tribune 

CiNaNNATi,  January  19.  Not  only  in 
newspaper  circles  here,  but  among  the 
general  public  there  is  much  specula¬ 
tion  as  to  why,  after  the  announcement 
a  few  weeks  ago  by  the  Commercial 
Tribune  that  It)  was  going  to  enter 
the  afternoon  field  here,  the  expected 
sheet  failed  to  materialize.  After  sev¬ 
eral  weeks'  preparation,  during  which 
the  editorial  staff  was  practically 
doubled  in  order  to  have  two  shifts,  and 
considerable  mechanical  equipment 
added,  the  Commercial  announced  one 
morning  that  the  anticipated  afternoon 
editions  would  be  delayed.  The  delay 
has  stretched  itself  out  into  weeks,  and, 
according  to  best  information  obtain¬ 
able,  it  is  not  likely  that  the  Commer¬ 
cial  Tribune  people  will  carry  out  their 
plan. 

It  is  reported  that  the  plan  was  su¬ 
perinduced  by  the  afternoon  papers 
failing  to  keep  an  agreement  with  the 
morning  papers,  regarding  the  carry¬ 
ing  over  of  Saturday  advertising  to 
Monday  editions.  Despite  the  silence 
on  the  part  of  the  Commercial  as  to  its 
future  plans,  it  is  a  known  fact  that 
it  is  still  retaining  the  franchise  of  a 
well-known  news  service. 


TALCOTT  WILLIAMS  ON  WAR 

Says  the  Cost  of  Defence  is  Less  Than 

That  of  Tribute  Money  to  Victors. 

Washington,  January  18. — With  "un¬ 
defended  lands  and  predatory  assault” 
as  the  keynote  of  his  speech  Dr.  Tal- 
cott  Williams,  director  of  the  Columbia 
University  School  of  Journalism,  gave 
an  address  here  this  morning  at  the 
annual  meeting  of  the  National  Civic 
B'ederation.  The  speaker  emphasized 
the  financial  burdens  that  are  certain 
to  follow  defeat  in  war. 

“The  credit  system  of  the  world,” 
Dr.  Williams  said,  "has  not  only  made 
assault  profitable,  but  a  continuing  bur¬ 
den.  France  paid  Germany  $1,000,000,- 
000  in  1871.  This  was  done  by  the 
transfer  of  credit  from  Paris  to  Berlin 
based  on  bonds  issued  by  France.  These 
bonds  are  still  outstanding,  a  mortgage 
on  the  French  people.  The  world  was 
aghast  forty-five  years  ago  at  the  de¬ 
mand  of  this  unparalleled  tribute,  but 
the  billion  then  paid,  but  began  the 
burden  of  France.  Since  then  more 
than  $2,000,000,000,  twice  the  original 
tribute,  has  been  paid  by  the  French 
taxpayer  in  interest  on  the  bonds 
through  which  the  German  ransom 
was  met. 

“It  is  cheaper,  as  a  mere  business 
calculation  to  pay  for  adequate  defense, 
than  to  pay  for  the  interest  charges 
war  brings,  for  the  interest  on  the  cost 
of  war  as  well  as  on  the  indemnity,  in¬ 
evitable,  if  defeat  comes.  To  ai'inies 
which  no  rapid  untrained  levies  can 
meet,  to  guns  which  sweep  away  forts 
and  fortifications,  and  neither  can  be 
improvised,  to  high  explosives  which 
in  a  day  force  cities  to  abject  submis¬ 
sion,  the  modern  system  of  war  adds 
these  interest  charges  for  defense,  and 
for  indemnity,  which  the  modern  credit 
system  automatically  protects,  once 
this  debt  is  incurred  by  the  issuing  na¬ 
tional  bonds.  Could  any  temptation  be 
greater  than  to  the  victor  or  the  vic¬ 
tims  of  a  drawn  battle  than  to  shift 
interest  charges  by  a  swift  merciless 
war  on  the  United  States,  at  once  the 
richest  and  least  defended  of  lands'/ 


Atlanta  Alive  On  Coupon  Evil 
Atlanta,  Ga.,  January  18. — The  At¬ 
lanta  Retail  Merchants'  association  is 
taking  a  keen  interest  in  the  anti-trail- 
ing  stamp  campaign  of  The  Editor  a.nd 
Publisher.  The  current  issue  of  the 
publication  will  be  presented  at  the  next 
meeting  of  the  association  and  views  of 
The  Editor  and  Publisher  will  be  read 
and  discussed. 
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would  be  that  the  retailer  will  benefit  Great  Week  for  Star-Telegram 
from  much  larger  profits.  mi.  t-  rr.  , 

Another  of  the  speakers  held  that  the  ^exas.  Star-Tele¬ 
courts  must  llste  nto  public  opinion,  and  conducting  a  special  train  of 

not  declare  laws  regulating  certain  Texas  automobile  dealers  to  the  Chi- 
business  methods  unconstitutional,  Automobile  Show.  There  will  be 

when  the  legislators,  the  representatives  about  150  dealers  and  distributers  on 
of  the  people  and  who  know  best  what  the  train,  coming  from  all  parts  of 
is  for  the  people’s  interest,  have  adopt-  Texas,  arriving  in  Chicago  January 
ed  such  measures  at  the  instance  of  the  24th.  The  Star-Telegram  has  arranged 
public.  A  third  speaker  held  that  if  the  to  give  a  banquet  to  this  delegation.  Under  the  heading,  “$67,653.88,"  prlnt- 
State  granted  to  a  person  a  copyright  and  to  some  prominent  automobile  ed  in  bold  type  in  the  Metueben,  N.  J., 
or  patent  there  was  no  reason  why  a  manufacturers  and  representatives,  at  paper,  Charles  M.  Freeman,  a  lumber 

business  man  should  not  be  given  the  the  Blackstone  Hotel,  Chicago,  Wednes-  merchant  of  Metuchen,  showed  how 

right  to  say  at  what  price  his  goods  day  night.  At  this  banquet  addresses  much  citizens  there  owed  him  and  made 

shall  be  sold.  will  be  made  by  Hugh  Chalmers,  a  unique  appear  for  them  to  pay  up. 


President,  Chalmers  Motor  Co.,  A.  R. 
Krskine,  President,  Studebaker  Corpo- 
ation,  Lee  Anderson,  Commercial  Man¬ 
ager  Hupp  Motor  Car  Co.,  and  othera 
The  invitations  signify  that  this  occa¬ 
sion  celebrates  the  tenth  anniversary  of 
the  Star-Telegram. 


A  resolution  urging  upon  Congress 
the  passage  of  the  Stevens  bill  for  the 
standardization  of  prices  on  trade¬ 
marked  and  patented  articles,  was 
adopted  on  Wednesday  afternoon  at  a 
mass  meeting  of  the  retail  interests  of 
the  National  Druggists’  Syndicate,  held 
in  conjunction  with  the  chemical,  drug 
and  food  exhibit  in  Madison  Square 
Garden,  New  York  City. 

The  meeting  was  attended  by  about 
200  men  and  women.  Peter  Diamond, 
chairman  of  the  committee  on  the  Stev¬ 
ens  bill  demonstration,  presided. 

Dr.  Paul  H.  Nystrom,  author  of  “Eco¬ 
nomics  in  Retailing,”  briefly  sketched 
the  history  of  the  bill,  and  said  that  its 
provisions  were  not  mandatory.  No 
manufacturer  was  bound  in  any  way, 
he  declared,  to  standardize  the  price  of 
his  wares  unless  he  saw-  fit  to  do  so. 
iteferring  to  decisions  of  the  courts  on 
the  matter  of  price  maintenance,  he 
stated  that  the  United  States  Supreme 
Court  does  not  prohibit  price  mainte¬ 
nance,  but  the  method  by  which  it  is 
done. 

He  made  the  assertion  that  90  per 
cent,  of  the  retail  dealers  in  all  lines  oi 
trade  were  in  favor  of  price  mainte¬ 
nance.  “The  opponents  of  the  bill,”  he 
said,  “were  those  who  employed  ques¬ 
tionable  methods  in  their  business. 
Price  maintenance  creates  competition, 
and  a  closer  relationship  between  the 
manufacturer  and  the  retailer.  Price 
maintenance  supplies  a  means  of  iden¬ 
tification  of  standard  articles  and  saves 
the  consumer  valuable  time  in  his  buy¬ 
ing.  Price  maintenance  prevents  imita¬ 
tion  and  promotes  a  fair  deal  to  the 
consumer.” 

Herman  Weiss,  secretary  of  Bloom- 
ingdale  Brothers,  said  that  price  main¬ 
tenance  in  trade-marked  articles  will 
redound  to  the  interest  of  the  consumer 
in  service  and  economy.  He  held  that 
wherever  the  price  of  a  trade-marked 
article  is  cut,  the  difference  is  added  to 
other  articles  of  whose  value  the  con¬ 
sumer  has  no  conception. 

“Price  maintenance  on  trade-marked 
articles,”  he  said,  “cannot  be  used  as  a 
cloak  for  the  inflation  of  prices.  All 
manufacturers  know  that  the  increased 
sales  of  their  goods  depend  entirely  on 
the  prices  they  make  on  those  goods." 

Mr.  McDermott,  representing  Edmond 
A.  Whittier,  secretary  of  the  American 
Fair  Trade  League,  remarked  that  price 
maintenance  will  not  kill  competition 
nor  will  it  accomplish  miracles.  There 
is  no  intention  on  the  part  of  the  manu¬ 
facturers  advocating  the  Stevens  bill, 
he  asserted,  to  create  a  monopoly,  but 
to  co-operate  with  the  retailer  and  help 
him  with  his  sales. 

“Forget  your  fear  of  the  manufac¬ 
turer,”  said  he,  “and  Join  hands  with 
him  in  his  endeavors  to  lift  you  above 
unfair  competition.  Team  work  is  the 
only  means  by  which  success  in  sales¬ 
manship  can  be  attained.”  He  urged 
all  present  to  write  letters  of  protest  to 
newspapers  or  magazines  opposing  the 
Stevens  bill,  and  to  communicate  with 
their  Congressmen  requesting  them  to 
vote  for  the  measure. 

Mr.  Khrlach,  repre.senting  Congress¬ 
man  Daniel  J.  Griffin  of  Brooklyn, 
stated  that  price  maintenance  would 
prove  a  great  benefit  to  all  concerned. 
"Price-cutting,”  he  declared,  “creates 
unfair  bu.siness,  and  unfair  bu-siness 
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And  Recommend  it 


We  Can  Prove  It 


Made  in  *3  Sizes 

Here  are  some  of  the  newspapers  now  using  the  Electric 
Bulletin  Machine.  Write  any  one  of  them: 

Public  Ledger,  Philadelphia  Harrisburg  Patriot 

New  York  Times  Hartford  Times 

Buffalo  News  Providence  Tribune 

and  many  others 

The  Essential  Features  of  the  ‘‘Electric  Bulletin” — 

Operated  from  ordinary  typewriter  keyboard — The  office  boy  can 
run  it.  Machine  guarded  by  automatic  devices ;  fool  proof ;  printed 
characters  about  2  inches  in  height ;  easily  read  across  the  street.  Rapid 
bulletining  of  the  news.  Any  number  can  be  operated  from  one  key¬ 
board.  Draws  crowds  ;  makes  circulation.  Convenience  and  ease. 

Eivery  Newspaper  in  the  Land 

Write  for  Full  Particulars 


National 

Electric  Bulletin 
Corp. 


Main  Office  and  Factory, 

NEW  LONDON,  CONN 


Public  Ledger,  Philadelphia,  6_  Machines 
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THE  EVENING  MAIL  SYNDICATE,  INC.,  ASKS  AITEf 


R.  L.  Goldberg’s  Salary  Raised  to 
$50,000  a  Year 


What  Newspapers  think  of  Goldberg’s 
Daily  Cartoon 


The  Creator  of  “  Uncle  Petey  ”  Now 
on  Our  Permanent  Staff 


h 


The  EveninR  Mail  Syndicate  has  just  si^ed  a  new 
contract  with  R.  L.  Goldberg,  guaranteeing  to  pay 
him  for  three  years  from  the  first  of  next  July  a 
salary  of  $50,000  a  year  for  his  daily  humorous 
cartoon  alone. 

That  is,  we  believe,  the  largest  salary  ever  paid 
to  a  newspaper  worker  not  in  an  executive  position. 

We  are  paying  this  enormous  amount  to  Mr. 
Goldberg  because  he  is  worth  it.  There  is  no  other 
humorous  artist  who  is  so  uniformly  funny  every 
day  in  the  year.  There  is  no  other  humorist,  wheth¬ 
er  his  medium  be  words  or  pictures,  who  so  clearly 
sees  and  so  cleverly  portrays  the  funny  side  of  hu¬ 
man  nature,  its  foibles  and  its  frailties. 

Read  in  the  next  column  what  representative  ed¬ 
itors  who  are  using  the  Goldberg  service  have  to 
say  about  it.  Then  write  at  once  for  prices  for 
your  territory  if  you  are  not  already  using  him. 
Goldberg  will  not  cost  you  as  much  as  some  other 
features,  which  are  not  nearly  as  good,  are  selling 
for.  And  when  you  write,  ask  about 

THE  GOLDBERG  MOTION  PICTURES. 

This  is  something  new — animated  cartoons  by  the 
funniest  of  all  newspaper  funny  men,  released  all 
over  the  United  States  by  one  of  the  biggest  film 
companies,  with  the  name  of  your  paper  shown  on 
the  screen  whenever  the  film  is  shown  in  your  ter¬ 
ritory;  that  is,  of  course,  if  your  paper  is  using  the 
Goldberg  daily  service. 


Forty-one  newspapers,  with  a  total  circulation  of  more 
than  2,200,000,  now  publish  Goldberg’s  daily  cartoon.  They 
are  unanimous  in  their  enthusiasm  over  this  greatest  of  all 
syndicate  features,  and  so  are  their  readers.  Here  are  some 
of  their  comments: 

GRAND  RAPIDS  NEWS:  “Goldberg?  Why  he’s  an  in¬ 
stitution  in  Grand  Rapids.  We’d  as  son  think  of  going  to 
press  without  him  as  we  would  of  publishing  a  newspaper 
without  a  first  page,  or  without  a  market  page.  Rube  has 
helped  enrich  our  language,  made  respectable  citizens  out  of 
confirmed  grouches,  and  even  converted  women  to  th?  uses 
of  slang.  And  the  best  thing  about  him  is  that  he  gets  better 
all  the  time.’’ — W.  1.  Etten,  Managing  Editor. 

ATLANTA  JOURNAL:  “Ever  since  he  first  started  his 
comic  service.  The  Atlanta  Journal  has  been  running  ‘Gold¬ 
berg.’  We  think,  now,  and  have  always  thought,  Goldberg  in 
a  class  by  himself — the  one  man  with  a  real  idea  in  his 
head  every  day  in  the  year.’’ — ^John  S.  Cohen,  Managing 
Editor. 

SHARON  HERALD:  “Goldberg’s  great.  Gets  gobs  of 
grins.  Riot  would  result  if  Herald  stopped  feature.’’ — W.  It. 
Eamsay,  Managing  Editor. 

SAVANNAH  MORNING  NEWS:  “We  think  Goldberg 
ts  the  cleanest  cut  comic  of  them  all.  It  has  made  a  tre¬ 
mendous  hit  with  our  readers.  Its  philosophy  and  exagger¬ 
ated  humor  make  it  a  most  valuable  feature.’’ — ].  P.  Miller, 
Managing  Editor. 

ST  LOUIS  GLOBE-DEMOCRAT:  “We  like  Goldberg 
immensely.  He  has  it  on  all  the  other  comic  cartoonists  in 
the  United  States  according  to  the  wise  judgment  of  the 
people  of  St.  Louis.  The  people  who  ordinarily  never 
smile  manage  to  ,ook  pleasant  when  they  look  at  the  Gold¬ 
berg  daily  scream  of  wit  and  humor.’’ — J.  J.  McAuliffe, 
Managing  Editor. 

BIRMINGH.^M  NEWS:  “If  newspaper  men  are  fair 
judges  of  worth  while  features,  Goldberg  is  a  king.  The 
men  in  the  Birmingham  News  office,  from  top  to  bottom,  are 
strong  for  Goldberg  and  his  cartoons.  Our  readers  like 
him,  too,  and  we  frequently  hear  from  them.  If  we  ever 
leave  a  Goldberg  cartoon  out,  for  any  reason,  we  hear  from 
that,  too.  In  my  opinion  Goldberg  is  not  only  a  master 
cartoonist,  but  one  of  the  keenest  satirists  of  the  foibles  of 
the  people  of  the  day.  Personally  I  think  Goldberg  is  great 
and  I  would  hate  to  have  to  do  without  him  in  The  News.’’ 
— J.  E.  Campbell,  Managing  Editor. 

LOUISVILLE  EVENING  POST:  “Goldberg  is  one  of 
the  greatest  benefactors  of  the  American  nation;  for  the 
number  of  laughs  he  affords  it  daily,  the  cheerfulness  he  dis¬ 
seminates  by  his  comical  pictures,  and  his  humorous  lines, 
are  beyond  computation.  Nobody  tries  to  imitate  Goldberg — 
nobody  can.” — George  R.  Newman,  Managing  Editor. 

LA  FAYETTE  COJJRIER:  “From  the  fact  that  we  hear 
Goldberg  mentioned  more  often  than  any  of  our  features, 
we  feel  that  we  have  reason  to  believe  that  his  work  is 
popular  with  our  readers.” — The  Courier. 

PHILADELPHIA  INQUIRER:  “We  believe  the  Gold¬ 
berg  cartoons  to  be  the  best  and  the  most  popular  newspaper 
comic  feature  published  in  the  United  States.” — John  Trevor 
Custis,  Managing  Editor. 

PITTSBURG  LEADER :  “Goldberg’s  originality  in  wit, 
ideas  and  drawing,  combined  with  the  up-to-dateness  of  his 
subjects,  the  whole  literally  soaked  in  genius,  make  his  car¬ 
toons  the  most  enjoyable  seen  in  the  United  States  to-day. 
I’m  no  grouch,  just  case-hardened  from  being  obliged  to 
look  at  all  kinds  of  stuff,  but  Goldberg  can  make  me  Jaugh 
oftener  than  any  of  the  other  chaps.’’ — J.  K.  Emge,  Man¬ 
aging  Editor. 

READING  TELEGRAM-TIMES:  “Foolish  question  No. 
9.999,999 ■  Do  your  readers  like  Goldberg?  Can  a  fish  swim? 
Goldberg,  by  his  extreme  caricatures  of  the  frailties  of  hu¬ 
man  nature,  in  the  writer’s  opinion,  could  make  a  lunatic 
grasp  situations,  where  a  skjlled  physician  would  fail.” — H. 
B.  Baker,  Manager  Circulation. 

ROCK  ISLAND  ARGUS:  “Goldberg’s  work  has  been  ap- 

aring  so  long  in  the  Argus  that  we  regard  him  as  a  mem- 

r  of  the  family.  An  issue  of  The  Argus  with  Goldberg’s 
cartoon  omitted  would  bring  disappointment  to  the  army  of 
fans  that  he  has  here.  Goldberg  is  original;  he  is  funny; 
he  is  a  great  artist,  and  out  this  way  we  enjoy  his  work 
immensely.” — J.  M.  Colligan. 

MONTGOMERY  ADVERTISER:  “Other  picture  fea¬ 
tures  are  good  sometimes,  but  Goldberg  is  great  every  day,  at 
least  that  is  what  Alabamians  think.” — ^Taylor  Kennerly, 
Managing  Editor. 


No  other  comic  strip  ever  leaped  into  such  sudden 
and  wide-spread  popularity  as  Voight’s  “Uncle 
Petey.”  He  is  so  intensely  human  that  everybody 
loves  him.  Every  married  woman  is  enthusiastic 
about  him  because  he  reminds  her  so  much  of  her 
own  husband.  Every  married  man  sympathizes  with 
him.  A  big  list  of  satisfied  editors  are  already  using 
“Uncle  Petey,”  but  there  is  still  some  good  “big 
time”  territory  unoccupied.  One  thing  is  certain, 
however — it  won’t  be  unoccupied  long. 


TOLEDO  BLADE:  “The  Blade  and  myself,  personally, 
are  very  strong  for  Goldberg.  We  think  it  is  a  great  comic, 
and  it  has  proved  a  big  success  in  Toledo.” — Grove  Patter¬ 
son,  Acting  Managing  Editor. 

ANACONDA  STANDARD:  “In  the  cartoons  of  Gold¬ 
berg  one  sees  reflected,  in  a  grotesque  and  very  striking 
manner,  the  fallacies  of  the  conceited,  the  self-centered  and 
self-willed.  Rich  in  imagination  and  inexhaustible  in  humor, 
Goldberg  is  a  satirist  of  the  highest  order — the  Thacker.ay  of 
contemporary  American  life.”-^.  H.  Sggleston,  Editor. 

SAN  FRANCISCO  BULLETIN:  “‘Rube’  Goldberg  is  the  , 
funniest  of  all  the  funny  cartoonists,  and  everybody  out  • 
here  knows  it.  He  is  a  habit  that  never  palls.  He  is  as 
human  as  Henry  Ford  and  almost  as  funny  as  Roosevelt 
It  is  impossible  to  say  how  many  of  our  subscribers  take  The 
Bulletin  just  for  Goldberg’s  cartoons;  but  it  is  very  easy  | 
to  state  how  many  would  miss  him  if  they  were  to  cease 
appearing.  I'hi  iiumbei  is  iio,!<92.’' — 1  he  Uulletiii. 

NEW  ORLEANS  ITEM:  “Goldberg  is  one  of  our  favor¬ 
ites  in  this  part  ot  the  country.  Those  who  sometimes  slap 
him  on  the  wrist  for  crudity  and  coarseness  still  recognize 
him  as  one  of  the  most  (lopularly  intelligent  and  generally 
effective  satirists  of  our  contemporary  frills,  foibles  and  in¬ 
sincerities.” — Marshall  Ballard,  Managing  Editor, 


T 
opm 
havi 
coui 
Eve 
the 
T 
weei 
Wit 
pass 
Thii 
had 
catic 
has 
Its  ^ 
ing 
size, 
ever 
T1 
sync 
selei 
writ 
bine 
pers 
verj 
new 
of  t 
ers. 
larg 
port 


Here  Are  A  Few  More  of  The 


Evening  Mail  Syndi 


Brinkerhoff’*  Daily  Editorial  Cartoon 

has  proved  a  circulation  builder  and 
a  circulation  holder.  Nobody  will 
dispute  the  statement  that  Brinker¬ 
hoff  draws  better  than  any  other  ar¬ 
tist  now  doing  editorial  cartooning. 
Moreover,  his  drawings  have  a  punch 
that  is  effective  and  a  tinge  of  hu¬ 
man  sympathy  that  attracts.  They 
are  strictly  non-partisan  and  always 
genuinely  pro-American.  We  can 
furnish  mat  service  for  simultaneous 
publication  anywhere  east  of  Denver. 


S.  S.  McCLURE 

EDITOR 


R.  M,  Brinkerhoff 

THE 


Zoe  Beckley’s  Popular  “  Problems  of 
Every  girl” 

is  a  three-times-a-week  feature  full 
of  human  interest  and  with  a  direct 
appeal  to  the  girl  who  works  for  a 
living.  It  was  out  of  her  own  ex¬ 
periences  as  a  working  girl  that  Mrs. 
Beckley  began  to  write  these  “prob¬ 
lems”  five  years  ago.  Nothing  slop¬ 
py  or  sentimental  about  them,  but 
sound  human  common  sense  discus¬ 
sion  of  exactly  the  problems  every 
girl  encounters  in  the  course  of  her 
business  life,  written  with  a  touch 
that  wins  and  holds  readers. 


Rheta  Childe  Dorr’s  Daily  Editwial 
“As  A  Woman  Sees  It  ” 

is  selling  so  rapidly  there  is  not 
much  open  territory  left.  Mrs.  Dorr 
is  known  throughout  the  English- 
speaking  world  as  the  authority  on 
the  feminist  movement,  which  she 
has  studied  at  first  hand  wherever  it 
has  gained  a  foothold.  Her  books 
and  magazine  articles  have  made  her 
name  known  to  club  women  and  suf¬ 
frage  leaders  everywhere.  She  dis¬ 
cusses  the  questions  of  the  day  fom 
a  distinctively  feminine  viewpoint  in¬ 
terestingly  and  forccfnlly- 
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lENTION  FOR  THE  FOLLOWING  IMPORTANT  ANNOUNCEMENTS 


How  the  Inventor  of  the  Syndicate 
Sees  its  Future  Possibilities 


Mr.  McClure’s  Own  Story  of  the  Birth 
of  the  Syndicate 


Introducing  an  Old  Acquaintance  in 
a  New  Position 


The  newspaper  is  entering  a  new  phase  of  devel¬ 
opment.  During  the  last  two  years  more  events 
have  happened  that  will  affect  profoundly  the  whole 
course  of  history  than  in  any  previous  generation. 
Events  have  followed  each  other  so  rapidly  that  only 
the  newspaper  was  in  a  position  to  interpret  them. 

The  periodical  publication,  appearing  once  each 
week  or  once  each  month,  lagged  too  far  behind. 
With  the  delays  of  printing,  weeks  and  even  months 
pass  before  the  periodical  can  discuss  current  events. 
Things  have  moved  so  rapidly  that  the  newspaper 
had  to  step  in,  becoming  the  opinion-making  publi¬ 
cation.  The  influence  and  power  of  the  newspaper 
has  grown  tremendously  during  the  last  two  years. 
Its  circulation  will  increase  still  further.  Advertis¬ 
ing  tends  to  center  in  the  newspaper,  increasing  its 
size.  The  editorial  policy  broadens.  The  serious 
events  of  the  world  find  discussion  in  its  pages. 

This  development  has  created  a  new  need  for  the 
syndicate.  With  great  editing,  the  syndicate  must 
select  the  important  issues,  find  the  spokesman  and 
writer  who  can  interpret,  and  then  bring  the  com¬ 
bined  purchasing  power  of  each  group  of  newspa¬ 
pers  to  focus,  so  as  to  enable  them  to  command  the 
very  highest  order  of  ability,  enabling  the  local 
newspaper  to  bring  the  leading  writers  and  artists 
of  this  country  and  from  abroad  before  their  read¬ 
ers.  The  newspaper  syndicate  has  to-day  this  en¬ 
larged  function  to  perform.  Never  were  its  op¬ 
portunities  greater  than  now.  S.  S.  McCLURE 


“The  more  I  thought  about  the  syndicate  idea, 
the  more  I  believed  in  it.  It  became  an  obsession 
with  me.  Again  I  was  a  man  of  one  idea,  as  I  had 
been  when  I  was  determined  to  get  my  wife.  Every 
one  with  whom  I  discussed  the  idea  manifested  a 
great  indifference. 

“If  I  were  going  to  launch  a  new  venture,  I  had, 
of  course,  to  have  a  Ne  wYork  address.  In  October 
we  moved  in  from  East  Orange  and  took  a  flat  at 
114  East  Fifty-third  Street.  When  we  paid  the 
month’s  rent  in  advance,  twenty-three  dollars,  it  left 
us  almost  penniless.  We  had  four  rooms,  two  with 
sun,  facing  on  the  south,  and  two  facing  on  a  very 
clean  court  behind  the  Steinway  piano  manufactory. 
We  had  two  sleeping-rooms,  a  kitchen,  and  one 
other  room  which  was  my  office  as  well  as  our 
sitting-room  and  dining-room.  I  got  a  large  old- 
fashioned  desk  and  put  it  between  the  two  windows 
in  that  room.  I  went  downtown  and  bought  white 
paper  in  bulk,  having  it  cut  up  into  the  sizes  wanted 
for  letter  paper.  It  was  months  before  I  had  any 
printed  stationery.  I  had  always  liked  the  purple 
ink  which  the  Century  Company  then  used  for  its 
business  correspondence — this  was  before  the  general 
use  of  typewriting  machines — so  I  laid  in  a  supply 
of  purple  ink.  Then  I  sat  down  and  began  to  write 
letters  to  authors  and  editors,  explaining  to  them 
my  syndicate  scheme. 

“From  the  authors  I  got  immediate  and  enthusi¬ 
astic  replies.  They  would  be  delighted  to  be  syn¬ 
dicated,  would  be  delighted  to  write  for  me.  But 
the  editors  were  much  more  cool  in  their  replies.  It 
was  then  I  learned  that  the  selling  end  of  any 
business  is  the  difficult  end. 

“My  olan,  briefly,  was  this:  I  could  get  a  short 
story  from  any  of  the  best  story-writers  then  for 
$150.  I  figured  that  I  ought  to  be  able  to  sell  that 
story  to  lOO  newspapers  throughout  the  country,  at 
$5  each.  News  was  syndicated  in  this  way,  and  I 
did  not  see  why  fiction  should  not  be. 

“I  launched  the  syndicate  November  16,  1884.  The 
first  thing  I  syndicated  was  a  two-part  story  by 
H.  H.  Boyesen.  I  had  agreed  to  pay  Boyesen  $250 
for  it,  and  although  some  newspapers  in  large  cities 
paid  as  high  as  $20  for  the  right  to  print  it,  my  re¬ 
turns  on  the  story  aggregated  $50  less  than  the  story 
cost  me.  This  was  a  serious  situation,  as  I  was  not 
only  $50  behind,  but  I  had  no  money  to  live  on. 

“I  went  down  to  the  Century  office  and  borrowed  $5  from  a 
young:  man  I  had  worked  with  there — it  must  be  remembered 
that  I  knew  almost  no  one  in  New  York — and  with  this  $s 
I  went  to  Philadeipnia.  There  I  sold  two  stories,  the  one 
by  Boyesen  and  another  by  "J-  -s.  ot  Dale,"  for  $45  to 
Philadelphia  papers.  I  borrowed  some  money  from  a  rela¬ 
tive  there  and  went  to  Washington,  where  I  sold  my  stories, 
then  home.  As  soon  as  I  got  back  to  New  Yor,  1  went  to 
Boston.  There  Mr.  Howland,  of  Outing,  got  me  a  pass  to 
Albany.  BecauM  of  some  limitation  to  my  pass  I  had  to 
stay  over  night  in  North  Adams,  and  I  got  the  editor  of  the 
little  paper  there  to  agree  to  take  my  syndicate  service  of 
one  short  story  a  week  for  $1.50  a  week.  At  Albany  I  sold 
the  service  for  $5  a  week. 

“When  I  got  Oack  to  New  York  I  found  letters  from  sev¬ 
eral  important  newspapers,  such  as  the  St.  Paul  Pioneer- 
Press  and  the  San  b'rancisco  Argonaut — which  I  had  written 
to  but  had  not  heard  from  before — agreeing  to  take  the 
service  at  $8  a  week.  Then  I  realized  that  1  was  started.” 
— From  "My  Autobiography,"  by  S.  S.  McClure. 


We  regard  the  engagement  of  Mr.  Virgil  V.  Mc- 
Nitt  to  be  manager  of  The  Evening  Mail  Syndicate 
as  one  of  the  most  important  announcements  that 
has  been  made  concerning  syndicate  matters  in  many 
months. 

One  of  the  most  remarkable  stories  of  success  is 
the  story  of  how  McNitt  built  up  the  Central  Press 
Association  into  one  of  the  most  prosperous  news¬ 
paper  syndicates  in  a  surprisingly  short  time.  He 
will  continue  as  president  of  the  Central  Press  As¬ 
sociation,  but  will  center  his  energies  upon  the  im-  v, 
mediate  task  of  building  up  The  Evening  Mail  Syn-  ) 
dicate.  Just  to  strike  the  personal  note,  here  are  a 
couple  of  sentences  from  Mr.  McNitt’s  letter  ac¬ 
cepting  our  offer  to  him : 

“Building  appeals  to  me.  There  seem  to  be  great 
possibilities  in  the  work  you  propose,  and  I  shall  be 
glad  to  have  a  try  at  it.” 

Newspaper  editors  from  Maine  to  California  who 
know  McNitt,  know  that  that  reflects  the  spirit  of 
the  man.  Under  Mr.  McNitt’s  direction  The  Even¬ 
ing  Mail  Syndicate  is  bound  to  occupy  a  big  place 
in  the  handling  of  big  features. 

MORE  GOOD  THINGS  COMING. 

Before  very  long  we  will  have  announcements  to 
make  of  other  new  BIG  THINGS.  In  the  mean¬ 
time  we  want  to  call  your  attention  to  a  few  more 
of  our  successful  features  which  are  briefly  de¬ 
scribed  below. 


ndicate’s  Popular  Circulation  Building  Features 
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T.  E.  Oliphant’s  Daily  Fashion  Service 

with  either  single  column  or  double 
column  line  drawings  is  the  most  au¬ 
thoritative  fashion  service  now  being 
offered.  Mr.  Oliphant  is  the  former 
fashion  expert  of  The  Ladies’  Home 
Journal  and  McCall’s  Magazine,  and 
his  drawings  are  sketched  from  the 
actual  models  by  the  cleverest  fash¬ 
ion  artist  in  New  York.  Proofs  and 
mats  for  simultaneous  publication. 
Sunday  editors  will  be  interested  in 
the  new  weekly  full  page  of  Oliphant 
fashions. 


Berton  Braley’s  Daily  Poem 

You  know  Braley’s  verse.  You 
know  it  has  punch  and  red  blood  in 
it.  A  good  short  daily  feature  at  a 
very  attractive  price. 

And,  say,  are  you  using  “  Managing 
Marriage  ”7 

No  newspaper  serial  has  caught  on 
as  quickly  as  this.  It’s  a  tabloid  best¬ 
seller.  Six  inches  double  column  ev¬ 
ery  day.  A  story  you  can  begin  at 
any  time  and  one  that  once  started 
holds  the  interest  and  sets  the  wo¬ 
men  to  talking.  There’s  still  a  little 
open  territory.  Write  for  very  at¬ 
tractive  prices. 


■theta 


Childe  Dorr 


T.  ET.  Oliphant 


203  BROADWAY,  NEW  YORK 


Berton  Braley 
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PROMISES  THAT  WERE  MADE  GOOD 

The  results  oi  “Electrical  Prosperity  Week” 
given  elsewhere  in  this  issue  show  what  good 
team-work  will  do.  When  the  representatives  of 
the  electrical  indu.stry  prortosed  the  observance  of 
the  week,  two  years  ago.  The  Editor  and  Publisher 
expressed  the  opinion  that  it  was  only  another  of 
tho.se  space-grafting  propositions  that  have  been 
so  popular  during  the  paist  few  years  among  busi¬ 
ness  firms  and  organizations.  The  first  year’s 
effort  was  a  failure,  largely  through  the  opposi¬ 
tion  of  The  Eotior  and  Publisher.  As  originally 
planned,  the  advertusing  was  to  be  placed  exclu¬ 
sively  in  the  magazines,  while  the  newspapers  were 
to  be  depended  upon  for  free  publicity  only. 

We  pointed  out  that  such  a  campaign  would  be 
a  total  failure  for  the  reason  that,  as  the  object 
of  the  advertising  was  to  stimulate  the  local  de¬ 
mand  for  electricity,  the  local  newspapers  alone 
should  be  used  to  concentrate  attention  on  the  sub¬ 
ject  through  local  advertising.  We  maintained  that 
Ihe  newspaper  publishers  would  refuse  to  give  the 
a.ssoc'iation  the  free  publicity  it  sought. 

The  failure  of  the  first  year’s  campaign  was  so 
pronounced  that  the  association  abandoned  its  plan, 
and  adopted  the  use  of  newspapers  to  further  its 
propaganda.  It  found  that  under  the  new  arrange¬ 
ment  the  newspapers  were  willing  to  cooperate  with 
the  electric  light  interests.  ‘‘Electrical  Prosperity 
Week”  was  taken  up  by  the  publishers  with  en¬ 
thusiasm;  and  last  year,  as  the  result  of  an  ex- 
jK-nditure  of  |500,000,  hundreds  of  cities  observed 
tl.e  week. 

When  the  newspapers  found  that  the  men  who 
were  interested  in  the  exploitation  of  the  week 
were  not  relying  upon  free  publicity  to  make  it  a 
succes.s,  but  were  willing  to  put  up  real  money  to 
advertl.se  it,  they  met  them  more  than  half  way, 
and  cooperated  with  them  to  the  best  of  their 
al)ility.  if  you  want  to  learn  what  they  think  of 
the  outcome,  read  what  they  have  to  say  on  au- 
uther  page. 

l^eople  often  seem  to  forget  that  newspaper  pub¬ 
lishing  is  a  commercial  business  and  that  those  en¬ 
gaged  in  it  do  so  for  the  purpose  of  making  money 
for  themselves  as  well  as  other  people.  There  is 
no  more  sense  in  asking  a  newspaper  to  boost  a 
purely  commercial  proposition,  by  giving  it  free 
si>ace,  every  line  of  which  costs  the  publisher 
money,  than  there  is  in  asking  a  lawyer  to  give 
you  a  half  or  a  whole  day  of  bis  time  to  aid  you 
in  your  business. 


COUPONS  NO  ADVANTAGE  TO  THE  CONSUMER, 
Under  date  of  January  12,  W.  H.  Dodge,  presi¬ 
dent  of  the  Scripps-Mcitae  League  of  Newspapers, 
writes  to  The  Editor  and  Publishhr: 

“1  have  read  with  a  good  deal  of  interest  your 
article  covering  the  so-called  ’profit-sharing  cou¬ 
pons  and  trading  stamps.'  1  have  always  opposed 
such  devices  in  merchandising  on  the  ground  that 


they  work  no  advantage  to  the  consumer  of  goods, 
except  as  the  expense  of  their  use  might  be  borne 
by  the  manufacturer  or  retailer.  This  is  pa.ssing 
an  added  burden  on — a  burden  which  must  be  car¬ 
ried  by  one  of  the  three  parties  to  the  transaction, 
without  net  gain  to  any  one  of  the  three. 

"There  is  .unmistakable  evidence  that  such 
schemes  have  l)ecome  a  liability  to  either  the  man¬ 
ufacturer,  the  retailer,  or  the  consumer — if  not 
to  all  of  them.” 

Mr.  Dodge  speaks  with  the  authority  of  a  suc¬ 
cessful  business  man,  and  goes  to  the  heart  of  his 
subject  with  that  directness  characteristic  of  men 
accustomed  to  keen  and  unerring  analysis  of  a 
proposition. 

He  sees  what  is  apparent  to  all  students  of  this 
problem — that  these  devices  are  an  added  bur¬ 
den  to  the  three  parties  concerned  in  a  business 
transaction — the  manufacturer,  the  retailer,  the 
consumer;  that  these  parties  carry  the  burden,  but 
do  not  reap  the  benefits! 

The  fourth  party  to  this  transaction — the  pro¬ 
moter  and  seller  of  the  coupons  and  trading  stamps 
— carries  little,  if  any,  of  the  burden,  yet  reaps 
most,  if  not  all,  of  the  benefits. 

This  fourth  party,  himself  a  merchant,  depend¬ 
ing  for  his  profits  upon  the  kindness  of  the  manu¬ 
facturer  and  merchant  in  permitting  him  to  fas¬ 
ten  upon  them  the  burden  of  his  selling  campaign, 
is  the  man  who  “cashes  in”  on  the  whole  propo¬ 
sition. 

With  the  education  of  the  consumer — which 
task  confronts  the  editors  and  publishers  of  news¬ 
papers,  and  mu.st  be  accomplished  in  the  inter¬ 
ests  of  the  three  classes  of  burden-carriers  men¬ 
tioned — this  fourth  party,  who  now  so  profitably 
fastens  his  own  selling  campaign  upon  the  selling 
campaigns  of  others,  will  lose  his  hold  upon  them. 
And  if,  as  is  the  case  now,  he  disposes  of  a  hun¬ 
dred  million  dollars’  worth  of  goods  annually,  he 
will  have  to  do  it  not  through  these  devious  de¬ 
vices  masquerading  as  cooperation  with  merchants 
or  manufacturers,  but  through  open  competition, 
and  through  the  use  of  legitimate  advertising 
methods. 

“Taxation  without  representation”  as  a  political 
policy  wa.s  repudiated  by  Americans  in  a  memor¬ 
able  way. 

Taxation  without  consent,  as  a  commercial  poli¬ 
cy,  will  meet  the  same  fate. 

For  the  use  of  these  devices  amounts  to  that. 
When  you  buy  an  article,  to  the  selling  price  of 
which  has  been  added  the  inevitable  cost  to  the 
maker  or  retailer  of  the  coupon  or  trading  stamp 
feature,  you  are  paying  something  more  than  that 
article  should  cost  you.  The  added  cost  Is  not  any 
part  of  the  legitimate  expense  incurred  for  manufac¬ 
ture  or  distribution,  but  represents  some  part  of 
another  purchase  or  transaction,  which  has  no 
proper  relation  to  the  transaction  in  which  you  are 
interested.  Whether  you  will  or  not,  whether  you 
carry  the  matter  far  enough  to  ever  complete  this 
extra  transaction  or  not,  you  still  have  the  burden 
of  it  imposed  upon  you  when  you  buy  the  com¬ 
modity  you  do  need  or  desire. 

Thus  it  amounts  to  taxation  without  consent — 
and  without  justification. 

A  new  variation  of  the  “Boston  Tea  Party”  will 
come  about,  participated  in  by  the  manufacturer 
of  goods,  the  retailer,  and  the  consumer — just  as 
soon  as  these  three  parties  of  burden-carriers  de¬ 
cide  that  they  have  had  enough  of  the  task  of  sell¬ 
ing  the  other  fellow’s  goods  for  him;  or  of  be¬ 
ing  forced  to  buy  his  goods  in  order  to  secure 
things  really  wanted — which  is  the  predicament  of 
the  consumer  who  does  not  fight  shy  of  these  de¬ 
vices  and  of  all  products  carrying  them. 


UNJUST  A.  A.  C.  W.  COMPETITION 
The  publication  committee  of  the  Associated  Ad¬ 
vertising  Clubs  of  the  World  announced  at  the 
Philadelphia  meeting  of  the  executive  committee 
that  it  had  decided  to  change  the  character  of  As¬ 
sociated  Advertising,  which  has  hitherto  been  pub¬ 
lished  as  a  house  organ.  Beginning  with  an  early 
issue  Associated  Advertising  will  become  a  general 
advertising  periodical  dealing  with  the  entire  field 
of  publicity. 

In  deciding  to  conduct  such’a  magazine  we  believe 
the  Associated  Advertising  Clubs  is  making  a  seri¬ 
ous  mistake.  Under  the  new  plan  it  enters  into 
direct  competition  with  Advertising  and  Selling, 
Printers’  Ink,  and  other  publications  conducted  as 


commercial  enterprises.  It  is  unfair  and  unjust  for 
the  A.  A.  C.  W.,  with  its  great  membership,  which 
includes  thousands  of  general  advertisers  and  agents, 
to  compote,  through  Associated  Advertising,  with 
the  very  publications  that  have  been  fighting  its 
battles  and  giving  it  loyal  support  ever  since  the 
organization  was  founded,  and  have  done  more  for 
its  development  than  all  other  publicity  mediums. 

What  would  happen  if  the  Associated  Clubs  should 
decide  to  start  an  advertising  agency?  The  agents 
departmental  would  rise  in  a  body.  And  yet  such 
an  act  would  be  just  as  feasible  as  conducting  a 
magazine  upon  the  plan  already  adopted. 

At  the  Philadelphia  session  of  the  executive  com¬ 
mittee  a  man  from  the  West  explained  a  new  scheme 
for  out-door  display  advertising  under  which  orna¬ 
mental  frames  bearing  the  “Truth”  emblem  and 
lighted  by  electricity  were  to  be  erected  In  a  hun¬ 
dred  cities,  upon  which  were  to  be  fiashed  automati¬ 
cally  advertisements  that  have  been  approved  by  the 
Association.  He  wanted  the  A.  A.  C.  W.  to  take 
over  the  device  on  a  royalty  basis  or  purchase  it 
outright  and  go  into  the  out-door  display  businesa 
His  plan  was  immediately  rejected  by  the  commit¬ 
tee  on  the  ground  that  if  adopted  the  Association 
would  compete  with  its  own  members  en^aeed  In 
the  poster  and  electric  display  business. 

And  yet  the  Associated  Clubs  now  proposes  to  do 
to  the  trade  press  publishers  what  it  refused  to  the 
out-door  advertising  men !  Not  much  consistency 
in  that,  is  there? 

The  argument  that  by  changing  the  character  of 
Associated  Advertising  the  magazine  will  be  able 
to  command  a  much  larger  volume  of  advertising 
and  thus  produce  a  greater  revenue,  which  in  time 
may  be  sufficient  to  pay  the  running  expenses  of  the 
organization,  is  plausible,  but  if  the  increased  rev¬ 
enue  is  to  be  gained  at  the  expense  of  the  adver¬ 
tising  publications,  it  is  neither  just  nor  sound. 

The  Editor  and  Publisher  does  not  condemn  the 
change  in  Associated  Advertising  from  selfish  mo¬ 
tives,  because  it  is  not  a  competitor  of  Printers' 
Ink  or  Advertising  and  Selling,  which  are  devoted  to 
all  advertising  interests,  while  our  own  periodical 
discusses  newspaper  advertising  alone.  It  Is  because 
of  a  desire  to  see  fair  play  that  we  have  pointed  out 
to  the  Associated  Clubs  the  injustice  of  its  decision 
to  use  the  powerful  machinery  of  its  organization 
to  build  up  its  magazine  at  the  expense  of  the  meri¬ 
torious  publications  that  have  been  its  mainstay  in 
its  upbuilding. 


One  of  the  criticisms  frequently  made  by  the 
weekly  and  monthly  periodicals  in  regard  to  daily 
newspaper  news  stories  is  that  they  are  often  in¬ 
accurate,  that  not  enough  care  is  taken  to  verify 
the  statements  made  by  reporters  and  correspon¬ 
dents.  They  contend  that  the  mistakes  are  inex- 
jCusable.  The  newspaper  editors  In  defence  assert 
that  It  is  sometimes  utterly  impossible  to  verify 
statements  made,  owing  to  the  limitations  of  time  in 
getting  out  a  dally  newspaper;  that  care  is  taken  to 
select  reliable  writers  and  that  they  are  obliged  to 
rely  upon  them  for  the  accuracy  of  their  stories.  It 
i.s,  therefore,  an  occasion  for  merriment  when  such 
critics  are  themselves  caught  napping.  Mistakes 
that  the  dally  newspaper  men  regard  as  excusable 
in  their  publications  seem  utterly  inexcusable  in 
a  weekly  or  monthly.  On  November  22  the  Inde¬ 
pendent  published  an  Interview  with  Yuan  Shi-Kai 
then  President  of  China,  and  now  its  Emperor,  ob¬ 
tained  by  one  Carl  Von  Kesshinger.  The  Indepen¬ 
dent,  on  January  24,  published  an  editorial  apolo¬ 
gy  to  its  readers  in  which  it  stated  that  the  Chin¬ 
ese  Government  had  notified  the  editors  that  no 
such  interview  was  ever  given  by  Yuan  Shi-Kai, 
and  that  no  such  person  as  Carl  von  Kesshinger 
was  known  in  Pekin.  If  a  newspaper  had  got 
itself  into  such  a  predicament  how  the  weekly 
magazines  would  have  roasted  it! 


A  small  boy  worked  for  a  lawyer  one  week, 
and  then  quit.  When  asked  if  he  did  not  like 
the  law,  he  answered,  “Naw.  I’m  sorry  I  learned 
It.”  Occasionally  you  meet  a  man  like  that  who 
has  learned  the  business  of  advertising  on  about 
the  same  scale,  and  says  there  is  nothing  in  it. 


They  say  a  strictly  plain  tailored  gown  is 
harder  to  make  than  one  that  is  frilled  and 
flounced.  But  it  does  not  look  so  difficult  to  the 
eyes  of  one  who  does  not  understand  it  and  has 
not  followed  the  proces.s.  Just  so  with  writing 
advertising  copy.  The  severely  simple  Is  the  test 
of  the  producer. 


I 


THE  EDITOR  &  PUBLISHER  AND  THE  JOURNALIST. 


959 


PERSONALS 

W.  F.  Wiley,  Managing  Fditor  of 
the  Cincinnati  Enquirer,  and  Joseph 
Garrettson,  managing  editor  of  the 
Cincinnati  Times-Star,  have  just  re¬ 
turned  from  a  hunting  trip  to  the 
Taft  ranch  in  Texas.  Charles  P.  Taft 
— owner  of  the  Times-Star  and  of  the 
640,000-acre  tract  where  the  hunters 
were — accompanied  them.  They  re¬ 
port  six  deer  and  much  other  rare 
game,  to  their  credit. 

Frederic  P.  Noble,  chief  editorial 
writer  of  the  Spokesman-Review,  of 
Spokane,  Wash.,  has  been  chosen  to 
deliver  several  important  addresses  be¬ 
fore  churches,  clubs  and  fraternltlea 
Dr.  Noble  will  soon  speak  at  Whitman 
college,  Walla  Walla,  before  its  newly 
established  chapter  of  Phi  Beta  Kappa, 
the  college  fraternity  of  which  he  is 
a  member. 

Tom  Nokes,  secretary  of  the  Ad- 
Press  Club,  Johnstown,  Pa.,  has  been 
re-elected  a  member  of  the  Park  and 
Playgrounds  Board  of  Johnstown.  He 
has  also  been  chosen  a  delegate  by  the 
Itecreation  Commission  to  the  conven¬ 
tion  of  the  Amateur  Baseball  Associa¬ 
tion  of  the  United  States  at  Louisville 
on  Feb.  12. 

Harry  Hesselbeln,  managing  editor 
of  the  Johnstown  (Pa.)  Tribune;  H.  G. 
Andrews,  in  the  same  capacity  with  the 
Democrat,  and  John  E.  Gable,  likewise 
with  the  Leader,  have  all  blossomed 
forth  as  public  speakers,  and  latterly 
no  meeting  of  the  Chamber  of  Com¬ 
merce,  Ad-Press  Club,  Recreation 
Commission,  and  other  public  organ¬ 
izations  has  been  considered  complete 
without  orations  from  the  trio. 

D.  W.  Norris,  publisher  of  the  Mar¬ 
shalltown  (la.)  Times-Republican,  is  a 
recent  appointee  by  Governor  Clarke 
to  a  position  on  the  good  roads  com¬ 
mission. 

A.  L.  Westernhagen,  for  six  years 
manager  of  the  Fargo  (N.  D.)  branch 
of  the  American  Western  Newspaper 
Union,  an  organization  furnishing 
"ready  prints”  for  country  newspapers, 
has  become  business  manager  of  the 
Fargo  Daily  Courier  News.  A.  Y.  More 
retires  from  the  management  of  the 
paper,  but  Dr.  Guild  will  continue  as 
editor. 

George  W.  Cushing,  for  the  past  year 
and  a  half  editor  and  business  man¬ 
ager  of  the  Detroiter,  official  publica¬ 
tion  of  the  Detroit  (Mich.)  Board  of 
Commerce,  has  resigned  to  become  ad¬ 
vertising  manager  of  the  Federal  Motor 
Truck  Co.  Previous  to  his  connection 
with  the  Board  of  Commerce  Mr.  Cfush- 
ing  was  associated  with  the  Taylor- 
Critchfleld  Co.  for  two  years,  and  with 
the  Detroit  News  for  three  years. 

A  former  citizen  of  Sturgis,  Mich., 
Henry  O.  Eldridge,  editor  of  the  Times- 
Democrat,  has  been  made  postmaster 
at  Lagrange,  Ind. 

Willoughby  F.  Colton,  former  Balti¬ 
more  newspaper  man  who  has  been  on 
the  Ashville  (N.  C.)  Citizen  the  past 
year,  has  given  up  newspaper  work 
there. 

Henry  G.  Harris,  for  a  number  of 
years  a  member  of  the  staff  of  the 
Mobile  Register  and  later  connected 
with  the  Montgomery  (Ala.)  Journal, 
has  joined  the  staff  of  the  Atlanta 
Georgian.  Another  addition  to  the  staff 
of  the  Georgian  is  Beverly  Sparks,  for¬ 
merly  a  reporter  for  the  New  York 
Press. 

L.  J.  Levy,  Jr.,  managing  editor  of 
the  Brunswick  (Ga.)  News  has  been 
appointed  Postmaster  of  that  city. 

"Dick”  Sears,  photographer  of  the 
Boston  American  and  Hearst-Selig 
Weekly,  and  Jack  Beckwith  of  the 
Lynn  Item  art  staff,  are  to  speak  at 
the  Salem  club  on  their  craft  tonight, 

Fred  K.  Cummings,  formerly  city  edi¬ 
tor  of  the  Haverhill  Gazette,  is  now 
filling  a  similar  position  with  the  Lynn 
Telegram. 

J.  E.  Doyle,  late  sporting  editor  of 


the  Salem  Mail,  is  now  on  the  Lynn 
Telegram  staff. 

Norman  Hapgood,  editor  of  Harper’s 
Weekly,  has  accepted  an  invitation  to 
be  the  principal  speaker  at  the  annual 
dinner  of  the  Atlanta  (Ga.)  Retail 
Merchants'  Association,  next  Wednes¬ 
day  evening. 

H.  Lionel  Redman  is  the  new  adver¬ 
tising  manager  of  Saks  &  Co.,  New 
York,  succeeding  J.  F.  Beale,  Jr.,  who 
recently  i-esigned.  Mr.  Redman  had 
been  with  R.  H.  Macy  &  Co. 

F.  H.  Flint  has  severed  his  connec¬ 
tion  with  the  Nelson  (B.  C.)  News  and 
is  now  taking  charge  of  the  advertis¬ 
ing  department  of  the  Phoenix,  Saska¬ 
toon,  Saskatchewan. 

H.  J.  Blanton,  a  newspaper  owner 
and  editor  of  Paris,  Mo.,  has  resigned 
as  a  member  of  the  State  board  of 
pardons  and  paroles,  of  which  body  he 
has  been  secretary  since  it  was  created 
in  1913. 

Samuel  O.  Dunn,  editor  of  the  liail- 
way  Age  Gazette,  who  is  on  a  pleasure 
trip  in  San  Francisco,  declares  that 
regulation  of  railroads  by  the  govern¬ 
ment  has  come  to  stay.  He  is  frankly 
opposed  to  such  regulation,  however. 

George  Schoeffel,  of  the  Peoria,  (111.) 
Journal,  has  resigned  his  position  with 
that  paper  to  enter  the  insurance  busi¬ 
ness  in  Peoria. 

Frank  Buckhout  has  become  asso¬ 
ciated  with  the  Atlas  Advertising 
Agency,  Inc.,  New  York.  For  the  past 
15  years  he  has  been  connected  with 
the  advertising  department  of  the  New 
York  Evening  Mail,  and  for  the  last 
two  years  he  has  been  in  charge  of 
that  department. 

A.  P.  Coakley,  who  has  been  engaged 
in  advertising  work  in  the  past  on 
Chicago  and  St.  Louis  newspapers,  has 
been  appointed  advertising  manager  of 
the  Kansas  City  Post. 

Miss  Mary  McFadden,  newspaper 
writer  of  St.  Paul  and  Duluth,  is  lost 
“somewhere  in  France”  (or  Germany). 
Postcards  received  a  few  days  ago  by 
her  friends  in  St.  Paul  were  dated  De¬ 
cember  6  at  Berlin  and  said  that  she 
expected  to  be  in  St.  Paul  by  June  1. 

Charles  VV.  Knapp,  treasurer  of  the 
New  York  Times,  and  former  president 
of  the  St.  Louis  Republic,  who  died  re- 
cx?ntly  in  New  York,  left  all  his  estate 
to  his  widow,  excepting  one  dollar  be¬ 
queathed  to  his  daughter,  Mrs.  Guthrie 
McConnell,  of  Waterloo,  Iowa. 

Edw'ard  Miller,  Jr.,  merchant  and 
leading  Socialist  of  Evansville,  Ind., 
has  withdrawn  his  suit  agaln.st  the 
Journal-News  of  that  place,  for  $25,000 
for  alleged  libel.  The  suit  was  based 
on  articles  printed  when  Miller  was  a 
nominee  for  Mayor  of  Evansville. 

A.  M.  Franklin  has  succeeded  George 
.H.  Miller  as  advertising  manager  of  E. 
Kirsteln  Sons  Company,  Rochester,  N. 
Y.,  manufacturer  of  Shur-on  eye¬ 
glasses.  Mr.  Franklin  was  formerly  ad- 
verti.sing  manager  of  the  Defender 
Photo  Supply  Company,  Rochester. 

Astolf  Levin  has  been  appointed  ad- 
vertl.sing  manager  of  the  Sharpies  Se¬ 
parator  Company,  West  Chester,  Pa. 
For  four  years  he  has  occupied  a  sim¬ 
ilar  position  with  the  Gale  Manufactur¬ 
ing  Company,  Albion,  Mich. 

Paul  R.  Kuhn,  for  several  years  with 
the  Nichols-Pinn  Advertising  Company, 
Chicago,  has  joined  the  Mahln  Adver¬ 
tising  Company. 

George  M.  Burbach,  advertising 
manager  St  Louis  (Mo.)  Post-Dis¬ 
patch,  is  in  New  York  this  week,  and 
was  a  visitor  at  The  Editor  and  Pub- 
usher  office. 

.John  H.  Blood,  formerly  proprietor 
and  publisher  of  the  Cleveland  World, 
(now  the  Cleveland  News),  has  ac¬ 
cepted  a  position  with  the  Hugh  Mc- 
Atamney  Company,  New  York  City,  as 
.solicitor. 

Carl  Kloo,  for  many  years  in  the 
editorial  rooms  of  the  Cincinnati  Post, 
has  re-signed  to  become  secretary  at 
the  Stewart  Iron  Works. 


BOSTON  PERSONALS 

Walter  Emerson,  a  former  Washing¬ 
ton,  D.  C.,  newspaper  man,  is  now  night 
editor  of  the  Boston  Herald.  Harry 
Hoye,  who  has  been  night  editor,  has 
returned  to  desk  work. 

Miss  Gertrude  Stevenson  of  the  Jour¬ 
nal  is  in  Providence,  R.  I.,  writing 
signed  stories  for  the  Journal  on  the 
Mohr  murder  trial.  J.  A.  Tyson,  for¬ 
merly  night  city  editor  of  the  Journal, 
is  also  covering  the  trial. 

Philip  Powers,  formerly  of  the  Sun¬ 
day  Post  staff  and  the  city  staff  of  the 
Herald,  writes  that  he  is  enjoying  his 
work  as  a  member  of  the  Associated 
Press  staff  in  Berlin.  Mr.  Powers  has 
been  in  France  and  East  Prussia. 
Word  also  comes  from  the  Associated 
Press  headquarters  that  "Phil”  is  mak¬ 
ing  good  in  his  work. 

Joseph  McVicar  has  been  made  city 
editor  of  the  Advertiser. 

"Jerry”  Delaney,  widely  known  in 
Boston  newspaper  circles,  is  now  a 
member  of  the  Journal  staff. 

Andrew  E.  Heneberger,  formerly  of 
the  copy  desk  of  the  Herald,  is  now 
city  editor  of  the  Journal. 

The  engagement  of  Miss  Veronica  M. 
Bonin,  a  telephone  operator  at  the 
Woburn  exchange,  to  Alderman  James 
McLaughlin,  the  youngest  member 
of  the  Woburn  city  government  and  a 
well  known  newspaperman,  has  been 
announced.  The  wedding  has  been  set 
for  Feb.  14. 

Forbes  Sutherland,  who  has  been 
Sunday  editor  of  the  Boston  Herald  for 
some  time,  has  resigned  to  go  to  France 
to  run  a  motor  ambulance. 

"Jack”  Taylor  is  writing  for  the  Jour¬ 
nal  feature  stories  which  are  attract¬ 
ing  much  attention. 

Leo  J.  Lyons,  who  is  just  rounding 
out  twenty-five  years  on  the  Globe  staff, 
will  be  given  a  dinner  at  the  City  Club 
by  leading  Bostonians,  on  February  7. 
It  will  be  an  appreciation  of  his  work 
for  his  paper,  the  community  and  the 
betterment  of  the  Jewish  race  in  Boston. 


PHILADELPHIA  PERSONALS 

James  M.  McCoy,  assistant  managing 
editor  of  the  Evening  Ledger,  is  the 
proud  father  of  a  wonderful  little 
daughter,  who  is  just  one  month  old 
today.  She  has  been  named  Alice 
Grove,  after  her  grandmother  on  the 
paternal  side,  is  said  to  resemble  her 
mother,  who  is  noted  for  her  good  looks 
as  well  as  her  charming  personality, 
and  is  already  slated  for  a  newspaper 
career. 

Miss  Geneva  Walcott,  a  New  York 
woman  who  has  written  several  books, 
and  the  words  of  at  least  one  song 
which  was  set  to  music  by  Ralph  Pulit¬ 
zer,  has  left  the  advertising  staff  of  the 
Snellenburg  Store,  and  is  now  engaged 
in  writing  epigrams  and  other  specials 
for  the  Evening  Ledger,  as  well  as  as¬ 
sisting  in  the  Ledger  advertising  de¬ 
partment. 

The  group  of  journalistic  cognoscenti 
which  went  over  to  New  York  for  the 
opening  performance  of  the  Russian 
Ballet  included  Richard  J.  Beamish, 
managing  editor  of  the  Press;  Samuel 
McCoy,  of  the  Public  Ledger;  John 
Gibbs,  of  the  Record;  Arthur  Joyce, 
assistant  city  editor  of  the  North  Amer¬ 
ican,  and  James  E.  Richardson,  of  the 
Inquirer. 

Kenneth  Maegowan,  formerly  of  Bos¬ 
ton,  who  is  the  literary,  dramatic  and 
photoplay  editor  of  the  Evening  Led¬ 
ger,  spoke  at  the  annual  meeting  of  the 
Lyceum  Institute  on  "The  Play  and  the 
Photoplay.”  Fullerton  L.  Waldo,  musi¬ 
cal  critic  of  the  Public  Ledger,  will 
speak  at  the  next  meeting,  on  January 
27. 

W.  N.  Craner,  of  the  Atlas  Educa¬ 
tional  Film  Company,  spoke  to  the  Poor 
Richards  at  a  recent  luncheon,  on  the 
uses  of  motion  pictures  in  advertising. 

Allan  R.  Eckman,  assistant  city  edi¬ 
tor  of  the  Evening  Ledger,  is  another 
of  the  noble  army  of  martyrs  to  the 
grip  epidemic,  which,  they  say,  since 
the  cold  snap,  is  now  to  rage  more 
fiercely  than  ever. 


CLEVELAND  PERSONALS 

J.  H.  Platt,  formerly  assistant  man¬ 
aging  editor  of  the  New  York  Evening 
Mail,  has  been  appointed  managing  edi¬ 
tor  of  the  Newspaper  Enterprise  Asso¬ 
ciation. 

Itobert  W.  Hobbs,  writer  for  the 
Newspaper  Enterprise  Association  has 
returned  to  Cleveland  from  a  tour  of 
middle  west  cities,  including  Chicago, 
Indianapolis,  Terre  Haute,  and  other 
points,  on  special  editorial  work. 

J.  H.  Newmark,  advertising  manager 
of  the  Appersun  Bros.  Automobile 
Company,  is  the  author  of  a  book,  just 
issued,  entitled,  “Automobile  Salesman¬ 
ship." 

J.  H.  Donahey,  cartoonist,  and  W.  R. 
Rose,  editorial  writer,  of  the  Plain 
Dealer,  entertained  the  members  of  the 
Western  Reserve  Chapter,  D.  A.  R., 
last  week  on  “A  Chalk  Talk.”  Mr. 
Donahey  drew  pictures  of  some  of  those 
present,  and  Mr.  Rose  paid  tribute  to 
the  Colonial  Girl. 

Miss  Lora  Kelly,  special  writer  of  the 
Plain  Dealer,  is  writing  a  series  of  per¬ 
sonal  stories  on  Mayor  Harry  L.  Davis 
and  the  members  of  bis  cabinet. 

T.  O.  Grisell,  of  the  Piain  Deaier,  is 
in  New  York,  covering  that  end  of  the 
murder  of  Miss  Elizabeth  Myers,  in  the 
Perry  Hotel,  this  city,  and  for  which 
Louis  Bianchetti  is  held  in  the  Tombs. 

Charles  Henderson,  dramatic  editor 
of  the  Plain  Dealer,  is  in  New  York,  re¬ 
viewing  new  plays  for  his  paper. 

Edgar  A.  Guest,  humorist  of  the 
Detroit  Free  Press,  entertained  275 
members  and  friends  of  the  Ben  Frank¬ 
lin  Club  at  its  annual  banquet  Monday 
evening. 

Louis  J.  Pirc,  editor  of  the  Cleveland- 
ska  Amerikta,  Slovenian  newspaper, 
has  started  a  movement  to  have  Chiddo 
Miyatovich,  former  Serbian  senator, 
and  Woislav  M.  Petrovic,  former  at¬ 
tache  of  the  Serbian  legation  at  Lon¬ 
don,  address  local  Serbians  and  Sloven- 
iana  on  "the  real  story  of  Serbia  and 
her  people.” 

Lev  Flournoy,  until  recently  with  the 
Cleveland  News,  has  taken  a  position 
on  the  copy  desk  of  the  Canton  (O.) 
Daily  News. 


CHICAGO  PERSONALS 

William  Williams,  formerly  of  the  Ex¬ 
aminer,  has  joined  the  Tribune  Staff. 

Robert  J.  Casey  of  the  Journal  local 
staff  has  charge  of  the  automobile  edi¬ 
tion  which  that  paper  will  soon  issue. 

Walter  H.  Eckersall,  of  the  Tribune 
sport  department,  has  returned  from  a 
trip  to  Los  Angeles,  where  he  refereed 
a  college  football  game  on  New  Year's 
day. 

E.  Marshall  Young,  of  the  Journal 
staff,  has  received  word  that  his  brother, 
John  R.  Y'oung,  a  former  Chicago  and 
Minneapolis  newspaper  man  has  been 
wounded  in  France.  Mr.  Young  joined 
the  Forty-Eighth  Highlanders  on  the 
outbreak  of  thp  war. 

Jack  Little,  of  the  American,  has  re¬ 
turned  from  a  visit  to  his  old  home  in 
Memphis,  Tenn. 

Jesse  Krueger,  of  the  Americ.an,  has 
returned  from  San  Francisco. 


SAN  FRANCISCO  PERSONALS 

Edward  H.  Hurlbut,  who  represented 
the  Call  &  Post  at  the  extra  ses.sion  of 
the  California  State  Legislature,  which 
adjourned  this  week,  has  ju.st  returned 
from  Sacramento. 

Charles  Angel,  war  correspondent 
and  soldier  of  fortune,  who  recently 
arrived  here,  has  sailed  from  San  Fran¬ 
cisco  for  the  Orient,  to  cover  the  re¬ 
volutionary  and  political  activities  of 
China  for  a  syndicate  of  newspapers. 

Among  the  recent  arrivals  of  news¬ 
paper  men  at  San  Francisco-  are:  W. 
E.  Barnes,  who  publishes  a  pai>er  at 
Modesto;  V.  S.  Mctlatchy  of  the  Sacra¬ 
mento  Bee;  Frank  .Mitchell,  a  publisher 
of  Walla  Walla,  Wash.,  and  H.  R. 
Judah,  editor  and  publisher  of  a  Santa 
C?ruz  paper. 
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Every  Advertiser  in  This  Country 
Should  "Cash  In”  on  the  Marvelous 
Growth  and  Prosperity  of 

BRIDGEPORT,  CONN. 

(THE  ESSEN  OF  AMERICA) 

Payrolls  big;  money  circulating  freely; 
ADVERTISING  BRINGING  RE\L  RE¬ 
SULTS— HERE!  Be  sure  your  goods  are  on 
sale  in  Bridgeport,  the  best  advertised  city  in 
the  United  States  and  the  prosperity  center 
of  America. 

Expansion  of  industries,  growth,  and  increase 
in  every  kind  of  business  in  Bridgeport  un¬ 
paralleled  in  history. 

The  1910  census  credited  Bridgeport  with 
110,000  population;  conservative  estimate 
shows  50%  increase  right  now,  with  every 
train  bringing  more. 

Large  industries  are  operating  24  hours  a  day, 
continuously,  over  15,000  skilled  mechanics 
working  night  shifts. 

The  theatres  stay  open  mornings  to  accomo- 
I  date  night  workers  and  are  obliged  to  turn 
:  people  away  at  all  other  regular  performances. 

I  Place  your  product  before  this  prosperous 
I  community  by  advertising  in  the 

BRIDGEPORT 

POST 

AND 

TELEGRAM 

! 

^Kemhers  of  A,  B.  C. 

30,000  Circulation  Daily 

Greater  than  any  other  publication  in 
i  Connecticut 


THE  POST  PUBLISHING  COMPANY 
Bridgeport,  Conn. 

Julius  Mathews,  Representative,  1  Beacon  St.,  Boston 
171  Madison  Avenue,  New  York 
Hartford  Bldg.,  Chicago 


DEPARTMENTAL  SESSIONS 


Board  of  Directors  Take  Up  Arrange¬ 
ments  for  the  Philadelphia  Convention. 

A  meeting  of  the  Board  of  Directors 
of  the  Daily  Newspaper  Departmental 
of  the  Associated  Advertising  Clubs  of 
the  World  was  held  on  Wednesday  in 
the  committee  room  of  the  New  York 
Times  Building,  New  York  city. 

The  purpose  of  the  meeting  was  to 
take  up  the  arrangements  for  the  De¬ 
partmental  sessions  to  be  held  next 
June  in  connection  with  the  Philadel¬ 
phia  Convention  of  the  Associated  Ad¬ 
vertising  Clubs  of  the  World. 

At  this  convention  the  Departmental 
purposes  to  hold  three  full  sessions,  one 
of  which,  at  least,  and  possibly  two, 
will  be  devoted  to  interdepartmental  dis¬ 
cussions  on  matters  of  mutual  interest. 

These  sessions  will  consider  five  top¬ 
ics,  as  follows: 

First — Newspaper  co-operation  with 
advertising  campaigns;  its  extent  and 
character  in  the  fundamental  principles 
which  govern  it. 

Second — Questions  of  cleanliness,  san¬ 
itation  and  fraudulent  advertising.  This 
subject  _will  be  considered  from  three 
points  of  view — the  ideal  standard,  the 
present  standard,  and  the  working 
standard. 

Third — How  newspapers  can  best 
serve  the  interests  of  the  retailer. 

F'ourth — The  scope  of  the  work  which 
the  A.  N.  P.  A.  has  accomplished  to¬ 
wards  solving  the  free  publicity  prob¬ 
lem. 

Fifth — Newspaper  advertising  solicita¬ 
tion — its  strength,  its  weakness  and 
lines  of  improvement;  and  the  stand¬ 
ardization  of  the  advertising  rate  card. 
The  first  part  of  this  topic  will  be  analy¬ 
sis  of  the  kind  of  information  about  a 
newspaper  and  its  field  which  is  of  most 
interest  and  value  to  the  prospective 
purchaser  of  advertising  space.  The 
second  part  involves  the  question  of  flat 
rates  and  advertising  rules  and  regula¬ 
tions. 

The  fourth  and  fifth  topics  will  lend 
themselves  to  interdepartmental  discus¬ 
sions. 

The  meeting  was  attended  by  the  fol¬ 
lowing  directors:  Lafayette  Young,  Jr., 
Des  Moines,  Iowa,  president;  G.  E.  Bux¬ 
ton,  Providence,  R.  I.,  vipe-president; 
H.  E.  Crall,  New  York  city,  secretary- 
treasurer;  A.  G.  Carter,  F^ort  Worth, 
Texas,  and  David  B.  Plum,  Troy,  N.  Y. 
The  National  Commission  was  repre¬ 
sented  by  Louis  Wiley,  of  New  York 
city,  and  the  National  Exhibit  Commit¬ 
tee  by  John  C.  Martin,  of  Philadelphia, 

Pa.  - 

Malone  Dislikes  Waste  Basket 
(Special  to  tbe  Editor  and  Publisher.) 

Boston,  January  18. — Dudley  Field 
Malone,  collector  of  the  port  of  New 
York,  told  a  representative  of  The  Edi¬ 
tor  AND  Publisher  that  he  deplores  the’ 
fact  that  the  time  of  men  in  public  life 
is  much  occupied  in  writing  statements, 
and  excerpts  from  speeches  for  news¬ 
paper  men,  which  are  never  used.  “I  do 
not  object  to  taking  valuable  time  to 
write  stuff  for  the  boys  if  they  will  use 
it,"  said  Mr.  Malone,  “but  1  do  object  to 
using  time  and  strength  in  preparing  a 
statement  or  an  excerpt  and  then  have 
it  thrown  into  tbe  waste  basket.  1  real¬ 
ize  that  this  is  not  tbe  fault  of  the  re¬ 
porters,  for  they  are  told  to  get  some¬ 
thing.  It  is  the  fault  of  tbe  editors, 
who  do  not  know  what  they  want,  who 
keep  on  asking  for  copy  on  the  supposi¬ 
tion  that  they  may  want  it.  I  have 
spent  hours  in  getting  stuff  ready  for 
the  press,  on  request,  and  later  failed 
to  see  a  line  in  print  I  suppose  that 
every  other  man  in  public  life  has  had 
many  similar  experiences,  but  there 
seems  to  be  no  excuse  for  this  waste 
of  time  and  effort” 


The  Best  Cigar  Company,  Boston, 
has  been  sending  out  quarter-page 
copy  to  many  New  England  news¬ 
papers.  C:^sb  in  advance  for  space  is 
the  recommendation  of  the  Boston  P. 
P.  A.  committee  that  has  been  looking 
up  the  credit  of  this  cigar  company. 


New  Daily  for  Binghamton 

Failing  to  obtain  controlling  interest 
in  the  Binghamton  Republican-Herald, 
now  controlled  by  friends  of  Harvey  D. 
Hinman,  Senator  William  H.  Hill  has 
announced  in  the  Johnson  City  Record 
that  as  soon  as  equipment  can  be  ob¬ 
tained  and  a  force  organized  he  will 
change  his  weekly  to  a  morning  daily, 
to  be  known  as  the  Daily  Record.  Also, 
he  said,  he  will  construct  a  four  story 
fireproof  building,  modelled  on  the  lines 
of  the  New  York  Herald  Building.  It 
is  to  be  built  in  the  heart  of  Bingham¬ 
ton’s  business  district.  Associated  with 
Senator  Hill  will  he  Representative 
George  W.  Fairchild,  owner  of  the 
Oneonta  Star,  and  George  F^  Johnson, 
wealthy  shoe  manufacturer. 


Chicago  Editor  Killed  by  Fall 

Chicaoo,  January  19. — Charles  Dwyer, 
editor  of  the  Woman’s  World,  was  fa¬ 
tally  hurt  here  Monday  by  a  fall  on  an 
icy  sidewalk.  His  skull  was  fractured 
and  he  died  while  being  taken  to  a 
hospital.  Mr.  Dwyer  was  born  60  year.s 
ago  in  Richmond,  Surrey,  England.  He 
began  life  as  a  reporter  in  Fleet  Street, 
London,  and  followed  newspaper  work 
in  England  until  be  came  to  the  United 
States  in  1881  to  become  assistant  edi¬ 
tor  of  the  Deleantor.  In  1885  he  was 
made  editor  of  that  publication,  a  post 
he  held  until  1906  when  he  became  edi¬ 
tor  of  the  Ladies’  World,  New  York.  In 
1913  Mr.  Dwyer  came  to  Chicago  as 
editor  of  Woman’s  World. 


Plea  for  Newspaper  Accuracy 

iNDUNAPOLis,  January  19. — Talking 
to  tbe  city  editors  in  session  here,  Rob¬ 
ert  A.  Butler,  city  editor  of  the  Indian¬ 
apolis  News,  made  a  strong  plea  for  ac¬ 
curacy.  He  urged  that  it  was  impos¬ 
sible  to  make  too  much  of  this  subject, 
many  people  considering  it  a  personal 
insult  to  have  the  name  appear  incor¬ 
rectly.  Of  more  importance,  he  said, 
was  getting  facts  straight  and  present¬ 
ing  them  straight.  There  was  some¬ 
thing  besides  the  libel  law  to  have  in 
mind.  Many  stories  creep  into  the 
print  that  are  perversions  of  fact  and 
yet  place  the  paper  in  no  danger  of 
libel  suits.  The  incorrect  story,  he  said, 
hurt  the  reputation  of  the  paper. 


Higher  Freight  Rates  Opposed 
Toronto,  January  18. — A  deputation 
headed  by  Joseph  E.  Atkinson,  publish¬ 
er  of  the  Toronto  Daily  Star  and  chair¬ 
man  of  the  paper  committee  of  the  Can¬ 
adian  Press  Association,  appeared  be¬ 
fore  the  Dominion  Board  of  Railway 
Commissioners  to-day  at  Ottawa  and 
presented  an  argument  in  opposition  to 
the  contention  of  the  railway  compan¬ 
ies  that  the  freight  rate  on  news-print 
between  points  in  Eastern  Canada 
should  be  raised.  The  line  taken  by 
the  members  of  the  Paper  Committee 
was  very  much  the  same  as  that  pre¬ 
sented  by  the  A.  N.  P.  A.  before  the 
Interstate  Commerce  Commission. 


Shintoasters'  Boxing  Carnival 
The  Shintoasters  of  the  New  York 
Press  Club  will  hold  a  boxing  carnival 
tonight  at  the  club.  F'rank  Moran, 
challenger  of  Jess  Willard,  will  box 
three  rounds  with  Willie  Lewis,  ex¬ 
welterweight  champion.  Johnny  Ertle, 
world’s  champion  bantamweight;  A1 
Reich,  heavyweight:  and  Bill  McKin- 
•non,  of  Boston,  will  also  appear.  There 
will  be  a  vaudeville  entertainment  Ik'- 
tween  bouts. 


Press  Club  Pension  Fund 

Tentatively,  at  least,  it  is  the  pur¬ 
pose  of  the  Baltimore  Press  Club  to 
create  an  insurance  fund  for  the  active 
newspaper  men  of  the  city  belonging 
to  the  Club,  this  fund  to  be  operated  as 
a  sort  of  pension  system  for  aged  and 
incapacitated  members.  A  special  com¬ 
mittee  to  investigate  the  possibilities  in 
this  direction  has  been  appointed.  It 
consists  of  George  W.  Worsham,  Jr., 
Ernest  R.  Crapster  and  W.  Dwight 
Burroughs. 
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PAPER  IS  CHARGED  WITH  FRAUD 


El  Paso,  Texas,  Morning  Times  Sued 
for  Alleged  Wrong  Delivery  of  Prizes. 

El  Paso,  Texas,  Jajiuary  17. — The  El 
Paso  Morning  Times  is  being  tried  on 
complaint  of  Mr.  and  Mrs.  W.  R. 
Stevens,  to  the  effect  that  they  were 
fraudulently  deprived  of  the  results  of 
work  to  secure  subscriptions  for  that 
paper  during  December,  1913.  Mrs. 
Stevens  alleges  In  her  original  petition 
that  on  December  1,  1913,  the  El  Paso 
Morning  Times  advertised  to  the  pub¬ 
lic,  offering  prizes  to  the  persons  secur¬ 
ing  the  greatest  number  of  subscrib¬ 
ers,  and  that  she  is  rightfully  entitled 
to  the  possession  of  the  $4,000  bunga¬ 
low  which  went  to  Mrs.  A.  M.  Allen  in¬ 
stead. 

The  petition  recites  that  the  Morn¬ 
ing  Times  offered  as  its  first  prize  a 
$4,000  bungalow;  a  second  prize  of  a 
$1,100  automobile:  for  the  greatest 
number  of  subscriptions  in  the  county 
of  El  Paso,  outside  of  the  city,  an  au¬ 
tomobile  valued  at  $1,100;  and  for  the 
third  greatest  number  of  sub.scriptions 
in  the  city,  a  diamond  ring  valued  at 
$150. 

Mrs.  Stevens  alleges  that  instead  of 
being  awarded  the  bungalow  prize  or 
the  other  prizes,  if  she  did  not  secure 
the  greatest  number  of  subscriptions, 
that  the  El  Paso  Morning  Times  “ac¬ 
cepted  large  sums  of  money  from  other 
contestants  or  parties  acting  for  said 
contestants  and  that  defendant  gave 
these  other  parties,  votes  in  proportion 
to  the  amounts  so  paid.”  Her  allega¬ 
tion  further  states  that  she  turned  in 
the  greatest  number  of  bona  fide  sub¬ 
scriptions. 

Plaintiff  sues  for  the  value  of  the 
$4,000  bungalow  in  case  the  court  finds 
she  is  entitled  to  first  place;  the  $1,100 
automobile  if  the  second;  and  the  dia¬ 
mond  ring  if  the  third. 

The  El  Paso  Morning  Times  in  its 
answer  states  that  it  awarded  Mrs. 
Stevens  a  $100  order  on  the  Popular 
store  as  the  fourth  prize  in.  the  con¬ 
test,  and  that  Mrs.  Stevens  accepted 
it  and  secured  the  merchandise.  It  as¬ 
serts  that  Mrs.  Stevens  has  no  grounds 
for  the  suit  and  is  not  entitled  to  any 
of  the  amounts  asked  for. 


“Tom”  Pence  Seriously  Ill 
“Tom”  Pence,  popular  news  writer  and 
secretary  of  the  Democratic  National 
Committee,  at  Washington,  who  has 
been  seriously  ill  for  more  than  a  week 
with  bronchial  pneumonia,  is  reported 
to  be  much  improved,  with  strong  hopes 
for  his  recovery.  Mr.  Pence  has  been 
at  Emergency  Hospital  and  is  under  the 
care  of  Dr.  Cary  T.  Grayson,  physician 
to  President  Wilson.  The  latter  has 
made  daily  Inquiry  as  to  his  condition 
and  each  day  has  sent  to  the  room  of 
the  sick  man  a  beautiful  bouquet  of 
flowers. 


A  Commendable  Act 

President  C.  O.  Codrington,  of  the 
Florida  Press  Association,  has  written 
to  Editor  Charles  S.  Emerson,  of  the 
Port  Pierce  (Fla.)  News,  who  has  just 
been  made  the  victim  of  a  brutal  as¬ 
sault,  offering.  In  the  event  it  to  de¬ 
sired,  to  furnish,  in  behalf  of  the  Asso¬ 
ciation,  a  competent  lawyer  to  assist 
in  the  prosecution  of  the  editor’s  as¬ 
sailant. 


Press  Club  Election 

At  the  annual  meeting  of  the  New 
Orleans  Press  Club,  Daniel  D.  Moore, 
managing  editor  of  The  Times-Plca- 
yune,  was  elected  president  to  suc¬ 
ceed  W.  K.  Patrick.  The  other  officers 
chosen  are:  Will  R.  Hamilton,  of  the 
New  Orleans  Item,  first  vice-president 
succeeding  Albertus  Koch;  Colonel 
John  P.  Sullivan,  second  vice-president 
reelected;  Henry  C.  Chaplain  and  Emile 
V.  Stier,  both  of  The  Daily  States,  re¬ 
elected  treasurer  and  secretary,  re¬ 
spectively. 


WRITES  MOTION  PICTURE  ADS 


Paul  R.  Kuhn  Joins  the  Mahin  Adver¬ 
tising  Forces  in  Chicago. 

Chicago,  January  19. — Paul  R.  Kuhn, 
one  of  the  country’s  foremost  writers  of 
motion  picture  advertising,  has  severed 
his  connection  with  the  Nichols-Finn 
Advertising  Company  after  several 
years’  connection  with  that  firm,  to  join 
the  Mahin  Advertising -Company  here. 
Mr.  Kuhn  is  well  known  in  advertising 


Paul  R.  Kuhn 

circles  in  Chicago  and  New  York,  hav¬ 
ing  written  the  advertising  for  such  ac¬ 
counts  as  Mutual  Film  corporation,  In¬ 
dian  Film  corporation,  American  Film 
Company,  Syndicate  Film  corporation 
and  other  motion  picture  organizations. 
He  has  also  prepared  copy  for  the  Bur¬ 
lington  Railroad  and  Morris  &  Co., 
packers. 

Mr.  Kuhn  was  one  of  the  pioneers  in 
the  field  of  motion  picture  advertising. 
Ho  planned  the  advertising  campaigns 
for  such  motion  picture  serials  as  “The 
Million  Dollar  Mystery,”  “The  Diamonc 
From  the  Sky,”  “The  Girl  and  the 
Game,”  “The  (lerman  Side  of  the  War” 
and  others. 

Mr.  Kuhn’s  first  task  with  the  Mahin 
Advertising  Company  will  be  a  cam¬ 
paign  in  behalf  of  the  new  serial  in  the 
Chicago  Tribune,  which  is  being  written 
by  Rupert  Hughes.  He  will  write  mo¬ 
tion  picture  advertising  exclusively. 


Advertising  Promotes  Confidence 

“Vigilance  in  Advertising”  w'as  the 
subject  of  tne  talk  by  H.  J.  Kennery,  of 
the  Associated  Advertising  CHubs  of  th« 
World,  at  Indianapolis,  last  Monday 
night  before  the  members  of  the  Fort 
Wayne,  Ind.,  Retail  Merchants  asso¬ 
ciation  at  their  monthly  meeting  and 
dinner.  The  speaker  focussed  his  re¬ 
marks  on  honest  advertising  as  the  only 
kind  which  can  long  keep  a  dealer  in  the 
confidence  of  the  public.  He  said  that 
advertising  is  not  so  much  to  get  cus¬ 
tomers  as  it  is  to  keep  them. 


Bonds  to  Advertise  Corpus  Christi 
Corpus  Chrlsti,  Texas,  January  17. — 
The  plan  of  the  Corpus  Christi  Cham¬ 
ber  of  ('ommercc,  for  the  city  to  vote 
$15,000  in  bonds,  the  proceeds  of  which 
will  be  spent  in  municipal  advertising, 
is  meeting  with  much  favor.  At  a  mass 
meeting  of  citizens,  the  proposition  was 
indorsed  and  committees  appointed  to 
further  the  plans  for  the  bond  issue.  It 
is  proposed  that  the  money  will  be 
spent  largely  in  newspaper  and  maga¬ 
zine  advertising  in  the  North  and  Blast, 
as  the  business  men  here  feel  that  this 
will  give  the  best  results. 


The  Rice  Leaders  of  the  World  Asso¬ 
ciation  has  issued  a  handsomely  printed 
album,  containing  reproductions  of  pic¬ 
tures  of  the  leading  window  displays 
submitted  in  its  $15,000  prize  competi¬ 
tion  last  season. 


NEWS  PHOTOS 


of 


fflPORTANT  EVENTS 

and 

ILLUSTRATED  FEATURES 


The  TRANSOCEAN  CO .  Ltd., 
of  Berlin,  an  organization  of  busi¬ 
ness  men  formed  previous  to  the 
war,  to  promote  trade  intercourse 
with  the  various  countries,  has  es¬ 
tablished  an  office  here  for  the  sale 
of  news  photographs  and  feature 
articles  which  are  collected  from  the 
various  photographic  agencies  and 
writers  who  are  covering  the  news 
in  Germany,  Austro  Hungary,  Bul¬ 
garia,  Servia,  Turkey,  Montenegro 
and  the  portions  of  France  and  Rus¬ 
sia  occupied  by  the  Central  Powers. 

WRITE  FOR  FULL  INFORMATION,  PRICES 
and  PARTICULARS 

TRANSOCEAN  CO.,  Ui 

30  East  42nd  Street 
New  York,  N.  Y. 
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The  Indianapolis  News 

(  The  Largest  2-Cenl  Evening  Circulation  in  America) 


Circolation  and  Advertising  Statements  for  the  Year  1915 


CIRCULATION 

Average  daily  paid  cir¬ 
culation  city  and 

suburbs . o2^49 

Average  daily  paid  cir¬ 
culation,  country....  »2,778 


Total  daily  average  105,727 
This  is  net  circulation  ex¬ 
clusive  of  all  copies  to  adver¬ 
tisers,  exchanges,  files  and 
office  use,  returns,  samples 
and  papers  sold  after  day  of 
publication 

>'et  rirculation  in  Indian¬ 
apolis  and  Suburbs 


City  Carriers . 43,575 

Suburban  Carriers  ....  2,300 

Newsboys . . 4,097 

News  stands  .  2,233 

Service  . 


Total  . ,52,949 


ADVERTISING 

Columns 

Display  . 21,837.09 

Classified  .  6,731.75 

Total . 28,569.44 

Daily  Average,  91.27  Col. 

During  the  year  1915  the 
other  Indianapolis  daily 
papers  printed  a  total  of  23,- 
658.31  columns  of  advertising, 
exclusive  of  Sunday  editions 
(The  News  having  no  Sunday 
paper).  The  News  having 
4,911.13  columns  more  than  all 
the  others  combined. 

In  the  classified  (want)  ad¬ 
vertising  The  News  easily 
maintained  its  supremacy, 
having  a  total  of  309,902  of 
these  ads,  44,423  more  than 
the  other  city  papers  com¬ 
bined. 


Automobile  Display 
Advertising  in 
1915 

423,698  Agate  Lines 

The  largest  volume  of  Automobile 
Display  Advertising  Carried  by 
any  afternoon  daily  (  six-day  ) 
newspaper  in  the  country. 


THE  NEWS  carries  every  day  except  Sundays 
(The  News  having  no  Sunday  edition)  every 
week,  every  month  and  every  year,  more  ad¬ 
vertising  of  all  classes  than  all  the  other  Indian¬ 
apolis  papers  combined,  and  has  been  doing 
this  for  more  than  20  years. 


MEKIT  TELLS  —  The  gr^test  quantity  of 
quality  circulation  in  Indianapolis  and  Indiana 
produces  definite  results  for  all  advertisers. 


Na>  York  ReprtteriaUoe 

DAN  A.  CARROLL 

Tribune  Building 


Dotailed  Statraients  of 
Advertising  and  Circula¬ 
tion  aent  on  r^tiueat. 


Chicego  RepreMniaiives 

W.  Y.  PERRY 
J,  E.  LUTZ 

First  National  Bank  Bldg. 


NEWSPAPER  PUBLISHERS  UNDERSTAND 

MENACE  OF  COUPON-TRADING  STAMP  EVIL 


Dailies  in  Many  Cities  Refuse  to  Accept  Advertising  In  Which  These 
Devices  are  Exploited — Retail  Merchants’  Associations  Co-operate 
W'ith  Newspapers  in  the  Task  of  Freeing  Con¬ 
sumers  From  This  Added  Burden.  \ 


[The  Editor  and  Publisher  herewith 
presents  another  instalment  of  extracts 
from  letters  from  publishers  of  daily 
newspapers,  of  representative  character, 
in  which  the  crusade  of  this  journal 
npainst  the  coupon-trading  stamp  evil 
is  approved ;  and  in  which  the  present 
status  of  these  devices  in  the  cities 
named  ts  outlined.  It  appears  that,  in 
all  (ities  where  the  Retail  Merchants' 
Associations  have  outlawed  stamps  and 
coupons,  the  promoters  of  these  devices 
have  been  unable  to  gain  footholds. 
With  the  full  co-operation  of  the  news¬ 
papers,  in  refusing  to  accept  advertising 
carrying  this  feature,  these  local  associ¬ 
ations  of  merchants  would  seem  to  hold 
the  key  to  the  situation,  and  to  have  it 
in  their  power  to  protect  the  people  of 
their  communities  from  an  unsound  and 
insidious  craze. — Ed.] 

"the  customer  pays  the  freight.” 

Hoss  F.  Walker,  business  manager, 
Peoria  (Ill.)  Journal. — "We  believe  your 
crusade  against  the  coupon  evil  is  con¬ 
structive  and  in  the  interest  of  legiti¬ 
mate  advertising.  We  all  know  that 
someone  is  to  pay  for  p’-emiums  that 
are  given  for  trading  stamps  or  coupons 
and  it  is  either  the  customer  or  the 
merchant  Inasmuch  as  the  merchant 
cannot  afford  to  take  the  cost  of  the 
Iircmium  out  of  his  profit,  the  only 
a.ssumption  is  that  the  customer  pays 
the  freight.  In  the  stand  you  have 
taken  in  this  matter  we  believe  that 
you  should  have  the  hearty  endorse¬ 
ment  of  all  newspapers.” 

"do  not  represent  good  merchandising.” 

Frank  T.  Carroll,  advertising  mana¬ 
ger,  Indianapolis  (Ind.)  News. — "Along 
the  lines  of  the  fight  you  have  been 
making  in  the  Interests  of  newspaper 
publishers  against  the  coupon  and  trad¬ 
ing  stamp  evil,  I  enclose  a  letter  re¬ 
ceived  from  the  Indianapolis  Merchants’ 
Association.  You  may  publish  this  let¬ 
ter  as  an  expres.sion  of  the  sentiment 
of  the  Indianapolis  retail  merchants. 
For  a  number  of  years  this  newspaper 
has  recognized  the  fact)  that  trading 
stamp,  gift  certificate,  and  coupon  ad¬ 
vertising  did  not  represent  good  mer¬ 
chandising,  and  has  declined  to  publish 
ads  containing  reference  to  such  so- 
called  gift  enterprises.  The  experience  of 
local  stores  that  have  gone  through  this 
trading  stamp  proposition  would  indi¬ 
cate  that  the  viewpoint  of  this  news¬ 
paper  is  and  has  been  correct.” 
"directly  opposed  to  bn'ery  good  mer¬ 
chandising  principle.” 

The  attitude  of  the  Indianapolis  mer¬ 
chants  is  unmistakably  indicated  in  this 
letter: 

THK  MF.RCHAXTS  AS.Sr)CIATION 
Indlnnapolig 

Janunry  6,  1016. 

.Mr.  Frank  T.  Carroll, 

InillHiiRiiolls  News. 

City. 

Dear  Mr.  Carroll: 

Verlf.rlnK  our  teI<‘|>honc  ronveraatlon  of  tbU 
mornInR  pleaM>  bo  advlaed  that  the  Merebants’ 
AnRoolatlon,  Indianapolia,  baa  bcou  oppoaed  to 
trading  atamiia,  roupona  or  any  other  evIdoDCea 
of  Rifta  nr  promiuma  for  tbe  paat  6fteen  yeara. 
We  believe  any  premium  acbeme  la  directly 
oppoanl  to  every  good  mercbandialng  principle. 

We  do  nut  conalder  tbe  atampa,  conpona,  etc., 
aa  legitimate  advertUtng  mediums  as  they  do 
not  advertiae  tbe  sooda  of  tbs  merchant,  but 
rather  tbe  premiums  offered  by  the  companies 
lasuInK  such  stamps,  coupons,  etc.  It  la  gen¬ 
erally  umleratood  that  tbe  preminma  offered 
have  a  Octltiona  value,  and  that  tbe  same  or 
even  better  articles  can  be  purchased  In  tbe 
regular  way  of  a  legitimate  merchant  for  leas 
than  tbe  cnatoroer  pays  on  tbe  premium  plan. 

Tbe  practice  of  giving  such  atampa  or  cou¬ 


pons  adds  materially  to  the  overhead  expense, 
and  when  It  la  considered  that  a  great  per  cent, 
of  such  stamps,  bought  by  tbe  merchant  anil 
given  gratis  to  bis  trad^  are  never  redeemed 
by  the  companies  aelling  tbe  stamps,  the  ex¬ 
pense  is  to  that  extent  altogether  unneces¬ 
sary. 

None  of  tbe  mrmbera  of  this  asaociatlon  nac 
trading  stamps  because  of  the  foregoing  reasons. 

Mebcbants’  Assocution,  Indianapolis, 
Chas.  Mates,  Manager. 


HOUSTON  merchants’  ASSOCIATION  AGAINST 
TRADING  STAMPS. 

Robert 'H.  Cornell,  advertising  mana¬ 
ger,  Houston  (Texas)  Chronicle. — “But 
one  of  our  largest  stores  uses  trading 
stamps.  We  concede  them  the  privilege 
of  a  single  line,  mentioning  in  their  ad¬ 
vertising  that  such  stamps  are  given 
with  purchases.  Our  Retail  Merchants’ 
Association  has  long  ago  tabooed  trad¬ 
ing  stamps  of  every  nature,  and  it  is 
because  of  their  wi.shes  in  the  matter 
that  we  have  constantly  refused  the  ad¬ 
vertising  of  the  local  office  of  the  S.  & 
H.  Co.” 

“it  will  always  be  our  poucy  to  refuse 
such  advertising.” 

T.  B.  Goodwin,  manager,  Shreveport 
(La.)  Times. — “None  of  our  larger 
stores  use  coupons  or  stamps.  We  have 
a  Ignited  Cigar  Store  here  which,  of 
course,  gives  coupons  with  all  pur¬ 
chases,  and  we  believe  one  or  two  other 
cigar  stores  also  use  them.  We  have  a 
Retail  Merchants’  Association  here 
which  has  long  been  on  record  in  oppo¬ 
sition  to  trading  stamps,  and  the  trad¬ 
ing  stamp  evil  does  not  exist  here. 
While  the  newspapers  have  taken  no 
joint  action  on  the  matter,  neither  of 
the  two  published  here  carries  trading 
stamp  advertising,  and  so  far  as  the 
'Times  is  concerned  it  will  always  be  our 
policy  to  refuse  such  advertising.” 

MEMPHIS  newspapers  REFUSE  TRADING 
STAMP  ADVEaiTISING. 

J.  W.  Hays,  business  manager,  Mem¬ 
phis  (Tenn.)  Commercial-Appeal. — “For 
about  three  years  one  of  the  evening 
papers  carried  the  trading  stamp  copy, 
but  declined  to  take  further  copy  about 
a  year  ago.  I  cannot  recall  that  any 
of  the  larger  retail  stores  ever  used  the 
trading  stamps.  We  have  a  Retail 
Merchants’  Association,  which  is  op¬ 
posed  to  the  trading  stamp  proposition. 
None  of  the  Memphis  papers  will  now 
take  trading  stamp  advertising  copy.” 

’’STAMP  BUSINESS  SHOULD  BE  TAXED.” 

Bruce  Haldeman.  president,  Louisville 
(Ky.)  Courier -Journal. — “Nearly  all  of 
the  large  retail  stores  here  use  trading 
stamps.  They  say  that  they  are  op¬ 
posed  to  them,  but  use  them  in  self- 
defense.  I  think  it  would  have  been  a 
wise  thing  if  we  had,  at  the  beginning, 
refused  to  carry  any  advertising  with 
the  trading  stamps  mentioned  therein. 
We  have  a  Retail  Merchants’  Associa¬ 
tion,  but  as  far  as  I  know  they  have 
not  taken  any  action  as  yet  in  regard 
to  trading  stamps.  My  own  impression 
is  that  the  trading  stamp  busines.s 
should  be  adequately  and  reasonably 
taxed.  It  should  be  put  on  the  basis 
of  other  industries.  I  very  much  ques¬ 
tion  whether  these  concerns  now  pay 
their  fair  proportion  of  the  taxes,  either 
under  Federal  or  State  statutes.  I  have 
written  several  letters  to  the  board  of 
directors  of  the  American  Newspaper 
Publishers’  Association,  endeavoring  to 
get  that  board  to  take  some  action  in 
this  matter,  but  so  far  have  been  un¬ 
able  to  get  a  rise.  In  conclusion,  per¬ 
mit  me  to  commend  the  good  work  done 
(Continued  on  page  963) 


THE  EDITOR  &  PUBLISHER  AND  THE  JOURNALIST. 


963 


ONLY  TWENTY  DAILIES 
ARE  NOW  COPYRIGHTED 


But  Register’s  Report  Shows  that  Nearly 
Twelve  Hundred  Different  Journals 
Are  Protected- -Facts  Not  Generally 
Known  About  Return  of  Pictures — In¬ 
formation  for  Newspaper  Men. 


(Special  to  tbe  Editor  and  Publlaber.) 

Washington,  January  19. — Only  twen¬ 
ty  daily  newspapers  in  the  entire  United 
States  now  make  It  a  practice  to  copy¬ 
right  their  daily  Issues.  Publishers  of 
periodicals  evidently  set  more  store  by 
copyright  protection  than  do  the  pro¬ 
prietors  of  dailies,  for  1,181  different 
journals  are  now  regularly  copyrighted 
in  this  country,  among  these  latter  pub¬ 
lications  there  being  a  number  of  week¬ 
ly  newspapers.  These  facts  are  brought 
out  in  the  annual  report  of  the  Register 
of  Copyrights  which  has  just  come  from 
the  press. 

The  great  increase  in  the  scope  and 
volume  of  the  “picture  annex”  of  the 
newspaper  press  is  indicated  by  the 
Register’s  latest  figures  on  “photo¬ 
graphs  and  pictorial  illustrations”  en¬ 
tered  at  the  Library  of  Congress.  Dur¬ 
ing  the  year  there  were  deposited  with 
copyright  applications  a  total  of  23,458 
pictorial  subjects  of  this  class. 

Many  publishers  appear  to  not  be 
aware  that  under  the  Act  of  1909  au¬ 
thority  is  granted  for  the  return  to  the 
claimants  of  copyright  of  such  copy¬ 
right  deposits  as  are  not  required  for 
the  permanent  files  at  Washington. 
Few  persons  have  up  to  this  time  re¬ 
quested  the  return  of  press  photos  and 
such  illustrative  material,  but  the  prac¬ 
tice  may  grow  now  that  the  motion- 
picture  people  have  blazed  the  way. 
For,  be  it  known,  a  motion-picture  film 
is  too  valuable  to  leave  neglected  In 
Washington  if  the  copyright  officials  at 
Washington  do  not  need  it  permanently. 
So  the  moving-picture  firms  ask  the  re¬ 
turn  of  the  films  they  file  as  copyright 
evidence,  and  during  the  past  year  5,475 
motion-picture  films  were  thus  handed 
hack. 

The  practice  of  copyrighting  individ¬ 
ual  articles  in  new.spapers  and  maga¬ 
zines  is  growing — the  increase  being  at¬ 
tributed  in  part  to  the  expansion  of  the 
activities  of  newspaper  syndicates — and 
last  year  upward  of  ten  thousand  such 
articles  were  .sent  in  for  copyright.  In¬ 
asmuch  as  newspaper  men  are  respon¬ 
sible  for  a  large  share  of  the  motion- 
picture  scenarios  prepared  in  this  coun¬ 
try  our  readers  may  be  interested  to 
learn  that  during  the  past  year  there 
were  copyrighted  a  total  of  2,757  mo¬ 
tion-picture  photo-plays — more  than 
three  times  as  many  as  were  entered 
during  the  corresponding  interval  two 
years  ago.  Some  copyright  classes  show 
a  fluctuation  in  number  of  entries  from 
year  to  year,  but  periodicals,  alike  to 
books,  grow  in  number  each  successive 
twelve-month. 

Advertisers  and  trade-mark  users  in 
general  will,  indirectly,  be  benefited  if 
Congress  passes  in  the  near  future,  as 
it  is  confidently  expected  that  It  will, 
the  bill  providing  for  the  reorganization 
of  the  United  States  Patent  Office.  The 
popular  impre.s.sion  is  that  the  bill  now 
before  Congress  is  an  exact  duplicate  of 
the  one  which  was  pa.ssed  in  the  closing 
days  of  the  last  session,  hut  the  original 
copy  of  which  was  lost  ere  it  could  be 
signed  by  the  President  and  which,  con- 
•sequently,  did  not  become  a  law. 

As  a  matter  of  fact,  however,  the  bill 
ju.st  reported  from  the  Committee  on 
Patents  of  the  House  of  Representatives 
shows  a  few  changes  from  the  former 
bill.  Most  important  of  these  is  a  pro. 
vision  for  several  additional  Assistant 
Kxaminers  of  Trademarks.  If  the  over¬ 
worked  force  in  the  Trade-Mark  Divi¬ 
sion  is  thus  afforded  relief,  the  effect 
will  be  to  speed  up  the  handling  of 
applications  for  the  registration  of 
trade-marks  and  labels,  thereby  saving 
valuable  time  for  business  men  who.  In 
many  instances,  hesitate  to  launch  an 


advertising  campaign  until  assured  of  a 
monopoly  of  the  trade-mark  upon  which 
the  advertising  is  to  be  based. 

“Opportunity  advertising,”  which  is 
already  being  refused  by  some  of  the 
magazines,  has  to  bear  fresh  stigma  as 
a  result  of  the  issuance  by  the  Post 
Office  Department  of  a  fraud  order 
against  the  Marks-Goldsmith  Company, 
one  of  the  best  known  of  the  concerns 
that  have  advertised  for  songs  to  pub¬ 
lish — songs  to  be  published,  of  course, 
at  the  expense  of  the  composers,  al¬ 
though  this  fact  was  not  made  clear  in 
the  advertising.  The  Post  Office  De¬ 
partment  has  already  driven  out  of  bus¬ 
iness  a  number  of  these  so-called  music 
publishers?,  and  the  end  is  not  yet. 

Advertising  of  food  and  drug  products 
is  certain  to  be  influenced  in  greater  or 
less  degree  by  the  recent  decision  of  the 
United  States  Supreme  Court  upholding 
the  Sherley  amendment  to  the  Food 
and  Drug  Act  whereby  drugs  are  de¬ 
clared  to  be  misbranded  if  the  package 
or  label  bears  false  or  fraudulent  state¬ 
ments  as  to  the  curative  effects  of  the 
preparation.  The  big  feature  of  the 
Supreme  Court  opinion  is  found  in  the 
declaration  that  the  prohibition  against 
misbranding  applies  not  only  to  the  la¬ 
bel  on  a  package  but  to  any  circular  or 
other  printed  matter  enclosed  in  the 
package. 

PUBLISHERS  UNDERSTAND 
COUPON  MENACE 

(Continued  from  page  962) 
by  The  Editor  and  Publisher  in  its 
publicity  connected  with  the  coupon 
evil.” 

“publishers  should  refuse  to  be  a  party 

TO  A  eXJUPON  DEAL.” 

R.  E.  Burns,  manager,  Joplin  (Mo.) 
Globe. — 

JOPLIN  GLOBE. 

Joplin,  Mo.,  January  1,  1916. 
The  Epitor  and  1’pbusheb: 

“Shortly  after  returning  from  the  Publisher 
Meetings  at  New  York  last  April  the  writer 
waa  asked  to  addresa  a  meeting  of  the  Oaark 
Press  Association  on  the  subject  of  ‘The  Mall 
Order  House,  the  Enemy  of  the  Oxarks,’  and 
great  as  I  consider  this  evil,  I  could  not  re¬ 
frain  from  taking  this  opportunity  to  warn  the 
publishers  of  southern  Missouri  of  the  danger, 
not  only  to  the  publisher,  but  to  tbe  public.  In 
tbe  rapidly  growing  coupon  evil. 

“It  cannot  be  doubted  that  the  effect  of  tbe 
proflt-abaring  coupons  on  the  newspaper  pub¬ 
lisher  Is  far  reaching,  but  leaving  this  mat¬ 
ter  of  self-interest  entirely  out  of  the  ques¬ 
tion,  conscientious  publishers  would  still  be  un¬ 
der  tbe  necessity  of  fighting  tbe  proflt-abaring 
coupons  as  guardians  of  tbe  public  welfare. 

“As  has  been  said  In  your  columns,  no  manu¬ 
facturer  can  possibly  afford  to  continue  to 
add  five  or  ten  per  cent,  to  tbe  cost  of  bis 
product  and  keep  the  product  up  to  the  staml- 
ard.  Still  more  Important  than  this  Is  tbe 
fact  that  no  manufacturer  can  afford  to  con¬ 
tinue  to  do  advertising  that  is  not  construc¬ 
tive.  Profit-sharing  coupons  can  at  best  only 
hold  trade  that  Is  already  created.  A  single 
decade  would  cover  tbe  life  of  a  product  sold 
only  through  tbe  use  of  profit-sharing  coupons. 

“There  Is  but  one  thing  for  newspaper  pub¬ 
lishers  to  do,  and  It  Is  within  their  rights, 
refuse  absolutely  to  be  a  party  to  a  coupon 
deal.  So  long  as  we  accept  any  part  of  an 
advertising  schedule  In  any  campaign  which 
Includes  the  use  of  a  profit-sharing  coupon,  we 
are  a  party  to  the  coupon  business. 

“It  will  not  be  difllcult  for  publlsbcrs  to 
show  local  merchants  the  folly  of  proflt-abar- 
ing  coiiiions.  There  was  a  time  when  tbe  cou¬ 
pon  business  could  be  restricted  to  one  or  two 
stores  in  tbe  same  line  In  each  city.  That 
time  Is  past. 

“If  a  merchant  In  any  line  today  gains  an 
advantage  through  the  use  of  coupons,  com¬ 
peting  merchants  simply  secure  coupons  and 
offer  them  on  tbe  same  basis.  It  then  resolves 
Itself  into  a  discount  proposition,  and  all  mer¬ 
chants  in  this  line  are  again  on  tbe  same  foot¬ 
ing. 

“No  merchant  has  tbe  advantage,  but  all  are 
allowing  a  discount  which  niiutt  either  come 
out  of  their  profits  or  be  added  to  tbe  price 
the  public  pays. 

“Tbe  same  rule  applies  to  the  nationally 
advertised  product,  and  thus,  the  use  of  cou- 
|)ons  becomes  not  constructive  but  destructive." 

It.  E.  Burns. 

Manager  Joplin  Globe. 


INTO  NEW  JERSEY  HOMES 


The  Newark  Evening  News  Goes 

Into  the  best  homes  of  the  city  of  Newark, 
no  inconsiderable  market  in  itself,  circu¬ 
lating  in  quantity  equal  to  the  number  of 
one-family  houses^therein; 

Into  the  homes  of  the  residents  of  the 
wealthy  suburbs  typified  by  the  Oranges, 
Montclair,  Summit,  Morristown; 

Into  t!ie  best  homes  of  all  Northern  New 
Jersey. 


A  newspaper  that  alone  covers  a  larger  and  more  substantial  territory, 
more  thoroughly,  than  any  single  newspaper  anywhere.  The 


does  this  in  a  big  successful  way.  The  largest  and  shrewdest  ad¬ 
vertisers  of  Newark,  of  New  York  and  of  the  country  recognize  its 
ability  to  sell  goods.  For  1915  The  News  carried 

9,489,395  Lines  of  Paid  Advertising,  or 
2  551,778  More  Lines  of  Advertising 

than  any  of  the  six  day  a  week  New  Y ork  City  newspapers. 


HERE  IS  THE 

Newark  Evening  News  9,489,395 

Journal  ^ . 6,937,617 

Times  . 6,003 ,803 

World  . 5,771,291 

Brooklyn  Eagle  . 5,755,960 

Telegram  .  5,570,170 

Globe  . 5,547,018 

Evening  World  . 5,199,102 

Evening  Sun  . 4,879,597 


COMPARISON  : 

Mail  . 4,516,760 

Standard  Urtion  . 4,461,012 

American  . 4,320, 1 1 5 

Post  . 3.515.064 

Herald  . 3,407,610 

Slaals-Zeitung  . 3,138,929 

Sun  . 2.290,543 

Tribune  . 2,256,579 

Press  . 1 ,427,009 


The  Newark  Evening  News  is  an  evening,  home-delivered,  non-return¬ 
able  newspaper  of  the  best  type,  sold  at  2  cents  a  copy,  disseminating 
truthful,  timely  world  news,  in  conjunction  with  neighborhood  news 
of  the  communities  into  which  it  goes — a  combination  unequalled 
in  capacity  for  results  to  all  advertisers. 


Net  Daily  Average  Circulation  for  1915  ....  73,290  copies 

INTO  NEW  JERSEY  HOMES 


EUGENE  W.  FARRELL,  A-tun?* c%“eS““4L:."glv 


General  Advertising  Representatives: 

O’MARA  &  ORMSBEE,  Inc. 

Brunswick  Building.  New  York 
Tribune  Building.  Chicago 


New  York  Local  Representative; 

FRANK  C.  TAYLOR 

Brunswick  Building,  New  York 
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“YOU  SEE,  MY  BOY, 

IT  WAS  THIS  WAY” 


An  Old  Timer’s  Recollections  of  Still 
Other  Advertising  Men  of  New  York, 
“Who  Had  Good  Business  to  Give  Out” 
in  Eiarlier  Days — Howard,  Cone,  Storm 
Freeman,  Gardner,  Morton,  Etc. 


By  Henry  E.  Bowen. 

(Mr.  Ilotce»,  a  reMent  of  Plainfield,  N. 
wrote  for  Till  Editor  and  Pdblibhu,  Uut  turn,- 
mar,  a  eerie*  of  "Oonfeteione"  that  attracted 
general  attention.  A  second  eerie*  was  prepared, 
two  articles  of  which  have  already  appeared. 
The  following  i*  the  third  and  final  one.] 

Edward  T.  Howard  began  his  adver¬ 
tising  career,  I  think,  with  Henry  Ward 
Beecher's  Christian  Union.  He  has  been 
a  hard  worker,  and  his  friends  are 
legion.  His  principal  account  today  is 
the  Waterman  Pen  Company,  which 
ewes  much  to  his  advice  and  care.  He 
also  represents  many  of  the  old  and 
prominent  firms  in  the  city,  including 
Lewis  &  Conger  and  Crouch  &  Fitz¬ 
gerald. 

Andrew  Cone  &  Company  grew  up  in 
the  business  home  of  Horace  Greeley’s 
Tribune  and,  like  him,  their  record  is 
clean  and  good.  For  a  score,  nay,  two- 
score  years,  their  principal  business 
came  from  Wall  Street  concerna  I  knew 
Andrew  Mack  in  the  seventies,  when  he 
represented  a  Pittsburgh  paper.  The 
two  brothers  in  the  concern  have  kept 
young  by  hard  work.  In  my  recent 
“Confessions”  I  did  them  full  justice, 
but  I  did  not  wish  to  close  this  article 
without  bringing  in  their  names  again 


as  one  of  the  oldest  and  most  reliable 
among  the  advertising  fraternity. 

FOUR  DISTINGUISHED  jU>  WRITERS 

I  wish  in  closing  to  pay  tribute  to  four 
men  especially  who  have  made  their 
mark  by  being  not  only  good  advertis¬ 
ing  men,  but  great  thinkers  and  great 
writers  of  advertising  copy.  I  refer  to 
Jules  P.  Storm,  William  C.  Freeman, 
Ray  Gardner  and  J.  W.  Morton,  Jr. 

Mr.  Storm  came  first  to  my  notice  a 
graduate  from  the  counting  room  of  the 
Evening  Post. 

While  he  always  carried  most  of  his 
growing  business  in  his  hat  when  it  was 
on  his  head,  he  early  developed  the  art 
of  writing  most  effective  copy  that 
brought  wealth  and  success  to  his  client 
as  well  as  to  himself.  When  I  first 
called  on  Arnold,  Constable  and  had  my 
first  interviews  with  Hicks  Arnold  I  ex¬ 
pressed  surprise  that  his  newspaper 
copy  rarely  exceeded  four  inches.  I 
called  attention  to  the  large  display  ad¬ 
vertising  of  his  competitors.  "Why,  my 
boy,"  he  would  reply  with  a  smile,  "a 
hundred  line  ad  now  brings  so  much 
business  to  our  firm  that  if  I  increased 
the  size  I  would  become  a  slave  and 
have  an  early  death!”  It  was  not  until 
he  died  that  Jules  P.  Storm  began  his 
great  work  for  that  well-known  firm. 
For  years  the  advertising  increased  in 
size  until  it  matched  the  space  of  all 
their  many  competitors.  The  business 
grew  until  their  locality  no  longer  was 
the  shopping  center.  Later  in  their  new 
field  on  Fifth  Avenue  I  predict  greater 
prosperity  and  fame  to  the  business  of 
his  old  concern  now  conducted  by 
young  Mr.  Witherbee. 


Mr.  Storm,  as  a  ready  advertising 
writer,  has  added  lustre  to  his  fame  in 
his  work  for  Franklin,  Simon  &  Co.,  the 
leading  specialty  shop  on  Fifth  avenue. 
Mr.  Storm,  a  young  man,  still  carries  on 
his  books  a  majority  of  the  best  shops 
in  town,  and  it  is  to  his  credit  that  he  is 
on  the  job  every  minute,  day  and  night 
A  TRIBUTE  TO  "POP"  FREEMAN. 

William  C.  Freeman  knows  the  in¬ 
side  working  of  almost  every  newspaper 
in  town.  He  has  the  good  will  and 
friendship  of  every  solicitor  he  meets, 
and  in  the  course  of  a  month  he  meets 
them  all.  How  he  finds  time  and 
strength  to  attend  newspaper  conven¬ 
tions  and  banquets  and  private  confer¬ 
ences  with  his  many  clients  and  play 
golf  is  a  mystery — and  yet  he  probably 
dictates  more  lines  of  advertising  and 
advice  to  advertisers  than  any  other 
newspaper  man  in  the  country.  Genial 
and  pleasant  to  everybody,  his  friends 
are  legion  and  his  clients  many.  Not 
to  know  “Pop”  Freeman  and  not  to 
have  him  know  you  would  stamp  any 
man  as  of  no  advertising  value. 

Ray  Gardner  Is  the  “EMgar  Poe”  of 
the  present  advertising  world!  He 
probably  has  composed  more  column 
advertising  than  any  man  in  New  York, 
and,  every  customer  he  has  sooner  or 
later  gives  him  most  regularly  orders 
for  full  pages.  Mr.  Gardner’s  page  ads 
are  classics.  No  word  painter  puts 
more  meat  in  a  sentence  than  he  does, 
but  the  anxious  solicitor  has  always  to 
be  patient,  as  the  page  copy  is  never 
ready  until  the  Isust  moment  before  the 
press  goes  to  work.' 

Among  the  many  column  and  page 
customers  I  remember  in  the  years  past 
he  loved  to  work  for  I  need  not  men¬ 
tion  the  firms  of  Cowperthwait,  Bedell, 
Mark  Cro.ss,  Methot,  De  Pinna  Weber 
&  Hellbronner  and  Abercrombie  &  Pitch 
Co.,  to  say  nothing  of  his  writing  one 
night  a  page  in  aid  of  the  Belgium  Re¬ 
lief  Committee  without  a  cent  of  pay. 
Mr.  Gardner  has  for  his  associate  J.  H. 
Wynberg,  and  no  solicitor  ever  calls  at 
their  offices,  even  if  no  order  is  obtain¬ 
ed,  without  meeting  a  most  cordial  re¬ 
ception. 

Last,  but  not  least,  is  J.  W.  Mor¬ 
ton,  Jr.,  who  writes  and  places  the  ad¬ 
vertising  of  the  Nemo  Corset.  There 
was  a  time  when  Mr.  Kops  wrote  his 
own  copy.  It  was  hard  work  in  those 
early  days  to  get  the  proof  O.  K.’d 
from  the  busy  Mr.  Kops.  It  is  some 
years  now  since  he  placed  his  large 
adverti.slng  appropriation  In  the  hands 
of  Mr.  Morton. 

MORTON  AND  NEMO  CORSETS. 

Mr.  Morton  earned  his  honors  in  Phil¬ 
adelphia,  but  since  coming  to  New  York 
he  covers  the  continent  with  his  large 
advertisements  for  the  pioneer  corset 
firm  in  newspaper  advertising.  He  is  a 
thorough  believer  after  years  of  experi¬ 
menting  in  confining  his  line  of  trade  to 
newspapers  carrying  the  dry  goods  ad¬ 
vertising.  Mr.  Morton  in  this  way  be¬ 
lieves  he  can  reach  the  hearts  of  the 
women  better  and  quicker  in  obtaining 
their  good  will  and  patronage. 

The  personality  of  these  four  men 
command  the  respect  and  love — if  I 
may  use  the  word — of  all  who  meet 
them.  After  all  my  newspaper  work 
of  half  a  century  I  take  my  hat  off  to 
them  and  am  glad  to  pay  tribute  to 
their  work  and  high  character. 

There  may  be  other  great  advertis¬ 
ing  writers  in  New  York  at  the  present 
day  who  may  rank  with  them  for  abil¬ 
ity  and  power  to  write  convincing  ads 
with  wonderful  pulling  results  to  the 
firms  they  work  for.  but  I  have  never 
met  them. 

I  wonder  what  another  half  century 
will  see  in  the  advertising  world.  To 
keep  up  the  pace  we  are  now  going  the 
men  of  that  period  will  have  to  be  a 
wonderful  set  of  fellows  to  outdo  the 
great  work  that  is  being  done  in  adver¬ 
tising  at  the  present  time. 

[The  End.] 


At  the  National  Association  of  Realty 
Brokers’  convention  at  the  Hotel  Mc- 
Alpin  on  tVednesday  morning  Louis 
■Wiley,  of  The  New  York  Times,  spoke 
on  “Newspapers  the  Medium  of  Adver¬ 
tising  for  the  Real  Estate  Broker.” 


FOR  NATIONAL  PURE  AD  BH.L 


Dallas  League  Will  Bring  Pressure  on 
Congress  to  Pass  Measure. 

Dall.\8,  Texas,  January  17. — The  Dal¬ 
las  Advertising  League  will  consider  at 
its  next  meeting  ways  and  means  for 
bringing  pres.surc  to  bear  on  member.s 
of  Congress  to  secure  the  passage  of 
the  “pure  advertising”  bill.  A  special 
committee,  consisting  of  J.  C.  Phelp.s, 
chairman;  Gus  W.  Thomasson  and  A. 
G.  Cheny  has  arranged  a  special  pro¬ 
gramme  for  this  meeting,  and  “Pure  ad¬ 
vertising”  will  be. thoroughly  discusscl. 

At  its  last  meeting  the  Dallas  Ad 
League  adopted  the  Olmsted-Lorch  plan 
for  a  campaign  to  popularize  advertis¬ 
ing,  and  accepted  with  thanks  the  dis¬ 
position  of  the  local  newspapers  and 
other  advertising  agencies  to  co-oper¬ 
ate  in  the  work  that  is  undertaken.  The 
work  will  be  placed  in  the  hands  of  a 
competent  committee  and  the  space 
given  by  the  newspapers  will  be  de¬ 
voted  to  articles,  etc.,  to  advertise  the 
strength  of  advertising  and  the  ethics 
and  principles  for  which  the  League 
stands. 


Denver  Advertising  Campaign 

The  sum  of  J8,717.50  was  added  to 
the  fund  of  the  Denver  Tourist  Bu¬ 
reau  last  Saturday  in  its  campaign  to 
raise  $75,000  with  which  to  advertise 
Denver’s  scenic  attractions  during  the 
coming  year.  This  amount  and  $15,000 
appropriated  by  the  city  brings  the 
total  subscribed  to  $36,289.50.  The 
work  of  the  Bureau  for  the  coming 
year  was  outlined  by  President  A.  D. 
Lewis.  It  is  planned  to  publish  and 
circulate  folders  descriptive  of  Denver, 
featuring  the  mountain  parks  and  the 
Rocky  Mountain  National  parks.  These 
folders  will  be  circulated  throughout 
the  East.  Literature  also  will  be  dis¬ 
tributed  to  tourist  and  ticket  agents 
throughout  he  country,  to  urge  them 
to  route  tourist  travel  to  Denver  as  an 
objective  point. 


State  Flag  Barred  from  Ads 
County  Attorney  Mike  T.  Lively  has 
given  an  opinion  to  advertising  novelty 
companies  in  Dallas,  Texas,  that  under 
the  state  law  enacted  at  the  last  ses¬ 
sion  of  the  Texas  Legislature,  the  Texas 
fiag  can  not  be  used  as  an  emblem  on 
advertising  novelties.  An  opinion  was 
given  also  that  entwined  fiags  could 
not  be  used  on  a  post  card  with  the  his¬ 
tories  of  the  fiags,  if  the  post  card  car¬ 
ried  also  an  announcement  of  the  com¬ 
pany  sending  such  cards  out.  The 
grouping  of  fiags  was  intended  for  use 
by  the  Lone  Star  Insurance  Company 
of  Texas. 


Advertising  American  (ioods 

In  the  last  seventeen  months  Ameri¬ 
can  goods  have  been  advertised  abroad 
as  never  before.  Motors,  wagons, 
spades,  wire,  cloth,  shoes,  munitions 
saddles,  food  products — all  have  gone  to 
Europe  in  a  fiood,  and  have  penetrated 
under  their  own  names,  to  districts 
which  never  before  were  in  mercantile 
touch  with  the  United  States.  If  our 
exports,  have  been  satisfactory  as  to 
character,  no  amount  of  discrimination 
after  the  war  can  Close  altogether  the 
markets  which  have  been  opened  to  us. 


To  Advertise  Paterson,  N.  J. 

Plans  for  advertising  Paterson,  N.  J., 
as  a  residential  city  are  being  actively 
discussed  in  that  efty.  At  a  recent 
meeting  the  question  of  widely  adver¬ 
tising  Paterson  as  a  home  city  on  bili- 
boards  in  New  York  city  met  with  ap 
provaJ.  Emil  A.  Gallman,  secretary  of 
the  committee,  was  instructed  to  get  all 
the  data  possible  on  the  question,  also 
regarding  advertising  in  metropolitan 
newspapers.  Those  at  the  meeting  were : 
Col.  W.  H.  Rogers,  chairman;  S.  P. 
"Vought,  and  H.  H.  Mondon, 
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EDITOR  MILLER  SPOKE 
ON  NEWSPAPER  HISTORY 

Declared  That  Evolution  of  Press  Until 
Today  Is  the  Result  of  Divine  Com¬ 
mand —Desire  for  News  Implanted  in 
Primitive  Man  in  Tribal  Days,  Says 
Head  of  New  York  Times. 


In  the  Park  Avenue  Methodist 
Church,  New  York,  last  Sunday,  Charles 
K.  Miller,  Editor  of  the  New  York 
Times,  spoke  on  “How  We  Got  Our 
Newspapers.”  He  said,  in  part: 

"If  we  are  asked  where  we  got  our 
newspapers,  the  answer  is  that  we  got 
them  from  the  divine  command,  ‘Let 
there  be  light.'  It  is  certain  that  dark- 
nes.s  would  have  brootlcd  on  the  face  of 
the  deep  for  all  time  if  it  had  not  been 
for  the  newspapers  or  something  like 
the  newspapers. 

"The  desire  to  know  what  is  going  on 
is  not  a  modern  development.  Back  in 
the  tribal  days  primitive  man  had  the 
same  desire  for  information  as  we  have 
today'.  He  wanted  to  know  the  result  of 
the  hunt,  the  position  of  the  enemy,  and 
the  gossip  current  among  his  fellow 
triije.smen.  As  civilization  advanced  this 
want  became  more  complex.  Paul, 
speaking  on  Mars  Hill,  mentioned  the 
iove  of  news  common  among  the 
.Vthenians. 

“One  of  the  earlie.st  methods  for  the 
dissemination  of  news  was  the  letter. 
When  Cicero  was  sent  as  Governor  to 
('ilicia  he  asked  a  friend  to  .send  him 
the  news  of  Rome.  The  friend  employed 
scriljes,  the  reporters  of  that  day,  to 
gather  the  information  and  prepare  the 
ietters.  The  man  who  wrote  the  first 
letters  reported  everything  from  the 
procedure  of  the  Senate  to, the  result  of 
the  latest  gladiatorial  contest.  Cicero 
oiijected  to  his  methods  and  complained 
that  the  letters  contained  items  that  he 
would  not  have  bothered  with  when  at 
home.  What  he  wanted,  he  explains, 
was  advance  information  to  ke^p  him 
in  touch  with  the  political  movements 
of  the  time. 

“Volumes  of  news  letters  have  come 
down  to  us  showing  that  the  letter-- 
writing  continued  through  the  middle 
ages.  The  Church  and  the  State  both 
attempted  to  wipe  out  the  custom.  In 
April,  1572,  Pope  Pius  V,  issued  a  bull 
against  the  letters.  This  was  a  few 
months  before  the  massacre  on  St. 
Bartholomew’s  Day.  His  successor  is¬ 
sued  another  bull  against  them  in  Sep¬ 
tember,  1572,  a  few  weeks  after  the 
massacre,  directing  that  writers  should 
be  condemned  to  the  galleys.  That  was 
an  unpleasant  age  in  which  to  be  en¬ 
gaged  in  the  newspaper  business. 

"The  first  newspapers  made  their  ap¬ 
pearance  in  Pekin,  but  the  West  was 
not  far  behind.  About  50  B.  C.  the 
Roman  Government  began  publishing  an 
otlicial  organ.  This  had  to  be  written 
by  hand,  so  few  copies  were  issued. 
This  paper  gave  the  general  news,  and 
was  not  much  different  from  the  news¬ 
papers  of  to-day. 

“After  the  invention  of  the  printing 
press  and  movable  type  in  the  middle 
of  the  fifteenth  century,  private  news 
letters  were  printed  instead  of  written, 
l)Ut  the  opposition  of  the  church  and 
State  prevented  the  api)earance  of  reg¬ 
ular  newspapers  until  the  beginning  of 
the  seventeeth  century.  A  paper  began 
to  appear  in  Holland  in  1626.  In  1689 
the  tlrst  "American  paper  began  to  cir¬ 
culate  in  Boston.  Many  of  the  papers 
began  as  Government  organa.” 

Civilization  was  delayed  by  the  lack 
of  newspapers  in  the  early  days,  Mr. 
Miller  thought,  and  he  gave  it  as  his 
opinion  that  a  free  press  probably 
would  have  prevented  the  French  Re¬ 
volution,  as  the  discussion  of  the 
troubles  of  the  people  and  of  desirable 
reforms  would  have  resulted  in  changed 
conditions. 

“Our  newspapers,”  he  said  in  con¬ 
clusion,  “form  a  great  reserve  against 
the  growth  of  evils  and  at  the  same 
time  give  the  discontented  a  chance  to 


‘l>low  olt  stc.'im,’  an  opportunity  simi¬ 
lar  to  that  given  liy  the  outbursts  at 
Cooper  Union,  in  this  city,  and  at  Hyde 
Park,  in  London.  Where  there  is  no 
freedom  of  the  press,  as  ip  Russia,  we 
instinctively  look  for  revolution.” 

COAST  A.  P.  CIRCUIT  MEETS 

Robert  T.  Small  Presented  With  a  Gold 
Watch  by  the  Members. 

Atlanta,  Ga.,  January  18.— The  Coast 
Circuit  Association  of  the  Associated 
Press  held  its  regular  annual  meeting 
in  Atlanta  yesterday  at  the  Piedmont 
hotel,  I'epresentatives  from  the  newspa¬ 
pers  of  the  Southeastern  States  using 
this  news  service  being  in  attendance. 

Sixteen  representatives  were  present. 
At  noon  the  delegates  were  guests  of 
the  Atlanta  Journal  and  The  Atlanta 
Constitution  at  a  luncheon  at  the  Capi¬ 
tol  City  club. 

An  interesting  feature  of  the  after¬ 
noon  session  was  the  presentation  to 
Robert  T.  Small,  who  has  been  for  the 
last  four  years  manager  of  this  dis¬ 
trict  of  the  Associated  Press,  of  a  hand¬ 
some  gold  watch,  appropriately  en¬ 
graved  as  a  token  of  admiration  and 
esteem  and  as  a  momento  upon  his  pro¬ 
motion  and  departure  from  this  dis¬ 
trict 

Mr.  Small  will  sail  February  5  from 
New  York  for  Europe,  where  he  will 
represent  the  Associated  Press  as  spe¬ 
cial  war  correspondent. 

Resolutions  were  adopted  regretting 
the  death  of  G.  A.  Gregory,  of  The  Sa¬ 
vannah  Morning  News. 

Local  Ad  Record  Urokeu 

The  Savannah  (Ga.)  Press,  an¬ 
nounces  with  pride  that  a  firm  of 
Savannah  butchers  has  renewed  for 
1916  a  contract  for  a  full  page  ad  in 
the  Press  every  Friday  afternoon,  af¬ 
ter  having  had  a  similar  contract 
through  1915.  This  establishes  a  new 
local  advertising  record  for  a  business 
firm  in  Savannah,  as  no  local  ad  ever 
ran  for  so  long  a  time  for  such  an  ex¬ 
tended  amount  of  space.  The  llrm 
says  it  is  entirely  satisfied  with  results 
attained,  as  renewal  of  the  contract 
proves.  Perhaps  many  other  firms  in 
other  cities  could  build  up  a  big  Satur¬ 
day  trade  in  the  same  way. 

Travelling  Advertising  Exhibit 

Although  the  place  where  the  exhi¬ 
bition  will  take  place  has  not  yet  been 
decided  it  has  been  announced  that 
the  travelling  exhibit  of  the  Associated 
Advertising  Clubs  of  the  VV'orld  will  be 
sent  to  Louisville  for  the  week  of  Janu¬ 
ary  24.  This  will  be  one  of  the  features 
at  the  big  meeting  to  bo  held  by  the 
Louisville  True-Ad  Club  for  merchants 
and  manufacturers  of  Louisville  Tues¬ 
day,  January  25.  An  address  will  be 
delivered  at  the  Hotel  Henry  Watterson 
by  H.  J.  Kenner,  secretary  of  the  Na¬ 
tional  Vigilance  Committee  of  the  Asso¬ 
ciated  Advertising  Clubs  of  the  World. 

Sullivan  Gets  Big  Damages 

Cornelius  J.  Sullivan,  of  New  Ro¬ 
chelle,  N.  Y.,  formerly  president  of  the 
C.  J.  Sullivan  Advertising  Company, 
has  received  a  verdict  of  $382,201  by  a 
jury  before  Justice  Goff  in  the  Supreme 
Court  in  an  action  brought  by  him 
against  the  Ryan  &  Parker  Construc¬ 
tion  Company  to  recover  one-half  of 
the  profits  accruing  from  the  construc¬ 
tion  of  the  Manhattan  Bridge.  The 
verdict  was  for  $280,000,  with  interest 
from  1909  at  six  per  cent. 

Gridiron  Stunts  Next  Week 

The  Baltimore  Press  Club  has  changed 
the  date  of  its  first  big  function  for 
1916  from  Thursday  January  27  to 
February  3.  The  affair  will  be  given  at 
Lehman's  hall.  The  boys  are  assidu¬ 
ously  engaged  in  preparing  surprising 
gridiron  stunts  for  the  occasion,  and 
other  features.  Stars  and  others  from 
the  various  theatrical  companies  in 
Baltimore  at  that  time  will  contribute 
to  the  entertainment 


Maine  Daily  I’liblisher.s 
At  th<5  aimual  meeting  of  the  Maine 
Daily  I’ublishcrs’  Association,  held  at 
Augusta,  the  following  officers  were 
elected:  President,  Charles  H.  Prescott 
of  the  Biddeford  Journal;  vice-presi¬ 
dent,  F.  B.  Nichols  of  the  Bath  Times; 
.secretary,  W.  H.  Dow  of  the  Portland 
Express;  treasurer,  W.  B.  Reed  of  the 
Bangor  News.  Following  the  conclu- 
.sion  of  the  business  session  the  mem¬ 
bers  of  the  party  had  lunch  at  the  Au¬ 
gusta  House.  Those  present  at  the 
meeting  were  Arthur  Staples  of  the 
Lewi.ston*  Journal,  E.  C.  Bowler  of  the 


Reporter-Journal,  Gardiner;  I,.  B. 
Co.stellow  of  the  lA^wiston  Sun,  R.  .M. 
Harrigan  of  the  Bangor  Commercial,  C. 
F.  Flynt  and  L.  A.  Burleigh  of  the  Ken¬ 
nebec  Journal. 

E.  W.  Grange,  Ottowa  representative 
of  the  Toronto  Globe,  and  Paul  E.  Bil- 
key,  who  holds  a  similar  position  for  the 
Mail  and  Empire,  have  been  naade  hon¬ 
orary  lieutenants.  They  have  been  in 
charge  of  the  cable  service  arranged  by 
Sir  Sam  Hughes,  by  means  of  which 
the  Canadian  soldiers  at  the  front  re¬ 
ceive  a  daily  budget  of  news  from  home, 
and  it  is  in  recognition  of  their  work 
in  this  connection  that  they  have  been 
thus  honored. 


THE  NEW  YORK  TIMES  NOT  A  PROPHET 


The  Times  comprehension  of  the  rule  of  arithmetical  pro" 
gression  is  faulty. 

This  advertisement  ap-  Here  are  the  records  for  1915. 

§?^bpeared  in  the  Editor  &  The  Sun  leads  them  all. 
^^^Publisher  May  17,  1913. 

THE 

SCHOOL  ADVERTISING 

FOR  1915 

NEW  YORK  TIMES 
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Sun . 

Gain . 

137,279 

20,508 

a<lvertlsii)g  In  1912 — a  greater  volume 

'rinicH  . 

104,<t2N 

l)j  far  than  timt  of  any  othur  Now 

I.OHH  . 

37,454 

York  nowspniH'r  ami  throe  tlnns  the 

Herald  . 

4»,4I1H 

Tolniiio  pf  the  Now  York  Sun,  W’hlch 

liOMM  . . 

31,4.32 

pnhiishod  41). 712  u^ato  Itnoa.  The  Sim 

Tribune  . . 

7»,.3«l 

proclaims  Its  gain  last  year  of  26,0:!8 

liOMM  . 

N,m7 

linoH  in  romparison  with  a  tcain  of 

World  . 

92,234 

18,492  lines  by  the  NKW  YORK 

i.uMn  . 

.3«(,007 

TlMKsS.  At  this  rate  of  Increase  the 

l*reMM  . . 

S,70I 

Npw  YorJc  Sun  may  reach  the  present 

I..OMN  . 

20,(i.'>.‘> 

aggregate  of  TIIK.  XKW  YORK  'mfES 

American  . 

:<2.34«» 

in  elKtit  years. 

I.€»MH  . 

22,.39N 

LAST  WEEK 


28  Newspaper  Men  used  our 
Situation  Wanted  Columns. 

Proprietors  and  Managers  of 
Newspapers  will  find  it  profit¬ 
able  to  read  these  announce¬ 
ments. 


The  Editor  &  Publisher  Co. 
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ALONG  THE  ROW 


four  letters  are  printed  to  each  revolu-  MR.  BRISBANE  WILL  SPEAK 

tion.  An  ordinary  mechanic  about  the  - 

Easily  Operated  office  will  And  little  difficulty  in  keeping  Before  the  Iowa  Press  Assoriation  In 
ifartorilv  them  In  order.  Moines  Next  Month. 

hv  The  annual  convention  of  the  Iowa 

iLli  '«<^ated  in  New  I^^ndon,  Conn.,  Association  will  be  held  in  Des 

f  comm^ous  assembling  shop  Thursday.  Friday  and  Sat- 

)ration.  A  ma-  has  been  erected  in  immediate  proxi-  i<>  qt.« 

riter  keyboard!  mlty  to  large  machine  shops,  where  the  _  r  th  nme-rnminp 

an  the  letter  re-  heavier  parts  of  the  machine  will  be  the  principal  items  of  the  programme 
letter  is  printed,  made.  tar  as  made  up: 

inches  high,  on  The  officers  of  the  corporation  are:  thubsdav. 

ly  be  placed  in  president — Karl  A.  Staahlgren;  treas-  Address  of  welcome . 

I  the  side  of  the  urer,  Milton  M.  Baker,  cashier  National  . ..Mayor  Uanna,  of  Des  Moines. 

ten  miles  away.  Bank  of  Commerce.  New  London;  sec-  “Spins' 'tbe'^Varm  Depanment'\. 

may  be  operated  retary,  Henry  Amerman,  New  York.  . J.  E.  Chrysler,  odvboit  Chronicle. 

as  easily  as  one.  The  directors,  besides  the  above,  are:  *****‘*'“  *  Country 

ng  story  behind  Captain  T.  A.  Scott,  of  the  T.  A.  Scott  c.  u.  J.  "Mitchell"  storm  Laiie  niot^rribune 
aid  be  told  from  Company;  F.  V.  Chappell,  head  of  the  "The  Undeveloped  Power  of  a  Newspaper  Edl- 
^ars  efforts  have  wholesale  and  retail  coal  firm  of  F.  H.  crit5d?eid,*'**of  *the’ '  Xay-ior-^ritchtUiid-Saitue 
bulletin  system  &  a.  H.  Chappell  Company  and  Theo-  co.,  Chicago. 

dore  Bodenwein  of  The  Day  Publishing  dinner  at  chamberlain  Hotel.  Newspa^r 
T  J  ladles  will  be  guests  of  the  Greater 

Company,  New  London.  Moines  committee.  Arthur  Brisbane,  of 

The  sales  department  as  well  as  the  New  Vork,  win  be  the  chief  speaker  ot  fbe 
publicity  and  advertising  is  under  the 

direction  of  Charies  H.  Thompson,  pub-  fuiday. 


PRACTICAL  ELECTRIC  BULLETIN 


Who  for  the  coupon  has  to  pay. 

In  spite  of  all  its  backers  say — 
Who’s  flimflamtned  by  it  ev’ry  day? 

The  Consumer. 


Who  to  the  game  should  put  an  end, 
And  show  it  is  the  people’s  friend 
And  help  its  business  to  extend? 

The  Newspaper. 


FROM  THE  SKINNEKSVILLE  SIGNAL. 

We  assure  our  old  friend  and  sub¬ 
scriber,  Hiram  Wattle,  that  we  intended 
no  slur  on  his  daughter  in  the  account 
of  the  notice  of  her  coming  wedding 
published  last  week.  We  received  a  let¬ 
ter  from  Mr.  Wattle  in  which  he  said 
that  in  the  notice  we  .said  the  fair  Mi.s.s 
Wattle  was  to  wed  William  Smith,  the 
man  she  is  to  marry,  inferring  that  she 
pursued  him  and  had  him  on  the  end  of 
the  ropie — whereas  he  has  been  courting 
her  for  fifteen  years.  We  looked  the 
article  up,  and  found  that  all  the  trou- 
lile  was  caused  in  the  composing— it 
was  one  of  those  things  that  editors  are 
always  up  against  and  for  which  there 
seems  no  remedy.  We  headed  the  arti¬ 
cle  as  follows: 

MISS  JANE  WATTLE 
TO  WED  WM.  SMITH. 

The  printer,  however,  forgot  a  space 
and  made  it  read: 

MISS  JANE  WATTLE 
TOWED  WM.  SMITH. 

We  don’t  blame  Mr.  Wattle  for  being 
angry,  and  hojie  that  this  explanation 
will  prove  satisfactory  and  that  he  will 
renew  his  subsc-ription. 


“Memorial  to  tbe  Ute  Cbarles  Juuklu  ot 
^  I  -  ■  ia  Ealrilfl.l  Ledger" — Cburlea  S.  Uugari,,  Mt. 

-  ‘Ar  ^  I'leaaiiut  News. 

a  ■■  "Advertialiig  and  tlie  Speeil  of  Turu-over" — 

litoekdale,  uftlclal  lecturer  of  ibe  Aaao- 
dated  Ad  t'luba  of  tbe  world. 

A  f-  ^0  by  aiieclal  Invitation  tbe  members  will  visit 

1  .  hie  Dew  publishing  plant  of  tbe  Iowa  Houh- 

stead  and  the  plant  of  E.  T.  Mere<lith,  pub- 
. ^  j  Usher  of  Sueee.ssful  Farming. 

Oovernor  and  Mrs.  Clark  will  receive 
J  all  guests  in  an  informal  social  way  at 

*  the  State  Hoifst>  on  Thursday,  Feb.  10, 

— — - — - -  and  attendants  will  conduct  visitors 

„  _  about  the  Capitol  Ituilding.  On  Friday 

Charles  H.  Thompson  ...rn  i  •  .  / 

aiternoon  theie  will  l>e  a  special  mat- 

li.sher  of  The  New  London  Telegraph,  inee  theater  party  for  the  ladies,  as 
Both  the  head  of  the  company,  presi-  guests  of  the  Des  Moines  Chamber  of 
dent  Staahlgren,  and  sales  manager  Commerce. 

Thompson  are  men  of  practical  experi¬ 
ence. 

An  energetic  campaign  for  the  intro¬ 
duction  of  the  electic  bulletin  in  many 
more  of  the  newspaper  offices  of  the 
country  will  liegin  immediately. 


Karl  A.  Staahlgren 

for  newsjmpcrs  that  would  do  away 
with  the  brush  and  ink  arti.st.  But  it 
fell  to  the  lot  of  a  man  from  out  the 
W'est  to  accomplish  the  desired  desuit. 

Karl  A.  Staahlgren,  an  engineer  with 
experience  in  Europe,  who  was  fresh 
from  engineering  experiments  in  the 
western  mining  regions,  saw  the  possi¬ 
bilities  in  the  embryo  machine  which 
came  before  his  observation  three  years 
ago. 

Mr.  Staahlgren  identified  himself 
with  the  project,  secured  the  patented 
rights,  and  for  months  ate  and  slept 
with  it  A  short  time  later  the  new 
electric  bulletin  machine  was  placed  on 
the  market.  Its  advantages  were 
quickly  noted  by  the  up-to-date  news¬ 
paper  publishers  and  today  some  of  the 
leading  publications  of  the  country 
flash  their  news  bulletins  electrically. 

One  of  the  first  to  install  the  machine 
was  the  Philadelphia  Puldic  lA*dger, 
which  now  operates  six  machines — one 
in  Germantown,  25  miles  away  from  the 
publication  office,  and  all  from  the  same 
keyboard.  Think  of  oiKTating  a  type¬ 
writer  in  the  editorial  room  and  having 
vour  typewriting  flashing  ."rtmultane-  city.  Mr.  Sidener  says.  Mi.  Smitli 
ously  in  six  different  i>arts  of  the  city!  '»  of  the  far-seeing  advertising 

.Vlany  newspapers,  liig  and  little,  art'  clul)  presidents  who  lielieve  that  if  the 
now  using  the  electric  bulletin  ma-  ‘’'u*'  '«  »<>  grow  In  the  esteem  and  re- 
chine  spect  of  the  business  community,  it 

The  larger  style  of  mat  hine  is  nine  must  render  to  the  community  the  vi- 
feet  and  six  inches  high,  and  six  feet  *^1  and  helpful  service  which  vigilance 
wide.  It  takes  a  roll  of  paiK-r  aliout  50  committee  work  can  give, 
inches  wide,  with  type  1%  inches  high,  Smith  announces  the  abolish- 

giving  a  printed  bulletin  display  four  ment  of  competitive  prices  by  one  of 
feet  and  two  inches  wide  by  seven  feel  Lincoln  s  largest  department  stores 
high.  30  spaces  to  the  line.  Top  ex-  and  adds:  ’’The  stand  taken  by  this 
tensions  are  easily  added.  I’omes  as  a  direct  result  of  Mr. 

From  the  time  the  motor  is  started  Frank  Stockdale  s  talks  ^'fore  the 
and  the  wheels  Ix'gin  to  go  around  the  Lincoln  Ad  Club  and  the  activity  of  the 
intepi'st  of  the  public  is  arousi'd  and  re-  vigilani'e  committee  work  in  IJncoln. 
mains  unflagging  until  the  la.st  Imlletin  ^  ~ 

is  displayed  for  the  day.  Uot  Better  Jobs 

The  machines  are  so  guarded  liy  au-  The  Toledo  (O.)  University  Uecord- 
tomatic  devices  that  .skilled  ois'rators  Herald  has  had  to  be  di.scontinued  be- 
are  not  required.  A  good  offii-e  Isiy  can  cause  all  the  memliers  of  the  staff  have 
do  the  work.  The  type  wheels  of  the  i,een  given  regular  jobs  reporting  for 
large  machines  have  a  revolution  of  70  the  Toledo  Times.  The  students  of 
to  the  minute  and  the  characters  are  journalism  had  been  doing  lalioratory 
so  arranged  on  the  wheel  that  in  the  work  on  the  Times,  and  were  one  by 
large  majority  of  words  from  two  to  one  offered  regular  positions. 


Rountree's  Work  Appreciated 

At  the  annual  meeting  of  the  United 
States  Good  Hoads  .Vssociation,  at  Birm¬ 
ingham,  Ala.,  last  wei'k,  J.  A.  Uoun- 
tree,  editor  of  Dixie  Xlanufacturer  of 
Birmingham,  the  leading  industrial 
journal  of  tlie  South,  also  vice-president 
of  the  International  l.,eague  of  Pre.s.^ 
Club.s,  was  re-elected  secretary  of  the 
association,  of  which  he  is  a  founder, 
life  member  and  only  sc'cretary  the  as¬ 
sociation  has  had  since  it  was  organized 
several  years  ago.  It  is  said  that  the 
splendid  puldicity  work  done  by  Mr. 
Hountree  as  secri-tary  has  materially 
aided  making  this  organization  such  a 
success. 


VIGILANCE  WORK  IN  NEBRASKA 


CUB  (DPV. 

“The  wedding  was  attended  by  the 
parents  of  both  the  bride  and  groom. 
After  they  left,  a  thoroughly  enjoyable 
time  was  had  by  the  guests.” 


TO  EDGAR. 

There  are  many  men  who  have  suc¬ 
ceeded  in  the  newspaper  game  who  have 
never  been  at  college;  but  a  college 
wlucation  helps  in  many  ways — even  if 
it  doesn’t  prepare  you  to  cover  a  thris'- 
alarm  lire  and  get  a  column  story  to  the 
city  desk  in  half  an  hour. 

Tom  VV.  Jack.son. 
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ARTIST  GOLDBERG  TO 
GET  SALARY  OF  $50,000 


Engaged  by  The  Evening  Mail  Syndicate 
Iiirorporated — His  Pictures  Will  Still 
Appear  in  Every  Paper — McNitt,  of 
Cleveland,  to  Manage  the  Syndicate  - 
—  Rapid  Rise  of  the  Cartoonist. 


Several  important  announcements  of 
new  features  and  changes  in  manage¬ 
ment  made  by  The  Evening  Mall  Syndi¬ 
cate,  Inc.,  of  New  York,  indicate  that 
this  organization  intends  to  be  one  of 
the  big  factors  in  the  syndicate  tleid. 
The  Evening  Mail  Syndicate,  whiie  a 
separate  corporation,  is  under  the  samc^ 
financial  control  as  The  Mail  &  Express 
Company,  publishers  of  The  Evening 
.Mail.  Its  otiicers  and  directors  are  the 
same  as  those  of  the  parent  corporation. 
Thus  far  it  has  confined  its  operations 
to  marketing  the  by-products  of  The 
Evening  Mail,  but  it  is  understood  that 
from  now  on  it  will  be  conducted  as  an 
entirely  independent  concern  and  deal 
in  high  grade  features  without  regard 
to  their  source. 

Virgil  V.  McNitt,  president  and  gen¬ 
eral  manager  of  the  Central  Press  As¬ 
sociation  of  Cleveland,  has  been  ap¬ 
pointed  as  manager  of  The  Evening 
.Mail  Syndicate.  There  will  be  no 
change  in  the  relations  between  Mr. 
McNitt  and  the  Central  I’ress  Associa¬ 
tion,  the  affairs  of  which  will  continue 
under  his  general  direction.  The  gen¬ 
eral  direction  of  affairs  at  the  Cleveland 
otfice  for  the  present  will  be  in  the 
hands  of  the  managing  editor,  H.  A. 
.McNitt. 

To  a  representative  of  The  Editor 
AND  Publisher,  Mr.  McNitt  said: 

“I  think  the  outlook  for  success  in  the 
l»ig  feature  syndicate  Held  is  greater 
than  ever  before  and  I  am  taking  hold 
of  the  work  of  The  Evening  Mail  Syn¬ 
dicate  with  more  enthusiasm  than  1 
ever  tackled  anything  before.  I  feel 
that  we  are  starting  out  under  the  most 
encouraging  au.spices.  As  you  know, 
the  editor  in  chief  of  The  Evening  Mail 
Syndicate  is  Mr.  S.  S.  McClure,  who 
originated  the  feature  syndicate  idea 
more  than  thirty  years  ago  and  under 
whose  inspiration  and  guidance  the 
business  develofied  to  the  scope  it  has 
at  present.  1  expect  Mr.  McClure  to 
bring  back  with  him  from  Europe  new 
syndicate  material  and  ideas  that  will 
lie  far  in  advance  of  anything  that  ha.s 
ever  been  attempted  in  this  line.  Aside 
from  this,  however,  we  already  have 
some  of  the  biggest  and  best  features 
that  have  ever  been  offered  to  the  news¬ 
papers  of  the  United  States,  and  we 
have  plans  now  maturing  for  still  more 
of  them.” 

One  of  the  results  of  the  association 
of  Mr.  McNitt  with  The  Evening  Mail 
Syndicate  is  the  taking  over  by  this  or¬ 
ganization  next  spring  of  C.  A.  Voight, 
the  comic  artist,  whose  "Petey”  strip  is 
new  being  used  in  nearly  one  hundred 
papers. 

Perhaps  the  mo.st  interesting  of  all  of 
the  new  announcements  by  The  Even¬ 
ing  Mail  Syndicate  is  that  of  the  in¬ 
crease  of  the  salary  of  K.  L.  Goldberg, 
The  Evening  Mail’s  humorous  artist, 
to  $50,000  a  year,  with  a  commission  ar¬ 
rangement  on  his  cartoon  motion  pic¬ 
tures  that  Is  expected  to  bring  him  an 
additional  $25,000  a  year  or  more.  Thet» 
is  probably  no  other  young  man  of  32 
in  America  whose  earnings  equal  this. 

“For  the  last  three  years  the  Gold- 
lierg  feature  has  been  syndicated  for 
the  Mail  &  Express  Company  by  the 
.McClure  Newspaper  Syndicate.  The 
(ontract  with  the  McClure  Newspaper 
Syndicate  has  just  been  terminated  by 
agreement  and  the  Evening  Mail  Syndi¬ 
cate  will  carry  out  the  unexplrcd  con¬ 
tracts  between  the  newspapers  and  the 
McClure  Newspaper  Syndicate  for  the 
Goldberg  feature." 

Goldberg’s  career,  while  swift,  has 
not  been  meteoric  in  the  sense  of  burst¬ 
ing  upon  an  astonished  world  as  a  full 
blown  star  of  the  first  magnitude.  His 
growth  in  public  estimation,  and  his 


salary  likewise,  has  been  a  steady,  reg¬ 
ular  development  from  comparatively 
small  beginnings.  Goldberg  has  always 
drawn  pictures — grotesque  caricatures 
of  humanity  that  are  nevertheless  real 
works  of  art  in  that  they  express  the 
human  traits  and  emotions  with  force 
and  vividness. 

When  Goldberg  was  a  youngster  in 
San  Francisc-o  he  wanted  to  become  a 
newspaiKir  artist.  His  father,  a  sub¬ 
stantial,  conservative  business  man,  ob¬ 
jected.  “There  is  no  money  in  it”  said 
the  elder  Goldberg.  "Newspaper  men 
are  all  a  lot  of  irresponsible  Bohe¬ 
mians  anyway,  i'ou  have  a  head  for 
mathematics  and  with  that  and  your 
talent  for  drawing  you  could  become  a 
great  engineer.  ’  vv  hen  the  elder  Gold¬ 
berg  visited  New  ioiK  this  winter  he 
apologized  to  Uioldoerg  jr.  lor  ever 
having  said  there  was  no  money  in  me 
newspaper  business,  iiut  tor  a  time 
his  newspaper  aiiimtioii  was  thwarted 
and  he  was  sent  to  the  Lniversity  of 
California  to  study  engineering.  He 
took  the  full  course  in  iiiining  engineer¬ 
ing  and  graduated  with  the  degree  of 
bachelor  of  science  in  1904.  He  worked 
live  weeKs  in  a  mine. 

He  then  went  to  work  in  the  San 
Francisco  city  engineer  s  ortice,  but 
didn't  like  it  and  threw  up  the  |1UU  a 
month  job  to  take  a  position  on  the  San 
Francisco  Bulletin  at  $S  a  week.  l.ater 
he  went  to  the  iiuiietiu  at  $12  a  ween. 

Goldoerg  came  to  New  loiK  in  I90i 
and  took  a  position  m  the  sporting  de¬ 
partment  01  Ihe  Hveiiing  .uail  under 
Fred  A.  \\  encK  at  $i>o  a  weeK.  His 
Hrst  hit  was  his  "hooiisn  (questions' 
series.  Then  came  tiie  ''1  m  me  Guy” 
pictures  wiiicn  immediately  uecame 
popular.  Since  tlien  he  lias  introuuceu 
a  number  ot  comic  picture  series  that 
have  made  mouauiids  oi  people  laugh. 

The  Mail  realizing  Goluoerg  s  value 
increased  his  salary  iirst  to  ♦(>5,  men 
to  $75.  When  the  syndicate  was  started 
in  his  second  year,  he  was  given  a 
shale  ot  the  pioiiis.  iicii  lus  coh- 
tract  expired  he  signed  another  lor  (3> 
years  service  at  »3uo  a  wees,  i  he  next 
three  years  contract  lalled  tor  a  .salary 
of  $450  and  now  he  leaves  the  service 
of  the  Evening  .Mail  tor  tlie  Evening 
Mail  Syndicate  at  a  salary  of  $5u,JO0 
a  year. 

His  pictures  will  continue  to  be  pub¬ 
lished  in  the  Evening  Mail. 


Urged  Honest  Advertising 

Advertising  is  not  so  much  to  get 
customeis  as  it  is  to  keep  them,  H.  J. 
Kennery,  of  the  Associated  Advertising 
Flubs  of  the  World,  ot  indianapoli.s, 
told  the  members  oi  me  I'ort  wayu' 
Ketail  .vlcrchants  association  .Vlonuay 
evening.  He  spoke  on  the  subject  oi 
•'Vigilance  in  Advertising.”  The  speaker 
declared  that  good  will  is  the  most  val¬ 
uable  of  all  commercial  assets  and  that 
the  great  trouble  with  so  much  of  the 
advertising  of  tixlay  is  that  it  does  not 
keep  in  mind  the  customer.  Too  much 
of  it  is  unbelievable,  although  most  ad¬ 
vertising  is  honest,  just  as  most  busi¬ 
ness  men  are  honest.  Mr.  Kennery  said 
that  when  there  is  a  dishonest  piece  ot 
advertising,  the  customer  criticizes  the 
medium  more  than  he  does  the  mer¬ 
chant  and  that  after  all  the  two  big 
words  in  advertising  are  “accuracy  and 
believable.”  The  speaker  said  that  the 
most  effective  method  in  remedying  ad¬ 
vertising  of  the  illegitimate  type  is  the 
eradication  of  deceptive  advertising 
by  moral  suasion.  He  said  he  had 
found  very  few  cases  where  it  was 
necessary  to  go  into  court  with  a  mer¬ 
chant  who  has  been  wrong  on  one  of 
his  “ads.” 


Religious  Press  Club  Heard  Colver 

At  the  last  meeting  of  the  Ueliglous 
Pn‘ss  Club  of  New  York,  which  was  at¬ 
tended  by  a  large  number  of  editors  and 
publishers,  Frederic  1..  Colver  delivered 
a  very  practical  and  helpful  addre.ss  on 
“I’ublishing  Methods  of  Magazines  Ver¬ 
sus  Ueligious  Papers.” 


THIS  COPYRIGHT  CASE 

IS  FIRST  OF  ITS  KIND 


Court  Sustains  Right  of  Maniifuclurers  to 
Oliject  to  Use  of  Objectionable  Cut  by 
Advertisers  of  their  Goods  as  Being  Mis¬ 
leading  Decree  Sets  Precedent  as  to 
‘■Unlawful  and  Unauthorized  Use.” 


-V  novel  coiiyright  case,  the  Hrst  of  its 
kind,  has  just  been  decided  by  .Judge 
Booth,  in  the  United  States  Court.  In 
St.  Paul,  a  store  called  The  Golden 
Bnle  used  one  of  the  B.  V.  D.  Com¬ 
pany’s  copyright  cuts  in  an  adverti.se- 
ment  of  the  B.  V.  D.  Underwear.  In¬ 
asmuch  as  this  advertisement  (accord¬ 
ing  to  the  B.  V.  D.  Companyj  was  so 
jirepared  as  to  be  injurious  to  other 
dealers  and  to  the  public  welfare,  the 
the  B.  V.  D.  Company  olijected  to 
this  use  of  the  copyright  cut  and  the 
Court  su.stained  their  contention,  and 
ordered  a  decree  and  injunction  .  The 
opinion  of  the  Court  declared,  among 
other  things: 

“The  picture  or  print,  that  is  the  sub¬ 
ject  of  copyright,  may  or  may  not  lie 
used  by  the  manufacturer  of  a  i>articu- 
lar  class  of  goods  in  connection  with 
those  goods.  It  is  not  a  trademark. 
The  manufacturer  may  use  it  in  con¬ 
nection  with  a  brand  of  goods,  or  he 
may  not.  He  may  use  it  in  any  dif¬ 
ferent  way  that  suggests  itself  to  him. 
The  infringement  con.sists,  not  necei- 
.sarily  in  deceit;  e.  g.  in  this  case,  not  in 
using  this  picture  in  connection  with 
some  other  goods  and  pretending  that 
they  are  the  goods  manufactured  by  the 
j)laintiff,  but  the  infringement  con.sists 
of  the  use  of  the  picture  at  all  without 
authority.  In  other  words,  it  is  ba.sed 
not  on  any  deceit  on  the  part  of  the 
user,  but  on  unlawful  and  unauthorised 
use. 

“It  seems  to  me  that  in  this  ca.se  sub- 
mitted  by  both  parties  upon  the  liill  and 
answer,  there  will  have  to  lie  a  judg¬ 
ment  in  favor  of  the  plaintiff,  and  a  de¬ 
cree  granting  the  injunction  as  prayed 
for,  and  a  reference  to  a  Master  to  as- 
se.ss  the  damages  if  any.  Upon  the 
que.stion  of  damage.s,  it  is  not  neces.sary 
for  the  court  to  make  any  remarks  at 
this  time,  because  it  is  a  (jue.stion  which 
will  neces.sarily  come  before  the  .Master 
and  he  will  have  to  determine  whether 
there  have  been  damages,  and  if  .so, 
in  what  ampunt.” 


New  Indiana  Daily  Suspends 

Fkanki.in,  liul.  .January  is. — The 
Daily  IHunocrat.  started  here  l)eceml)er 
IS  by  N.  ,\.  Cr<‘craft.  iniblisher  of  th“ 
Weekly  Democrat,  ha.s  su.spt'uded  pub- 
lit  ation  after  operating  twenty-four 
(lays.  .Mr.  ( 'recraft  said  he  had  Ix'come 
convincetl  the  iiropo.sition  ditl  not  war- 
laut  th«‘  risk.  The  Ih  inocrat  is  the  tiftl) 
daily  newspaiM>r  attempted  in  Franklin. 
With  the  exceiition  of  the  Evening  Star, 
in  existence  siin  e  1885,  no  paper  has 
lasted  more  than  loo  day.s.  .Mr.  Cre- 
craft  will  continue  the  publication  of  his 
weekly  pa|«*r. 


Newark  New.s  Snetl 

Alleging  that  the  Newark  (N.  .1.)  Eve¬ 
ning  New.s  injuretl  his  good  name, 
brought  him  into  infamy  and  disgrace, 
and  caused  him  great  mental  anguish 
and  suffering  by  the  publication  of  an 
article  containing  a  falst'  charge,  .Joseph 
IHd  Tufo  Hied  suit  in  the  Circuit  Court 
against  the  Evening  .N'ew.s  Bulilishiug 
Comjiany  for  $5,000  damages.  He  al¬ 
leges  that  on  December  3  the  News,  re- 
|)orting  a  meeting  of  the  I’oliis?  Board, 
published  an  alleged  relleidion  on  his 
place  liy  I’olice  Chief  Ixmg. 


William  Dowell  has  soUl  the  .\ylmei. 
Gilt.,  Beformer,  and  ha.s  accepted  an 
im|)ortant  position  witli  the  .Maclean 
Dul>lishing  Company,  Toronto.  The  new 
proi)rietors  of  tlie  Beformer  are  Messr.s. 
Charlton  and  Anger,  who  are  chang¬ 
ing  its  name  to  the  East  Elgin  TriJume. 


A  u'ell  printed,  4-I‘affe  Colored 

COMIC  SUPPLEMENT  SERVICE 

will  increase  circulation ;  will 
hold  circulation ;  and  will  en¬ 
able  newspapers  to  convince 
advertisers  of  permanent  and 
rapid  growth  of  their  circula¬ 
tion  that  the  task  of  increas¬ 
ing  advertising  rates  will  be 
made  possible  rather  than  im¬ 
possible. 

Late  proofs  mailed  on  re- 
(|uest  will  convince  publishers 
that  we  have  almost  the  best 
Service  obtainable. 

World  Color  Printing  Co. 

H.  S.  Crable^  Mgr. 

Established  1900  St.  Louis.  Mo. 


$32,000,000 

Is  the 

PAYROLL  IN  PITTSBURGH,  PA. 

Per  Month 

Gazette  Times 

Morninz  and  Sunday 
“Pittsburgh’s  One  Big  Newspaper.” 

Chronicle  Telegraph 

Evening  Except  Sunday 
“The  Paper  That  Goes  Home.” 

Are  the  two  biggest  and  best  buys  in  Pitts¬ 
burgh  because  they  reach  the  people  who 
read  advertisements.  They  can  be  bought 

FLAT  COMBINATION  RATE 
Of  22 He.  Per  Agate  Line 
And  give  you  the  largest  net  circulation. 

For  further  information  and  co-opera¬ 
tion,  write 

URBAN  E.  DICE 
Foreign  Advertising  Manager 
Pittsburgh,  Pennsylvania. 

J.  C.  Wilberding,  225  Fifth  Ave.,  N.Y.City 
The  John  M.  Branham  Company 
MallersUld.  .Chicago  ChemicaIBI(L,St.Louis 


Editors  Who  Know 

The  George 
Grantham 
Bain  Serv¬ 
ice  occupies 
the  same 
relation  to 
newspapers, 
in  an  il¬ 
lustrated 
way,  that 
the  Asso¬ 
ciated  Press 
does  in  a 
news  sense. 

I  regard  the 
service  as 
.TosKi’ii  OAURETSON  invaluable. 

Clm'innnti  Times  Star 
Rain  Service  Motto  Is  “Illustrate  To-day's 
News  To-daj’.”  Try  It. 

BAIN  NEWS  SERVICE 
32  Union  Square,  E.,  N.  Y.  City 


IF  3’ou  are  intending  to 
do  some  national  adver¬ 
tising,  the  Promotion 
Department  of  the  Shaffer 
(rroH])  of  newspapers  will 
ghully  assist  you  with  infor¬ 
mation  regarding  the  trade 
territories  in  which  these 
newspapers  are  located. 

Chicago  Evening  Post 
Indianapolis  Star 
Muncie  Star 
Terre  Haute  Star 
Rocky  Mountain  News 
Denver  Times 
Louisville  Herald 

PROMOTION  DEPT. 
SHAFFER  GROUP 

12  S.  Market  Street,  Chicago 


THE  EDITOR  &  PUBLISHER  AND  THE  JOURNALIST 
NEWS  OF  THE  SCHOOLS  OF  JOLRNAIJSM 


have  1)0011  forced  to  discontinue  publica¬ 
tion  in  recent  months.  Now  that  Swe¬ 
den’s  embargo  is  in  effect  prices  will 
mount  higher,  and  the  publishers  will 
be  faced  with  the  most  serious  problem 
of  the  war. 

According  to  Lloyds,  who  are  the 
greatest  paper  manufacturers  in  the 
country,  there  is  only  suffleient  pulp  in 
Great  Britain  to  meet  normal  require¬ 
ments  until  March  1.  A  week  ago  the 
announcement  was  >made  that  the  in- 
lishers  to  put  an  extra  charge  on  book.s. 


PITTSBURG 


[III  this  lUiMrliiirnl  will  be  presented  Jt  wa.s  in  the  South  that  journalism 
each,  ux’ek  news  items  from  the  Colleges  as  a  separate  profession  first  received 
and  Uniivrsities  in  whieh  journalism  is  college  recognition.  When  General 
taught.  Occasional  contributions  are  in-  Lee  was  connected  with  Washington 
rited  from  such  institutions,  the  only  University,  now  Washington  and  Lee, 
restriction  being  that  the  matter  sent  he  established  such  instruction,  but 
in  shall  be  brief,  important,  and  of  gen-  this  was  afterward  abandoned. 
eral  interest. — Ki>.]  As  a  sort  of  lalxjratory  in  which  to 

,.  ,  1  •  IT  .  ..  .study  the  actual  conditions  of  getting 

(.olumb.a  Ln.vers.ty.  ^  University  school  has 

“Man’s  l.aw,’’  a  one  act  playlet  by  secured  the  use  of  the  plant  of  the 
Alfred  tJrunlK'rg,  a  .senior  at  the  School  Charlottesville  I'rogrcss,  an  afternoon 
of  Journalism,  is  lieing  produced  in  daily, 
vaudeville.  The  sketch  is  taken  from 
Mr.  Grunl)erg’s  ’’Quality  of  Mercy." 

Fredrick  Christian  Schang,  ’15,  has 
tx‘en  appointed  assistant  dramatic  edi¬ 
tor  of  the  New  York  Tribune. 

William  1’.  Beazell,  of  the  city  staff 
of  me  New  York  World,  spoke  before 
the  School  Wednesday  night  at  a  meet¬ 
ing  of  the  Ihilitzer  Press  Club.  Before 
the  School  of  Journalism  opened,  Mr. 

Beazell  contributed  ideas  and  sugges¬ 
tions  which  were  used  in  making  the 
curriculum. 

Dr.  Talcott  WilUams  gave  a  talk  in 
Arabic  before  the  Oriental  Society  in 
Philadelphia  on  Thursday  evening, 

January  13,  and  on  Friday,  January  14 
was  the  principal  speaker  in  Water- 
town,  N.  Y.,  before  the  Association  of 
Editors  of  Northern  New  York.  Dr. 

Williams,  Senator  Phelan  of  California, 
and  Senator  Wadsworth  of  New  York, 
discussed  “National  Preparedness”  last 
Tuesday  morning  before  the  National 
Civic  Federation  at  Washington,  D.  C. 

F.  F.  Vande  water,  ’14,  has  been 
covering  the  Mohr  trial  in  Providence 
for  the  New  York  Tribune. 

Lockwood  Barr,  managing  editor  of 
the  Wall  Street  Journal,  talked  before 
Albert  W.  Atwood’s  financial  class 
Friday,  January  21  on  the  daily  routine 
of  making  a  financial  newspaper.  FTn- 
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Also  the  city  of  happyized 
homes  and  substantial  workmen 

Write  to  W.  E.  Moffett,  Advertis¬ 
ing  Manager,  1‘itt.sburg,  or  to 
Verrvx' A  Conklin,  Brunswick  Build¬ 
ing,  X.  Y.,  Steger  Building,  Chi¬ 
cago,  for  any  information  desin'd. 


University  of  Oregon. 

One  editor,  one  managing  editor,  five 
city  editor.s,  and  nearly  a  dozen  report¬ 
ers  in  Oregon  were  once  students  in 
the  department  of  journalism.  No  one 
of  these  took  all  of  the  work  offered  in 
the  department,  as  most  of  them  were 
partly  through  the  University  when 
the  department  of  journalism  was  es- 
tabli.shed.  Most  of  them  have  gone  to 
the  smaller  cities,  attracted  by  the  all¬ 
round  experience  to  be  obtained,  and 
by  the  greater  chance  of  becoming  in 
time  owners  of  papers.  Their  present 
whereabouts  are  as  follows: 

Ijce  Hendricks,  managing  editor 
Salem  Statesman;  Roger  Moe,  editor 
and  proprietor  Mosier  Bulletin; 
Henry  F'owler,  city  editor  Baker  Even¬ 
ing  Herald;  Clarence  Ash,  city  editor 
Coos  Bay  Times,  Marshfield;  Walter 
F'isher,  part  owner  Roseburg  Evening 
News;  Bert  S.  Jerard,  city  editor  Pen¬ 
dleton  Evening  Tribune;  William 
Ryan,  city  editor  Eugene  Daily  Guard; 
Fidison  Marshall,  reporter  Klamath 
Daily  Herald,  and  short  story  writer, 
with  a  half  dozen  stories  placed  with¬ 
in  the  last  year;  Harry  Crain,  reporter 
Western  World,  Bandon;  F’red  Dunbar, 
reporter  Eugene  Morning  Register; 
Helen  Driver,  special  writer  Tacoma 
Daily  News;  Mary  Anne  Smith,  former 
photoplay  writer  on  the  Oregonian; 
Victor  A.  Phelps,  Condon  Times;  Law¬ 
rence  Dinneen,  reporter  Oregon  Daily 
Journal,  Portland;  Arthur  R.  Crawford, 
Heppner  Gazette  Times;  Franklin  S. 
.\llen,  police  reporter  Portland  Orego¬ 
nian. 


University  of  Missouri. 

Frank  W.  Rucker,  who  was  graduated 
from  the  School  of  Journalism  in  1913, 
and  who  has  since  that  time  been  busi¬ 
ness  manager  of  the  Independence 
(Mo.)  Examiner,  has  been  elected  a  di¬ 
rector  of  the  Examiner  Printing  Com¬ 
pany  of  Independence,  Mo.,  publishers  of 
the  Jackson  Examiner  and  the  Inde- 
IH'ndence  Examiner. 

E.  V.  Nash,  of  the  class  of  1914,  and 
who  is  now  city  and  news  editor  of  the 
Maryville,  (Mo.)  Democrat-F'orum,  has 
been  awarded  the  Rhodes  scholarship 
from  Missouri,  and  will  sail  next  Sep¬ 
tember  to  enter  the  October  term  at  Ox¬ 
ford  University. 
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covers  Washington,  D.C.,  more 
thoroughly  vrith  one  edition 
than  any  other  paper  in  the 
United  States  covers  the  city 
in  which  it  is  published. 

Member  of  the  A.  li-.  C. 
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What  Do  You  Know  About  This? 

The  Times-Leader  is  the  only  one  of  the 
three  New  Haven.  Conn.,  evening  newspa¬ 
per."!  which  opened  its  books  to  the  recent 
audit  of  the  Audit  Bureau  of  Circulations. 
The  S.  C.  BECKWITH  SPECIAL  AGENCY 
New  York  Chicago  St.  Louis 
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in  Colorado  Springs  banks 
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You  MUST  Use  the 

LOS  ANGELES 


Prison  Association,  ^voca  ea  tne  aooii-  Conditions  Seem  Serious  Bet  auHc  of 
tion  of  Sing  Sing  Prison  last  Tuesday.  ,  ,  , 

Thomas  Uzell,  assistant  editor  of  Sweden  s  Stopping  ood  Pulp 

(’ollier’s  Weekly,  is  teaching  Professor  Sweden’s  prohibition  of  the  exporta- 
Htkin’s  class  in  short  story  writing  tion  of  wood  pulp  to  England  is  re- 
during  the  latter’s  illness.  garded,  both  in  London  and  in  Stock- 

- - -  holm,  as  an  act  of  reprisal  ^gainst  Great 

Journalism  in  Butte  School  Britain  for  the  seizure  of  mails  destined 

The  Butte  (Mont.)  Business  College  for  Sweden, 
ha-s  e.stablishcd  a  night  course  in  news-  Nine-tenths  of  the  pulp  used  for 

writing  embracing  a  period  of  10  paper-making  in  England  comes  from 
weeks  ’  Byron  E.  Cooney,  publisher  of  Norway  and  Sweden.  The  result  of  this 
the  Montana  American,  of  Butte,  has  embargo  will  probably  be  a  great  in- 
been  called  to  the  new  chair  and  has  crease  in  the  price  of  paper  in  England, 
arranged  the  cour.se  of  study  and  lec-  Commenting  on  the  prohibition  of 
ture.s  The  latter  aie  designed  to  cover  wood  pulp  as  a  phase  of  the  blockade 
the  rudiments  of  the  art  of  gathering  situation,  the  Westminster  Gazette,  of 

and  writing  news  articles.  ^  i 

This  act  of  the  Swedes  is  a  re- 

.  ...  t  v: _ minder  to  tho.se  who  have  been  urg- 

nivtrMV  o  g  ^  complete  blockade  of  neutrals 

For  .some  yeai's  a  depaitm^t  o  the.se  have  a  power  of  retaliation 

journalism  has  l>een  desiixxi  at  Thomas  may  be  even  more  inconvenient 

Jefferson’s  university,  which  has  been  than  the  loss  of  our  supplies, 

for  years  pre-eminent  is  so  many  lines  “Xhe  paper  difficulty  can  probably 

of  university  activity  in  the  south.  It  adjusted  but  only  by  concessions  on 
was  not  until  last  fall  however  that  side.  Interference  with  neutral 

President  E.  A.  Alderman  announced  trade  may  not  prove  quite  such  smooth 
the  installation  of  .such  in.struction,  un-  sailing  as  some  persons  fondly  imagine.” 

der  the  direction  of  I^on  R.  Whipple,  j.,  the  Northcllffe  papers  that  have 

B.  A.,  M.  A.,  an  experienced  newsi>aper  been  loudest  in  their  demands  for  the 
man  and  magazine  writer.  The  new  crippling  of  neutral  trade,  especially 
courses  immediately  became  very  popu-  with  the  Scandinavian  countries.  It  is 
lar,  and  there  are  now  about  fifty  stu-  the  Northcliffe  papers  that  will  feel 
dents  taking  the  work.  Several  courses  the  wood-pulp  cmliargo  most,  becau.se 
were  offered,  some  of  a  very  technical  they  are  the  greatest  consumers, 
and  practical  nature,  and  others  deal-  Only  recently  the  Newspaper  Society, 
ing  with  the  theoretical  and  ethical  side  of  Ixindon,  which  represents  newspapers 
of  the  newspaper.  Mr.  Whipple  has  throughout  Great  Britain,  decided  that 
lieen  on  the  St.  Ixiuis  Republic,  Wash-  in  view  of  the  enormous  increase  in  the 
Ington  Times,  and  Itichmond  Times-Dis-  price  of  wood  pulp,  cither  there  would 
patch,  and  in  journalistic  work  in  gen-  have  to  be  a  reduction  in  the  size  of  the 
eral  for  about  a  decade.  He  expects  a  papers  by  50  per  cent,  or  an  increase 
gradual  expansion  and  growth  of  the  of  50  per  cent  in  their  price, 
school  in  the  next  few  years,  until  it  will  creased  cost  of  paper  had  forced  pub- 
become  a  force  in  Southern  journalism.  Many  British  provincial  newspapers 
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“  INDIJSTHIAI,  l•KF.PAK^;l)N^;SS'’ 


S|»«*«Thrf<  aii)i  DisrussioiiH  l»y  llic  New 
York  Trade  Press  Assoeialioii 

At  the  meeting:  of  the  New  York  Trade 
I’feas  Association,  at  the  New  York  Ad- 
vertisinp  Club,  on  Thur.sday  evening:, 
A.  C.  Pearson,  the  president,  presided, 
and  an  address  was  delivered  by  W.  l,i. 
.sJaunders,  of  the  Naval  Consulting 
Hoard,  on  “Industrial  Preparedness.” 
He  said  in  part: 

“The  people  of  the  United  States,  like 
the  Helgians,  are  by  nature  and  ex- 
r)erience  peace  loving  and  industrious. 
The  Belgians  felt  secure  because  the 
larger  nations  had  guaranteed  their 
neutrality.  We  have  felt  secure  because 
of  our  i.solation.  We  now  kno%v  that  a 
guarantee  of  neutrality  has  failed  as  a 
means  of  protection,  and  we  also  know 
that  the  progre.ss  of  the  world  in  fast 
ships,  aeronautical  apparatus,  wireless 
service,  and  in  long  distance  guns  has 
made  our  isolation  less  protective  than 
it  wa.s. 

“Industrial  preparedness  means  some¬ 
thing  more  than  mere  capacity  to  nake 
shells.  It  means  a  knowledge  uf  the 
capacity  of  the  mines  and  mills  and  the 
extent  to  which  they  are  able  to  re¬ 
spond  when  called  upon.  It  means,  fur¬ 
ther,  a  knowledge  of  the  capacity  of 
every  indu.stry  which  may  be  capable  of 
supplying  things  that  are  needed  for 
war.  This  covers  a  wide  field,  from 
food  and  clothing  to  hospital  equip¬ 
ment,  motor.s,  animals  and  telephone, 
telegraph  and  railway  accommodations. 

“Industrial  preparedness  is  the  first 
step  in  the  protection  of  the  country 
against  attack.  It  is  not  alone  the 
first  step,  but  it  is  the  mo.st  important 
one,  a  step  which  is  less  expensive  than 
any  other  and  which  should  excite  less 
antagonism.  If  we  are  nurturing  a  vine 
so  that  it  may  spread  its  branches  in 
healthy,  luxurious  growth  we  begin  at 
the  roots,  and  here  is  where  industrial 
preparedne.ss  reaches  the  source  of  all 
protective  measures. 

“The  thought  in  my  mind  is  quite  dif¬ 
ferent  from  that  which  is  ushaliy  ex¬ 
pressed  in  advocacy  of  military  train¬ 
ing.  What  I  am  thinking  of  is  a  con¬ 
centrated  and  coordinated  effort  among 
men  in  the  indu.strios  of  life  in  the  direc¬ 
tion  of  preparedness  against  attack.  The 
men  who  are  making  this  country  rich 
should  be  prepared  to  maintain  the 
.safety  and  .strength  of  their  possession.” 

Other  retnarks  were  made  b.v  A.  A. 
Cray,  of  Chicago,  president  of  the  Fed¬ 
eration  cf  Trade  Press  Association.s,  and 
by  C.  A.  Tupper,  president  of  the  Chic¬ 
ago  Trade  Press  As.soqiatlon. 

In  the  di.scussion  that  followed,  L.  P. 
•Mford,  editor  of  the  American  Machin¬ 
ist,  suggested  .several  classifications  in¬ 
to  which  the  machinery  manufacturers 
of  the  country  might  be  divided  in  re¬ 
sponse  to  the  nation’s  call  for  the  mo¬ 
bilization  ef  mar'hinery. 

H.  M.  Swetland  reviewed  briefly  the 
great  necessity  for  a  comprehen.sive 
system  of  good  roads,  .so  that  mobiliza¬ 
tion  could  be  effected  witho<it  delay 
through  transportation  of  men  and  arms 
rapidly  from  point  to  point. 

H.  C.  McCready  .sugge.sted  that  super¬ 
vision  and  encouragement  by  Covern- 
ment  inspectors  in  various  machine 
shops  would  bring  about  a  greatly  in¬ 
creased  efficiency  in  management  and 
protluction.  This  was  the  case  abroad, 
both  in  Germany  and  in  Great  Britain, 
where,  despite  great  Increases  in  the 
I>rice  of  raw  material  and  the  cost  of 
labor,  the  price  of  the  finished  article 
had  risen  very  little. 


Will  War  on  Nostrunis 
District  Attorney  Swann,  of  New 
York,  outlined  his  plans  to  combat  the 
narcotic  and  nostrum  evils  in  New 
York  City  at  the  opening  of  the  Drug 
Show  of  the  American  Druggists  Syn¬ 
dicate  at  .Madison  S<iuare  Garden; 
“One  of  tne  worst  cvil.s,”  he  said,  “is 
th(^  advertising  of  iiostiums  for  the 
cure  of  such  incurable  dise.-i.st's  as  can¬ 
cer  ami  tuberculosi.s.  if  nec<!.s.sary 
1  will  go  to  the  legi.slasture  and  even 
to  Congress  for  proper  laws.” 


BOYS’  CLUB  CAMPAIGN 
CLOSES  WITH  1108,061 


Final  Kcporlts  and  Contrihutions  Submitted 
by  the  Team  (Captains—  Everyone  Greatly 
Pleased  with  the  Sueeess  of  the  Under¬ 
taking— Praise  for  the  (Generosity  of  the 
New.spapers  and  Advertising  Men. 


The  ten-day  campaign  of  the  New' 
York  Boys’  Club  A.ssociation  was  closed 
at  noon  yesterday.  The  total  amount 
received  in  cash  and  subscriptions  from 
citizens  was  $108,064.70.  Of  this  sum 
the  teams  obtained  $98,064.70  and  the 
balance,  $10,000,  was  released  by  the 
general  committee  of  the  campaign.  The 
captains  of  the  teams  were;  O.  O.  Har- 
I'iman,  G.  Baiz,  F.  W.  Edgar,  S.  T. 
Bennett,  W.  S.  McClave,  R.  B.  McClure, 
T.  K.  Oliphant,  John  V.  Cattus,  (’harles 
H.  Dee,  D.  W.  Calkins,  Clyde  Martin, 
William  Edward  Hall,  George  A.  Wash¬ 
ington,  Joseph  C.  .Mulford,  Frank  Gul¬ 
den,  A.  P.  Thomitson,  C.  H.  Wentz,  P. 
D.  Dodge,  James  .McKernan,  Charles 
’I'au.ssig  and  F.  \V.  Murray. 

.\  meeting  of  the  citizens’  committee 
of  the  campaign  will  be  held  on  Monday, 
when  plans  will  be  made  to  procure  the 
remainder  of  the  $500,000,  which  the 
committee  started  out  to  accumulate 
through  the  ten-day  cami>aign. 

Speaking  of  the  succe.ss  of  the  catn- 
I)aign,  Robert  Stuart  Scarburgh,  ad¬ 
vertising  manager  of  the  New  York 
Telephone  Company,  .said  that  if  the 
people  of  the  city  had  contributetl  to¬ 
wards  the  undertaking  as  generously 
as  the  newspapers,  the  association 
would  now  have  $2,000,000  in.stead  of 
the  $500,000  which  the  association 
started  out  to  collect. 

From  the  point  of  publicity  the  cam- 
I>aign  was  a  wonderful  one.  The 
newspapers  opened  their  columns  most 
liljerally.  Mr.  Scarburgh  secured  un¬ 
limited  support  from  the  publishers  and 
advertising  men  throughout  the  city. 
Rules  as  to  free  space  were  practically 
susi)ended,  and  nearly  every  New  York 
City  and  Brooklyn  newspaper  gave 
lil>erally  not  only  of  its  news  and  edi¬ 
torial  department.s,  but  display  adver- 
ti.sing. 

The  advertisements  were  mostly  three 
columns  wide  and  ten  inches  deep  and 
ai)peared  daily  in  many  of  the  news¬ 
papers.  Reporters  were  given  special 
as.signrnents  on  the  campaign  by  their 
city  editors  and  followed  the  daily 
events  carefully. 

Mr.  Scarburgh  says  that  the  support 
given  by  the  newspaper  and  advertis¬ 
ing  men  of  New  York  city  is  highly  ap- 
I)reciated  by  himself  and  all  Interested 
in  the  cami)aign,  and  has  been  simply 
wonderful  in  genero.sity  and  fine  spirit. 

Among  those  who,  he  .said,  were  par¬ 
ticularly  generous  and  to  whom  special 
thanks  are  due  were: 

The  Now  York  City  Car  .Advertising 
Company,  Fifth  Aventie  Bus  Company, 
Broadway  Subway  Home  Boro  Car  Ad¬ 
vertising  Company,  Inc.,  and  Ward  and 
Gow,  for  placing  6,000  car  cards  and 
700  one-sheet  posters. 

The  O.  J.  Glide  Company  for  an  il¬ 
luminated  sign  at  Thirty-sixth  Street 
and  Broadway. 

Frank  V.  Strauss  and  Company  for 
space  in  theatre  programmes. 

I./ee  I.rfish  for  signs  di.splayed  on  the¬ 
atre  curtains  both  in  Manhattan  and 
Brooklyn. 

The  moving  pictures  theatres  for 
showing  lanterns  slides. 

George  Ethridge  Company  for  sketch¬ 
es  and  ill u.st rations. 

The  Bathe  Weekly  for  motion  pic¬ 
tures. 

The  Circulation  Managers  of  the 
newspajiers  for  |»la»'ing  signs  on  their 
delivery  wagons. 

'Phe  New  York  World  for  printing 
and  placing  posters  and  pincard.s. 

B.  A.  Trode,  of  the  Boomerang  .Ad¬ 
vertising  System,  for  a  sliding  sign  at 
Forty-second  Street  and  Broadway. 


The  Baterson  Bress  foi-  printed  mat¬ 
ter. 

The  T.  H.  Crosley  Company  for  elec¬ 
trotypes. 

The  campaign  extended  over  ten 
days  and  was  conducted  for  the  pur¬ 
pose  of  raising  $500,000,  one-half  to  be 
u.sed  for  an  addition  to  the  present  club 
hou.se  and  its  upkeep  of  the  Boys’  Club 
of  Avenue  A,  and  the  other  half  for 
the  erection  of  a  new  club  house  on  the 
West  Side  and  its  upkeep  for  the  Boys’ 
Club  of  the  AA'^est  Side,  succes.sor  to  the 
Newsboys’  Home  Club. 

Among  those  who  were  chiefly  inter¬ 
ested  in  the  campaign  are  William 
ShillalK-r,  Jr.,  Ralph  Bulitzer,  Ogden  M. 
Reid,  Emil  M.  Scholz,  Frank  Gulden, 
Richard  S.  Crummy,  William  R.  Hearst, 
Herliert  F.  Gunnison,  Herbert  D.  Bridg¬ 
man,  F.  B.  Adam.s,  F.  W.  Allen,  H. 
S.  Brooks,  R.  Bayard  Cutting,  I/oyall 
F'arragut,  E.  Trowbridge  Hall,  Mere¬ 
dith  Howland,  Otto  H.  Kahn,  N.  C. 
Kingsbury,  G.  Hermann  Kinnicutt,  AV. 
Bercy  Knapp,  James  Barrish  Lee,  Will¬ 
iam  E.  Dewis,  Ja.son  Rogers,  Dean 
Plmery,  Williani  Shillalier,  Ward  B. 
(’hamlierlin,  Samuel  Strauss,  Edward 
A.  Rumley,  AA’illiam  C.  Reick,  E.  D.  De- 
Witt,  Allan  McCulloh,  Guy  R.  Mcl^ane, 
Richard  L.  Morris,  PGliphalet  N.  Botter, 
Bercy  R.  Byne,  Bercy  A.  Rockefeller, 
(’harles  H.  Sabin,  Gen.  W.  AV.  Skiddy, 
P’rederii'k  Straus.s.  P'i'ancis  H.  Tabor, 
(’lark  AV’illiarn,  Superintendent  I.iOUis  P". 
Downer. 


PLEDGED  TO  BETTER  ADS 


San  Franrisro  Association  Starts  New 
Yeaf  With  Vigorous  Loral  Campaign. 

San  p-KANcisco,  January  14. — At  the 
annual  mcHding  of  the  Adverti.sing  As¬ 
sociation  of  San  P’ranci-sco,  the  associa¬ 
tion  i>ledged  itself  to  the  creation  of  a 
new  advertising  atmosphere  in  San 
Ph-ancisco,  by  a  campaign  against  un¬ 
truthful  advertising  and  to  a  pro¬ 
gramme  of  constructive  boosting  of  lo- 
i ally-manufactured  products. 

New  officers  and  directors  were  in- 
.stalled,  including  the  following:  Fred¬ 
erick  S.  Nelson,  president;  AA''.  J.  Bona, 
first  vice-|>resident ;  C.  H.  Tallant,  sec¬ 
ond  vice-|)resident;  Grant  Gordon,  sec¬ 
retary  and  treasurer. 

Ih-e.s’dent  Nelson  outlined  what  he 
hopes  to  accomplish  as  follows;  “The 
Advertising  Association  begins  the  new 
year  on  a  fdatform  pledging  betterment 
of  advertiwng  in  this  city.  AA’e  intend 
to  do  away  with  untruthful  advertis¬ 
ing.  to  bring  about  increased  newspa¬ 
per  advertising  of  the  right  sort,  and 
to  make  adverti.sing  more  productive. 
AA’e  will  work  for  the  constructive  up¬ 
building  of  adverti.sing  among  manufac¬ 
turing  and  wholesale  interests  to  create 
greater  activity  in  and  consumption  ot 
locally  manufactured  jiroducts,  thus 
creating  more  jobs  for  men  with  famil¬ 
ies,  increasing  the  population  and  mak¬ 
ing  for  increased  prosperity,  all  through 
the  'uedium  of  honest  adverti.sing.” 

J.  P’loyd  AVilson,  president  of  the  Dos 
Angeles  .Ad  (’bib,  is  a  San  P'rancisco 
visitor.  He  is  here  for  the  purpose  of 
enlisting  the  co-operation  of  the  local 
Ad  ('lub  in  circulating  California  adver¬ 
tising  matter  in  the  lOast. 


All  Clubs  Plan  Joint  Work 

A  plan  to  bring  the  adverti.sing  clubs 
of  Milwaukee  and  (Chicago  into  closer 
working  relations  was  launched  Tues¬ 
day  night,  when  an  informal  reception 
to  a  numlier  of  members  of  the  Adver¬ 
tising  .As.sociation  of  Chicago  was  given 
by  the  Milwaukee  Advertising  Club. 
Arnold  Joerns,  chairman  of  the  educa¬ 
tional  committee  of  the  (’hicago  Club, 
.said  that  because  of  the  situation  of  the- 
two  cities  the  plan  wa.s  a.ssureil  of  suc- 
ce.s.s,  S.  IK*  AVitt  (’lough,  jiresident  of 
the  .Advertising  A.s.so<-iation  of  Chicago, 
prai.si'd  tin*  spirit  and  the  energy  of 
the  .Milwaukee  Club,  and  declared  that 
the  advertising  exhibit  being  held  under 
the  auspices  of  the  .Milwiuikee  organiza¬ 
tion  was  a  revelation. 


Leader  in 

AUTOMOBILE  ADVERTISING 

lineR  of  Atitomoblle  advcrliRinir 
were  published  In  The  New  Yoric  Times 
in  1915 — (greatest  volume  ever  i»rlnt»»d  in 
one  year  by  any  New  York  morning  news¬ 
paper. 

lines  were  publisluNl  in  the  Auto¬ 
mobile  Section  of  The  Times.  Sunday. 
January  2 — gn^atest  volume  ever  printtNl 
In  a  single  issue  by  any  New  York  news¬ 
paper. 

75,074  lines  were  published  In  The 
Times  in  Show  Week — greatest  volume 
published  by  any  New*  York  newspapi'r 
in  that  perioii — 17,328  lines  more  than 
the  newspaper  in  sei'ond  place. 


®ltr 

Pittaburi}  itBpalrb 

Possesses  a  clientele  all  its  own, 
representing  incomes  above  the 
average.  It  reaches  the  actual 
buying  power,  therefore  best  for 
advertisers. 

WALLACE  G.  BROOKE 
Brunswick  Building,  New  York 
THE  FORD-PARSONS  CO.. 
Peoples  Gas  Building,  Chicago 
H.  C.  ROOK. 

Real  Estate  Trust  Building,  Philadelphia 

The 

Detroit  Free  Press 

“Michigan’s  Greatest  Newspaper” 

Member  A.  B.  C. 

The  Largest 

2-Cent  Morning  Circulation 
In  America 

Rates  and  information 
direct,  or  from 

VERREE  &  CONKLIN,  INC. 

Brunswick  Bldg.,  Steger  Bldg., 

New  York  Chicago 


IT.  PROGRESSO 
ITALO-AMERICANO 

Established  1880 

(Member  Audit  Bureau  of  Circulations) 
Daily  average  net  circulation  last  postofiice 
statement,  134,286  copies. 

II  Progresso  Italo-Americano  enjoys  the 
distinction  of  being  the  largest  and  most 
successful  Italian  paper  among  the  Italians 
in  the  United  States,  which  means  among 
a  responsive  and  responsible  class  with  pur¬ 
chasing  power  to  buy  advertised  goods. 

IL  PROGRESSO  ITALO-AMERICANO 

CHAV.  CARLO  BARSOTTI, 

Ed.  and  Pub. 

42  Elm  St.,  New  York  City 


®hp  Nrui  ^Jnrk 

Eurntng  ilatl 

enjoys  the  confidence  of  its  read¬ 
ers. 

Its  readers  have  a  buying  power, 
per  capita,  second  to  that  of  no 
other  daily  paper  published  in 
America. 

Its  average  net  paid  circulation 
for  August  was  in  excess  of 

158,000 

A  do.sirable  advertising  nic*diiini 


Buffalo  News 

EDWARD  H.  BUTLER 

Editor  and  Publisher 

"The  only  Buffalo  newspaper  lhal  cen¬ 
sors  its  advertising  columns.  Many  of 
our  advertisers  use  our  columns  exclusive¬ 
ly.  The  above  is  one  of  the  many  rea¬ 
sons  v/hy.” 

MEMBER  A.  B.  C. 

I'oieign  Advertising  Representatives 
KELLY-SMITH  COMPANY 
221)  l-'ifth  Avenue  Lytton  Building 

NEW  YORK  CHICAGO 
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THE  EDITOR  &  PUBLISHER  AND  THE  JOURNALIST. 


CIRCULATION  NEWS,  VIEWS  AND  OBSERVATIONS 

Being  a  Department  Edited  by  a  Regular  Cireulation  Man  and 
Designed  to  be  Helpful  to  Cireulation  Managers  Everywhere. 

By  Harvester 


- THAT  “LAZY  DOLLAR” - 

It  in  tied  np  In  tnerohandise  that  6oos 
not  move.  If  is  not  **on  the  job.**  Its  fa¬ 
vorite  resort  is  the  warehouse  of  the  manti- 
iMOturer.  How  to  put  it  to  work  the 
problem  of  the  day.  solved  In  that  wonderful 
book  just  Issued  from  the  press  entitled 
•*KEKPI\G  A  IHILKAR  AT  WORK” 
written  by  TRirMAN  A.  DeWEKSK,  an  ad- 
vertisinit  expert  of  national  reputation.  A 
iHiok  for  the  manufarture  and  merchant,  the 
banker,  the  business  man.  It  is  published  by 
The  Kcyr  York  Evening  Post,  printed  by  The 
Nation  Pnw.  and  will  l»e  sent  to  any  ad¬ 
dress  upon  r«*eeipt  of  the  price.  One  Dollar. 

The  New  York  Evening  Post 

More  Than  a  Newtpapei — A  National  Imdtutioo 
Member  A.  B.  C. 

PuUicalkin  Oftce,  20  Vesey  Street,  New  York 
Eastern  Foreign  Ofice.  1 103  Wortd  Building.  N.  Y. 
Western  Oftce,  McCormick  Building.  Chicago 


USE 

UNITED 

PRESS 

FOR 

Afternoon  Papers 

General  Office*,  World  Bldg.,  New  York 


SPECIFY 

CLINE-WESTINGHOUSE 

Motor  and  Control 
Equipments 

FOR  WEB  PRESSES 

SPECIAL  MOTOR  DRIVES  for 
STEREOTYPE  MACHINES 

LINOTYPE  MOTOR  DRIVES 

CLINE  ELECTRIC  MFC.  CO. 

Fisher  Bldg.,  Chicago 


Ten  Million  a  Week  Says 
Government  Report 

A  special  service  syn¬ 
dicated  gratuitously  to 
papers  who  desire  live 
movie  topics. 

The  Vitagraph  Company 
of  America 

East  isth  St  &  Locust  Ave.,  Bklyn,  N.  V. 
NEW  YORK  LONDON 

CHICAGO  PARIS 


The 

PITTSBURG  PRESS 
Has  the  LARGEST 

Daily  and  Sunday 

CIRCULATION 
IN  PITTSBURG 

I.  A.  KLEIN,  Metropolitan  Tower,  N.  Y. 
John  Glass,  People*  Ga*  Bldg.,  Chicago 
Foreign  Advertising  Representatives 


In  V  I  T  T  S  BURG  II 

Our  Competitors  are  amazed  at  the  growth 
in  Circulation  and  Advertising  being  made 
by 

The  POST  and  The  SUN 

WHY  ? 

Because  The  Pittsburgh  Post  and  The 
Pittsburgh  Sun  are  to-day  the  best  news¬ 
papers  in  Pittsburgh.  The  most  wide-awake, 
up-to-date  Daily  papers  ever  published  in 
that  city,  and  the  great  public  is  realizing 
the  fact  more  and  more  every  day. 

CONE.  LORENZEN  &  WOODMAN, 
Special  Representatives 
New  York,  Detroit,  Kansas  City,  Chicago 


RECOLLECTIONS  OF 

S.  J.  RICHARDSON 


L-d  OM-Tini»-  Fight  of  \«-w  Y'ork  News- 
deah-rs’  Union  .Against  American 
News  Company  —  Serious  Disappoint¬ 
ment  in  the  Bronx — Now  Publisher 
Portland  (  Me. )  Eastern  Argus. 


Hr  KnwiN  T.  Jones. 

“The  letter  next  to  yours  on  my  letter 
ha.sket  before  me  as  1  dictate,  is  one  from 
Stephen  J.  Hichardson.  Xow.  I  dare  say 
that  you  know  Richardson. ”  What  a 
flood  of  recollections  these  words,  com¬ 
ing:  as  they  did  a  few  days  ago,  brought 
up! 

Know  Stephen  J.  Richardson!  My  ac¬ 
quaintance  began  with  Steve  over  thirty 
years  ago.  At  that  time  he  was  a  news¬ 
dealer,  running  a  small  place  on  Ninth 
avenue.  Richard.son  always  figured 
very  prominently  among  newsdealers. 
He  was  naturally  of  a  go-ahead  dispo¬ 
sition — posse.ssed  big  ideas,  backed  by 
a  determination  to  make  good. 

Richardson  was  president  of  the 
Newsdealers’  Union  when  it  made  its 
fight  against  the  American  News  Com¬ 
pany.  This,  if  I  recall  the  date  cor¬ 
rectly,  was  along  about  1887  or  1888. 
This  fight  on  the  part  of  the  newsdeal¬ 
ers  against  a  company  of  the  strength 
of  the  American  News  Company  brought 
out  the  fighting  qualities  of  Richard¬ 
son  and  at  the  same  time  gave  a  flick¬ 
ering  idea  of  the  combined  strength  of 
the  newsdealers,  if  properly  organized 
and  the  organization  run  along  strictly 
bu.siness  lines. 

I.ack  of  support  and  financial  back¬ 
ing  defeated  Richardson’s  aim  to  obtain 
more  direct  recognition  for  the  news¬ 
dealer.  Richardson’s  first  circulation 
position  was  with  the  Tribune.  The 
last  time  I  saw  Steve  was  about  three 
years  ago.  He  had  then  returned  to 
the  Tribune. 

HIS  WORK  ox  VARIOUS  PAPERS. 

His  greatest  work  was  during  the 
years  that  he  was  circulation  manager 
of  the  Hear.st  newspapers  in  New  York 
and  his  time  with  the  World.  His  work 
with  the  Hearst  newspapers  was  of  a 
very  sensational  character,  and  should 
stand  out  strongly  to  his  credit  as  a  cir¬ 
culation  manager  of  the  topmost  rank. 

Like  the  average  man  who  has  dem- 
on.strated  the  ability  to  do  big  things, 
Richardson  had.  and  has  today,  many 
unju.st  critics.  This  is  all  to  his  credit. 
Criticism  of  this  character  is  an  ac¬ 
knowledgment  of  merit,  and  I  think  I 
understand  Steve  well  enough  to  know 
that  he  so  accepts  this  habit  of  so 
many. 

Like  the  many  others  in  the  newspa¬ 
per  business,  Richardson  has  had  his 
experiences — has  made  his  changes — 
but  in  all  of  them  he  has  demonstrated 
the  fact  of  his  capabilities. 

I  am  not  clear  regarding  his  work  in 
the  Bronx,  but  I  believe  he  was  the  first 
man  to  make  a  decided  success,  in  that 
territory,  of  the  free-distrlbution  news¬ 
paper.  He  conducted  this  paper  for  sev¬ 
eral  years.  The  true  story  of  the  lo.ss 
of  his  share  of  this  property  that  he 
built  I  haven’t  correct  knowledge  of,  but 
I  do  know  that  it  was  a  very  bitter  blow 
to  him  at  the  time — one  that  many  men 
with  less  of  the  fighting  spirit  would 
never  have  overcome.  It  was  the  wip¬ 
ing  out  of  a  cherished  idea  and  it  cut 
Steve  deeply. 

AS  A  DEVEIX>PER  OF  AIDES. 

During  his  management  of  the  circu¬ 
lation  of  the  Hearst  New  York  papers, 
he  developed  Sf>me  very  al>Ie  lieutenants 
— men  who  have  since  made  their  mark 
— appreciated  good  work  on  the  part 


of  his  staff,  and  did  not  fail  to  express  in 
some  way  this  appreciation.  I  recall  an 
occasion  that  to  Richardson’s  mind 
brought  out  the  sterling  qualities  of  one 
of  his  men.  Richardson  wanted  Pat 
Reilly  for  special  bulletin  work,  and  as¬ 
signed  “Sam’’  Booth  to  get  him.  In¬ 
quiry  at  Pastor’s  Theatre  enabled  the 
genial  “Sam”  to  obtain  Reilly’s  home  ad¬ 
dress.  At  the  house  it  was  learned  that 
Reilly  was  at  Rockaway  Beach.  Not 
stopping  to  report  to  Richardson,  “Sam’’ 
took  the  fir.st  train  for  Rockaway.  Up¬ 
on  arrival  there  he  learned  that  Reil¬ 
ly  was  liathing.  To  make  a  long  story 
•short,  “Sam”  found  Reilly,  stated  his 
errand  and  returned  to  Richardson  with 
him.  An  increase  in  salary  was  in 
“Sam’s”  envelope  at  the  end  of  the  week. 

Richardson  is  now  making  good  as 
publisher  of  the  Dally  Elastern  Argus 
of  Portland,  Me.  The  Argus  is  one  of 
our  old  newspapers.  Steve  is  one  of 
the  “old  days”  workers,  but  full  of  the 
pre.sent-day  promotion  requirements, 
and  if  backed  by  his  present  people 
will  certainly  bring  the  Argus  more 
prominently  in  evidence  than  ever  be¬ 
fore  in  its  career.  Richardson  was 
never  strong  on  detail,  preferring  the 
broader  scope  of  publicity.  As  a  pub¬ 
licity  man  he  would  have  made  even  a 
greater  record  for  himself;  in  fact.  I 
believe  he  would  have  rivalled  the  great 
and  only  Tody  Hamilton.  Circumstances 
and  conditions  figure  heavily  in  one’s 
career,  and  straight  newspaper  work 
fell  to  Richardson.  From  newsdealer 
to  publisher  is  his  record,  and  it  is  one 
to  be  proud  of. 


REUNION  OF  E.\-NEWSBOYS 


Kan^a$  (Aty  (Mo.)  Old  Timers  Organ¬ 
ize  Tribute  to  the  Late  W.  R.  Nelson. 

(S[ipoI»l  to  tlie  E<lltnr  anil  Publisher.) 

Kansas  City,  Mo..  January  17, — The 
New.sl)oys’  Club  of  Kan.sas  City  was 
organized  at  the  clo.se  of  a  dinner  of 
ex-newshoys  at  the  Hotel  Edward,  to¬ 
night.  liarney  Harvey  was  elected 
president.  Dr.  Harry  C.  Czarlinttky 
vice  president.  A.  C.  Page  secretary 
and  James  P.  Aylward  treasurer. 

“It’s  a  long  way  from  the  ‘Busy  Bee 
Rib  House’  and  ‘Dutch'  Henry’s’  to  a 
banquet  where  you  eat  .soup  out  of  a 
cup  with  two  handle.s,”  as  Fatty  I/ewis 
put  it.  l)iit  the  150  ex-newsboys  made  it. 

James  P.  .\ylward.  attorney,  was  bo.ss 
hustler  of  the  occasion  and  started  the 
evening  by  reading  a  letter  from  Jake 
Cohen,  who  was  sorry  he  couldn’t  be 
there.  Jake,  who  now  owns  a  news 
company  with  .stands  in  fifteen  cities, 
wrote  a  letter  chock  full  of  news  from 
Memphis  about  “(Tinnamon  Bear,”  who 
was  South  America  bound;  “one-leg¬ 
ged  Silverstine,”  who  was  prospering  in 
Los  Angeles,  etc. 

Seriously,  the  newsboys — pa.st,  pres¬ 
ent  .and  future — had  reason  to  be  proud 
of  it  all.  Among  the  other  speakers 
were  Oeorge  Birmingham.  Dr.  Harry 
Oarlin.sky,  Jacob  Billikopf,  Denny  Cos¬ 
tello,  chief  of  police.  Hiram  W.  Ham- 
mil.  Alderman  J.  Leo  Ryan,  Frank  P. 
Wal.sh,  Mi.s.s  Fay  King  and  Tommy 
Flahive.  “Hurrah”  Smith  and  J.  L. 
Woods  Merrill  sent  letters  of  genuine 
regret. 

Both  Mr.  Birmingham  and  Bernard 
Harvey  spoke  feelingly  of  the  interest 
of  the  late  William  R.  Nelson  in  the 
boys.  “It  was  Mr.  Nelson’s  money  that 
buried  the  dead  newsboys  of  Kansas 
City,"  said  Mr.  Harvey. 


A  Bright  Little  Sheet 
Circulation  Manager  J.  J.  Holahan  of 
the  Roaiimont  (Tex.)  Enterprise  is.sues 
regularly  a  bright  little  sheet  called  En- 
terpri.se  Junior,  full  of  matter  Intorcnt- 
Ing  to  bis  carriers,  dealers,  etc. 


Corrigan  Coes  to  Denver 

Robert  J.  Coriligan  will  leave  St. 
Louis  February  1,  to  re.sume  his  con¬ 
nection  with  the  Shaffer  group  of 
newspapers,  which  he  left  four  years 
ago.  Mr.  Corrigan’s  new  duties  will 
be  the  management  of  circulation  for 


the  Rocky  Mountain  News  and  the 
Denver  Times.  In  leaving  the  St.  Louis 
Times  Mr.  Corrigan  has  the  well-wishes 
of  the  publishers.  He  was  In  charge 
of  the  circulation  and  promotion  de¬ 
partments.  and  under  his  direction  the 
’Times  had  gradually  grown  from  80,000 
to  100,000  circulation. 


Gambling  Strictly  Forbidden 

“Some  people  think  that  all  newsboys 
have  to  do  when  they  get  through  work 
is  to  gamble  in  their  clubhouse,”  said 
Solly  Schwartz,  president  of  the  Ro¬ 
chester  (N.  Y’.)  Newsboys’  Association, 
the  other  day.  “Persons  interested  in 
what  we  do  are  invited  to  visit  the  club- 
rooms  this  evening,  or  any  other  even¬ 
ing,  and  see  for  themselves.”  Games  of 
chance  are  excluded  from  the  club  by 
the  club’s  con.stitution,  which  forbid.s 
“any  betting  or  sport  of  any  variety  in 
which  money  is  at  stake,”  and  carries 
with  it  punishment  of  expulsion  from 
the  organization.  If  the  offender  is  not 
expelled  he  is  fined,  and  if  he  is  denied 
the  use  of  the  clubroom  he  is  not  al¬ 
lowed  to  take  part  in  the  club’s  activi¬ 
ties  for  a  month. 


Big  Carden  Contest  Planned 

('LiEA’ELANn,  January  19. — Plans  are 
under  way  for  the  1916  Plain  Dealer 
garden  contest,  and  indications  are  that 
the  event  will  surpass  anything  of  its 
kind  in  previous  years.  John  Boddy, 
city  forester  for  the  last  seven  years, 
will  be  in  charge  of  the  contest.  It  is 
estimated  1,500  gardens  will  be  entered, 
each  of  which  will  have  to  be  inspected 
three  times  during  the  summer. 


Oldest  Newsboy’s  Golden  Wedding 

At  Boyertown,  Pa.,  a  few  days  ago. 
Mr.  and  Mrs.  Henry  F.  Koch  celebrat¬ 
ed  their  golden  wedding,  twelve  direct 
descendants  helping  to  make  the  event 
merry.  Mr.  Koch  is  probably  the  old- 
c.st  “newsie”  in  Penn.sylvanla,  and 
among  the  olde.st  in  the  country.  He 
is  73  years  of  age.  He  commenced 
.sf.'lling  papers  fifty-three  years  ago  and 
is  still  serving  his  mornlna  and  ovon- 
Ing  routes  in  Boyertown. 


Robert  J.  Corrigan. 
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(lODHEAD  SPOKE  AT  SPOKANE 

Former  President  of  Associated  Ad 
(^lubs  Advised  Study  of  Human  Nature. 

Spokane.  Wash.,  January  14. — Will- 
iiim  Woodhead,  publisher  of  Sunset 
Mapizine  and  former  president  of  the 
Associated  Ad  club  organization  was 
puc.st  of  honor  and  principal  speaker  at 
a  luncheon  given  by  the  local  ad  club 
this  week. 

"If  you  want  to  lose  money  at  adver¬ 
tising,  employ  some  heaven-born 
genius:  but  if  you  want  to  get  results 
and  win,  employ  the  human -born  chap 
who  loves  and  tried  to  understand  his 
fellow  men,”  said  Mr.  Woodhead  in  dis¬ 
cussing  his  philosophy  of  advertising. 

"In  these  days  of  efficiency  experts, 
scientific  engineers  and  experts  of  all 
kinds  in  advertising  and  other  lines,  I 
.sometimes  think  that  rKJople  are  so  con¬ 
cerned  over  the  manner  of  how  a  thing 
is  to  be  done  that  they  never  do  the 
thing  itself.  It  isn’t  so  much  the  sci¬ 
ence  or  method  of  advertising  as  it  is  a 
complete  and  accurate  study  and  com¬ 
plete  understanding  of  human  nature.” 

Mr.  Woodhead  was  met  by  a  delega¬ 
tion  of  ad  men.  Plans  for  the  coming 
Coast  convention  to  be  held  in  Spokane 
In  June  were  discussed  by  Dr.  H.  S. 
Clemmer  and  President  F.  H.  Lloyd  of 
the  Pacific  Coast  Advertising  Men's 
association.  Mr.  Woodhead  agreed  to 
be  present  at  the  convention  and  said 
that  San  Francisco  will  send  a  repre- 
.sentativc  delegation.  At  the  luncheon 
Mr.  Woodhead  received  a  large  cake 
from  the  dining  car  service  of  the 
Northern  Pacific,  a  reproduction  of  the 
Sunset  Magazine  for  January. 


GETTING  AFTER  FRAUD  ADS 


Boston  Chamber  of  Commerce  Barking 
Passage  of  Printers'  Ink  Law. 

llosTON,  January  18. — The  Uctail 
Tr.ade  Board  of  the  Boston  Chamber  ot 
Commerce  has  introduced  a  bill  in  the 
lrgi.slature  to  stamp  out  fraudulent  ad- 
verti.sing  and  protect  consumers.  This 
bill  is  termed;  “A  Bill  Relative  to  Un¬ 
true  and  Misleading  Advertisements” 
and  is  based  upon  the  Model  Printers’ 
Ink  Law. 

A  special  committee  of  the  Chamber 
of  Commerce  has  been  studying  this 
matter  for  some  time,  and  in  accepting 
its  report  the  Board  of  Directors  of  the 
t’hamber  authorized  the  introduction  of 
the  bill. 

The  virtue  of  this  law  says  the  com¬ 
mittee’s  report,  is  that  it  covers  various 
points  which  have  been  found  defective 
in  present  laws,  as  to  securities,  serv¬ 
ice  and  misstatements  of  value,  and  has 
l)cen  found  w'orkable  in  other  states. 

The  Advertising  Vigilance  Associa¬ 
tion,  formed  by  the  Chamber  several 
years  ago  to  prosecute  violations  of  the 
fraudulent  advertising  law,  found  many' 
loopholes  in  the  present  law,  through 
which  an  advertiser  could  easily  slip. 

That  the  present  law  is  a  “sieve”  i.s 
the  claim  of  the  Massachusetts  Retail 
Shoe  Dealers  Association,  the  Massa¬ 
chusetts  Retail  Jewelers  Association 
and  others.  Shoe  men  say  that  dealers 
have  marked  inferior  shoes  with  the 
names  of  well  known  shoe  manufac¬ 
turers.  The  Jewelers  claim  that  silver¬ 
ware  is  often  *  misbranded  as  regards 
plating. 

Under  the  present  law  a  person  con¬ 
victed  of  advertising  in  an  untrue,  de¬ 
ceptive  or  misleading  manner  Is  liable 
to  a  fine  of  from  $10  to  $500.  This  does 
not  apply  to  newspapers,  advertising 
agents,  or  publishers. 


New  Orleans  Wants  It,  Too 
With  a  view  to  bringing  the  191T 
•■onvention  of  advertising  men  to  New 
Orleans,  the  New  Orleans  Advertising 
dub  has  appointed  a  committee  head¬ 
ed  by  C.  W.  Hancock,  to  gather  infor¬ 
mation  as  to  the  feasibility  of  handling 
the  convention,  which  includes,  as  a 
rule,  over  10,000  delcgate.s.  New  Or¬ 
leans,  it  is  pre<licted,  will  be  well  rep¬ 
resented  at  the  Philadelphia  conven¬ 
tion  this  year. 


MASQUE  BALL  FOR  AD  MEN 

Oakland,  California,  Will  Raise  Funds 
to  Send  Delegation  to  Spokane. 

Oakland,  Cal.,  January  17. — Plans 
are  being  completed  by  the  advertis¬ 
ing  bureau  of  the  Chamber  of  Com¬ 
merce  and  Commercial  club  for  a 
ma.sque  ball  and  carnival  to  be  held  in 
the  arena  of  the  municipal  auditorium 
on  the  evening  of  St.  Valentine’s  Day, 
February  14.  The  proceeds  will  be  de¬ 
voted  to  a  fund  to  pay  the  expenses 
of  a  delegation  of  Oakland  advertising 
men  to  Spokane,  in  May,  with  a  view 
to  bringing  the  1917  convention  of  the 
I’acific  Coast  Advertising  Men’s  Asso¬ 
ciation  to  Oakland. 

Between  twenty  and  thirty  cities  are 
members  of  the  organization  and  the 
gathering,  from  an  advertising  .stand¬ 
point,  is  considered  one  of  the  most 
important  in  the  We.st.  Every  effort 
is  to  be  made  to  bring  the  next  year’s 
convention  to  Oakland. 

The  municipality  has  given  the  ad- 
verti.sing  bureau  the  use  of  the  audi¬ 
torium  arena  free  of  all  charge  for 
the  occasion,  and  the  entire  proceeds 
of  the  masque  carnival,  save  what 
amounts  will  be  spent  in  music,  re¬ 
freshment  and  decoration,  will  go  into 
the  fund  that  will  pay  the  expen.se.s  of 
the  Oakland  emissaries. 


AFTER  A.  A.  C.  W.  CONVENTION. 

Cincinnati  Is  Rapidly  Raising  Funds  to 
Insure  Having  Big  Gathering. 

Cincinnati,  Ohio,  January  12. — Near¬ 
ly  $4,000  has  already  been  .sub- 
■scriliod  toward  the  fund  to  secure 
for  Cincinnati  the  1917  conven¬ 
tion  of  the  As.sociated  .Advertising 
Clubs  of  the  World.  The  members  of 
the  Board  of  Governors  have  con¬ 
tributed  $400,  and  the  Chamber  of  Com¬ 
merce  $3,000.  The  work  of  circulating 
pledges  will  be  started  at  the  monthly 
meeting  of  the  club  on  January  25,  when 
It  Is  expected  that  nearly  one-half  of 
the  amount  required  \Aill  be  pledged. 

The  traveling  exhibit  of  the  As.soci¬ 
ated  Adverti.slng  Clubs  of  the  World  will 
be  here  the  week  of  February  7.  Ar¬ 
rangements  have  already  been  made  for 
installing  the  exhibit  in  the  club’s  head¬ 
quarters  in  the  Hotel  Gibson.  There 
will  he  music,  and  -prominent  advertis¬ 
ing  men  will  deliver  addresses  upon  ad¬ 
vertising  subjects  each  night.  The  ad¬ 
vertising  classes  from  the  T'niversity  of 
Cincinnati.  Y.  M.  C.  A.,  and  St.  Xavier’s 
College  will  be  present  on  different 
nights  of  the  week. 

Plans  are  maturing  for  the  annual 
dinner  and  hall  to  be  held  immediately 
after  Lent.  This  will  he  the  most  elab¬ 
orate  social  function  ever  held  by  the 
local  Advertiser.s’  Club. 


Club  Will  5>ee  Noted  Ad  Play 

The  Advertising  Club  of  Baltimore 
has  “bought  the  house”  for  the  per¬ 
formance  of  “It  Pays  to  Advertise”  in 
Ford’s  Theatre  on  January  31  and  Feb¬ 
ruary  1,  the  .sale  of  tickets  to  be  for 
the  benefit  of  the  Club.  Gilbert  Lucas 
is  chairman  of  the  committee  In 
charge.  The  Club  has  already  begun 
to  make  preparations  for  getting  to¬ 
gether  a  big  delegation  to  the  Twelfth 
Annual  Convention  of  the  As.sociated 
.Adverti.slng  Clubs  of  the  World  a*' 
Philadelphia,  June  25  to  30.  Luther  E. 
Martin  Is  chairman  of  the  “On-to- 
Philadelphia”  committee. 


Romp  by  .4d-Sell  League 

The  ,Ad-Sell  T.,eague  of  South  Bend. 
Tnd.,  will  hold  its  annual  vaudeville 
show'  and  dance  on  the  night  of  .Tan. 
25,  the  affair  being  known  as  the  an¬ 
nual  romp  of  the  advertising  men.  The 
committee  in  charge  of  the  affair,  com- 
pri.sing  W.  W.  Diinkle  and  W.  R.  .Arm¬ 
strong,  is  now  hard  at  work.  The  en¬ 
tertainment  for  the  romp  will  be  along 
the  general  lines  of  the  recent  success¬ 
ful  parties  of  the  South  Bond  Press 
Club  and  the  Rotary  club. 


NEWS  OF  THE  AD  CLUBS 

Cleveland  Advertising  Club  members 
are  preparing  for  the  “Better  Advertis¬ 
ing”  campaign,  to  be  conducted  during 
the  first  week  of  February.  On  Janu¬ 
ary  29  H.  J.  Kenner,  secretary  of  the 
National  Vigilance  Committee  of  the 
Associated  Advertising  Clubs  of  the 
World,  will  arrive  in  Cleveland,  and  ap¬ 
point  his  committee  from  the  local  club 
members. 

I..ast  night  100  members  of  the  Cleve¬ 
land  Advertising  Club  left  on  a  special 
train  for  Buffalo,  to  attend  the  affilia¬ 
tion  meeting  at  the  I>ake  City.  Charles 
M.  licmperly,  advertising  manager  of 
the  Sherwin-Williams  Company,  in  an 
address  on  “The  Cover  the  Earth  Idea,” 
was  among  the  .speakers,  this  morning. 

As  guest  of  honor  at  the  mid-week 
meeting  of  the  Cleveland  Advertising 
Club  this  w'eek  Mrs.  Beatrice  Forbes- 
Rohertson,  actress  and  lecturer,  spoke 
on  “Women  and  IVinocracy.”  Only 
four  women  have  spoken  before  the 
club,  they  lioing  Mrs.  Forbes-Robert.son, 
Ida  Tarbell,  Edna  Ferbor  and  Mrs. 
Chri.stine  Frederick. 


The  Cleveland  Advertising  Club  hopes 
to  have  at  least  150  members  attend 
the  Affiliation  meeting  at  Buffalo  on 
January  22.  A  special  train  will  be 
provided.  Among  those  who  are  “gun¬ 
ning”  for  the  big  attendance  are  A.  P. 
Shupe,  R.  Coleman,  Charles  Oswald,  R. 
W.  Hirchert,  C.  A.  Stevens,  E.  R.  Van 
Bergman,  R.  G.  Pate,  F.  C.  Brown. 


W.  V.  Crawford,  advertising  manager 
for  Sanger  Bros.,  of  AVaco,  Texas,  and 
president  of  the  Associated  Ad  Clubs 
of  Texas,  Is  sending  out  letters  to  the 
ad  clubs  of  Texas  urging  their  officers 
and  members  to  write  their  representa¬ 
tives  in  Congress  asking  them  to  sup¬ 
port  the  bill  introduced  by  Congressman 
C.  H.  Edward.s,  of  Georgia,  making  It 
unlawful  to  use  fraudulent  statements 
in  advertising  matter  In  newspapers  and 
periodicals,  and  to  dis.semlnate  such 
statements  through  the  mails.  The 
measure,  Mr.  Crawford  says,  is  the  most 
stringent  of  its  kind  ever  proposed,  and 
is  all  that  could  be  desired  In  the  line 
of  a  pure  advertising  bill. 


In  response  to  reque.sts  made  by  the 
Houston  (Texas)  Ad  Club  and  the  Re¬ 
tail  Merchants  Association,  the  city 
commission  of  Houston  has  suspended 
the  sign  ordinance  for  one  month.  The 
ordinance  is  now  scheduled  to  go  into 
effect  February  1.  The  sign  ordinance 
of  Houston  is  said  to  be  most  stringent 
of  any  In  the  South.  It  makes  It  un¬ 
lawful  for  signs  to  extend  more  than 
eight  feet  from  buildings,  and  requires 
a  bond  of  $1,000  for  each  sw'inging  sign 
erected.  Several  of  the  <’ommls.sioners 
favored  an  ordinance  requiring  that  all 
signs  be  placed  flat  against  the  walls 
of  buildings,  but  this  feature  was  de¬ 
feated. 


Members  of  the  Toronto  Ad  Club 
heard  one  of  the  hrighte.st  addresses  in 
the  history  of  the  club  at  their  meetin.g 
last  Tuesday,  by  George  Wright,  pro¬ 
prietor  of  two  of  Toronto’s  largest  ho¬ 
tels.  He  proved  convincingly  that 
printers’  ink  is  a  spkndid  ally  for  the 
hotelman.  Prior  to  the  holiday  season 
of  1915,  Mr.  Wright  advertised  In  270 
Western  new.spapers  and  as  a  result 
both  his  hotels  were  filled  to  capacity  at 
Chrl.stmas. 


Ad  Club  to  Boost  Seattle 
Offer  by  the  Seattle  Ad  (^ub  to  pre¬ 
pare  and  place  copy  without  charge, 
for  commercial  and  other  organizations 
in  their  campaigns  to  advertise  Seattle, 
and  an  announcement  of  the  inaugura¬ 
tion  of  a  clearing  house  of  valuable  In¬ 
formation  for  associate  members  fea¬ 
tured  the  annual  banquet  of  the  club  at 
the  Butler  Hotel.  Other  features  In¬ 
cluded  a  rousing  address  by  William 
Woodhead,  of  San  Francisco,  chairman 
of  the  national  executive  committee 
and  past  president  of  the  A.ssoclated 
Ad  CTubs  of  the  World,  who  declared 
advertising  an  art,  not  a  science. 


SCOOP 

is  4  years  old 
and  better  than  ever 

(.“i  and  7  col.  tizes) 

Sample  main  on  request 

The  INTERNATIONAL  SYNDICATE 

Features  for  Seicspapers 
Established  1899  BALTIMORE,  MD. 


FROM 

THE  HARTFORD  POST 

Kor  the  iwst  five  years  the  author  lias  been 
writiiii;  for  selected  iien  spuiiers  letters  oil 
the  doiiiKs  in  the  old  world,  over  the  sipna- 
tiire  of  "Flaneur. "  These  letters  give  an 
insight  into  the  oflicial  and  private  life  of 
the  old  world.  Me  has  traveleil  extensively 
alircad  and  s|ieaks  dilTerent  languages.  Mis 
vast  fiiihl  of  kiHiwlislge  niakisi  him  tiHironghly 
eligihie  to  coiiiiiH'iit  on  the  facta  that  trans¬ 
pire  in  the  isnintries  across  the  sen.  .Spice 
the  Fhiroiiean  war  he  has  dcvoteii  some  of  his 
letters  to  giving  explanations  of  events,  add¬ 
ing  historical  comparisons  and  intimate  de¬ 
tails  of  the  lives  of  the  leaders.  Me  al¬ 
ways  treats  his  subject  Imiiartially. 

For  Price  and  Territory  vrrite: 

THE  DAILY  “FUNEUR”  LEHER  OFFICE 
Munsey  Building  Washington.  D.  C. 


The 

Automatic  Press  Blanket 

Is  everything  the  name  implies. 
Eliminates  all  tympan  cloth. 

Saves  paper,  time  and  increases  press 
efficiency. 

Write  for  sample  and  descriptive  mat¬ 
ter.  We  are  the  sole  manufacturers. 

“Quality  Goods  Only” 

New  England  Newspaper 
Supply  Co., 

Worcester,  Mass. 


NEWSPAPER 

prosperity  is  based  on  circulation. 

FEATURE 

elements  of  the  right  kind  make  and 
hold  circulation. 


SERVICE 

by  experts  means  material  and  meth¬ 
ods  that  have  been  PROVED. 


Let  us  send  you  samples  of  our  col¬ 
ored  comicSf  daily  and  Sunday 
pages  in  black  and  colors. 

Newspaper  Feature  Service 

M.  KOENIGSBERG, 

41  P.ARK  ROW 


Manager 
NEW  YORK 


Below  are  abown  our  recordii  on  alx  care 
paigns  in  different  parts  of  the  U.  S.: 
Lm  Angeles  Times,  Los  Angeles,  Receipt! 

Cal  . .  $67,970.0 

Courier-Journal,  Louisville,  Ky.  60,000.0 
The  Express,  San  Antonio,  first 

contest  .  50,000.0 

The  Express,  San  Antonio,  sec¬ 
ond  contest  .  78,000.0 

Deseret  News,  SaltLalceCity.Utah  33,000.0 

Capital-News,  Boise,  Idaho .  22,000.0 

News-Courier,  Charleston,  S.  C.  25,000.0 
The  above  papers  are  members  of  the  A.B.C 
50,000  new  subscribers  were  secured  fo 
the  above  papers.  If  you  want  more  cirm 
lation  call  upon  our  old  established,  d« 
|•cllllablc  organization. 

North  Eastern  Circulating  Co, 

C.  B.  HOLLISTER,  Gen.  Mgr. 

DAVENPORT.  IOWA 


You  can  now  lease 

for  small  monthly  rental 

National  Electric  Bulletins 


Publishers  everywhere  should 
investigate.  Write  or  wire  for 
particulars. 


National  Electric  Bulletin  Corp. 
New  York  City 
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ATTRACTIVE  OFFER  • 
FOR  QUICK  SALE 

Two  Duplex  Flat-Bed  Presses 
Replaced  by  ScoH  Web  Presses 

Ten-pase  pro  priots  from  type  a  4,  6,  6  or  10 
pa^e  7  column  paper  at  5000  per  hour. 
Twelve-page  pro  printi  4.  6,  8,  10  or  12 
page  7  column  papen  at  4500  per  hour. 

SenJ  for  further  information 

Walter  Scott  &  Co. 

Plainfield,  N.  J. 


Successful 

Men  in  every  walk  of  life  are  all 
familiar  with 

Itoineike’s  Press  Clippings 

Among  our  patrons  are  professional  and 
business  men  and  women,  public  person¬ 
ages  and  the  leading  Hanks,  Trust  Com¬ 
panies  and  Corporations. 

Koineike  Clippings 

are  an  indispensable  adjunct  to  every  busi¬ 
ness.  If  you  have  never  used  them,  write 
for  information  and^ terms  to-day. 

HENRY  ROMEIKE,  INC.. 

106*110  Seventh  Ave.  New  York  City 


ATLAS 

PRESS  CLIPPING 
Agency 


42d  Street  New  York 


Canadian  Press  Clippings 

The  problem  of  covering  the  Canadian 
Field  is  answered  by  obtaining  the  service 
of 

Tlie  Dominion  Press 
Clipping  Agency 

which  cives  the  clippings  on  all  matters  of 
interest  to  you.  printed  in  over  gs  iwr  cent, 
of  the  newspajiers  and  publications  of 
C-ANADA. 

We  cover  every  foot  of  Canada  and  New¬ 
foundland  at  our  head  office. 

74  76  CHURCH  ST..  TORONTO.  CAN. 

Price  of  service,  rcKular  press  clippini? 
rates — special  rates  and  discounts  to  Trade 
and  Newspapers. 


We  can  increase  your  business — 
you  want  it  increased. 

You  have  thought  of  press  clip¬ 
pings  yourself.  But  let  us  tell  you 
how  press  clippings  can  be  made  a 
business-builders  fer  you. 

BURRELLE 

60-62  Warren  St.,  New  York  City 

Established  a  Quarter  of  a  Century. 


KMJAH  MITNN  RKWKY. 


Death  of  New  York  Sun  Kditor  .After 
Thirty-Seven  Years’  Service. 

Klijah  Munn  Hewey,  known  to  hi.s 
intimates  a.s  Sam  Rewey,  connected  with 
the  New  York  Sun  in  various  eapaeities 
for  the  Ia.st  thirty-seven  years,  died  Jan¬ 
uary  14  of  pneumonia  after  less  than  a 
day's  illne.ss  at  his  home  in  Brooklyn. 

Mr.  Kewey  was  i)orn  in  the  township 
of  Utehtteld,  Herkimer  County,  this 
State,  on  November  13,  1849,  and  wa.s 
the  son  of  Philander  and  Sarah  Richard¬ 
son  Rewey.  He  was  graduated  from 
Hamilton  Collegre  in  1873.  He  was  edi¬ 
torial  writer  and  a  year  later  editor  of 
the  Worcester  (Mas.s.)  Daily  Press. 
After  five  yeans'  work  on  the  Pre.ss.  he 
came  to  New  York  and  joined  the  Snn 
staff  as  a  reporter  on  April  23,  1878. 
He  was  for  four  years  night  city  editor 
— from  1881  to  1885. 

Mr.  Rewey  was  exchange  editor  of 
the  Sun.  incidentally  writing  editorial 
paragraphs,  from  1887  until  1903,  when 
failing  sight  caused  him  to  give  up  the 
work.  He  returned  to  the  Sun  staff  af¬ 
ter  a  rest,  and  was  reading  copy  on  the 
night  before  he  died. 

As  paragraphi.st  on  the  Worcester 
Press,  Mr.  Rewey  gave  that  i»aper  a 
national  reputation.  He  was  an  expert 
as  a  weav'er  of  humorous  phra.ses  and 
a  poet  of  talent.  Many  of  his  verses  ap¬ 
peared  in  magazines  and  illustrated 
weeklies. 

Among  Mr.  Rewey's  classmates  at 
Hamilton  who  are  living  is  Che.ster  S. 
lyord.  former  managing  editor  of  th" 
Sun. 


OBITUARY  NOTES 

Andrew  Denhei.m,  reeve  and  warden 
of  Kent  County,  Ont.,  in  1910,  is  dead 
in  Blenheim,  Ont.,  aged  59.  He  was 
an  old  newspaper  man,  having  at  one 
time  managed  the  Kincardine  Reporter, 
and  establi.shed  the  first  daily  newspaper 
in  Woodstock,  the  Sentinel.  He  was 
president  of  the  Canadian  Independent 
Telephone  Association. 

Edward  Mathews,  a  local  hi.storical 
writer  and  newspaper  man,  is  dead  in 
New  Britain,  Pa.,  at  the  age  of  79 
years.  He  was  born  at  New  Britain 
January  2,  1837.  He  was  known  in 
every  newspaper  otfif’c  in  his  part  of 
the  .state,  and  for  years  was  a  writer  of 
local  history  for  the  Doylcstown  Intel¬ 
ligencer.  Kor  the  last  fifteen  years  he 
lived  in  l.rfin.sdale  and  had  been  delving 
in  local  history  and  in  writings  dealing 
particularly  with  the  old-time  properties 
in  central  Bucks  County  and  their  early 
owners.  He  has  written  1,000  family 
histories,  among  which  was  the  life  of 
Squire  Charles  Boone,  father  of  Daniel 
Boone,  who  lived  on  Spruce  Hill,  B>i<ks 
County.  Mathews  was  a  i)rinter  by 
trade  and  worked  on  nearly  every  news¬ 
paper  in  Montgomery  and  Bucks  f.'ouii- 
ties.  When  21  years  of  age  he  worke<l 
on  a  newspaper  in  Denver.  Col. 

Haieriftt  la’ANA  Wii.i.iAMS.  widow  of 
RolK'it  A.  William.s,  a  former  Chicago 
fire  marshal.  t)orn  Noveml>er  17,  1830, 
is  dead  in  that  city.  She  was  a  resi¬ 
dent  of  Chicago  for  G7  years  and  was  a 
director  of  tlic  Newsboys'  Home  for 
25  years. 

WiDi.iAM  A.  MacI K).nai.d,  a  ndir^l  en¬ 
gineer  and  ljuilder  of  luinting  presses, 
and  the  oldest  resident  of  C.arfield,  N.  J., 
is  dead  there,  in  his  ninety-first  year. 
He  was  connected  with  R.  M.  Hoe  &  Co. 
for  many  years. 

Joseph  Chapman  Snow,  for  fifty  years 
foreman  of  the  ‘‘ad  alley”  of  the  Chi¬ 
cago  Tribune  composing  room,  died  in 
Chicago  on  January  17.  Mr.  Snow  l>e- 
gan  work  on  the  Tribune  as  a  printer's 
apprentice  in  1860  and  never  left  the 
service  of  that  pai>er.  He  was  retired 
on  pension  five  years  ago.  He  was  80 
years  old,  and  was  a  former  pre.sident 
of  the  Chicago  Typographical  Union. 

Krei>  RoitiN.«oN  McMahon,  for  many 
yciirs  connect*-d  in  an  editorial  capacity 
Willi  the  Calveston,  Texas,  Daily  News, 
died  at  his  home  in  Burkeville,  Texa.s, 

on  January  10,  aged  78  years. 


Ceorce  R.  Roberts,  for  many  years 
editor  of  th«^  Canadian  Rapti.st,  dic'd  in 
Toronto  on  January  12,  aged  78.  He 
was  liorn  in  England,  but  came  to  Can- 
ad.a  at  an  early  age.  After  learning  the 
printing  Inisincss  in  Paris,  Ont.,  he  con¬ 
ducted  the  Chri.stian  Advocate  in  Ham¬ 
ilton  for  .some  years.  Then  he  settled 
in  Toronto  and  took  charge  of  the  Can¬ 
adian  Raptist. 

.Tohn  Nicholls,  whose  death  occurred 
at  Victoria,  B.  C.,  recently,  was  for  some 
years  editor  of  the  Sun,  Grenfell,  Sask. 
He  went  to  western  Canada  from  On¬ 
tario  and  homesteaded  near  Qu’Appelle, 
sub.sequently  moving  to  Grenfell  to  go 
into  the  newspaper  business. 

Chari,es  Mcma,  proprietor  of  the 
DrumtH),  Ont.,  Maple  I^eaf,  and  a  promi¬ 
nent  citizen  of  Oxford  County,  died  on 
January  1.3,  aged  73. 

Bester  P.  Bryant,  adverti.sing  mana¬ 
ger  for  the  S.  S.  White  Dental  Company, 
Philadelphia,  died  during  the  past  week 
after  an  illness  of  more  than  a  month. 
Though  born  in  Princeton.  Illinoi.s,  he 
was  of  old  New  England  stock,  being  a 
lineal  de.scendant  of  John  Alden  and 
Priscilla  Mullins  of  the  Pilgrim  Colony 
at  Plymouth.  He  was  a  grand-nephew 
of  William  Cullen  Bryant,  the  poet;  his 
lirother,  Ralph  Bryant,  is  professor  of 
forestry  at  Yale  and  a  step-daughter, 
Mrs.  Penrhyn  Stanlaws,  is  the  wife  of 
the  well-known  illu.strator.  Mr.  Bryant 
went  to  Philadelphia  about  five  years 
ago  and  was  formerly  connected  with 
the  H.  O.  Wilbur  Company. 

Sidney  Ormond,  one  of  the  South's 
l>est  known  newspaper  men,  died  at  At¬ 
lanta  .lanuary  19.  He  joined  the  .staff 
of  the  Atlanta  Con.stitiition  soon  after 
leaving  the  Georgia  School  of  Technolo¬ 
gy.  I>ater  he  went  to  Kansas  City, 
where  he  spent  .several  months  in  news- 
liaper  work.  Afterward  he  returned  tc, 
the  Con.stitiition,  with  which  he  was 
connected  for  .several  year.s.  His  last 
position  was  that  of  secretary  to  Mayor 
James  G.  Woodward. 


WEDDING  BELLS. 

Mai.(xil.\i  McLeod,  editor  of  the  Mari¬ 
time  Farmer,  Sussex,  N.  B.,  was  married 
on  January  12  at  St.  Stephen,  N.  B.,  to 
Miss  Marcia  Kirk  MeWha. 


Liquor  Ads  Clipped  Out. 

Spokane,  Washington,'  January  15. — 
The  interests  of  publishers  and  adver¬ 
tisers  have  liecn  touched  at  several 
points  by  the  .state-wide  prohibition  law 
which  went  into  effect  in  Washington 
on  January  l.st.  Not  only  are  papers 
within  the  state  prevented  from  carry¬ 
ing  liquor  adverti.sing  of  any  kind,  hnl 
tho.se  issued  outside  the  .state  and  dis¬ 
tributed  otherwise  than  by  mail  an; 
subject  to  the  same  regulation.  News 
stands  and  periodical  distributors  have 
organized  themselves  -into  impromptu 
cen.«or.ship  bureaus  and  before  putting 
any  magazine  or  newspaper  on  sale 
have  carefully  clipped  out  every  illegal 
aniiouneement.  Some  publications 
have  already  met  the  situation  by  issu¬ 
ing  special  dry  I'ditions;  hut  some  of 
the  periodicals  are  still  appearing  on 
the  news  .stands  with  neat  rectangular 
windows  cut  out  here  and  there 
throughout  their  advertising  columns. 


To  (Jean  I’p  U  ashington  .A€lvcrlii>ing 
The  Mid-City  Citizens'  As.sociation,  of 
Wa.shington,  D.  C.,  at  a  meeting  held 
a  few  days  ago,  discussed  a  campaign 
which  it  proposes  to  carry  on  against 
fraudulent  advertising.  The  As.socia- 
tion  endorsed  the  plans  of  the  Vigilance 
Advertising  Committee  and  pa.s.sed  a 
resolution  favoring  proposed  legislation 
against  mi.sleading  and  untrue  publi¬ 
city.  Max  Sharman,  one  of  the  speak¬ 
ers,  scored  fake  jewelry  and  auctioneer 
shops,  where,  he  said,  poor  people, 
many  of  them  visitors  in  Wash.ngton, 
are  being  swindled  daily  and  .stripped  of 
their  money  by  the  grossest  kind  of 
fraud.  He  pointed  out  that  this  also 
hurt  the  hone.st  merchant,  whose  taxes 
lielp  to  liiiihl  up  tile  city.  He  said  tlie 
I>ropo.s<'d  legi.slution,  if  adopted,  will 
raise  the  stunduid  of  every  business 
house  in  the  city. 


ADVERTISERS  MUST  RE  AGENT.S. 

One  Way  of  Securing  Publicity  for 
“(»real  Educational  Work.” 

Various  newsparier  publishers  through¬ 
out  the  country  have  received  from  N. 
W.  Ayer  &  Son,  Philadelphia,  an  adver¬ 
tising  propo.sition  at  which  many  are 
looking  askance.  The  offer  is  for  5,0(M» 
line  space,  comprising  a  series  of  six 
advertisements  to  'be  published  at  regu¬ 
lar  display  rates,  in  connection  with  tlio 
new  "handy  volume”  issue  of  the  Ency- 
clopaedia  Britannica.  Publishers  who 
accept  the  contract,  however,  must  agree 
“to  display  the  books  during  the  period 
of  the  campaign,  and  to  set  aside  a  place 
where  customers  can  drop  in  and  leave 
their  orders.” 

The  proposed  contract  imposes  many 
conditions,  compliance  with  which  would 
keep  bu.sy  any  newspaper  running  the 
ad.  It  likewise  makes  the  new.spaper  a 
very  active  agent  for  the  house  handling 
this  cheap  edition  of  the  Britannica, 
with  the  incentive  of  a  bonus  on  sale.i 
made  through  the  paper,  the  amount  of 
said  bonus  being  somewhat  difficult  to 
compute  on  a  basis  named  by  Ayer  & 
Son. 

In  urging  newspaper  publishers  to 
accept  this  proposition  Ayer  &  Son  .say : 
"We  feel  you  would  perform  a  useful 
I>ublic  service  by  joining  in  this  way  in 
the  distribution  of  this  great  education¬ 
al  w'ork.”  They  also  state:  “VVe  mu.st 
have  your  cooperation  in  order  to  make 
this  adverti.sing  pay.”  The  adverti.sing 
is  to  have  “as  choice  positions  as  pos- 
.sihle,”  some  one  must  be  appointed  to 
attend  personally  to  answering  inquii- 
ies  and  the  paper  must  "give  a  good 
write-up  on  a  prominent  page  at  the 
time  the  advertising  starts.”  The  agrei-- 
ment  runs  for  a  year. 


Detroit  Free  Press  Breaks  Its  Record 
The  Detroit  Free  Pre.ss'  Automobile 
Number,  is.sued  January  16,  shows  a 
gain  of  44.9  in  advertising  over  last 
year's  issue.  It  consisted  of  five  parts 
and  contained  184,800  lines  of  advertis¬ 
ing.  In  the  advertising  of  automoiiiles 
as  completed  products  the  FVee  Press 
showed  a  gain  over  the  preceding  show 
issue  of  72.6  per  cent.  The  issue  was 
created  entirely  by  the  Free  Press  staff. 


Seattle  Man  Honored 

At  the  annual  meeting  of  the  Amer¬ 
ican  Uluh  of  Vancouver,  B.  C.,  Arthur 

I. ,eo  f'allopy,  president  of  the  Callopy 
.\dvertising  Agency,  was  unanimously 
chosen  pre.sident  of  the  club  for  1916. 
succeding  I.  N.  Miller,  Vancouver  man¬ 
ager  of  the  Western  Union  Telegrajih 
Company.  Mr.  Callopy  went  to  Vancou¬ 
ver  from  Denver,  Col.  He  became  trust 
olticor  of  the  Northern  Bank  and  Trust 
t.'ompany  in  1910,  but  afterwards  he 
came  associated  with  the  Dexter  Hor¬ 
ton  National  Bank  as  publicity  man¬ 
ager.  With  his  a.s.s.iciates  he  later  or¬ 
ganized  the  Callopy  Advertising  Com¬ 
pany. 

Chicago  Ad  Men's  Election 

The  New.spaper  Repre.'jentatives'  As¬ 
sociation  of  Chicago,  reprc.senting. 
through  its  memhers,  about  1,000  daily 
ncw.spapers  of  the  ITnitcd  States  and 
Canada,  is  looking  forward  to  the  best 
year  that  daily  newspapers  have  ever 
had.  The  following  officers  have  been 
clei’ted  for  191G:  J.  E.  Verree,  presi¬ 
dent:  C.  M.  Veazey,  vice-pre.sident;  C. 

J.  Anderson,  secretary;  Elmer  Wilson, 
treasurer.  Board  of  Directors:  E.  S. 
Wells,  Jr.,  chairman;  Robert  J.  Virtue, 
H.  D.  Sulcer,  C.  J.  Ander.son,  J.  E.  Ver¬ 
ree.  The  association's  object  to  serve 
the  business  intere.sts  of  the  various 
puhli.shers  repre.sonted  by  members  of 
the  association,  to  co-operate  with  :ill 
regularly  authorized  adverti.sing  ag^D- 
cies  in  furthering  the  interests  of  gen¬ 
eral  advi'rti.sing  in  ilaily  newspapers 
and  to  .si'cure  information  as  to  the 
financial  .standing  of  advertisers  and  ad¬ 
vertising  agencies. 


THE  EDITOR  &  PUBLISHER  AND  THE  JOURNALIST. 


973 


SITUATIONS  WANTED  SITUATIONS  WANTED 


Adicrtiiements  under  clattiftcation,  ten 

cents  per  line,  each  insertion.  Count  sU 
uords  to  the  line.  For  those  unemploped, 
n"t  to  exceed  50  tcords,  tKO  insertions  FREE. 


Adeertisi  ments  under  this  classification,  ten 
cents  per  line,  each  insertion.  Count  six 
Holds  to  the  line.  For  those  unemployed, 
not  to  exceed  50  tcords,  tifo  insertions  FREE. 


AitVKKTISIXU. — Buniiiens  Mauagur  desires  a 
IsTiiJiiiieat  coanectiou  prefernldy  ia  city  uihler 
2(1(1, iwn.  25  years  eld.  1"  years’  esciierleiice  oil 
large  ‘city  dally  papers.  Particularly  successful 
in  '.curing  foreign  and  olasslUed  adrertlslng. 
Orportunlty  more  of  an  Inducement  than  big  sal¬ 
ary.  Xo  cigarettes  or  llquo.r.  Best  references. 
Bus  1041,  care  Editor  and  I’lilillslicr. 


.VEWSP.VPER  A.ND  AUVEUTISI  .\U  .MAX, 
exis-ricnced.  Especially  siroiig  on  copy,  planning 
diallers  belpe  and  merebandising  plans.  Good 
edil.irial  experience,  good  selling  ex|ierlence. 
Goo,l  record.  Have  had  agency  experience,  but 
liniltisl.  Feel  well  quallfled  in  any  line  calling 
for  out  of  the  ordinary  copy.  .Address  G  1640, 
care  Editor  and  Publisher. 


.4I>VERTISIXG. — Young  man.  keen  and  re¬ 
sourceful  with  originality,  desires  liosltion  as 
assistant,  where  there  will  be  an  opitortnnlty  of 
developing  into  a  drst-class  advertising  man.  I 
am  a  graduate  of  adTcrtising  college,  and 
hare  had  several  years’  selling  experience.  Iioth 
city  and  road.  L.  P.  Glllon,  General  Delivery, 
Minneapolis,  Minn. 


TRAINING  NEWSPAPER  MEN 


New  York  Has  Corps  of  115  on  Way  to  lie 
Militaiy  Officers 

The  first  meeting  of  the  Officers’ 
Training  Corps  for  New  York  city  news¬ 
paper  men  was  held  Thursday  night  in 
the  Seventy-first  Regiment  Armory  Sig¬ 
nal  Corps  headquarters.  More  than  fifty 
afternoon  newspaper  men  were  pres¬ 
ent. 

Arrangements  were  completed  for  be¬ 
ginning  the  night  drills  next  Thursday, 
at  7:30  P.  M.,  in  the  main  drill  hall  of 
the  Armory.  The  morning  men  will 
begin  their  drills  Monday,  January  31, 
at  11  A.  M.  Lectures  on  military  prob¬ 
lems  will  accompany  the  drills.  CoL 
Bates  has  placed  the  Armory  at  the  dis¬ 
posal  of  the  corpa 

Major  Harrison  Hall,  U.  S.  A.,  will 
be  in  charge  of  the  corps,  Which  is 
under  the  supervision  of  Major-General 
Leonard  Wood.  The  service  is  volun¬ 
tary,  but  Major  Hall  was  enthusiastic 
after  the  preliminary  meeting. 

Blanton  Barrett,  of  the  Evening  Jour¬ 
nal,  chairman  of  the  executive  commit¬ 
tee,  called  the  meeting  to  order  on 
Thursday  night  and  briefly  outlined  the 
purpose  of  the  drills.  He  told  the  news¬ 
paper  men  that  every  paper  in  the  city 
with  the  exception  of  the  Mail,  Globe, 
and  Post,  was  represented  in  the  corps, 
and  that  the  Journal,  the  Evening  Sun, 
and  the  Herald  headed  the  list  with 
fourteen  members  each.  He  asked  the 
members  to  endeavor  to  get  every 
newspaper  man  in  the  city  Interested. 

Major  Hall  was  given  a  round  of  ap¬ 
plause  when  he  was  introduced.  For 
half  an  hour  he  kept  the  Interest  of  the 
audience  in  detailing  what  the  scope  of 
the  instruction  would  be.  He  said  that 
the  men  would  be  taught  the  duties  of 
junior  commissioned  officers,  but  that 
the  training  would  necessarily  be  inten¬ 
sive.  He  remarked  especlaliy  upon  the 
enthusiasm  that  was  shown,  and  said 
that  within  a  short  time  all  the  mem¬ 
bers  of  the  corps  would  be  invited  to 
shoot  on  the  Fort  Totten  rlfie  range.  He 
declared  that  he  was  willing  to  give 
time  to  the  Instruction  in  proportion  as 
the  men  were  willing  to  work,  and  that 
he  hoped  a  proportion  of  the  corps  could 
go  to  Plattsburgh  next  summer  in  a 
body.  Eventually  the  members  will  be 
given  certificates  showing  that  they  are 
qualified  to  be  junior  officers. 

After  the  major’s  lecture,  Ernest  Du- 
Puy,  of  the  Herald,  treasurer  of  the 
executive  committee,  announced  that 
the  Army  and  Navy  Cooperative  Com¬ 
pany  had  agreed  to  make  a  ten  per  cent, 
reduction  to  the  members  of  the  corps 
on  the  hats  and  uniforms.  The  men 
were  Instructed  to  appear  in  uniform 
next  Thursday. 

A  number  of  new  applications  were 
received  by  Grattan  McCafferty,  of  the 
Telegram,  secretary,  bringing  the  total 
membership  of  the  corps  up  to  115.  It 
is  expected  that  200  newspaper  men 
and  writers  will  be  members  by  April 
15. 


Y’OL’XG  MAX’,  (21),  desires  positlan  on  small 
couutry  iwper,  has  bad  four  years’  experience 
In  tbe  ailvertlsiDg  and  business  department  of  a 
large  metrupolitan  evening  newspaper,  and  also 
bave  bad  a  little  experience  In  tbe  clrculatiun 
department.  Can  furnisb  tbe  best  of  references. 
Address  G  1623,  c/u  Tbe  Editor  and  Fublisber. 


ADVERTISIXG  MAX. — Xlne  years  department 
store  advertising,  five  as  manager;  preceded  by 
ten  In  printing,  advertising,  publlsblng.  Know 
mercbandlse,  typography,  art,  engraving,  etc. 
Original  ideas  for  display,  illustration,  etc. 
Xlake  effective  layouts.  Want  itosltion  In  or 
near  New  York  with  agency,  advertiser,  pub¬ 
lisher  or  printer.  Address  Q  1622,  c/o  Tbe 
Editor  and  Publisher. 

M.YX.YGER. — 1  desire  Immediate  connection, 
preferably  with  publisher.  Am  33,  married : 
bave  eight  years’  managerial  experience ;  six 
years  catalog  building,  two  years  compiling 
directories  and  selling  display  and  classified 
space  in  trade  paia;rs;  good  curresi>ondent ', 
large  capacity  for  voliiminoiis  detail ;  liest  refer¬ 
ences.  For  quick  action,  please  supply  details 
and  initial  salary  to  W.  E.  Lockey,  lOSOl  Or¬ 
ville  Ave.,  Cleveland,  Ohio. 


ADVERTISIXG  .MAX.AGER.— A  good  live, 
bustling,  advertising  man,  with  several  years’ 
exix-rlence  on  some  of  tbe  largest  paiiers  in  the 
country  wishes  iiosltion.  Letter  from  last  paper 
employed  on  said :  “He  not  only  know  bow,  but 
does  bustle  at  all  times  for  busiuess.’’  'Town  of 
about  25,000  preferred.  Address  "XEWSLM,’’ 
G  1620,  c/o  Editor  and  Publisher. 


UEl’ORTBR,  University  gradiute,  year  and 
a  half  experience,  now  with  Metropolitan  eve¬ 
ning  iMiper,  would  like  work  in  city  under  hun¬ 
dred  tbonsaud.  Answer  G  1630,  care  Editor 
and  Publisher. 


ADVERTISIXG  AXD  PUBLICITY  MAX,  offers 
services  where  man  of  wide  exi>erleuce  and  ca- 
laibillty  is  needed  for  responsible  iiosltion.  Holds 
e.\ceptioual  record  as  forceful  writer ;  expert  on 
catalogs.  Isioklets.  house  organs;  comiieteiit  to 
manage  advertising  department  or  fill  position  as 
Secretary  and  publicity  man  for  commerclai  or¬ 
ganization.  Highest  references.  Address  G  1637, 
care  Editor  and  Publisher. 


ADVERTISIXG  COPY  WRl’l’ER,  young  lady 
(24)  desires  position.  Department  store  experi¬ 
ence  for  tbe  last  four  and  one-half  years  has 
given  excellent  working  knowledge  of  iniscellan- 
euns  mercbandlse.  Knowleii^  of  new*spa|ier  rates 
and  space.  Editorial  work  considereil.  (}an  read, 
ily  adapt  myself  to  advertising  agency  require¬ 
ments.  References.  Salary,  $20  to  start.  Ad¬ 
dress  O  1638,  care  The  Editor  and  Publisher. 


REPORTER  and  copy  reader  of  several  years’ 
experience.  Knowledge  of  Russian  and  German. 
Salary  no  object.  H.  C.  Feldstan,  1314  13th 
St.,  X.  W.,  Washington,  D.  C. 


ADVERTISING  MANAGER 

Xow  occupying  above  position  with  Western 
Daily  with  25,000  circulation,  would  consider 
making  change  on  or  before  March  Ist.  Ag¬ 
gressive.  keen,  original,  full  of  energy  and  a 
business  bullijer.  Making  good  In  present  |s>si- 
tion  but  seek  more  satisfactory  conditions.  Xine 
year’s  practical  and  successful  experience,  from 
Solicitor  and  Copy-writer  to  Manager.  Clean 
record.  If  interested,  address  G  1636,  care  The 
Editor  and  Publisher. 


ADVER'riSIXG. — Young  man,  three  years  with 
large  daily  newspaiier.  In  classlfietl  advertising 
deimrtment.  knows  two  foreign  languages,  well 
educated,  experienced  in  every  department  of  a 
newspaiier,  beet  references,  would  prefer  iiosl- 
tlon  with  Advertising  Agency  or  newsiiaper  pub- 
llsliers.  Address  G  1631,  care  The  Editor  and 
Publisher. 


EDITURIAL  MAX,  college  youth,  (19),  hav¬ 
ing  reportorial  ex|ierlence,  seeks  cinnection  with 
good  weekly  or  small  city  dally.  Address  C.  II. 
Rahb,  Garwood,  N.  J. 

ADVERTISING  MANAGER,  printer  publisher. 
— Am  a  practical  printer,  having  managed  a 
first-class  small  shop  fur  ten  years.  W’as  adver¬ 
tising  manager  for  manufacturing  concern  four 
years;  islltnr  trade  iiaper  two  years;  Just  sold 
my  interest  In  agricultural  publication ;  age  35, 
married.  Intelligent  and  dependable.  Can  you 
use  me?  Address  Martin,  6S22  Sheridan  ltd., 
Chicago. 


PUBLISHER  DR  .MANAGER.  —  Successful 
.voung  imbllsher  wIki  has  Just  sold  his  own  paiier, 
which  he  turned  Into  a  money  maker  in  less 
than  a  year,  wants  isisitlon  as  editor,  manager 
or  Isith  of  eastern  dally.  Fourteen  years’  prac¬ 
tical  experience  on  dailies  and  weeklies  In  towns 
var.ting  from  5,0(10  to  100.000.  Always  made 
good,  as  Indorsements  will  show.  Good  organizer 
with  executive  ability  and  sound  Judgment,  ta- 
miliar  with  every  department.  Can  make  and 
liold  friends  for  tlie  pnis-r.  Address  F-dltor- 
M((nag(‘r,  G  1647.  c/o  The  Editor  and  Publisher. 


EDITORIAL  EXECUTIVE,  exiterienced  In  the 
rcsnltful  efficient  managem,'nt  of  large  news  de¬ 
partments;  skilltsi  In  dressing  a  paper  modernly : 
thoroughly  practical  in  (brvcloplng  features :  liard 
and  conscientious  worker  who  can  get  elBclency 
on  minimum  expense,  energetic  and  resourceful ; 
above-the-average  ability,  couplesl  with  thlrKs-n 
years'  metropolitan  and  country  experience — 
strictly  high  class  young  man  who  has  Just  sold 
his  own  |(apcr  wants  position  as  managing  edi¬ 
tor  or  city  editor  of  Eastern  dally.  .Address 
Etiltorlal  Executive,  G  1646,  c/o  The  Editor  and 
Publisher. 


ADVERTISING — Sixteen  years’  experience  on 
New  York  dallies  as  solicitor  and  manager.  Am 
an  enthusiastic,  aucceesful  and  tireless  worker, 
and  can  show  a  record  for  results  that  1«  excep¬ 
tional.  References  of  a  reap([nslhle  and  high 
character.  Address  O  1644,  care  Editor  and 
Publisher. 


SITUATIONS  WANTED 
By  RECOMMENDED  MEN 

.idcerliscments  under  this  classification,  ten 
cents  per  line,  each  insertion.  Count  six 
ti'ords  to  the  line.  For  those  unemployed, 
not  to  exceed  50  words,  two  insertions  FREE. 


CIRCULATION  MANAGER. — Are  you  In  need 
of  a  man  who  can  build  circulation  and  keep 
down  costs.  A  man  who  is  young  (age  25)  and 
has  been  very  successful  In  two  years  of  circu¬ 
lation  work.  A  man  who  ia  capable  of  earning 
$20.  Would  prefer  evening  pajter  of  from  O.UVU 
to  10,000  in  Ohio,  but  will  consider  other  offers. 
Reconunend^Uons,  etc.,  on  file  with  tbe  Editor 
and  Publisher.  Address  C.  M.  X.,  care  Editor 
and  Publisher. 


SITUATIONS  WANTED 


.Idverlisemrnts  under  this  classification,  ten 
cents  per  line,  each  insertion.  (ount  six 
uords  to  the  line.  For  those  unemployed, 
not  to  exceed  50  words,  two  insertions  FREE. 


ADVERTISIXG  WRITER,  young  man.  American, 
19  years  of  age  having  4  years’  experience  In 
agency  work  wishes  position  in  sales  or  adver¬ 
tising  department  of  large  corporation.  Can 
order  insertions,  make-up  and  write  copy.  Will¬ 
ing  and  hard  worker,  who  wishes  to  start  from 
the  Isittom.  G  1621,  c/o  The  Editor  and  Pub- 
llsl(er. 


YOUNG  M.VN  (19),  desires  reportorial  posi¬ 
tion  on  small  city  daily.  High  schend  graduate 
with  one  year’s  college  training.  .Address  G 
1624,  C  O  The  F/lltor  and  Publisher. 


AS.SISTAXT  SALES  MANAGER  to  national 
manufacturer  or  COPYWRITER  to  general 
agency.  .A(lvertls<T  has  successful  experience  iu 
advertising  C((mpalgns,  salesmanship  and  admin¬ 
istrative  work.  Thorough  command  of  English, 
result-bringing  Ideas,  broad  education,  unusual 
energy,  highest  references.  Age  38,  marrUsl. 
’’Quanta.”  Box  G  1626,  c/o  Editor  &  Publisher. 


EDITORI.AL  ASSIST-AXT. — I.ady  desires  situ¬ 
ation  where  she  may  l)e  useful  in  a  printing  or 
publisher’s  office;  familiar  with  hand  composi¬ 
tion  :  good  reader  of  manuscript ;  capable  of 
proofreading;  also  some  clerical  experience  Iti 
subscription  department;  ran  use  typewriter; 
willing  to  go  outside  city  limits.  Address  G 
1627.  c/o  Editor  and  Publislier. 


.ADVERTI.81XG  MAX,  six  years’  experience  in 
selling  and  writing  all  forms  of  advertising. 
.Weeks  a  iK>rmanent  position  In  Chicago  only.  Best 
references,  samples  of  work  on  request.  Twenty- 
six  years  old,  married,  good  habits  and  appear¬ 
ance.  Would  accept  a  big  Job  at  a  small  salary 
to  start.  Must  bave  future.  Address  B.  F. 
I,ewis.  4.5.54  Indiana  Ave.,  Chicago,  111. 


AD  WRITER,  advertising  manager,  or  assist¬ 
ant  to  executive.  Have  had  experience  as  news- 
I>aper  reported,  private  secretary,  advertising 
manager,  and  assistant  buyer  with  New  York 
firm.  Age  25,  College  man,  training  chiefly 
along  business  lines.  In  business  for  self  at 
present  time.  Can  accept  iiosltion  about  April. 
Addriws  “Clear.”  care  FMltor  and  Publisher. 


ADVERTISIXG  5I.AN. — Xow  assistant  advertis¬ 
ing  manager  for  million  dollar  house  In  Cincin¬ 
nati.  is  open  for  place  as  assistant  or  adver¬ 
tising  manager.  Ability  unqwstloned.  clean 
habits,  ambitious  plus,  and  results  guaranteed. 
35,  married  and  wants  to  locate  with  good  firm 
anywhere.  II.  A.,  2220  Park  Ave.,  Cincinnati, 
Ohio. 


HEIP  WANTED 

Advertisements  under  this  classification,  fifteen 
cents  per  line,  each  insertion.  Count  six 
words  to  the  line. 


ADVERTISIXG  MAX.— Wanted,  keen,  alert 
advertising  man  in  the  special  Newspaper  fea¬ 
ture  business.  One  who  has  83,000  to  invest 
wtiere  there  are  plenty  of  goo<k  contracts,  and 
good  money  to  be  made  on  the  Investment,  In 
addition  to  pay  for  iiersonal  services.  Must  be 
a  good  ndiertising  man,  and  one  who  will  give 
his  lime  to  tbe  business.  A  fine  oiiening  for  the 
right  man.  Address  A.  Y.,  care  Editor  and 
Publisher. 


MISCELLANEOUS 


Advertisements  under  this  classification,  ten 
cents  per  line,  each  insertion.  Count  six 
words  to  the  line. 


WA.NTED. — We  will  pay  seven  cents  per 
pound  for  old  stereotype  metal.  F.  O.  G.  Can¬ 
ton.  Ohio.  The  United  Plate  Co.,  Canton,  Ohio. 


WE  WILL  BUY  SECOND  HAND  LINOTYPE 
MACHINES  FOR  CASH. 

We  know  a  number  of  concerns  In  the  market 
for  the  aliove  machines.  We  prefer  to  deal  with 
offices  at  present  over-equipped.  Furnish  full 
particulars.  Xo  dealers.  Newman  &  Company. 
39  Vanderveer  Ave.,  Woodhaven,  New  Yor’k. 


FARMER  SMITH. 
The  Children’s  Friend, 
Cedar  Grove,  N.  J. 


FOR  SALE 


Advertisements  under  this  classification  fifteen 
cents  per  line,  each  insertion.  Count  six 
words  to  the  line. 

.4  YE.AR’S  RniTORI.AL  SHifJESTIOXS 
la  a  liook  that  should  be  on  every  Editor’s  desk. 
.All  that  the  name  implies — and  more.  Cloth 
Imund,  50  cents.  Stamps  accepted.  R.  Voor- 
his’s.  105  Hudson  Street.  New  York. 


FOR  SALE. — At  an  exceptional  bargain, 
slightly  used  high-speed  thirty-two  page  cylinder 
Duplex  printing  press.  In  perfect  condition.  Own¬ 
ers  having  consolidated  and  using  larger  press. 
Write  for  price  and  particulars.  A.  McNeil, 
Jr.,  Post  Publlsblng  Company,  Bridgeport,  Conn. 


$25,000  Cash 

available  as  first  payment  on 
attractive  eastern,  northern  or 
western  daily  newspaper  prop¬ 
erty.  Might  use  more  cash  if 
proposition  sufficiently  attrac¬ 
tive.  Proposition  M.  Z. 

CHAS.  M.  PALMER 

Newspaper  Properties 

225  Fifth  Ave.,  X.  Y.  City 

12  to  15  Thousand 

Dollars  in  cash  available  for 
first  payment  upon  the  pur¬ 
chase  price  of  an  Evening 
Daily  in  Middle  West  City  of 
population  of  ten  thousand  and 
upwards. 

HARWELL,  CAXXOX 
&  McCarthy, 

Keu'ifpapcr  and  Magazine  Properties. 

Times  Bldg.,  New  York 


CENTRAL  WEST’S  FASTEST 
GROWING  NEWSPAPER 

Substantial,  beautiful  city  of 
25,000.  New  $30,000  ^uip- 
ment.  Elegant  proposition ; 
will  interest  any  earnest  buyer. 
$27,500  cash  desired,  balance 
easy  terms.  Proposition  934x. 


PUBLISHER’S  NOTICE 


The  Kditor  and  Pabliaber  and  the 
Journaliat  maiutalua  an  efficient  corps  of  |iald 
corresiiondents  at  the  following  ini|iortant  trade 
centers ;  Boston,  Philadelphia,  Toronto,  Cleve¬ 
land,  (^Ineiunati,  Detroit,  St.  Louis,  Chicago, 
Atlanta,  New  Orleans,  Dallas,  Indlanuiiolis. 
Washington,  Baltimore,  and  San  Francisco. 
Other  correspondents  will  be  added  from 
time  to  time.  Advertisers  and  newspaper  men 
will  find  a  ready  market  for  stories  of  adver¬ 
tising  achievements,  news  beats,  etc.,  by  ad¬ 
dressing  tbe  main  office,  1117  World  Building. 
New  Y'ork  city. 

Branch  offices  axe  located  as  follows:  Chicago. 
332  8.  Michigan  Ave.,  Ryan  &  Inman,  mgrs., 
'phone  Harrison  2161 ;  San  Franclaco,  742  Mar- 
ket  St.,  R.  J.  Bldwell,  manager,  ’phone  Kearney 
2121. 

The  Kditor  and  Pnbllaher  page  contains 
672  agate  lines,  168  on  four.  Columns  are  13 
picas  wide  and  twelve  inebea  deep. 

Advertising  Rate  is  25c.  an  agate  line,  $100 
a  page.  $75  a  half  page  and  $42  a  quarter  page. 
Position  extrs.  Time,  space  and  cash  discounts 
are  allowed  on  contracts. 

Small  advertisements  under  proper  classifica¬ 
tion  will  he  charged  as  follows :  For  Sale  and 
Help  Wanted,  fifteen  centa  a  line;  Bnslness  Op¬ 
portunity  and  Miscellaneous,  twenty-five  cents  a 
line,  and  Situations  Wanted,  ten  cents  a  llna, 
count  six  words  to  the  line.  For  those  unem¬ 
ployed  a  fifty-word  or  eight-line  advertisement 
will  be  piihlished  two  times  FREE. 

Readers  are  urged  to  have  tbe  paper  mailed  to 
the  home  address.  This  will  insure  prompt  de¬ 
livery. 

The  Kditor  and  Pobllaher  sells  regularly 
at  10c.  a  copy.  $2.00  per  year  In  the  United 
.States  and  Cttlonial  Possessions.  $2.50  In  Can¬ 
ada  and  $3.00  foreign,  and  Is  on  sale  each  week 
at  the  following  news  stands : 

New  York — World  Building,  Tribune  Building, 
Park  Row  Building,  140  Nassau  street,  .Man¬ 
ning’s  (opposite  tbe  World  Building),  33  Park 
Row ;  Tbe  Woolworth  Building,  Times  Building. 
Forty-se<»nd  Street  and  Broadway,  at  basement 
entrance  to  Subway;  Rrentano’s  Book  Store. 
Twenty-sixth  Street  and  Fifth  Avenue  and 
Mack’s,  opposite  Macy’s  on  Thirty-fourth  Street. 

Baltlmorfs — B.  K.  Edwards,  American  Building. 

Philadelphia — L.  G.  Rau,  7tb  and  Chestnut 
Streets;  Wm.  Sobel,  Bulletin  Building  News 
Stand. 

Boston — Parker  House  News  Stand. 

Pittsburgh — Davis  Book  Shop,  416  Wood 
Street. 

Washington,  D.  C. — Bert  E.  Trenls,  611  Four¬ 
teenth  Street,  N.  W. 

Chicago — Pounns  Book  Store,  37  N.  Clark 
Street;  Post  Office  News  Oo.,  5Ionroe  Street; 
Chas.  Levy  Clrc.  Co.,  27  N.  Fifth  Avenue. 

Cleveland — Schroeder’a  News  Store,  Superior 
Street,  opposite  Post  Office;  Solomon  News  Co., 
1111  Walnut  Street. 

Detroit — Solomon  News  Co.,  09  tamed  St.,  W. 

San  Francisco— R.  J.  Bldwell  Co.,  742  Market. 
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TIPS  TO  THE  AD  MANAGER 

Morisrite  Mftc.  Oo.,  Rat  Remedy, 
1  and  3  Nelson  street,  Bloomfield,  N.  J., 
is  asking  rates  in  some  New  York  State 
newspai)ers,  through  Fred.  N.  Sommer, 
klO  Broad  Street,  Newark,  N.  J.,  who 
places  their  advertising. 

Lord  &  Thomas,  341  Fifth  avenue. 
New  York  city,  is  again  placing  orders 
with  a  selected  list  of  newspapers  for 
Charles  A.  Tyrell,  “J.  B.  L.”  Cascade, 
570  W.  150th  street.  New  York  city. 

Stewart- Davis  Adv.  Agency,  Kenser 
Bldg.,  Chicago,  Ill.,  is  renewing  con¬ 
tracts  with  newspapers  lor  Win.  Wrig- 
ley,  Jr.,  Co.,  "Wrigley's  Chewing  Gum," 
88  Michigan  avenue,  Chicago,  111. 

Taylor-Critchfield-Clague  Co.,  Brooks 
Bldg.,  Chicago,  Ill.,  is  placing  orders 
with  some  Pacific  ('oast  newspapers  for 
the  American  Radiator  Co.,  822  South 
Michigan  avenue,  Chicago,  Ill. 

Joseph  Weil  Co.,  Jenkins  Arcade 
Bldg.,  Pittsburgh,  Pa.,  is  making  500 
in.  contracts  with  Middle  West  news¬ 
papers  for  the  Joseph  Smith  Piano  Co., 
Pittsburgh,  Pa. 

Henry  Decker,  Ltd.,  Fuller  Bldg.,  New 
Y’ork  city,  is  again  placing  30  1.  and 
35  1.  orders  with  some  Western  weekly 
newspapters  for  The  Wilson  Chemical 
Co.,  “Wilson  Cloverine  Salve,”  Tyrone, 
Pa. 

Lord  &  Thomas,  Mailers  Bldg.,  Chi¬ 
cago,  Ill.,  are  making  200-in.,  1-yr.  con¬ 
tracts  with  a  few  Middle  West  news¬ 
papers  for  the  Smith  Drug  and  Chemi¬ 
cal  Co.,  Indianapolis,  Ind. 

N.  W.  .\yer  &  Son,  300  Chestnut 
street,  Philadelphia,  Pa.,  are  again  plac¬ 
ing  18  t.  orders  with  a  large  list  of 
newspapers  for  the  Western  Union  Tele¬ 
graph  Co.,  Dey  street.  New  York  city. 

Advertising  Agents 

COLLIN  ARMSTRONG,  INC., 
Advertising  and  Sales  Service, 

115  Broadway,  New  York. 

FRANK,  ALBERT  &  CO., 

26-28  Beaver  St.,  New  York. 

Tel.  Broad  3831. 

HOWLAND,  H.  S.,  ADV. 
AGENCY,  INC., 

20  Broad  St.,  New  York. 

Tel.  Rector  2573. 

LEVEY,  H.  H., 

Marbridge  Bldg.,  New  York. 

Tel.  Greeley  1677-78. 


Publishers’  Representatives 

ARKENBERG  SPECIAL  AGENCY, 
702A  World  Bldg.,  New  York 
406A  Madison  Ave.,  Toledo,  O. 

M.  L.  KATZ. 

Peoples  Gas  Bldg.,  Chicago,  Ill. 

CONE,  LORENZEN  &  WOOD¬ 
MAN. 

Brunswick  Bldg.,  N.  Y.;  Advtg. 
Bldg.,  Chic.;  Gumbel  Bldg.,  Kan¬ 
sas  City. 

DE  CLERQUE,  HENRY, 

Chicago  Office,  5  S.  Wabash  Ave. 
New  York  Office.  1  W.  34th  St. 

GLASS.  JOHN, 

1156-1164  Peoples  Gas  Bldg.,  Chic. 

O’FLAHERTY’S  N.  Y.  SUB¬ 
URB  LIST. 

22  North  William  St.,  New  York. 
Tel.  Beekman  3636 

PAYNE,  G.  LOGAN,  CO., 

747-748  Marquette  Bldg.,  Chicago, 
Ill.;  200  Fifth  Ave..  New  York, 

N.  Y.;  8  Winter  St.,  Boston,  Mass.; 
Kresge  Bldg.,  Detroit,  Mich. 


Green's  Capital  Adv.  Agency,  1146 
lath  street,  N.  W.,  Washington,  D.  C., 
is  renewing  newspaper  contracts  for  the 
Orrine  Co.,  medical,  1146  15th  street, 
N.  W.,  Washington,  D.  C. 

Herbert  M.  Morris  .\dv.  Agency,  400 
Chestnut  street,  Philadelphia,  Pa.,  is 
placing  42  1.  26  t.  orders  with  some 
Middle  West  newspapers  for  the  Spen¬ 
cer  Heater  Co.,  “Spencer  Heaters,” 
Scranton,  Pa. 

Mahin  Advertising  Co.,  104  South 
Michigan  avenue,  Chicago,  Ill.,  is  re¬ 
newing  their  1.000-in.  contracts  with  a 
selected  list  of  newspapers  for  the 
N.  K.  Fairbank  Co.,  “Gold  Dust  Wash¬ 
ing  Powder,”  Cottolene,  “Fairy  Soap,” 
etc.,  9  South  Dearborn  street,  Chi¬ 
cago,  Ill. 

Robert  M.  McMullen  Co.,  Cambridge 
Bldg.,  New  York  city,  is  again  placing 
orders  with  Southern  and  Pacific  Coast 
newspapers  for  the  F.  F.  Dailey  Co., 
Ltd.,  “Two-in-One”  Shoe  Polish,  Hamii- 
ton,  Canada,  and  Jersey  City,  N.  J. 

Elliott  Advertising  Service,  508  St 
Paul  street,  Rochester,  N.  Y.,  is  making 
new  contracts  with  a  selected  list  of 
newspapers  for  the  Shinola  Co.,  “Shino- 
la”  Shoe  Polish,  8  Jay  street,  Roches¬ 
ter,  N.  Y. 

Charles  Guldens,  “Gulden’s  Mustard,” 
48  Elizabeth  street  New  York  city,  has 
transferred  his  advertising  to  W.  H.  H. 
Hull  &  Co.,  Tribune  Bldg.,  New  York 
city. 

Erwin  &  Wasey  Co.,  58  East  Wash¬ 
ington  street,  Chicago,  111.,  is  making 
2,500  1.  1  yr.  contracts  with  some  West¬ 
ern  newspapers  for  the  R.  &  L.  Baker 
Co.,  “Owen  Electric”  Auto,  CHeveiand,  O. 

Morse  International  Agency,  Fourth 
avenue  and  30th  street.  New  York  city, 
is  placing  12  1.  readers  with  a  selected 
list  of  newspapers  for  the  Underwood 
Typewriter  Co.,  30  Vesey  street.  New 
York  city. 

Frank  Presbrey  Co.,  456  Fourth  ave¬ 
nue,  New  York  city,  is  placing  orders 
with  practically  the  same  list  of  news¬ 
papers  as  last  year  for  the  New  York 
Life  Insurance  Co.,  Statement,  346 
Broadway,  New  York  city. 

Lyddon  &  Hanford,  Rochester,  N.  Y., 
is  placing  three  inches  fifty  times  with 
.some  Pennsylvania  papers  for  Peter¬ 
son’s  Ointment 

Shinola  Company  is  sending  new  con¬ 
tracts  through  L.  B.  Elliot,  Rochester, 
N.  Y. 

Nelson  (IJhesman  &  Co.,  St.  Louis, 
are  placing  250  lines  1  time  with  a  few 
Texas  papers  for  the  Bell  &  Ohio  & 
Southwestern  R.  R  Co. 

Hernshaw-Lent,  New  York,  are 
sending  out  200  lines  1  time  with  a 
selected  list  of  newspapers  for  the 
Continental  Ins.  Co.,  New  York. 

I.  R.  Blackburn,  Dayton,  Ohio,  is 
placing  3,000  lines  1  year  with  some 
Western  papers  for  the  Pretzinger 
Catarrh  Balm  Co. 

Fuller  Adv.  Agency,  Chicago,  Ill.,  is 
sending  out  copy  for  six  months  with 
a  large  list  of  Sunday  papers  for  E. 
Lawrence  &  Co.  (Gets  it),  Chicago,  111. 

Keeter  &  Sons,  (Chicago,  111.,  is  plac¬ 
ing  3,000  lines  1  year  with  a  few  papers 
for  the  Anti-Kemnle  Co. 

The  Best  (Tigar  Company,  Boston, 
has  been  sending  out  quarter-page 
copy  to  many  New  England  news¬ 
papers.  Cash  in  advance  for  space  is 
the  recommendation  of  the  Boston  P. 
P.  A.  committee  that  has  been  looking 
up  the  credit  of  this  cigar  company. 


John  B.  Brown  &  Sons,  Boston,  manu¬ 
facturers  of  Brown’s  Bronchial  Troche-s, 
are  arranging  a  wide  campaign  through 
newspapers  and  magazines.  The  Morse 
International  Agency  of  New  Y’ork  has 
the  placing. 

F.  W.  Bird  &  Sons,  Boston,  manufac¬ 
turers  of  Neponset  Roofing,  will  take 
fairly  large  space  in  numerous  news¬ 
papers  and  other  publications,  through 
the  George  Batten  Agency. 

H.  E.  Ayers  Company,  Boston,  is  plan¬ 
ning  an  advertising  campaign  for  the 
W.  S.  Quimby  Company,  Boston,  blend¬ 
ers  of  La  Touraine  teas  and  coffees. 

The  James  T.  Wetherald  Agency,  Bos¬ 
ton,  is  placing  orders  for  Comfort  Pow¬ 
der,  in  newspapers. 

The  Charles  W.  Hoyt  agency,  Boston, 
has  the  placing  of  the  Kryptox  Com¬ 
pany.  This  advertising  has  just  started, 
and  is  national  in  scope. 

Varnesis  Company,  Lynn,  Mass.,  is 
using  the  New  England  newspapers 
through  the  C.  Brewer  Smith  Agency. 
Their  product  is  a  well-known  patent 
medicine. 

The  P.  F.  O’Keefe  agency,  Boston,  is 
placing  advertising  for  Plymouth  Rub¬ 
ber  Heels  in  large  dailies. 

The  Iver-Johnson  Company,  Fitch¬ 
burg,  Mass.,  manufacturers  of  bicycles, 
firearms,  motorcycles,  etc.,  has  just 
completed  a  list  of  newspapers  and 
magazines.  This  copy  will  be  sent  out 
through  the  George  Batten  Company  of 
New  York. 

Foreclosure  Sale  Postponed 

The  foreclosure  sale  of  the  assets  of 
the  International  Typesetting  Machine 
Company,  in  which  the  late  Herman 
Ridder  at  one  time  held  large  interests, 
has  been  postponed  until  Monday, 
January  24,  at  noon.  The  sale  was 
ordered  by  Judge  Hough  on  the  alle¬ 
gation  of  the  Guarantee  Trust  Com¬ 
pany  of  a  default  In  payment  by  the 
International  Typesetting  Company  of 
$1,089,873,  due  on  first  mortgage  bonds. 
The  postponement  of  the  sale  was 
granted  by  the  master  of  the  sale,  be¬ 
cause  a  prospective  bidder  had  depos¬ 
ited  a  check  qualifying  him  as  a  bid¬ 
der  with  the  master  and  requested  an 
extension  of  time  in  which  to  further 
examine  the  property. 

State-Times  in  New  Home 

The  Baton  Rouge  State-Times,  edited 
by  Charles  P.  Manship,  has  moved  into 
its  new  home.  The  building  is  a  hand¬ 
some  structure,  with  terra  cotta  front, 
and  bears  the  outward  appearance  of 
being  a  complete  newspaper  establish¬ 
ment  in  every  detail.  The  first  edition 
of  the  State-Times  from  its  new  home 
was  issued  on  Monday. 

“Scoop”  is  Four  Years  Old 

The  cub  reporter  “Scoop,”  who  has 
become  known  to  some  millions  of  read¬ 
ers  through  his  introduction  by  the  In¬ 
ternational  Syndicate  of  Baltimore, 
Md.,  will  begin  on  February  5  his  fifth 
year  of  more  or  less  successful  news¬ 
gathering.  “Scoop’s”  trials  have  caused 
many  smiles.  The  International  Syn¬ 
dicate  states  that  this  popular  strip  has 
been  used  by  35  papers  from  the  out¬ 
set;  74  have  used  it  since  1912;  92  used 
it  for  upward  of  2%  years  and  39  now 
using  it  stopped,  to  resume  later. 

An  Effective  Special  Edition 

The  Allentown  (Pa.)  Morning  Call 
has  issued  a  large  and  highly  interest¬ 
ing  special  edition  devoted  to  the  pro¬ 
gress  of  the  Lehigh  "Valley  in  the  27 
years  since  the  Call  was  established. 

The  Guadalupe  Gazette,  Seguin, 
Texas,  established  in  1899  by  W.  H. 
Bryan,  and  later  sold  to  Mrs.  Annie 
Wood  of  San  Diego,  has  been  sold  to 
Alfred  Eichenrobt.  Reno  Elchenrobt 
will  become  editor  of  the  paper  and  will 
take  charge  about  February  1. 

The  Minnesota  State  Editorial  Asso¬ 
ciation  will  hold  its  convention  in  Min¬ 
neapolis  Feb.  16,  17,  and  18. 


NEW  INCORPORATIONS. 

Perth  Amboy,  N.  J.  Press  Publish¬ 
ing  Company.  Publishing  and  print¬ 
ing;  $25,000;  Edward  J.  Paterson,  Ed¬ 
ward  Jahrens,  Charles  Murray. 

Sioux  City,  la.  American  Publishing 
Company,  capital,  $10,000.  M.  G. 
Bunker,  president;  E.  W.  Bunker,  sec¬ 
retary. 

Grand  Rapids,  Mich.  D.  E.  Standard 
Publishing  Company.  Capital,  $20,000. 

New  York  City.  George  W.  Roebling, 
Inc.  Capital,  $100,000.  Advertising. 
Stella  L.  and  G.  W.  Roebling,  R.  J.  Du¬ 
bois. 

New  Y’ork  City.  Britton  Publishing 
Company.  Capital,  $100,000.  General 
publishing  business.  W.  P.  Powell,  J.  J. 
Kansen,  Jr.,  Prank  C.  Taylor,  incorpo¬ 
rators. 

Des  Moines,  la.  Des  Moines  Print¬ 
ing  Company.  Capital,  $10,000.  M.  J. 
Heartney,  L.  Friedman,  Incorporators. 

Memphis,  Tenn.  Harry  Dixon  Print¬ 
ing  Company.  CMpital,  $10,000.  Gen¬ 
eral  printing  business.  Incorporators: 
Harry  Dixon,  Clarence  P.  Boals,  Marion 
Griffin,  Frank  Hayden,  and  C.  B.  Nelson. 

Louisville,  Ky.  Crain  Publishing 
Company.  Capital  stock,  $2,500.  To 
publish  trade  journals  and  is  authorized 
to  incur  liabilities  not  to  exceed  the 
capital  stock.  The  incorporators  are  G. 
D.  Crain,  with  150  shares,  and  Frank  J. 
Dugan  and  J.  J.  Kavanagh,  each  with 
three  shares. 

Seymour,  Ind.  The  C.  S.  Mercer 
Co.  Capital,  $10,000;  printing  and  pub¬ 
lishing;  directors,  C.  S.  Mercer,  L.  C. 
Griffiths,  H.  H.  Carter. 

Chicago.  B.  F.  Kirtland  Advertising 
Agency,  Inc.,  Advertising,  representa- 
Mrs.  B.  F.  Kirtland,  H.  A.  Kirtland,  F. 
L.  Engel. 

Syracuse,  N.  Y.  The  Northern  Pub¬ 
lishing  Co.,  Inc.;  printing,  publishing, 
$5,000;  W.  T.  Clemens,  J.  D.  and  G.  L. 
Powell. 

New  York  (Tity.  Model  Advertising 
Agency,  Inc.,  Advertising,  represents 
tive  agency,  to  secure  advertisement. 
Capital,  $5,000;  Isaac  Halpern,  J,  Pes- 
sin,  Isidor  Fine. 

Eddyville,  N,  Y.  Leggett-Gruen  Cor¬ 
poration.  Advertising  business.  Capi¬ 
tal,  $42,000.  Incorporators,  J.  A.  Leg¬ 
gett,  I.  Gruen,  J.  J.  Gruen,  all  of  New 
York  City. 

SUSPENSIONS 

Announcement  was  formally  made  on 
January  12  that  the  Erie  (Pa.)  Dispatch, 
the  only  morning  newspaper  in  the 
city,  is  to  suspend  publication  on  Janu¬ 
ary  30,  after  having  been  published  for 
more  than  half  a  century.  The  Dis¬ 
patch  is  the  paper  on  which  Horace 
Greeley  got  his  first  experience  in  news¬ 
paper  work.  It  was  there  that  he 
learned  the  printers’  trade  and  later  be¬ 
gan  to  do  editorial  work.  At  that  time 
it  was  the  only  paper  in  Erie  County. 
The  paper  is  now  owned  by  Charles  H. 
Strong,  millionaire  president  of  the  Erie 
&  Pittsburgh  Railroad  Company  and  of 
several  local  corporations. 

The  Daily  Tribune,  of  Steubenville, 

O. ,  a  morning  newspaper,  has  suspend¬ 
ed,  after  an  existence  of  less  than  a 
month.  Attachments  secured  by  credit¬ 
ors  resulted  in  the  move.  The  paper 
sided  with  the  liberal  element  in  the  ex¬ 
citing  wet  and  dry  election  which  ended 
in  victory  for  the  wet  forces  recently. 

The  Salem  (Mass.)  Evening  Mail,  a 
daily  which  started  four  months  ago, 
has  just  suspended  publication  because 
of  lack  of  advertising  support.  It  will 
be  replaced  by  a  weekly  paper,  issued 
every  Friday  morning,  to  be  known  as 
the  Salem  Mail.  This  company  still 
prints  a  Polish  edition  for  New  England 
under  the  name  of  the  Courier  Boston - 

ski. _ _ 

CHANGE  IN  INTEREST. 

G.  P.  Gentling  has  sold  his  half-inter¬ 
est  in  the  Bulletin  Publishing  Com¬ 
pany  of  Rochester,  Minn.,  to  Dr.  H.  H- 
Wltherstine.  A  few  months  ago  G.  S. 
Witherstine  purchased  the  Interest  of 
A.  J.  Furlow  in  the  same  company.  A 

P.  Gove  still  possesses  two  shares  iu 
the  corporation. 
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AD  FIELD  PERSONALS 

Irving  French,  New  England  man¬ 
ager  of  the  Associated  Sunday  Maga¬ 
zine,  is  ill  with  the  grip. 

The  George  Frost  Company,  of  Bos¬ 
ton,  nianufacturers  of  the  Boston  Gar¬ 
ter,  entertained  their  entire  organiza¬ 
tion  at  “It  Pays  to  Advertise"  a  few 
nights  ago  at  the  Wilbur  Theatre.  The 
invitations  were  extended  through  the 
H.  B  Humphrey  Company,  who  takes 
care  of  the  Boston  Garter  account. 

G.  A.  Conover,  formerly  New  Eng¬ 
land  manager  of  the  N.  W.  Ayer  Com¬ 
pany,  and  for  the  past  five  years  man¬ 
ager  of  the  Chicago  office,  has  resigned 
to  take  a  rest  at  his  farm  in  New 
Hampshire. 

Arthur  J.  Crockett,  general  manager 
of  the  Modern  Priscilla,  is  convalescing 
from  a  severe  illness. 

William  C.  Neilly,  Boston,  formerly 
advertising  manager  of  the  United 
Drug  Company,  has  opened  a  service 
agency  in  New  York.  Mr.  Neilly  has 
been  in  Boston  for  the  past  week  on 
matters  of  business. 

Anson  McKim,  President  of  A.  Mc- 
Kim,  Limited,  advertising  agents, 
Montreal,  has  been  elected  vice-presi¬ 
dent  of  the  Montreal  Board  of  Trade. 

A.  L.  Callopy  of  the  Callopy  Adver¬ 
tising  Agency,  Vancouver,  has  been 
elected  president  of  the  American  Club 
of  that  city. 

H.  C.  Lowrey  of  the  advertising  staff 
of  the  Maclean  Publishing  Co.,  Toron¬ 
to,  has  been  selected  by  the  Toronto 
Globe  to  fill  the  vacancy  caused  by  the 
re.signation  of  C.  V.  Coombs,  enlisted. 

A  farewell  dinner  was  given  at  the 
Ritz-Carlton  Hotel,  Montreal,  on  Jan. 
15,  to  Ralph  W.  Ashcroft,  who  was  re¬ 
cently  appointed  advertising  director 
of  the  United  States  Rubber  Corpora¬ 
tion.  Mr.  Ashcroft  has  been  advertis¬ 
ing  manager  of  the  Canadian  Consoli¬ 
dated  Rubber  Co.  Many  men  promi¬ 
nent  in  advertising  circles  were  pres¬ 
ent,  including  Robert  S.  Muller,  for¬ 
mer  advertising  manager  of  the  New 
York  Times,  now  with  the  Gagnler 
Advertising  Service. 

Priard  &  Co.,  Inc.,  New  York  adver¬ 
tising  agents,  have  leased  the  eleventh 
floor  at  12  West  31st  Street. 

John  M.  Sweeney,  Jr.,  son  of  attor¬ 
ney  and  Mrs.  John  M.  Sweeney  of 
Naugatuck,  Ct.,  has  joined  the  adver¬ 
tising  department  of  the  Hartford 
Times.  Mr.  Sweeney  was  at  one  time 
connected  with  the  advertising  depart¬ 
ment  of  the  Waterbury  Republican,  and 
from  there  went  to  the  Hartford  Cou- 
rant.  He  leaves  the  Courant  to  take  a 
position  on  the  Times. 

Reed  Parker,  until  recently  automo¬ 
bile  editor  of  the  Chicago  Tribune,  has 
Joined  the  staff  of  the  Mahin  Advertis¬ 
ing  Agency,  of  Chicago. 

Paul  Alwyn  Platz,  former  Cincinnati 
newspaper  man.  has  been  chosen  pub¬ 
licity  manager  of  the  Big  Four  route; 
a  new  office  introduced  by  the  road  in 
its  establishment  of  headquarters  in 
Cincinnati. 


Active  A.  N.  P.  -4.  Member. 

The  Wall  Street  Journal  of  New  York 
city  has  been  elected  to  activ’e  member¬ 
ship  in  the  American  Newspaper  Pub¬ 
lishers’  Association. 


New  i  Orleans  States 

Member  Audit  Bureau  of  Circulation. 
Sworn  Net  Paid  Clrcnlntlon  for  O 
Montha  Endlnn  Sept.  30.  1015 

33,142  Daily 

We  guarantee  the  largest  white  home 
delivered  evening  circulation  In  the  trade 
territory  of  New  Orleans. 

To  reach  a  large  majority  of  the  trade 
prospects  In  the  local  territory  the  States 
is  the  logical  and  economic  medium. 
Circulation  data  sent  on  request. 

The  S.  C.  BECKWITH  SPECI.\L 
.AGENCY 

Sole  Foreign  Representatives 

New  York  Chicago  St.  Louis 


New  Advertising  Agency 

The  Tri-City  Publishing  Association, 
the  only  advertising  agency  of  its  kind 
in  Rock  Island,  Ill.,  opened  its  offices  on 
Friday,  January  7,  in  the  Robinson 
Building,  Second  Avenue  and  18th 
Street,  Rock  Island.  J.  L.  Marshall, 
well  known  for  his  connection  with  ad¬ 
vertising  departments  of  Rock  Island 
papers  and  more  recently  as  manager 
of  special  additions  and  J.  A.  Smith  un¬ 
til  lately  in  the  advertising  department 
of  the  Kansas  City  Star,  will  direct  the 
activities  of  the  new  firm,  which  will 
make  a  specialty  of  handling  local  and 
foreign  advertising  features. 


Growth  of  the  A.  B.  C. 

The  Audit  Bureau  of  Circulations 
made  great  progress  during  the  year 
just  ended.  In  not  quite  two  years  it 
has  made  over  800  audits  of  publica¬ 
tions  and  has  issued  a  million  and  a 
half  statements,  audits  and  reports.  Its 
membership  is  now  over  1,000  adver¬ 
tisers,  advertising  agents  and  publish¬ 
ers.  The  recognition  and  acceptance  of 
its  audits  of  circulations  has  spread  to 
practically  all  classes  of  advertisers.  It 
is  the  most  effective  practical  force  in 
bringing  publications  to  realize  the  de¬ 
sirability  of  proving  not  only  the  quan¬ 
tity  but  the  character  of  their  circula¬ 
tions. 


Freeman  Goes  to  Gimbel’s. 

Arthur  Freeman  has  resigned  as  ad¬ 
vertising  manager  of  R.  H.  Macy  & 
Co.’s  department  store.  New  York  city, 
to  become  advertising  manager  of 
Gimbel’s.  His  successor  has  not  yet 
been  decided  ui>on.  Mr.  Freeman  came 
here  from  Chicago,  when  he  was  secre¬ 
tary  of  the  Nichols-Finn  advertising 
agency  and  adverti.sing  manager  of  the 
Consumers’  Company. 


A  Grateful  Advertiser 


The  Following  Newspapers  are  Members  of 

THE  AUDIT  BUREAU  OF 
CIRCULATIONS 

And  grant  the  right  to  the  organization  to  examine,  through  qualified  aud¬ 
itors  or  independent  auditing  concerns,  who  are  certified  public  accountants, 
any  and  all  bills,  news-agents’  and  dealers’  reports,  papers  and  other  rec¬ 
ords  considered  by  the  Board  of  Control  necessary  to  show  the  quantity  of 
circulation,  the  sources  from  which  it  is  secured,  and  where  it  is  distributed. 


ALABAMA. 


NEW  YORK 


NEWS  . Birmingham 

Average  circulation  for  Novemher.  Pally,  37,189; 
Sunday,  38,903.  rrinte<l  2.207,884  lines  more  ad¬ 
vertising  than  its  nearest  competitor  in  1914. 


CALIFORNIA. 


COl'RIF.R  &  ENQUIRER . Buffalo 

IL  PROGRESSO  ITALO  AMERICANO.New  York 

. .  '  ork 

rtio  National  Jpwish  Dally  that  no  general 
advertiser  should  overlook. 


EXAMINER  . Ivos  Angeles 

A.  B.  C.  Audit  reports  show  larg«*st  Morning  and 
Sunday  circulation.  Greatest  Homo  Delivery, 

THE  PROGRESS . Pomona 

GEORGIA. 

.TOI  RNAI.  (Cir.  .%7.5.H) . Atlanta 

CHRONICLE  . -Augusta 

LEDGER  . Columbus 


ILLINOIS. 


llKlt.-VLD  . Joliet 

STAR  (Circulation  21,589) . Peoria 


NEBRASKA. 


lltlltLNK  . Hastings 

Circulutioii  A.  li.  C.  report,  7,190.  Full  leased 
wire  reiiort  United  Press. 


OHIO. 


PLAIN 

Daily 

Siiniiiiy 


DE.\LEK . Cleveland 

Circulation  for  December,  1915. 

. 131,298 

. ’ . 1«8,218 


VINDICATOR 


Youngstown 


IOWA 


PENNSYLVANIA. 


REGISTER  &  LEADER . Des  .Moines 

EVENING  TRIBUNE . Des  Moines 

Essential  to  cuvering  Des  Moines  and  vicinity. 


SI  CCESSFUL  FARMING . Des  Moines 


More  than  700.0()0  circulation  guaranteed  and 
proven  or  no  pay.  Member  Audit  Bureau  of 
Circulations. 


KENTUCKY 


MA.SONIC  HOME  JOURNAI . Louisville,  Ky. 

(Semi-Monthly.  .32  to  6-1  pages.)  Guaranteed 
largest  clrculntion  of  any  Masonic  publication  in 
the  world.  In  excess  of  90,000  copies  monthly. 


times  . Erie 

HAILY'  DEMOCRAT  . Johnstown 

TlMES-LEADER  . Wilkes-Barre 

TENNESSEE. 

BANNER  . Nashville 

TEXAS 


An  interesting  and  unusual  Incident 
occurred  in  Harrisburg  last  week  when 
Jacob  Tausig’s  Sons,  a  local  jewelry 
firm,  presented  Boyd  M.  Oglesby,  the  ad¬ 
vertising  manager  of  the  Harrisburg 
Telegraph,  with  a  beautiful  silver  lov¬ 
ing  cup  in  appreciation  of  his  success¬ 
ful  efforts  in  inducing  the  firm  to  use 
proper  newspaper  advertising  in  its 
business. 


Object  to  Bridge  Ads 

The  State  Highway  Commission,  of 
Minnesota,  is  preparing  to  a.sk  legis¬ 
lation  preventing  bridges  built  under 
its  direction  from  being  used  as  bill¬ 
boards  by  country  merchants.  Many 
symetrically  designed  structures 
throughout  the  State  have  been  defaced 
by  the  signs  placed  by  country  mer¬ 
chants,  patent  medicine  makers,  and 
others,  according  to  field  men  of  the 
commission. 


Banquet  of  Representatives’  Club. 

The  magazine  representatives  of  New 
York  City  are  makings  plans  for  their 
annual  banquet  to  be  held  next  P'riday 
evening.  Among  the  speakers  will  be. 
Gerald  Stanley  Lee,  author  of  "Inspired 
Millionaires”  and  “Crowds;”  Frank 
Cronlnshleld,  editor  of  Vanity  Fair, 
who  will  speak  on  "Capitalizing  Ro¬ 
mance:”  and  l.saac  F.  Marcos.8on,  who 
will  dl.scuss  “War  and  Business.” 


Changes  in  Anderson,  S.  C. 

J.  E.  Wigglngton,  for  several  years 
advertising  manager  of  the  Anderson 
(S.  C.)  Daily  Mail,  has  resigned  his  po¬ 
sition  with  the  paper  to  accept  a  simi¬ 
lar  one  with  the  Intelligencer  of  the 
same  city. 

Phelps  Sasseen,  who  went  to  An¬ 
derson  from  Kentucky  some  sixteen 
months  ago  to  handle  the  advertising 
for  the  Intelligencer,  resigned  some 
time  ago.  He  has  not  announced  his 
plans  for  the  future. 


LOUISIANA 


TIMES  PICAYUNE . N'PW  Orleans 

MICHIGAN 

PATRIOT  (No  Momlay  Issue) . Jackson 


Gov.  Statement  Oct.’  1,  1915— Dally,  11,403: 
Sumlay,  12,508.  .Member  A.  B.  C.  ami  A.  N.  P. 
Assn.  Flat  rates,  28  cents.  Guarantee<]  posi¬ 
tion,  35  cents. 


MINNESOTA. 


TRIBUNE.  Morning  and  Evening. ...  .Minneapolis 


AMERICAN  . Austin 

"The  Twentieth  Century  Paper  of  Texas”  is 
absolutely  Independent,  printing  all  the  news  all 
tlie  time  and  printing  It  first.  Seventy  per  cent, 
city  circulation  by  carrier. 


. Houston 

The  Chronicle  guarantees  a  circulation  of  33,000 
dally  and  45,000  Sunday. 


Over  90%  of  carrier  circulation  stays  In  the 
homes.  Proof  on  request.  Government  Report, 
28,810  net. 


TELEGRAM  . Temple 

Net  paid  circulation  over  6.000, 


MISSOURI 


POST-DISPATCH . St.  Louis 

Is  the  only  newspaper  in  Its  territory  with  the 
beaiitiful  Rotogravure  Picture  Section.  (Circu¬ 
lation  first  six  months,  1915; 

Sunday  av<-ragp  .  350.066 

Dally  and  Sunday . 204,497 


UTAH. 

HERALD  REPUBLICAN . 

...Salt  Lake  City 

VIRGINIA 


MONTANA 


MINER  . Butte 

Average  dally.  11.6R4.  Sunday,  17,971,  for  3 
months  ending  March  31st.  1915. 


NORTH  CAROLINA. 


SENTINEL  . Winston-Salem 

Oetol)er  gov’t  rei>ort  5,843,  net  gain  October. 
1915,  over  October,  1914,  1,028  copies. 


NEW  JERSEY. 


PRESS  (Circulation  7,945) . Asbury  Park 


JOURNAL  . Elliabetb 


PRESS  CHRONICLE  . Patcraon 


COT'RIER-NEWS  . Plainfield 


D.AILY  NEWS-RECORD . Harrisonburg 

In  the  famous  Valley  of  Va.  only  paper  in 
the  richest  Agricultural  County  In  United  States. 


WASHINGTON 

POST-I.NTELLIGENCER  . 

. .  .Seattle 

CANADA 

ONTARIO 

FREE  PRESS  . London 

daily  herald . Stratford 

Ijirgest  circulation  In  Perth  County.  The 
paper  that  Perth  Ounty  people  want  to  read. 


ROLL  OF  HONOR 

The  following  publishers  guarantee  circulation  and  willingly  grant  any 
advsrtiser  the  privilege  of  a  careful  and  exhaustive  investigation. 


ILLINOIS.  NEBRASKA. 


SKANDINAVEN  . Chicago  FRFJE  PRESSE  (Cir.  128,384) . Lincoln 


INDIANA. 


NEW  YORK. 


THE  AVE  MARIA 


Xotra  Dame  BOBLLETTINO  DELLA  SERA . New  York 


THE  EDITOR  &  PUBLISHER  AND  THE  JOURNALIST. 


Some  Vital  Statistics 


Some  interesting  comparisons  of  the  volume  of  business  carried  by 
New  York’s  evening  newspapers  during  the  year  1915. 

(Compiled  by  New  York  Evening  Post  Siatis'.ical  Department) 


Total  Display  Advertising : 


Journal  _  6,904,035  MaU  .  4,165,710 

GLOBE _  5,340,526  Port .  3,208,688 


World  .  5,185,798  Telegram  .  . .  2,831,046 

Sun .  4,691,050 


Dry  Goods : 

1915. 

1914. 

Gsun.  Loss. 

Journal  .  . 

3,757,496 

4,753,378 

.  995,882 

World  . .  . 

2,839,024 

4,065,239 

.  1,226,215 

Sun . 

2,233,143 

2,211,817 

2,200,714 

1,917,705 

22,429  . 

GLOBE  . . 

294,112  . 

MaU  _ 

2,034,964 

2,240,248 

.  205,431 

Telegram 

1,237,608 

1,409,218 

.  171,610 

Post  .... 

845,551 

997,001 

.  151,450 

Food : 


1 

1915. 

1914. 

Gsun. 

'  GLOBE  . . . 

523,988 

108,300 

415,688 

!  World  .  ... 

224,023 

70,877 

143,146 

'  Journal  .  .  . 

212,825 

60,728 

151,295 

:  Sun . 

121,551 

38,137 

83,414 

Mail  . 

96,182 

28,108 

68,074 

Telegram  . 

78,995 

51,392 

Post  . 

14,834 

Foreign  Advertising : 

Globe  .  947,642  MaU  .  629,027 

Journal .  791,992  Port  .  614,406 

World .  666,195  *  Telegram  . 340,562 

Sun .  702,437 


I  Men’s  Furnishings : 

I  1915.  1914. 

Journal  .  .  .  392,924  113,572 

GLOBE  .  . .  337,258  39,785 

World _  226,082  69,859 

Mail  .  110,996  31,138 

Sun  .  96,861  30,667 

Telegram  .  .  67,243  15,134 

Port  .  45,037  15,267 


'  Women’s  Specialty  Shops: 


1915.  1914.  Gain.  Loss. 

Journal  .  .  .  320,494  78,153  242,341  . 

GLOBE  .  . .  268,935  51,313  210,622  . 

World _  261,498  42,828  218,670  . 

Sun  .  218,278  38,440  179,838  . 

Mail  .  104,279  17,217  87,062  . 

Post  .  60,833  ‘  23,879  36,954  . 

Telegram  .  .  18,426  10,004  8,422  . 


Gsun.  Loss. 

279,352  . 

297,473  . 

156,943  . 

79,858  . 

66,194  . 

52,109  . 

29,770  . 


The  figures  speak  louder  than  words  [for  The  Globe’s  position  as  a  result 


bringing  advertising  medium  reaching  people  with  money  to  spend. 


180,000 

t  circulation  A  K.  tc 

A  A  OlPtSt  osuur  THC  united  STATES.  E5T.  1^9?  A  • 

$ 


NEW  YORK 
Brunswick  Bldg. 


O’MARA  ta.  ORMSBEE,  Inc. 

CHICAGO  Special  Representative 

Tribune  Bldg. 


